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It shall be the policy of the Klamath Community College District to affirm the rights of all individuals to equal 
education, activities, facilities, and employment without regard to age, sex, disability, national origin, race, 
marital status, religion, or sexual orientation in accordance with federal and state laws. Klamath Community 
College complies with Titles VI and VII of the Civil Rights Act of 1964, Title IX of the Educational Amendments of 
1972, and Section 504 of the Rehabilitation Act of 1973, and Title II of the Americans with Disabilities Act of 
1990, and any amendments thereto. 

Inquiries or grievances concerning the application of these laws and regulations to the College may be directed 
to the Klamath Community College’s Executive Director of Human Resources and General Counsel at 7390 South 
6th St., Klamath Falls, OR 97603 or at 541-882-3521 or to the Director, Office of Civil Rights, U.S. Department of 
Education, Washington D.C. 20201. 
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Executive Summary 
 
Klamath Community College (KCC) proposes the development and implementation of a Bachelor of 

Applied Science (BAS) in Business Management – Salon Emphasis. This program is designed to 

meet documented workforce needs and expand access to baccalaureate-level education for licensed 

cosmetologists and beauty industry professionals—an underserved population with limited degree 

pathways. 

The Board of Education at Klamath Community College approved the Bachelor of Applied Science 

Business Management-Salon Emphasis degree on December 3, 2024. 

The Executive Committee of the Northwest Commission on Colleges and Universities’ (NWCCU) 

Board of Commissioners approved the request from Klamath Community College to add a new 

degree level (Bachelor of Science) and new degree program (Bachelor of Science in Nursing) 

effective May 19, 2025. See Appendix: Executive Summary for the approval letter from NWCCU.  

On June 12, 2025, The HECC approved Klamath Community College’s Statement of Need for a 

Bachelor of Applied Science (BAS) in Business Management – Salon Emphasis. The Statement of 

Need is included in the Appendix: Statement of Need. 

KCC offers a wide variety of programs to serve the local community, the region, and the State of 

Oregon. Among these, Business and Cosmetology are two of the largest. Since Fall 2021, Business 

has enrolled 721 students, and Cosmetology has enrolled 273. KCC is also the only public institution 

in Oregon offering an Associate of Applied Science (AAS) in Cosmetology. The proposed BAS 

provides a seamless academic pathway for cosmetologists, spa professionals, and salon managers 

to build on their technical training and complete a business management degree. 

This program is uniquely positioned within the state and region. No comparable Bachelor of 

Applied Science (BAS) in Business Management – Salon Emphasis degree exists in Oregon or the 

western United States, and only one similar program has been identified internationally. The 

Bachelor of Applied Science (BAS) in Business Management – Salon Emphasis would be the first of 

its kind in the region, addressing a significant gap in educational access and professional 

advancement. 

The curriculum will emphasize business management competencies tailored to salon ownership, 

operations, and management preparing graduates for supervisory and entrepreneurial roles. 

Delivered online and part-time, the program is designed to accommodate working professionals 

and nontraditional students balancing employment and family responsibilities. As a public 

institution, KCC will offer access to Title IV financial aid, further reducing barriers to enrollment 

and completion. 

KCC’s infrastructure includes a credit-for-prior-learning pathway that recognizes industry 

experience and licensure—currently the only such articulated pathway for cosmetologists in 

Oregon. This approach aligns with national best practices for applied baccalaureate degrees and 

supports adult learners seeking career advancement without duplicating prior training. 



   

 
 

Page 6 of 135 
 

This Bachelor of Applied Science (BAS) in Business Management – Salon Emphasis program 

supports KCC’s mission to provide accessible, workforce-aligned education and reflects the 

institution’s commitment to equity, innovation, and regional economic development. By formalizing 

a degree pathway for licensed cosmetologists, KCC will serve local, state, and national 

stakeholders—advancing professional standards and expanding educational attainment in a high-

demand sector. 

Section 1: Curriculum demonstrates Baccalaureate-level of rigor 

1 Standard 

Curriculum demonstrates baccalaureate level rigor and contains a minimum of 60 upper division 

credits and 180 total credits for degree completion. 

1-A Criteria: Evaluation criteria 

Describe the criteria to be used to evaluate achievement of baccalaureate-level learning 

outcomes in upper division courses as well as professional competencies for the program’s 

discipline. 

