OREGON LIQUOR CONTROL COMMISSION
LAW ORIENTATION FOR DISTILLERY LICENSE

I have received and reviewed copies of the following regulations that pertain to a
Distillery license:

ORS 471.230(1)(2)(a)(b) OAR 845-006-0349
ORS 471.311(1) OAR 845-006-0353
ORS 471.403 OAR 845-015-0118(2)
ORS 471.440(1)(2)(3) OAR 845-015-0165
OAR 845-004-0100 OAR 845-015-0180

OAR 845-005-0428

I acknowledge that | have received and read the Statutes and Laws that pertain to
the above referenced liquor license.

Date:

Signature of Applicant

Date:

Signature of Applicant

I have provided copies of the above regulations to the applicant(s).

Signature of License Investigator Date



471.230 Distillery license. (1) A distillery license shall allow the holder thereof to
import, manufacture, distill, rectify, blend, denature and store spirits of an alcoholic
content greater than 17 percent alcohol by weight, to sell the same to the Oregon Liquor
Control Commission, and to transport the same out of this state for sale outside this state.
Distillery licensees shall be permitted to purchase from and through the commission
alcoholic beverages for blending and manufacturing purposes upon such terms and
conditions as the commission may provide. No such licensee shall sell any alcoholic
beverage within this state except to the commission or as provided in subsection (2) of
this section. However, any agricultural producer or association of agricultural producers
or legal agents thereof who manufacture and convert agricultural surpluses, by-products
and wastes into denatured ethyl and industrial alcohol for use in the arts and industry
shall not be required to obtain a license from the commission.

(2) A distillery licensee that distills brandy or pot distilled liquor may:

(a) Permit tastings of such brandy or pot distilled liquor by visitors on the premises
and on at least one other premises owned or leased by the licensee. The licensee must
purchase the brandy or pot distilled liquor from the commission.

(b) Apply for appointment as a retail sales agent of the commission for purposes of
retailing only brandy or pot distilled liquor that the licensee distilled in Oregon at the two
locations at which tastings are permitted pursuant to paragraph (a) of this subsection.
[Amended by 1987 ¢.558 81; 1995 ¢.301 §16; 1997 ¢.803 8§1]

471.311 Application for license; rules; fees. (1) Any person desiring a license or
renewal of a license under this chapter shall make application to the Oregon Liquor
Control Commission upon forms to be furnished by the commission showing the name
and address of the applicant, location of the place of business that is to be operated under
the license, and such other pertinent information as the commission may require. No
license shall be granted or renewed until the applicant has complied with the provisions
of the Liquor Control Act, the provisions of the Oregon Distilled Liquor Control Act and
the rules of the commission.

471.403 License required to produce alcoholic liquor; exception. (1) No person shall
brew, ferment, distill, blend or rectify any alcoholic liquor unless licensed so to do by the
Oregon Liquor Control Commission. However, the Liquor Control Act does not apply to
the making or keeping of naturally fermented wines and fruit juices or beer in the home,
for home consumption and not for sale.

(2) Notwithstanding subsection (1) of this section, the holder of a brewery-public
house license or a brewery license may allow patrons to brew malt beverages not to
exceed 14 percent alcoholic content by volume if the brewing is conducted under the
direct supervision of the licensee or employees of the licensee. Malt beverages produced
under this subsection may not be sold by the patron or consumed on the licensed
premises. [Formerly 471.205]



471.440 Manufacture, fermentation or possession of mash, wort or wash;
establishment or operation of distillery without license; prima facie evidence. (1) No
mash, wort or wash fit for distillation or for the manufacture of spirituous alcoholic
liquors, shall be made, fermented or possessed within this state by any person who does
not at the time own a distillery license under the Liquor Control Act. This section does
not prevent the possession of mash for the purpose of manufacturing wine, cider or beer
for home consumption as provided for in ORS 471.403.

(2) No distillery shall be set up or operated in this state for the purpose of
manufacturing alcoholic liquor for beverage purposes except by a person duly licensed
under the Liquor Control Act to operate a distillery. Any device or process which
separates alcoholic spirits from any fermented substance shall be regarded as a distillery.
A distillery is set up when the still is in position over a furnace, or is connected with a
boiler, so that heat may be applied, although the worm or worm tank is not in position.

