


CITY OF WESTON

Oregon’s Transportation and Growth
Management Program supports community
efforts to expand transportation choices for

people. By linking land use and transportation
planning, TGM works in partnership with local
governments to create vibrant, [ivable places
in which people can walk, bike, take transit or
drive where they want to go.



WESTON DEMOGRAPHICS

755 people

280 housing units

83% white, 15% hispanic

$49,583

25 minutes to work



10 minute walk



MAIN STREET APPROACH

Organization Design
Promotion Economic Restructuring
POINTS
Comprehensive Identifying and capitalizing on existing assets
Incremental Quality
Self-help Change
Partnership Implementation

PRINCIPLES



COMMERCIAL HISTORIC DISTRICT

1982
E. Main Street between Broad and Water
32 acres, 9 buildings
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WALLA WALLA APPELLATION



PENDELTON ROUND UP















WHAT IS WESTON'S SPECIAL ROLE IN THE REGION?



IDEAS

create a vision + a plan

gather community leaders to determine where / what Weston
wants to be in 10 years and make a plan to get there

strengthen regional partnerships

events, marketing, promotion, networking

assess and rehabilitate buildings

identify a catalyst project
public / private partnerships, involve the community
innovate

Saling House

destination lodging opportunity
community restoration project?

tell the Weston story

keep Weston’s rich history alive in meaningful ways

complete connections

complete sidewalk network to important community destinations
and landmarks
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1. Central Station market/deli
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6. Long Branch Cafe and Saloon
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9. Public School

10. Elliot Park / skate park
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POTENTIAL PARTNERS /
FUNDING SOURCES



STATE / REGIONAL / LOCAL (PUBLIC)

Oregon Main Street Program

Umatilla County

Local Improvement District / Business Improvement District
Urban Renewal

Oregon Cultural Trust

. . SPECIAL OPPORTUNITIES
State of Oregon Historic Preservation Office
Oregon State Parks Portland State University,
Masters of Urban
Travel Oregon Planning Workshop (to

prepare a development
and funding plan)

Oregon Department of Transportation




FEDERAL (PUBLIC) PRIVATE

National Trust for Historic Preservation Oregon Community Foundation
National Endowment for the Humanities Ford Family Foundation

National Endowment for the Arts Meyer Charitable Trust

National Parks Service Hart Family Foundation

US Economic Development Administration Ash Grove Charitable Foundation

(as part of a regional plan) . .
Smith Frozen Foods or Gordon Smith

Tribal Foundations and Program
Investments



SOME THINGS OTHER COMMUNITIES
HAVE DONE





















community members formed a non-profit to buy the
TOWﬂ Ha ” Town Hall building. Non-profit offices are upstairs; ground

Chestnut Hill, PA o storefront is leased to private businesses o
photo: www.flickr.com/chrisinphilly5448