 
The Bachelor of Applied Science in Business Management – Salon Emphasis demonstrates 

baccalaureate level rigor through carefully designed lower-division and upper-division courses that 

will prepare students for success in industry. The degree includes 60 upper-division credits in 

addition to the lower-division credits to meet the required 180 credit hours required. KCC applies 

an integrated annual assessment process through which student learning at the baccalaureate level 

will be evaluated. Below, curriculum development, assessment of learning outcomes, and the 

professional competencies for the program’s discipline are explained. Professional competency 

alignment takes place through development and assessment of program learning outcomes.  

At Klamath Community College, curriculum development and implementation are the responsibility 

of faculty who teach in a particular program or discipline. In collaboration with their program and 

discipline leads, and also with the assistance of the full-time Assessment and Curriculum 

Coordinator, KCC faculty are responsible for developing Course Content and Outcomes Guides 

(CCOGs), updating and revising degree and certificate requirements, planning, implementing, 

reporting, analyzing, and improving assessment of Student Learning Outcomes at the course, 

discipline, program, and institutional levels, selecting instructional material, and participating in 

overall course design and other essential elements of instruction in the subject area.   

The Proposed BAS - Business Management - Salon Emphasis Program Learning Outcomes are as 

follows: 

1) Demonstrate foundational knowledge of cosmetology, barbering, esthetics, nail technology, 
spa services, and makeup artistry by exploring the history, philosophy, technology, and 
research relevant to each emphasis area. 

2) Apply quantitative financial analysis to making business decisions. 
3) Develop and implement salon marketing strategies to enhance brand and revenue. 
4) Explain legal, ethical, and sustainability implications of salon business operations. 
5) Demonstrate effective leadership and communication in professional salon environments. 
6) Use technology and software applications for salon business operations. 
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7) Design and manage salon facilities for operational efficiency and customer experience. 
8) Apply business law principles to salon operations and human resource management. 
9) Create and evaluate a comprehensive salon business plan. 
10) Demonstrate cultural competence and teamwork in diverse professional settings. 
11) Apply knowledge of safety and sanitation practices in salon business operations. 
12) Apply artificial intelligence technology in practical applications to real-world business 

situations.  
 

The degree development team analyzed numerous bachelor’s programs to carefully design this BAS 

in Business Management – Salon Emphasis to ensure baccalaureate-level rigor. 

Klamath Community College (KCC) administrators, faculty, and staff collaboratively reviewed a 

range of curriculum models to inform the development of the Bachelor of Applied Science (BAS) in 

Business Management – Salon Emphasis. This degree builds upon existing institutional strengths, 

integrating coursework from the Associate of Applied Science (AAS) in Cosmetology, AAS in 

Business Administration, and the Associate of General Studies (AGS) in Cosmetology Business. 

These foundational programs provide the technical and professional competencies necessary for 

upper-division study, ensuring a seamless and non-redundant academic pathway for students. 

The BAS degree strategically incorporates credits from these associate-level programs, allowing 

students to advance their education while leveraging KCC’s established expertise in cosmetology, 

business, and applied career education. This approach enhances career mobility for graduates in 

salon, spa, wellness, retail, and business management sectors. 

There are a very limited number of bachelors degrees in the country that cater to the unique needs 
of beauty industry professionals.  There are even fewer programs that allow for credit for prior 

learning for cosmetology licensure.  KCCs Bachelor of Applied Science (BAS) in Business 

Management – Salon Emphasis is intended to meet local, state, and regional needs for this 

specialized industry.  In establishing the curriculum programming was reviewed in the state, 

region, and internationally. 

Program Development and Alignment 
To ensure the rigor, relevance, and industry alignment of Klamath Community College’s new 

Bachelor of Applied Science (BAS) in Business Management – Salon Emphasis, the college engaged 

nationally recognized leaders in beauty, wellness, and hospitality education. While applied business 

degrees are common, a salon-focused BAS is rare. Early development was guided by Lynelle Lynch, 

Joanne Berry, and Peter Anderson—each contributing specialized expertise to shape curriculum, 

assessment, and workforce relevance. 

Lynelle Lynch, Chair of KCC’s Cosmetology Advisory Committee, is a nationally celebrated innovator 

in career education and the CEO of Bellus Academy, a network of award-winning beauty colleges. 