(3) The finding of any mash, wort, wash or distillery in any house, on any premises or
within any enclosure, is prima facie evidence that it was made and fermented by, or set
up by, and the property of, the person who is in possession of such house, premises or
enclosure. [Amended by 1999 c.351 §73]

845-004-0100
Production of Alcohol for Fuel

ORS 471.403 prohibits the distilling of alcoholic liquor without a license. Producers of
alcohol for fuel will not violate ORS 471.403 if they comply with the following
requirements:

(1) Any person who produces motor fuels containing distilled spirits must possess a
Federal Alcohol Fuel Producer's Permit, pursuant to Title 27, CFR, Section 19.935, and
must comply with all pertinent federal regulations in effect as of January 1, 1984.

(2) Prior to beginning operation, the person must furnish the Commission with a copy of
the Alcohol Fuel Producer's Permit and a copy of the application for the permit.

(3) Alcohol produced or held under the permit may not be used, sold or made available
for human consumption.

[Publications: Publications referenced are available from the agency.]

Stat. Auth.: ORS 471 & ORS 472, including ORS 471.030, 471.730(1) & (5), 472.030,
472.060(1) & (2)(d)

Stats. Implemented: ORS 471.205 & ORS 471.730(8)

Hist.: LCC 14-1979, f. 8-27-79, ef. 8-29-79; Renumbered from 845-010-0785; LCC 1-
1984, f. & ef. 4-3-84; OLCC 6-2003, f. 4-25-03, cert. ef. 5-1-03



845-005-0428
Retail On-Premises Distilled Spirits Sampling Involving Distillery Representative

(1) Full On-Premises Sales licensees may allow a distillery with products approved for
sale in Oregon (distillery) and its representatives, employees, contractors, and agents to
participate in distilled spirits educational seminars and sample tasting events. These
events must be sponsored by the Full On-Premises Sales licensee and be held on the Full
On-Premises Sales licensee's permanently (not temporarily) licensed premises.

(2) Sample Tasting Events. These are events sponsored by the Full On-Premises Sales
licensee where a distillery and its representatives, employees, contractors, and agents visit
the Full On-Premises Sales licensee's permanently licensed premises for the purpose of
offering free sample tastings of the distillery's product to customers of the Full On-
Premises Sales licensee. At any event allowed by sections (2) through (7) of this rule, the
Full On-Premises Sales licensee is responsible for ensuring that the distillery and its
representatives, employees, contractors, and agents:

(a) Provide or pay for the person to serve the distilled spirit tasting. The server must be
the distillery's representative, employee, contractor, or agent. The server may not be an
employee or agent of the Full On-Premises licensee where the tastings occur. All servers
must have valid Oregon Service Permits;

(b) Do not compensate the Full On-Premises Sales licensee or its employees or agents in
order to conduct the tasting event;

(c) Do not sell, serve, or coordinate the sale or service of alcohol for the Full On-
Premises Sales licensee or its employees or agents;

(d) Do not advertise the tasting. The Full On-Premises Sales licensee may advertise the
tasting event only inside its retail business;

(e) Do not provide any other service normally provided by the Full On-Premises Sales
licensee (for example: taking orders for alcohol or food, serving drinks to customers,
promoting alcohol beyond service of the sample tasting);

(F) Provide the product to be sampled, and remove any remaining product at the end of
the tasting;

(9) Provide only product approved for sale in Oregon;

(h) Do not give anything prohibited by division 13 of chapter 845 of the Commission's
administrative rules to a retailer or its customers;

(i) Comply with ORS 471.398, and division 13 of chapter 845 of the Commission's
administrative rules.



(3) Tastings allowed under sections (2) though (7) of this rule are permitted only in
premises or portions of premises where minors are not allowed, either due to an existing
OLCC minor posting sign which prohibits minors, or because the event is not open to
minor patronage.

(4) Sample tasting sizes, number of samples per customer. At sample tasting events
allowed under sections (2) through (7) of this rule, sample tastings are limited to two free
samples of one-quarter ounce each per customer per tasting session, or one free sample of
no more than one-half ounce of alcohol per customer per tasting session. A distillery and
its representatives, employees, contractors, and agents may not provide more than one-
half ounce total of distilled spirits samples per customer per day. For purposes of this
rule, a day is from 7:00 a.m. until 2:30 a.m. on the succeeding calendar day.

(5) Number of sample tasting events allowed. Each Full On-Premises Sales licensee shall
sponsor no more than eight sample tasting events (as described in sections (2) through (7)
of this rule) per calendar year on its premises.

(6) Violations associated with sample tastings. In the case of a liquor law violation
associated with a sample tasting allowed under sections (2) through (7) of this rule, the
Full On-Premises Sales licensee will be held responsible. When the violation also
involves a server (for example, service of a sample to a minor or a visibly intoxicated
person), both the server and the Full On-Premises Sales licensee will be held responsible.

