Community Education/Outreach and Media Advocacy

“engaging in specific efforts or activities to inform, educate, and/or increase public awareness about tobacco control…helping people understand the problem, and presenting them with a solution—usually a policy…must be targeted to those sectors of the community that have the power to make the desired change.”

Framing

The way you frame a problem makes an important difference. When problems are framed as belonging to individuals, the proposed solutions often target the individual.
Individual Problem: Stress makes kids smoke.





Individual Solution: Offer stress management classes for youth.
But when problems are framed as community issues, the proposed solutions naturally focus on the community environment—policies and community conditions—that can create sustainable changes across the population.
Community Problem: Kids in our community take up smoking because tobacco marketing is so aggressive.



 

Community Solution: Prohibit tobacco sampling at the Rodeo.

Group Activity

1. Define the problem. Write a statement defining the “tobacco problem” in your community:
2. Suggest a Solution (policy):
3. Assign responsibility/ Define your target audiences:

A. Who has the power to make the necessary change? key decision makers
B. Who influences them? Who must be mobilized to apply pressure for change?
4. How will you reach your target audiences? (name at least 3 ways to reach each audience, including at least one example of earned media)

A. Key decision makers:

A. Those who influence them:

5. What message(s) would convince key decision makers to act for change?

Tips:
· Keep it short and simple (15 seconds max)

· Speak to shared values (freedom from harm, common sense, protecting kids, fairness)

· Talk about what is at stake (Who is affected? What does this mean to people’s lives?)

· Use everyday language, not jargon or acronyms

· Use humor 

· Use imagery

· Take a stand