She also owns the Running Y Resort, a hospitality and wellness enterprise that informs her cross-

sector leadership. Lynch is the only two-time recipient of “Director of the Year” by the American 

Association of Cosmetology Schools and was named one of the “Top 10 Innovators” in Career 

Education. Under her leadership, Bellus Academy has been called the “Harvard of Beauty Schools” 

by San Diego Magazine and ranked top three globally by Intercoiffure. She serves on seven national 

boards and is the founding president of Beauty Changes Lives, a nonprofit that provides 

scholarships and elevates career pathways in the beauty and wellness industries. Through her 
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programming, KCC students have access to scholarship opportunities, mentorship, and national 

networks. Her decades of experience, institutional leadership, and global partnerships make her an 

indispensable contributor to the BAS Salon Emphasis program. 

Joanne Berry, Director of Spa & Wellness Education at Bellus Academy, brings over 30 years of 

teaching and international experience in massage therapy, esthetics, and aromatherapy. She 

founded the Wellness Education Hub and was named “Educator and Trainer of the Year” in 2018. 

Berry specializes in bespoke treatment design and advanced technique training for global spa 

brands. Her contributions to KCC’s BAS program ensure alignment with international wellness 

standards and elevate the curriculum’s depth in spa operations and client care. 

Peter Anderson, a Certified Hospitality Educator and graduate of Cornell University’s School of 

Hotel Administration, has developed and taught spa management curriculum at UC Irvine, Cal Poly 

Pomona, Cal State Long Beach, and Cornell. He is a lifetime-certified California educator and a 

member of the International Society of Hospitality Consultants. Anderson’s published work in 

American Spa and his global conference presentations have shaped hospitality education 

nationwide. His academic leadership supports the integration of wellness and business principles 

within KCC’s BAS framework. 

Lynelle Lynch, Joanne Berry, and Peter Anderson encouraged our administration and faculty to 

consider international beauty programming standards in our program development process. 

International Standards 
The internationally accredited CIDESCO Certificate in Salon Management served as a foundational 

benchmark in shaping the program learning outcomes and course selection for Klamath 

Community College’s upper-division coursework in the Bachelor of Applied Science (BAS) in 

Business Management – Salon Emphasis. CIDESCO’s globally recognized credential promotes 

professional advancement in salon and spa leadership, and its curriculum is designed for aspiring 

salon or spa managers, beauty professionals seeking business acumen, and entrepreneurs 

launching wellness enterprises. 

KCC’s adopted program learning outcomes reflect the rigor and relevance of CIDESCO’s standards, 

ensuring graduates are prepared for leadership roles in the salon industry. The BAS outcomes 

include: 

1) Demonstrate foundational knowledge of cosmetology, barbering, esthetics, nail technology, 
spa services, and makeup artistry by exploring the history, philosophy, technology, and 
research relevant to each emphasis area. 

2) Apply quantitative financial analysis to making business decisions. 
3) Develop and implement salon marketing strategies to enhance brand and revenue. 
4) Explain legal, ethical, and sustainability implications of salon business operations. 
5) Demonstrate effective leadership and communication in professional salon environments. 
6) Use technology and software applications for salon business operations. 
7) Design and manage salon facilities for operational efficiency and customer experience. 
8) Apply business law principles to salon operations and human resource management. 
9) Create and evaluate a comprehensive salon business plan. 
10) Demonstrate cultural competence and teamwork in diverse professional settings. 
11) Apply knowledge of safety and sanitation practices in salon business operations. 
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12) Apply artificial intelligence technology practical applications to real-world business 
situations.  

 

These outcomes align closely with the CIDESCO Certificate competencies, which include the 

following learning outcomes: 

• Understand salon and spa operations 
o Manage daily workflow, scheduling, inventory, and hygiene protocols 
o Conduct client consultations and optimize service delivery 

• Apply business and financial principles 
o Develop budgets, pricing strategies, and profit analyses 
o Perform sales forecasting and financial reporting 

• Demonstrate leadership and human resource skills 
o Recruit, onboard, and manage staff performance 
o Resolve conflicts and foster team motivation 

• Implement marketing and branding strategies 
o Design social media campaigns, promotions, and client retention plans 
o Develop brand identity and customer experience strategies 

• Navigate legal and ethical responsibilities 
o Ensure licensing, insurance, and regulatory compliance 
o Uphold professional standards and client confidentiality 

• Develop a comprehensive business plan 
o Complete a capstone project involving a detailed salon business plan, presented as 

part of the final assessment 

In addition, admitted students will have completed an Associate of Applied Science in either 

Cosmetology, or Business Administration – Management, or a blending of the two AAS degrees 

programs in the Associate of General Studies Cosmetology Business.  