(7) Record keeping. The Full On-Premises Sales licensee must keep a record of each
tasting event it sponsors, including the date and location of each event, the products
served, and the names of the servers. Records of tasting events must be retained for one
year from the date of the tasting.

(8) Promotional Dinner Events. These are events sponsored by a Full On-Premises Sales
licensee on its permanently licensed premises where it accepts assistance from the
distillery and its representatives, employees, contractors, and agents, where meals are
served, and multiple servings/samples (“flights™) of distilled spirits accompany the meals.
These are not considered sample tasting events as described in sections (2) through (7) of
this rule. At all promotional dinner events the Full On-Premises Sales licensees must
meet the Commission's food service standards as described in OAR 845-006-0460
through 845-006-0468. All distilled spirits consumed at promotional dinner events as
described in this section must be purchased by the Full On-Premises Sales licensee from
a retail sales agent of the Commission or from another Full On-Premises Sales licensee
who has purchased the distilled spirits from a retail sales agent of the Commission. All
advertising of the promotional dinner event must be purchased by the Full On-Premises
Sales licensee.

(a) Each Full On-Premises Sales licensee may sponsor no more than eight promotional
dinner events per calendar year on its premises.



(b) At events allowed under this section, the Full On-Premises Sales licensee is
responsible for ensuring that the distillery and its representatives, employees, contractors,
and agents:

(A) Provide only education to patrons and staff (the distillery and its representatives,
employees, contractors, and agents may not pour, serve or sell alcoholic beverages);

(B) Participate in these promotional events only for the products they represent;

(C) Do not compensate any employee or agent of the retail licensee to participate in any
promotional event as described in this section;

(D) Do not pay for advertising the event;

(E) Do not donate, give, pay for, underwrite, or otherwise compensate the Full On-
Premises Sales licensee for the distilled spirits consumed at the promotional dinner event.

(c) The Full On-Premises Sales licensee must keep a record of each promotional dinner
event it holds, including the date and location of each event, the proof of purchase of each
product(s) served, the distillery or distilleries represented, and the name of each distillery
representative, employee, contractor, or agent who participated in an educational capacity
at the event. These records must be retained by the Full On-Premises Sales licensee for
one year from the date of the promotional dinner event.

(9) Violation of sections (2) through (8) of this rule are Category Il1 violations.

(10) A distillery and its representatives, employees, contractors, and agents may offer
samples not exceeding one-quarter ounce of alcohol per sample by measured pour to
those attending an industry trade show.

Stat. Auth.: ORS 471, including 471.030, 471.040 & 471.730(1) & (5)

Stats. Implemented: ORS 471.398 & 471.750

Hist.: OLCC 19-2000, f. 12-6-00, cert. ef. 1-1-01; OLCC 3-2001(Temp), f. & cert. ef. 8-
10-01 thru 2-6-02; OLCC 3-2002, f. & cert. ef. 2-15-02; OLCC 7-2005, f. 10-19-05, cert.
ef. 11-1-05

845-006-0349
Activities on College Campuses

(1) No manufacturer, importer, wholesaler, retailer, their agent or campus representative
will conduct promotional activities for any liquor product on any college or university
campus or for student living groups that include students under 21 years of age.
Examples of promotional activities include:



(a) Giving free alcoholic beverages;

(b) Giveaways such as t-shirts, glasses, cups, coasters and signs bearing brand name
identification;

(c) Giving student living groups bar equipment such as taps, cleaning equipment, and
coolers.

(2) No manufacturer, importer, wholesaler, retailer, their agent or campus representative
will hold or sponsor activities on any campus or for student living groups that encourage
students under 21 years of age to drink alcoholic beverages. Prohibited activities do not
include:

(a) Sponsoring of broadcasting services for events on campus;
(b) Liquor advertising in campus publications; or

(c) Financial support and acknowledgement of the source of the support for activities
such as educational programs, programs encouraging moderation, film festivals, concerts
and similar activities.

Stat. Auth.: ORS 471, including ORS 471.030, ORS 471.040, ORS 471.730(1) & ORS
471.730(5)

Stats. Implemented: ORS 471.730(7)

Hist.: OLCC 1-1987, f. 1-5-87, ef. 4-1-87; OLCC 19-2000, f. 12-6-00, cert. ef. 1-1-01,
Renumbered from 845-006-0049

845-006-0353

Distilled Spirits Samples and Promotions from a Distillers Representative

(1) Licensees of the Commission may not accept samples of distilled spirits from
distillery representatives, and may not allow distillery representatives to offer or give
samples, or promote their product on the licensed premises other than as allowed by OAR
845-005-0428.

