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Situation nationally - The 2002 Series (current) GED® Test:  

Nearly 4 million test-takers nationally need to finish the GED® test before the end of 2013. The 
Current GED® Series expires in December of 2013 

• If a test-taker hasn’t completed all five tests with passing scores, they must start fresh on the 
New Generation Test (2014 Series). 

• Test scores from different series tests cannot be combined. 

• Key audiences: 

 Non-completers, non-passers 
 New test takers. 

Situation in Oregon - From January 1 through December 18th, 2013, 10,948 Oregonians have passed 
the GED, which represents a 30% increase over the number of Oregonians who passed the test in 2012.  

Solution:  A grassroots campaign, based on positive, peer-to-peer and media communications and 
outreach. 

Message: Your future is calling. By completing the GED® test, you can answer the call. 

Oregon Closeout Campaign  

Overview: 

• 16-month public awareness campaign to educate GED® test-takers about the end of the 
2002 Series GED® test 

• Kick-off September 2012 

 Goals: 

• Provide GED® test-takers with the necessary information, resources, and support to return 
to the program before the end of 2013 

• Dispel rumors and calm fears about the test closeout and the new 2014 GED® test. 

State Closeout Campaign-Actions Taken: 

• The CCWD GED® Web Page was redesigned to focus on the closeout and provide closeout 
information. 

• Banners were posted on both the Oregon.gov and Oregon.gov/CCWD websites regarding 
the closeout. 

• All non-completers were sent a personal letter informing them about the end of the 2002 test 
series (approximately 25,000 Oregonians). 

• Forms were sent to all GED® testing centers that test takers signed indicating their 
awareness of the closeout. 

 
 



• State Press Releases were issued targeting local newspapers. 

• Interviews were conducted with local and national newspapers (Medford, Salem, Eugene, 
Portland, Bend, USA Today, Wall Street Journal)  

• Closeout plans were developed by the State office and all local testing centers. 

• Presentations were made about the closeout to local workforce programs, local TANF 
directors, Vocational Rehabilitation, alternative school organizations, ABE directors, 
Oregon Youth Authority, and WorkSource Oregon. 

• Closeout posters were sent to all GED® testing centers, Adult Education Centers, 
WorkSource Oregon, TANF and Private Rehab. 

 
Plan to manage the November/December volume to complete the 2002 Series: 

Local Testing Centers have planned for the increase by: 

• Scheduling additional testing sessions (both computer-based and paper-based) 
• Scheduling sessions later in December than normal. 

GEDTS Closeout Campaign (informational website) 

Http://www.gedtestingservice.com/educators/closeout 

Resources available on the website: 

• Communications Outreach templates 
• Campaign message guide (English and Spanish) 
• Outreach Guide 
• National Press Release 
• PSA Template 
• Poster (English and Spanish) 
• Flyer (English and Spanish) 
• Join the Campaign – Get a free poster and campaign button 
• Brand Central. 

 

Oregon GED Statistics (from the Annual GEDTS Statistical reports 2011, 2102) 

 2011 2012 

Completions: 

Oregon national rank in GED completers 

Number of Completers 

Percentage of successful completers 

10th 

8,332* 

85% 

11th 

7,892* 

84.1% 

Age breakdown: 

 Age 16-18 

 Age 19 and above 

 

31.5% 

68.5% 

 

31.7% 

68.3% 

Number all test takers 13,124 12,686 

*Second largest absolute number of completers in the top 10/11 to North Carolina 