Learning activities in the Bachelor of Applied Science (BAS) in Business Management – Salon 

Emphasis program are intentionally designed to meet the needs of working professionals. The 

curriculum structure and instructional approaches in individual courses recognize and build upon 

the professional knowledge adult learners bring from their associate degree studies and workplace 

experience. 

Faculty will purposefully engage students in applied projects and collaborative activities that 

connect new learning to current and future professional contexts. This approach fosters 

transformative learning experiences that support both individual growth and collective 

development. Faculty serve not only as subject matter experts but also as collaborators and guides, 

ensuring that students are empowered to integrate advanced knowledge and skills into their 

practice. 

Faculty are responsible for the College’s curriculum and ensuring that programs are aligned with 

industry needs, transfer institutions, federal and/or specialized accreditation requirements, and the 

field of study.  For new programs, the Deans assist program faculty with the required 

documentation for internal and external program development and approval processes including, 

but not limited to: degree title, CIP code, degree type, credits, program description, curriculum map, 
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course and Program Learning Outcomes, degree layout, statement of cost impact, statement of 

intent, implementation date, estimate of student enrollment, labor market need, advisory 

committee involvement, and target population.  

The proposed BAS in Business Management -Salon Emphasis degree program has been developed 

and reviewed by program and discipline faculty leads and advisory committees from both business 

management and cosmetology to ensure it meets the needs of local business and industry.  All new 

degrees and certificates and substantive changes to current degrees and certificates or courses 

must be reviewed and approved through the KCC shared governance system.  The process for 

approving new programs and making substantive changes to existing programs is as follows: 

1) Advisory Committees review the new programs and substantive changes first. 
2) The General Education Committee and the Curriculum Committee then review them. 
3) The Academic Council and the Presidents’ Council review the proposals. 
4) All new programs must be reviewed and approved by the KCC Board of Education. 

 
The proposed Bachelor of Applied Science (BAS) in Business Management – Salon Emphasis at 

Klamath Community College (KCC) meets the baccalaureate-level rigor standard by requiring a 

total of 180 credits, including a minimum of 60 upper-division credits. The program is designed 

to serve licensed cosmetologists and beauty industry professionals who have completed an 

Associate of Applied Science (AAS) in Cosmetology or Business Administration – Management, or 

an Associate of General Studies (AGS) with a cosmetology-business focus. All courses from the 

three-degree pathways transfer seamlessly into the Bachelor of Applied Science (BAS) in Business 

Management – Salon Emphasis degree. 

Achievement of baccalaureate-level learning outcomes and professional competencies is evaluated 

through: 

• Course Learning Outcomes (CLOs) embedded in syllabi and Course Content and 
Outcomes Guides (CCOGs) 

• Program Learning Outcomes (PLOs) aligned with industry standards and assessed on a 
two-year cycle 

• Institutional Learning Outcomes (ILOs) assessed annually across general education and 
integrated into upper-division coursework 

• Assessment Maps that identify where and how outcomes are introduced, reinforced, and 
measured 

• Formative and Summative Assessments including projects presentations, portfolios, and 
performance demonstrations 

The program learning outcomes are listed in the table below along with the upper-division courses 

that teach these competencies.  These program learning outcomes and courses are designed to 

reinforce and assess advanced competencies in leadership, financial analysis, marketing, 

operations, and entrepreneurship within the salon and spa industry. Faculty intentionally engage 

students in applied projects that connect academic theory to workplace practice, ensuring 

transformative. The assessment methods (noted in the far-right column below) were determined 

by the faculty program leads and their advisory committees. Each one is tied to an industry 

competency thereby preparing students for success in the workplace.  
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An additional chart can be found in Appendix 1-A that shows the assessment level for each class. 

The online design of this degree meets the needs of working adults through distance education 

classes. This flexibility will allow students to maintain current work in the industry. Working 

students will be able to apply key practices in real time in the workplace. 
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1-B Criteria: Program courses 

Provide list of all of the program’s required courses (or course sequences) for the major and 

describe how they are intended to collectively build the competencies required for the intended 

occupation. 
 
The Bachelor of Applied Science (BAS) in Business Management – Salon Emphasis includes 14 

upper-division courses (60 credits) that collectively build the competencies required for salon 

ownership, management, and leadership in the beauty industry. These courses are sequenced to 

scaffold learning from foundational business principles to specialized salon operations.  The 

Cosmetology and Business Administration Management AAS curriculum maps are provided in 

Appendix 1-B.  