(2) Licensees of the Commission may not accept payment for alcoholic liquor from a
distillery representative and may not allow a distillery representative to pay for alcoholic

liquor for patrons.

(3) Despite section (1) of this rule, Full On-Premises Sales licensees of the Commission
may accept samples of distilled spirits from a distillery's agent if:

(@) The sample is of a product the licensee does not carry;



(b) Each sample does not exceed .25 ounce by measured pour; or the sample is in a
manufacturer-sealed container which is not larger than 50ml.;

(c) No sample is sold, served, given or offered to a patron.

Stat. Auth.: ORS 471, ORS 471.030, ORS 471.040, ORS 471.730(1) & (5)

Stats. Implemented: ORS 471.398

Hist.: OLCC 19-2000, f. 12-6-00, cert. ef. 1-1-01; OLCC 3-2001(Temp), f. & cert. ef. 8-
10-01 thru 2-6-02; OLCC 3-2002, f. & cert. ef. 2-15-02

845-015-0118
Retail Sales Agent Prohibited Interests, ORS 471.710(3)
(1) Definitions: As used in ORS 471.710(3) and this rule:

(a) "Alcoholic beverage licensee” means the holder of a Distillery license, a Full On-
Premises Sales license, or a distillery whose products are sold in Oregon.

(b) "Liquor Store Agent" has the same meaning as a retail sales agent, as defined in OAR
845-015-0101(6);

(c) "Financial Interest” means knowingly having an ownership interest, as a sole
proprietor, partner, limited partner or stockholder or any direct or indirect ownership
interest through a device such as a holding company, in a business licensed with a
Distillery or Full On-Premises Sales license or any distillery whose products are sold in
Oregon;

(d) "Business Connections" include, but are not limited to:

(A) Knowingly providing anything of value to a person or business licensed with a
Distillery or Full On-Premises Sales license or to any distillery whose products are sold
in Oregon, in return for something of value. This rule does not, however, prohibit persons
and licensees from providing commodities and services to each other that they routinely
provide to the general public under the same terms;

(B) Partnerships with a person or business licensed with a Distillery or Full On-Premises
Sales license, or to any distillery whose products are sold in Oregon, and similar ventures
formed for the purpose of making profit,

(e) "Knowingly" means a person actually knew or reasonably should have known;

(F) "Household™" means all persons living as a family unit in the same dwelling;

(9) "Immediate Family" means spouse and juvenile dependent children.



(2) Additional Prohibitions:

(a) No retail sales agent or member of the agent's household or immediate family may be
employed by a business that is licensed with a Distillery or Full On-Premises Sales
license unless:

(A) The person’s job duties do not include involvement with that portion of the business
that requires an alcoholic beverage license to operate; or

(B) The person exercises no management control over that portion of the business that
requires an alcoholic beverage license to operate.

(b) No retail sales agent or member of the agent's household or immediate family may be
employed by any distillery whose products are sold in Oregon.

(3) Reporting Requirements:

(@) All retail sales agent applicants must complete and sign a form describing any
financial interest or business connection the applicant or any person in the applicant's
household or immediate family has, that the applicant would reasonably know of, with a
Distiller or Full On-Premises Sales licensee, or with a distillery whose products are sold
in Oregon. The Commission will determine whether any prohibited interest or connection
exists. An applicant or person in the applicant's household or immediate family who has a
prohibited interest or connection must divest the interest or connection before the
Commission appoints the applicant;

(b) A retail sales agent must report, to the agent's district manager, any prohibited interest
or connection with a Distillery, Full On-Premises Sales licensee or a distillery whose
products are sold in Oregon as soon as the agent would reasonably know of the interest or
connection. If ORS 471.710(3) or this rule prohibits the interest or connection, the
Commission will set a reasonable time period for divestiture. If the retail sales agent,
household member or immediate family member fails to divest, the Commission will
terminate the agent's contract.

(4) Gifts and Gratuities: No retail sales agent will accept any gift, gratuity or thing of
value from any alcoholic beverage licensee or any person representing a distillery, except
that a retail sales agent may accept:

(a) Items totaling $25 or less per year per alcoholic beverage licensee offered to retail
sales agents as customers of the licensee as long as the items are offered on an equal basis
to all customers irrespective of any connection to the Commission;

(b) Food and beverages provided for immediate consumption at a convention or a
business conference or meeting that are offered to all participants irrespective of any
connection to the Commission;



(c) A non-alcoholic beverage for immediate consumption that a licensee offers at a
business meeting;

(d) Items offered to all participants at a convention irrespective of any connection to the
Commission.

