Letter/Talking Points for Providers

Customize the language below to bring providers and their staff on board with the campaign. These messages can be sent ahead of a Lunch and Learn to gain interest in attending, or after a Lunch and Learn as a follow up to attendees or to those who couldn’t make it. Send this with the 4-page summary.

Dear Dr. XXX and your [team/staff]:

We’ve launched a campaign in [Community] to increase screening rates for colorectal cancer. It is the second most deadly form of cancer but also one of the most preventable through screening, which provides us with a significant opportunity to reduce disease and death in our community.

Here in [Community] the effort is especially critical given that our mortality rate due to colorectal cancer is greater than the state average [see OSCaR data* enclosed to determine if this is true. If not, use the sentence below.]
But there is work to be done: only 59 percent of Oregonians are getting screened compared to 80.5 percent for breast cancer screening and 81.7 percent for cervical cancer screening.
[Insert the appropriate following sentence]: 

We recently hosted a Lunch and Learn on the subject and I’m sorry that you were unable to attend. As you probably know…

We recently hosted a Lunch and Learn and we’re so grateful for your attendance. As we discussed during the session…

We are hosting a Lunch and Learn on the subject on [Date] at [Location] and hope you and your staff can attend. As you can probably assume…

[If no Lunch and Learn planned] As you can probably assume…

…providers and their staff are absolutely essential to this campaign. Our research found that Oregonians are most likely to be screened if they encouraged by someone they know and trust (especially their doctor or someone who has already been screened). For that reason, we’re hoping you and/or your staff can support the campaign in one or more of the following ways.

Specifically, we ask that you:

1. Prioritize screening in your practice. Research shows that strongly recommending patients get screened and telling them about the variety of screening options available is most effective.

2. Ask already screened patients to talk about their experience and encourage others to get screened too. Provide campaign materials in discharge kits, in waiting and break rooms, or ask your staff to remind patients how their story can save a life when they receive their test results.

3. Track the number of screenings during the campaign and compare those numbers to the same time frame last year.

Enclosed is a summary for you and your staff that provides more information about screening and providers’ role in the campaign. I’ve also enclosed XX mini-brochures and XX posters. 

I’m available at any time to answer questions. [insert contact information]. Thank you for your support. Your participation is essential to our success in creating a healthier population in our community.

Sincerely,

Name

Title

