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Across the state, important work is happening to create policies and communities that support health and work to reduce chronic diseases. To raise understanding and support for this work, Oregon Health Authority’s Public Health Division has developed the Healthy Communities, Healthy People movement, a research-based message frame and communication tools that: 
Describe the value of our comprehensive work. 

Draw a connection between health behaviors at the heart of most chronic diseases (physical activity, nutrition, tobacco prevention, self-management, screenings).
Engage and motivate policymakers and the public. 

Build a movement across the state that shows the breadth of the work and the ongoing need for additional policies and programs that put healthy options within reach for everyone.

This short overview will help you easily begin using the Healthy Communities, Healthy People strategy. Other tools available to you include:

Detailed use guidelines, including information on using the logo in a variety of formats.

A complete summary of the research.

Full message frame with detailed talking points.

Op-ed template. 

News release template. 

Customizable PowerPoint. 

Customizable fact sheet. 

Postcard to share with community members and stakeholders to explain the new logo.
Letter inviting community coalitions, partners and like-minded organizations to use the logo and messages. 
I.
Logo

The Healthy Comunities, Healthy People logo can be used to identify programs that are working to increase healthy options. It may be used as part of a masthead or title, as a marking label for programs and materials, on materials and signes, on websites and more. 
The standard version is available in English and Spanish. Each county has a customized version, as does each tribe and CCO. Spanish versions of customized logos are availalbe upon request. All logos are availalbe in color, black/white and reverse styles. Logos in a variety of electronic file formats, along with use guidelines, are available from HPCDP. 
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II.
Messages 

The core message frame will help us all communicate consistently about the need for healthy communities. Please integrate it into your media materials, collateral, social media and websites, presentations and other outreach opportunities. A longer version with supporting facts for each message is also available.
English Language Messages

Eating better, moving more and living tobacco free lets Oregonians live healthier lives and do the things they love. 

Today in Oregon, nutritious food, places to play and exercise, and smokefree air are out of reach for too many people. This is particularly true for minorities, low-income individuals, people with disabilities and other underserved populations. 
As a result, chronic diseases like asthma, heart disease, diabetes, arthritis and cancer are on the rise, especially among underserved populations.

For policy makers: This comes at tremendous cost. Chronic conditions like cancer, heart disease, asthma, arthritis and diabetes claim 19,000 lives,
 and account for $16 billion
 
 in health care costs each year.
All Oregonians deserve convenient access to foods and activities that help them live better, regardless of their income, education or ethnicity. Healthy options should be expected, not something we have to search out.

We’ll never entirely eliminate chronic diseases, so we also need options to help people take care of themselves and manage their disease.
We have the power to change the places we live, learn, work and play to put healthy options within reach—especially where children are concerned.
Ask for consumers:

Tell your employer, school, community groups and elected officials that you want access to healthy options. 

When healthy options are available, use them to show your support and benefit your health.

Ask for policy makers:

Use smart policy to create communities that provide access to healthy options for all Oregonians, regardless of their income, education or ethnicity. 

Consider health implications of all policies.

Ensure that we have a strong public health system.
Spanish Language Messages

Alimentarnos mejor, movernos más y vivir sin fumar nos permite llevar una vida más saludable y hacer las cosas que nos gustan. 
Actualmente en Oregón, la comida nutritiva, los lugares para jugar y hacer ejercicio, y una atmósfera libre de humo están fuera del alcance de demasiadas personas. Esto se aplica especialmente a las familias hispanas, las personas de bajos ingresos y las personas con discapacidades. 
Ello hace que estén aumentando las enfermedades crónicas, como el asma, las enfermedades cardíacas, la diabetes, la artritis y el cáncer. 

Message for elected officials (will typically be used in English): Esto representa un costo tremendo. Las enfermedades crónicas, como el cáncer, las enfermedades cardíacas, el asma, la artritis y la diabetes resultan en la pérdida de 19.000 vidas
, y representan un costo del cuidado de la salud de más de 16.000 millones de dólares
 
 al año. 
Todos los que vivimos en Oregón merecemos un acceso a alimentos y actividades que nos permitan prosperar sin tener en cuenta nuestros ingresos, nuestra educación o nuestra raza. Las opciones saludables deberían ser lo normal, no algo que tengamos que salir a buscar. 
Nunca podremos eliminar por completo las enfermedades crónicas, por lo que también necesitamos opciones que ayuden a las personas a cuidarse y a vivir mejor, a pesar de su estado de salud. 
Podemos cambiar los lugares en que vivimos, aprendemos, trabajamos y jugamos, a fin de tener opciones saludables, especialmente cuando se trata de los niños. 
Ask for consumers

Díganle a su empleador, a la escuela, a los grupos comunitarios y a los funcionarios electos que quieren tener acceso a opciones saludables. 
Cuando estén disponibles las opciones saludables, hagan uso de ellas para demostrar su apoyo y mejorar su salud.

Ask for policymakers

Usen una política inteligente para crear comunidades que proporcionen acceso a opciones saludables para todos los que vivimos en Oregón. 
Cuando tomen decisiones sobre las políticas, consideren las consecuencias que tienen para la salud. 

Aseguren que tengamos un sistema público de salud sólido.

III.
How to use these tools in your work
The most important action you can take to support this coordinated approach and help build the movement is to use the messages consistently in your work. 

Remind your stakeholders and publics about the need for healthy communities, and show them how different policies and programs work together to create them. This is what will build the demand and expectation for communities that support the health of all Oregonians. 

Use the full message frame whenever you can. 

Collect stories of programs, communities and activities that put healthy options within reach, and of instances where they are out of reach. Integrate those stories and examples whenever you can to illustrate the benefit and urgency of healthy communities.

Use a shorter version to link specific program work to the broader effort.
· (For example) “Making our county fair smokefree will ensure that fairgoers aren’t breathing secondhand smoke, and will show young people that smoking isn’t a social norm.”
· “This is about putting healthy options in reach for all Oregonians. In every community—regardless of income, ethnicity or education—people deserve convenient access to smokefree places, and foods and activities that help them live well. Healthy options should be expected, not something we have to search out. It’s the only way we’ll bring an end to rising chronic diseases in our state.” 
If you want to explain why you’re using these messages 
and logo:

· “The Healthy Communities, Healthy People movement celebrates actions that increase access to healthy options in Oregon as a way to improve health and reduce chronic diseases. Together, we’re creating places where everyone can eat better, move more, live tobacco free and find help to manage chronic diseases. This logo identifies our program/policy as a part of this movement.”

If you need assistance using the messages and tools, or if there are additional tools or resources that would be helpful, please contact Cathryn Cushing, Oregon Health Authority, 971-673-0984 or cathryn.s.cushing@state.or.us.
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