(5) Disciplinary Actions: The Commission will appropriately discipline a retail sales
agent who:

(a) Fails to report a prohibited interest or connection as section (2) of this rule requires;

(b) Knowingly acquires an interest or establishes a connection that ORS 471.710 or this
rule prohibits; and

(c) Accepts a gift or gratuity that section (4) of this rule prohibits.

Stat. Auth.: ORS 471, 471.030, 471.040, 471.730(1) & (5)

Stats. Implemented: ORS 471.710(3)

Hist.: OLCC 15-1989, f. 10-31-89, cert. ef. 11-1-89; OLCC 19-2000, f. 12-6-00, cert. ef.
1-1-01; OLCC 2-2003, f. 1-27-03, cert. ef. 2-1-03, Renumbered from 845-015-0028;
OLCC 10-2006, f. 7-19-06, cert. ef. 8-1-06

845-015-0165
Supplier Rebates on Distilled Spirits

(1) The Commission allows suppliers to give consumer rebates on distilled spirits only
that identify price reductions which offer consumers the opportunity to switch brands or
try new products. From March 1, 2006 to March 1, 2008, rebate coupons that encourage
consumers to purchase distilled spirits in quantity are permitted. An example of this
would be a rebate that offers $5 for the purchase of one bottle but $12 for two. After
March 1, 2008, rebate coupons that encourage consumers to purchase distilled spirits in
quantity are not allowed.

(2) Suppliers will distribute distilled spirits rebate coupons only through retail liquor
stores or by publishing them in newspapers or magazines. Any newspaper or magazine
advertising associated with rebate coupons must comply with OAR 845-015-0175, 845-
015-0177, and any other applicable state and federal regulations.

(3) All rebate coupons offered in the State of Oregon must meet the following
requirements:

(a) Rebate coupons must be redeemable only by mail;

(b) Rebate coupon offers must bear an expiration date;



(c) The supplier must require proof of purchase;

(d) Rebate coupons must be valid only for adults of legal drinking age. The Commission
may require withdrawal of the rebate coupon if the supplier does not comply with the
conditions of the rebate coupon or Commission rules.

(4) The supplier must furnish rebate coupons to all retail liquor stores carrying the
product. Any advertising materials such as posters, signs, banners, or display racks the
supplier provides to promote rebate coupons in a retail liquor store must comply with
OAR 845-015-0175, 845-015-0177, and any other applicable state and federal
regulations.

(5) The supplier is responsible for the redemption of rebate coupons. The supplier and the
retail customer are responsible for settling any disagreement about the supplier's coupon.

Stat. Auth.: ORS 471, 472, 471.030, 471.730(1) & 471.730(5)

Stats. Implemented: ORS 471.750(1)

Hist.: LCC 2-1983, f. 3-8-83, ef. 7-1-83; LCC 2-1985, f. 2-28-85, ef. 4-1-85; OLCC 19-
1991, f. 10-31-91, cert. ef. 11-1-91; OLCC 2-2003, f. 1-27-03, cert. ef. 2-1-03,
Renumbered from 845-015-0055; OLCC 10-2003, f. 7-22-03, cert. ef. 9-1-03; OLCC 3-
2006, f. 2-22-06, cert. ef. 3-1-06

845-015-0180
Distilled Spirits Samples Offered to Retail Sales Agents

(1) Distillery representatives may not give samples to retail sales agents, their employees
or customers in a retail liquor store.

(2) Despite section (1) of this rule, a retail sales agent may accept samples from distillery
representatives or OLCC staff of not more than four 50 ml manufacturer-sealed
containers of distilled spirits one time per brand. The sample must be a Commission-
approved brand. If a product is not available in a 50 ml container, the retail sales agent
may accept a single sample in the next larger available size if the distillery representative
has written approval from the Listing Committee of the Commission to offer samples in a
larger size. Samples may not be consumed in a retail liquor store or within its immediate
vicinity. All samples must be sealed bottles. Samples as described in this rule are not
sample tastings as described in OAR 845-015-0155.

(3) Retail sales agents may give samples received according to section (2) of this rule to
their employees that are at least 21 years of age.

Stat. Auth: ORS 471, 471.030, 471.040, 471.730(1) & (5)

Stat. Implemented: ORS 471.750

Hist.: OLCC 19-2000, f. 12-6-00, cert. ef. 1-1-01; OLCC 2-20083, f. 1-27-03, cert. ef. 2-1-
03, Renumbered from 845-015-0096; OLCC 10-2006, f. 7-19-06, cert. ef. 8-1-06