Salon Emphasis Courses (27 credits): 

• BUS 480 – Salon Service Industry Fundamentals (5 credits) 
• BUS 481 – Salon Marketing and Sales Mastery (4 credits) 
• BUS 482 – Salon Operations Excellence (5 credits) 
• BUS 483 – Salon Facilities Layout and Design (4 credits) 
• BUS 484 – Salon Retail Sales and Inventory (5 credits) 
• BUS 485 – Salon Marketing and Feasibility (4 credits) 

Core Business Courses (30 credits): 

• BUS 324 – Managing Human Resources (5 credits) 
• BUS 326 – Business Law Fundamentals (4 credits) 
• BUS 328 – Accounting Information Systems & Management (5 credits) 
• BUS 346 – Management Across Cultures (4 credits) 
• BUS 350 – Innovation, Development, and Entrepreneurial Thinking (4 credits) 
• AIT 300 -Artificial Intelligence Technology in Business Applications (4 credits)   
• BUS 491 – Capstone: Strategic Business Planning (4 credits) 

General Education (3 credits): 
 

• SPE 321 - Small Group and Team Communication (3 credits) 

The Bachelor of Applied Science (BAS) in Business Management – Salon Emphasis includes 120 
credits of lower division courses. 

Core Business Courses (7 credits): 

• BUS 206 – Management Fundamentals (3 credits) 
• BUS 211Z – Principles of Financial Accounting (4 credits) 

General Education (34 credits): Courses aligned with ILOs in critical thinking, communication, 
cultural competence, professional self-efficacy, and teamwork. 
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General Education Requirements for the Bachelor of Applied Science (BAS) in Business 

Management – Salon Emphasis BAS degree: 

• 3 credits of College Survival and Success 

• 4 credits of Computer Science 

• 8 credits of Writing 

• 6-7 credits of Speech or Communication  

• 4 credits of Math 

• 3-4 credits of Social Sciences 

• 3 credits of Arts & Letters 

• 3 credits of Cosmetology Science or General Science 

Transferred Credits (90-97) This BAS degree requires the career technical education (CTE) 
credits transferred from an Associate of Applied Science (AAS) Cosmetology, and AAS Business 
Administration, or a mix of cosmetology licensure courses and business coursework in an Associate 
of General Studies (AGS) Cosmetology Business degree. 

Courses 
Courses listed below are intended to collectively build the competencies required for the intended 

occupation(s) achievable with a BAS in Business Management - Salon Emphasis.  They cover 

everything from industry fundamentals to advanced marketing and operational strategies. This 

comprehensive approach ensures that graduates are well-prepared to succeed in the competitive 

salon industry. 

Salon Emphasis Courses (27 credits)  
 
BUS 480 - Salon Service Industry Fundamentals (5 credits) 
  
Description: This course provides an overview of the personal care sector, covering key areas such 
as Cosmetology, Barbering, Esthetics, Nail Technology, and Makeup Artistry. It explores the history, 
philosophy, technology, and research in these fields. Students will learn about various practices, 
treatments, and terms, and understand industry trends to enhance revenue and 
profitability. Prerequisite: COS 102 and COS 104. 
  
Course Learning Outcomes   

1. Interrelate the various areas of cosmetology including barbering, esthetics, nail techniques, 
and makeup application; including the history, philosophy, technology and research of each 
discipline.   

2. Illustrate the trends of the cosmetology industry including the similarities and differences, 
revenue, and profitability of each discipline.   

3. Explain the tradition of each discipline and the terms used.   
4. Complete a career self-assessment to understand and evaluate the student’s personal and 

professional strengths and weaknesses.   
5. Summarize the personal skills needed to competitively run a salon or spa.   
6. Establish a career plan, including long-term goals.      
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BUS 481 - Salon Marketing and Sales Mastery (4 credits) 
 
Description: This course delves into marketing and sales strategies in the salon industry, focusing 
on marketing functions, brand building, and customer relationship management. Students will 
learn about employee involvement in marketing, market analysis, and creating a marketing plan. 
The course also covers product and service marketing, trend analysis, marketing channels, 
influencer engagement, and revenue enhancement through pricing, scheduling, and 
treatments.  Prerequisite: BUS 350. 
  
Course Learning Outcomes   

1. Develop, define, and market the salon or spa’s brand.   
2. Construct a marketing plan for a salon or spa.   
3. Assess the economics and demographics of your market, ways of efficiently targeting that 

market including products, services, channels, influences, and trends.   
4. Competitively evaluate the costs and benefits of various salon and spa marketing channels.   
5. Analyze revenue management and yielding through case studies.   
6. View how sales strategies can improve customer relationships and empower employees.   

