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Party-Trips by Type, 2012
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Average Trip Expenditures, 2012

Note: average expenditures by party; average party size (adults + children) 
is 3.4 people (overnight trips) and 2.7 people (day trips)

Day Trips

Type of Bicycle Activity
Average 
Trip Cost

Average Trip 
Length (Nights)

Average 
Trip Cost

Organized group tour $900 4.53 $109
As a recreational activity $844 3.73 $131
Sanctioned bicycle race $794 2.56 $144
Independent bicycle touring $788 4.83 $144
Day mountain bike ride $732 3.36 $125
Organized non‐competitive group ride $697 3.98 $168
Day road ride $606 2.75 $98
Other cycling event $552 2.65 $158
Overall $744 3.59 $116

Overnight Trips



Bicycle-Related Share of Travel Spending, 2012
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Travel Oregon.com





• Trip Ideas
• Seasonal Features
• Itineraries
• Grant’s Getaways



Social Media Outposts
• Travel Oregon can be found on 

Facebook, Twitter, YouTube, 
Foursquare, Flickr, etc. Each 
with a plethora of cycling 
content

• Typically 3-5 cycling 
posts/month



Facebook Co-Op Promotion



• Unique travel ideas 
and information to 
inspire travel in 
Oregon

• 160,000 Subscribers
• Distributed Monthly
• 3-4 cycling stories/yr

Travel Oregon General E-newsletter



• Unique travel ideas 
and information to 
inspire an Oregon 
Adventure

• 12,000 Subscribers
• Distributed odd 

numbered months
• 5-6 cycling stories/yr.

Travel Oregon Outdoors E-newsletter



2013-2014 Travel Oregon 
Visitor Guide

• 300,000 copies printed 
annually for year-
round distribution and 
inquiry fulfillment. 
Inspiration & planning 
piece

• Available by request 
via TravelOregon.com 
and the 1-800#

• Available to visitors 
and business travelers 
at Portland 
International and 
regional airports

• Distributed at all nine 
official Oregon state 
welcome centers and 
more than 100 visitor 
centers statewide



Brand Advertising
(videos)

Spring Cycling TV spot
Cycling Love Story



Brand Advertising



Digital Banner Ads

• Video banners include 
cycling spot

• Standard animated 
banners include 
Bikeways callout











Scenic Bikeways Map



Scenic Bikeways Photography



Scenic Bikeway Videos

Old West Scenic Bikeway



THE END

Be sure to order your Scenic 
Bikeway MapGuides!










