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We’re all in this bin together

recyclingpartnership.org
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Only half of Americans can recycle 

at home as easily as they can 

throw something away.*

Those that can recycle easily 

are only recycling half of what 

they could.**

* 2015-16 Centralized Study on Availability of Recycling.
https://recycle.com/spc-recycling-access-study/

** 2016 State of Curbside Report

https://recycle.com/spc-recycling-access-study/


Our Working Model 

EXPERT 
ASSISTANCE

Aligning operations 
and education 

helps cities deliver 
better recycling.

TOOLS AND 
DATA

More than 20K local 
programs lack 
resources but 

determine success. 

SYSTEM 
SOLUTIONS
The system is 

loosely connected 
but highly 

dependent. 

INFRASTRUCTURE
Cart grants deliver year over 
year results and measurable 

incremental tonnage. 

OUR WORKING MODEL



+20%
contamination rates 

cost the system money & time, 
and safety hazards 

for workers.

The Recycling Partnership



<10%
contamination rates 

exist as well – Denver, CO
SOCRRA, MI

Outagamie County, WI

Recycling Partnership

Working 
toward 
solutions



Communicating With The MRF



First Step:  Getting to a COMMON Understanding of 
Acceptable and Unacceptable 

X

x

X



WORK WITH MRF: WHAT’S ACCEPTED AND WHAT’S NOT

Recycling Partnership’s

Downloadable Survey Tool



Communicating With The Public



Website

Social Media Posts

Traditional Media

Hauler Information

Direct Mail

Cart Tags

AWARENESS

Billboards

Quiz

Leadership Ambassador

Digital Ads

Newsletter

Individual Ambassadors

Blog

KNOWLEDGE PARTICIPATION ADVOCACY

Social Media 

Shares

Pledge

FREE TOOLS  to Grow Awareness Through Integrated Messaging 

Endorsement

To make the most of limited communications, coordinate and integrate messaging 



KEEP IT SIMPLE

ALUMINUM
Aerosol    
Can    
Foil or Foil-like Container    
Other Aluminum Containers

CARTONS
PAPER
Cold Cups
Hard Cover Books    
Hot Cups 
Ice Cream Container    
Junk Mail    
Kraft Bags    
Magazines    
Newspaper    
OCC    
Office Paper    
Paperback Books    
Paperboard Boxes    
Pizza Boxes    
Shredded Paper

GLASS
Bottles and Jars    
Drinking Glass    
Mugs    
Window

PLASTIC
Buckets 
Bulky Plastic 
EPS Foam
Flower Pots    
HDPE Bottles & Jars    
Non-bottle HDPE Containers 
& Lids    
Non-bottle PET Containers & 
Lids
Other Containers & Packaging
Other Drink Bottles
Other Food Bottles & Jars
Other Household Bottles & 
Jars
Other Tubs & Lids
PET Bottles & Jars    
PET Thermoform 
PP Bottles    
PP Containers & Lids    
Produce, Deli & Bakery
Containers, Cups, Trays

STEEL
Aerosol    
Can    
Pots and Pans    
Scrap Metal

Consistent, simple messaging works best.



The Recycling Partnership Approach
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Annual Info Card 

Mailer

Curbside 

Feedback
Top Issue 

Mailer

Top Issue 

Signage

THREE COMMUNICATIONS TO DRIVE PARTICIPATION AND IMPROVE QUALITY

1 2 3INFORM AND 
TRIGGER

PERSONALIZED 
FEEDBACK

ISSUE SPECIFIC 
COMMUNICATIONS



Free Tools From The Recycling Partnership



Visit RecyclingPartnership.org for FREE TOOLS!



Info Card Top Issue 
Mailer

Oops Tag

Campaign Builder Output:



More tools for fighting contamination
1. ANTI-CONTAMINATION KIT
2. MRF SURVEY
3. MRF TRACKING FORM
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RESULTS



TAGGING WORKS

Learn from Denver, CO

73%
recalled 

tag

25%
increase in 

capture



82%
Rejection

rate 
decrease

2018

TAGGING + REJECTION

Learn from Dartmouth, MA



41%
tagging 

rate 
decrease

2018

TAGGING W/O REJECTION – STILL MAKES A DIFFERENCE

Learn from New Bedford, MA
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REJECTION vs. SET-OUT RATES

Learn from Lowell, MA



Contamination dropped 57%

Recyclables in plastic bags dropped 62%

ATLANTA - CAPTURE RATES
Before and After Data 2017 Pilot Areas   - Single-Family   - Curbside Service



1

0%

2

0%

15%

85%

1

0%

2

0%

43%

57%

Targeted Material Trended Downward

BEFORE AFTER

Curbside
Entire toolkit was used

LOWELL and W. SPRINGFIELD

“Stuff in Bags” dropped from 43 to 15 percent contamination by weight. 

• Recyclables in bags and trash in bags were identified 
as the most problematic contaminant.

• That material was specifically targeted.

Stuff in Bags

All Other 
Contamination
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REJECTION AND PARTICIPATION RATES – Sample Data

45%

34%

24%

32%
34%

32%

42%

18% 19%
17%

22%
19%

11%

29%

1 2 3 4 5 6 7

SET-OUT THROUGH TEST PERIOD
Group 
B

Participation Group A: 82%
Participation Group B: 57%
(resident used cart at least once in 7 week period)

WEEK

Group 

A



Overall contamination on targeted 
Chicago routes went down



CHICAGO – CONTAMINATION BY WEIGHT



CHICAGO – CONTAMINATION BY OCCURENCE



CHICAGO – PHONE SURVEY RESULTS
September, 2017      Random sample of 600 Single-Family Residents



Advertising method recall among residents surveyed (n=1,363)

DENVER SURVEY



IDEAS
Webinars

Newsletters
E-Books
Forums

TOOLS
Online 
Library
Starters
BMPs

RESOURCES
Grants

Campaigns
Tech 

Assistance

TRY THESE TOOLS,
JOIN OUR NETWORK,

and let’s make recycling more & better!



Dylan de Thomas
ddethomas@recyclingpartnership.org

Asami Tanimoto
atanimoto@recyclingpartnership.org

Thank you!

mailto:ddethomas@recyclingpartnership.org
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