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 Conducted by DHM Research
 October 11- 15 2015
 1200 Oregon residents – 400 per region
◦ Tri-county, Willamette Valley, Rest of State

 Voter List + 20% cell phones
 Margin of error +/- 2.8%
 12 minutes in length on average
 Based on 2011 & 2013 Suveys



 Home Internet Access in Oregon 
is very high

◦ 91% of Oregonians have access from home
 88% in 2013
 87% in 2011

◦ 96% have Internet Access
 Of the 9% without access at home, more than 

half have access elsewhere



 More Oregonians are receiving services 
online
◦ 39% of Oregonians used online services
 23% in 2013

 Nearly all are aware of Oregon.gov
◦ 87% have heard of the state’s website
◦ 70% of those who heard of Oregon.gov visited
 Up from 66% in 2013 



 Reasons for visiting Oregon.gov are 
consistent
◦ Looking for Information or data
◦ Looking for services and completing a transaction

 Services rated most important for public 
engagement remain consistent
◦ Finding information about state finances, payroll, 

and services
◦ Provide opinions about state policy



 Concerned about personal Information
◦ 90% say it’s important (and 63% “extremely 

important”) to prioritize staff and budget to 
ensure personal information is secure

 Opportunities to improve 
◦ 55% are confident (and only 15% “very confident” 

that personal information stored with the State is 
secure.





















 “Suggest a Dataset”
◦ Others can view and comment

 Routed to agency for decision, response 
and decision posted 

 Approved (21), Rejected (18), Open (47) 
https://data.oregon.gov

 Standing Report to Commission?

https://data.oregon.gov/












… An then on to attending meetings online
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I have to travel too far 
to participate at the 
State level

I cannot take that 
much time away to do 
my civic duty

Why can’t I participate 
from my desk or my 
home?



 Conducted in conjunction with existing 
meeting

 Follows public meeting laws
◦ Anticipate the number of online attendees and 

provide virtual room
◦ Allow residents to sign in online for public 

comments
◦ Set and manage designated public comment 

portion
 Leverages existing conference phones, low 

cost webinar meeting software and cameras



Participation low but interest is high
Only 5%

came to state websites to participate in a virtual 
public meeting or town hall

but 63%
said it was important for online services to offer 
“the ability to provide virtual meetings or town 
halls so Oregon residents can attend and interact 
remotely” 



https://data.oregon.gov/dataset/Public-Meetings-with-Online-Webinars-Summary/ei5k-659e

https://data.oregon.gov/dataset/Public-Meetings-with-Online-Webinars-Summary/ei5k-659e


 Leverage existing room speakerphone: $0
 State procurement webinar tools that control 

participation & archive: $450/year
 Several inexpensive but clear webcams: under 

$100 ea.
 Several existing laptops: $0
 Take public comments through chat and read 

them to the board: staff support
 Also allows board members to participate 

remotely with their computer/tablet & Phone



Crawl before we walk, walk before we run

Start small and manageable with just board 
members to learn the technology

Always set up the room and test the night 
before. Murphy lurks.

Don’t let perfect be the enemy of good 



Wally Rogers, Manager
E-Government Program
Enterprise Shared Services 
Office of the State CIO
Phone: (503) 378-2973
Email: wally.rogers@oregon.gov
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