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Pitching Your Editorial Board on Wellness@Work

Securing a positive editorial from your local paper can be an influential way to reach businesses. Here’s how to make the pitch to the editorial board.

Step 1

Think about who could go to meet with the editorial board. Ideally, you’d include yourself, a local businesses champion who can talk about his or her wellness program and the results, and someone who can speak to health care costs and the effectiveness of wellness programs (a health insurer, for example).

Step 2

Call the editor of the editorial page and ask for a meeting:

· The Oregon Health Authority and a group of private employer partners are launching a new program called Wellness@Work to help employers contain health care costs by improving employees’ health. XXX County is part of this effort. 

· I’d like to meet with your editorial board to tell you more about the program and why it’s so vital for our local/regional businesses to participate.

· Would you be open to a meeting?

· If they ask for more information, use the talking points and news release to explain what Wellness@Work is and why it’s so important.

Step 3

If you secure a meeting, meet ahead of time with your participants and plan what you’ll say. Use the talking points for facts, and make a clear ask up front and again at the conclusion of the meeting:

· I hope you’ll write an editorial encouraging businesses in our area to join the Wellness@Work Movement. It’s a powerful way to help businesses contain costs and nurture a healthy, productive work force. By building a culture of health at worksites throughout our community and state, we will fuel our ability to grow and to attract and retain businesses.
· Visit www.healthoregon.org/wellnessatwork to learn more. 
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