 
BUS 482 - Salon Operations Excellence (5 credits) 
  
Description: This course covers salon operations, including client services across various 
platforms, service training, and sustainability practices. It teaches standard procedures for salon 
management, time and menu management, and environmental practices. The course also focuses 
on hygiene, health and safety, client expectations, and handling difficult clients, providing a 
complete understanding of salon operations.  Prerequisite: COS 102, COS 104, BUS 206., BUS 350.  
  
Course Learning Outcomes   

1. Explain the aspects of developing customer service interfaces (face-to-face, online, 
marketing, telephone, first impression and reception).   

2. Evaluate scheduling for optimizing revenue, maximizing production, while maintaining 
customer expectations.    

3. Select human resource strategies to assist with employee needs, client expectations, and 
appeasing difficult clients.   

4. Create a menu of client offerings and price those selections with consideration for employee 
yield and inventory costs.   

5. Apprise salon operations that affect safety, health and hygiene standards, including 
chemicals and equipment used.   

6. Create standard operating procedures for client care, daily operations, financial and 
inventory management, sustainability, emergencies, and efficiency.   

 
BUS 483 - Salon Facilities Layout and Design (4 credits) 
  
Description: This course provides an in-depth look at the critical aspects of designing and planning 
salon facilities that align with budgetary constraints, operational needs, and sustainability 
practices. Participants will learn to develop a capital budget, apply value engineering principles, 
and calculate the real cost of equipment. The course covers both front-of-the-house (FOH) and 
back-of-the-house (BOH) planning, emphasizing long-term design strategies to support efficient 
operations. Prerequisite: COS 102, COS 104, BUS 328.  
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Course Learning Outcomes   
1. Devise an initial capital budget using value engineering to calculate the cost of equipment 

over its usable life.   
2. Design the client facing and employee areas, considering workflow, ergonomics, and the 

client’s experience of the salon or spa.   
3. Develop the back of house areas including security, employee spaces, utility access, 

inventory and equipment storage.   
4. Design electrical, heating, lighting, and plumbing for customer and back of house efficiency, 

including flexibility to accommodate emerging technology.   
5. Explain safety practices inherent in the design of wet, dry, and back of house areas.   
6. Contrast strategies for improving the guests’ experiences through design.   

 
 
BUS 484 - Salon Retail Sales and Inventory (5 credits) 
  
Description: This course is designed to equip students with the necessary skills to manage and 
optimize retail sales and inventory in a salon or spa setting.  Prerequisite: COS 102, COS 104, BUS 
481.  
 
Course Learning Outcomes   

1. Appraise the retail needs of clients and select product inventory for those clients.   
2. Work with vendors to maintain inventory, display, and sell the product inventory.   
3. Train employees with techniques to sell products.   
4. Devise strategies to sell inventory, protect it from theft, and receive the maximum ROI.   
5. Account, manage, and select a point-of-sale system for retail inventory.   
6. Match retail displays with the salon or spa’s theme and place those displays with concerns 

for customer presentation and movement.   
7. Appraise the benefits and liabilities of private labeled products.   

 
BUS 485 - Salon Marketing and Feasibility (4 credits) 
  
Description: This course is designed to provide students with the knowledge and skills necessary 
to manage and grow a successful salon business, with a strong emphasis on marketing strategies 
and feasibility analysis.  
  
Course Learning Outcomes   

1. Analyze the key performance indicators of establishing, maintaining, and growing a retail 
cosmetology business.    

2. Demonstrate their ability to select a site and business structure for a cosmetology 
enterprise, including marketing and online presence.   

3. Perform a strengths, weaknesses, opportunities, and threats analysis of cosmetology 
enterprises to evaluate the enterprises’ capital budgeting and return on investment.   

4. Formulate a business plan and loan applications for a cosmetology enterprise.   
5. Evaluate capital budgeting, pro forma financial, investment, debt and equity statements.   
6. Create solicitation profiles and criteria of investors in cosmetology enterprises.    
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Core Business Courses (30 credits)  
 
BUS 324 Managing Human Resources (5 credits) 
  
Description: This course provides an overview of the role of human resource professionals in 
today’s organizations. Recruitment, selection, employee development and appraisal, retention, 
compensation, and labor relations are examined. Implications of legal and current issues such as 
diversity training, sexual harassment policies, and rising benefit costs are analyzed. Best practices 
will be explored, and opportunities will be provided to apply concepts to workplace scenarios. 
Prerequisites: WRI 121Z  
   
Course Learning Outcomes 

1. Analyze the major functions of Human Resource Management (HRM), including 
employment practices and workplace expectations. 

