OREGON SHINES III BASIC MESSAGE

Customize to interest of each audience.
Oregon Shines is our state’s strategic plan to achieve quality jobs for all Oregonians; engaged, caring and safe communities; and healthy, sustainable surroundings.
For 20 years through Oregon Shines I and II, we have been charting our progress toward these goals using measures that we call Oregon Benchmarks.
Oregon Shines III will take a generational step forward.  It will give Oregonians new tools to improve decision-making about things that matter to them where they live.  It will help us understand the inter-connectedness of the benchmarks.  It will enable us to test probabilities of outcomes so that we can avoid unanticipated consequences.  It will provide case studies so that we can learn from the success of others.  Oregon Shines III will create a dynamic Web presence encouraging citizens and leaders everywhere to share information, exchange ideas and inspire solutions.  
All this will help us better invest our resources – in Oregon’s people and places – for quality jobs, great communities and a healthy, sustainable environment.

MESSAGE FROM CURTIS WRIGHT

The purpose for developing a single, succinct statement about OSIII is so that all brand messengers can speak with a unified voice about the brand and its promise.

The message answers the questions: Why are we doing Oregon Shines? What is Oregon Shines III? How does it improve on what we have been doing? What are the benefits to be gained from doing it? 

For every brand, for every effort to move someone to buy your product, try your service, or buy into your way of thinking, the unvoiced question you must answer for everyone in your target audience is: What's in it for me?

I believe we have answered those questions well.
About the Progress Board’s OSIII Messaging Team 





Team members: Curtis Wright (facilitator), Joe Johnson, Bob Landauer and Sue Densmore.





The team came together after the June 23 Vision /Outreach Committee conference call to hone a clear message for Oregon Shines III.  This team spent a total of 9 hours in three meetings crafting the OSIII Basic Message.  





About Curtis Wright





Curtis Wright has more than 35 years experience in business management and advertising. He was a founding partner of his advertising agency in 1969, and as its CEO, led it until his early retirement at the end of 2002, helping to build Battenberg, Fillhardt & Wright into one of the leading advertising agencies in Silicon Valley.





Curt is also an accomplished copywriter. To his credit he lists more than 300 international, national and regional awards for his creative work, as well as the American Advertising Federation Silver Medal as Santa Clara County (CA) “Ad Man of the Year.”





From 1986-1990, Curt was a member of the Morgan Hill (CA) City Council, and was Mayor, 1988-89. He has also held officer and director positions with numerous community and professional non-profit organizations, spanning more than 30 years of civic involvement. He has received many awards for his community service, including Morgan Hill “Citizen of the Year.”








Audiences identified by the Messaging Team:


Board


Business sponsors


Citizens/communities


Foundations


Governor


Legislators


Lobbyists


Media


Political leadership


Stakeholders, local decision makers/ electeds