2. Evaluate current issues, trends, and challenges related to HRM responsibilities, such as 
technological advancements and workforce diversity. 

3. Assess ethical, legal, and strategic considerations that influence HR policies and practices, 
ensuring compliance and organizational integrity. 

4. Design workforce planning, talent management, and compensation strategies using data-
driven approaches and HR analytics. 

5. Develop evidence-based solutions for complex HR scenarios, such as change management 
and employee engagement initiatives. 

6. Propose HR strategies and policies to address workforce challenges and enhance 
organizational performance. 

BUS 326 Business Law Fundamentals (4 credits)   

Description: Introduction to the legal environment of business. Topics include contracts, sales, 
commercial paper, agency, and business organizations. Emphasis is placed on understanding legal 
principles and their application to business decision making. Prerequisites: WRI 121Z  

Course Learning Outcomes:  
1. Describe the basis and structure of the American legal system at the state and 

federal level.  
2. Explain fundamental laws and legal principles that impact how business operations 

are conducted.  
3. Analyze the roles, responsibilities, and liabilities of principals and agents.  
4. Examine the legal requirements for contract formation, enforcement of contracts, 

and defenses to enforcement of contracts.  
5. Examine how disputes are resolved both inside and outside of the legal system.  
6. Assess business decisions through the lens of ethical theories and models.  
7. Identify elements of valid contracts and apply them to business scenarios. 
8. Analyze legal structures such as partnerships, corporations, and LLCs. 
9. Apply rules governing negotiable instruments and commercial paper. 
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BUS 328 Accounting Information Systems & Management (5 credits) 
  
Description: This course is designed to provide students with an overview of the organizational 
systems contributing to the collection, processing, and reporting of financial accounting 
information. Considerable emphasis will be given to transaction cycles, internal accounting 
controls, and system documentation techniques. Prerequisite: BUS 211Z, CAS 133 or CAS 245. 
  
Course Learning Outcomes  

1. Understand the key organizational systems involved in the collection, processing, and 
reporting of financial accounting information.  

2. Analyze various transaction cycles and their impact on financial accounting processes.  
3. Evaluate the effectiveness of internal accounting controls within an organization.  
4. Apply system documentation techniques to accurately represent accounting processes.  
5. Identify and address potential issues in the collection and processing of financial accounting 

information.  
6. Develop strategies to improve the accuracy and reliability of financial reporting through 

effective system management.  
 

BUS 346 Management Across Cultures (4 credits) 

Description: This course builds a comprehensive understanding of cross-cultural management 
issues including leading culturally diverse workforces and managing diversity in the workplace. 
The content emphasizes theoretical foundations and best practices to address workplace scenarios 
involving employees, customers, suppliers, and other business stakeholders. Prerequisite: BUS 206. 
   
Course Learning Outcomes   

1. Describe the key theories and concepts related to cross-cultural management.   
2. Demonstrate cross-cultural awareness and sensitivity not only by explaining your own 

cultural values and practices, but also by recognizing and discussing others’ distinct cultural 
values and practices.   

3. Evaluate the role and function of culture on primary business practices including cross-
cultural communication, leadership, decision-making, trust building and scheduling.    

4. Develop tools and techniques to motivate culturally diverse employees and teams.    
5. Develop a global mindset that will be conducive to successful leadership in multi-cultural 

work settings and business practices.    
 
BUS 350 Innovation, Development, and Entrepreneurial Thinking (4 credits) 
 
Description: This course explores the principles and practices of innovation development and 
entrepreneurial thinking. Students will learn how to identify opportunities, develop innovative 
solutions, and create value in various business contexts. The course covers topics such as creativity, 
design thinking, business model innovation, and the entrepreneurial mindset. Through case studies, 
group projects, and hands-on activities, students will gain practical skills and insights needed to 
succeed in dynamic and competitive environments.  Prerequisites: BUS 206 
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Course Learning Outcomes   
1. Understand the fundamentals of innovation and explain its importance in business and 

society.  
2. Apply design thinking methodologies to identify and solve complex problems creatively.  
3. Create and evaluate innovative business models that generate value for customers and 

stakeholders.  
4. Foster an entrepreneurial mindset characterized by resilience, adaptability, and a 

willingness to take calculated risks.  
5. Demonstrate effective communication and collaboration by working in teams to explore 

and pitch innovative ideas,   
6. Conduct market research and analysis to identify and assess new business opportunities. 

 
AIT 300– Artificial Intelligence in Business Applications (4 credits) 

Description: This course introduces students to the principles and practices of artificial 
intelligence (AI) as applied to business management. Students will explore how AI technologies 
such as machine learning, natural language processing, and predictive analytics are transforming 
decision-making, customer engagement, supply chain management, and human resources. 
Emphasis is placed on practical applications, ethical considerations, and strategic integration of AI 
into organizational processes. Prerequisites: BUS 206  
 
Course Learning Outcomes 

1. Explain AI concepts and frameworks: Demonstrate understanding of key AI technologies 
and their relevance to business contexts. 

2. Apply AI tools to business problems: Use machine learning, predictive analytics, and natural 
language processing to analyze data and support decision-making. 

3. Evaluate ethical and societal impacts: Assess the implications of AI adoption for privacy, 
bias, workforce change, and organizational responsibility. 

4. Design AI-driven business solutions: Develop proposals for integrating AI into areas such as 
marketing, operations, HR, and finance. 

5. Communicate AI insights effectively: Present findings and recommendations to diverse 
stakeholders using clear, professional language and visualizations. 

6. Collaborate on applied projects: Work in teams to design, test, and evaluate AI applications 
in simulated business environments. 

 
BUS 491 Capstone (4 credits) 
   
Description: Capstone course that explores how firms can build competitive advantage. Focus is the 
strategic planning process, including analyzing the external environment, assessing internal 
strengths and weaknesses, establishing objectives and strategies and implementing strategic 
plans. Prerequisites:  This class should be one of the last classes a student takes before completing 
the program.  
 
Course Learning Outcomes   

1. Utilize appropriate procedures, frameworks, models, and experience to gain knowledge, 
solve problems, and make appropriate decisions based on various informational sources 
such as data, written and verbal communication, process analysis, and creative thinking.   

2. Have a functional and integrated knowledge of basic general business concepts and 
disciplines.   
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3. Be aware of their responsibility to behave ethically in their professional lives (e.g., clients, 
customers, employers, society, profession, environment, and community).   

4. Have a global perspective and understand cultural differences.   
5. Apply business processes to developing solutions for realistic problems both in the 

classroom and/or the larger community.   
 
 
One upper-division general education communication course is required. 
 
SPE 321 Small Group and Team Communication (3 credits)  

Description: Provides instruction and experience in decision-making- through group processes 
designed to develop competent team leaders and participants. Students engage in participation and 
evaluation of a variety of group communication activities, focusing on collaboration, leadership, and 
effective group dynamics. Prerequisite: COM 111Z. 
  
Course Learning Outcomes 

1. Apply structured processes to reach consensus and solve problems collaboratively. 
2. Demonstrate skills that foster effective team leadership and supportive participation. 
3. Demonstrate clear, respectful, and purposeful dialogue in small group settings. 
4. Critically assess team interactions, identifying strengths and areas for improvement. 
5. Enhance active listening skills to improve team dynamics and decision making    
6. Develop a plan for ongoing leadership development focused on enhancing self-awareness, 

fostering collaboration and teamwork, and cultivating professionalism.    
 
The college has adopted and published course curriculum maps for the lower division coursework 
required for all associates degrees. The Cosmetology and Business Administration Management 
AAS curriculum maps can be found in Appendix 1-B.  
 
Below is an example sequence of upper-division courses for a full-time student. 

 

Example Sequence of Upper Division Courses: 
Year 1 

Term Fall Term Winter Term Spring Term 

Credits 4 4 4 5 4  4 3 4 

Course BUS 

206 

BUS 

350 

AIT 

300 

BUS 

328 

BUS 

346 

 BUS 

324 

SPE 

321 

BUS 

211 

Year 2 

Term Fall Term Winter Term Spring Term 

Credits 5 4 5 5 4 5 4 4  

Course BUS 

480 

BUS 

481 

BUS 

324 

BUS 

482 

BUS 

483 

BUS 

484 

BUS 

485 

BUS 

491 
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1-C Criteria: NWCCU’s General Education Requirements 

If the AS/AAS that is expected to funnel students into the BAS/BSN program currently requires 

more than 90 credits, your proposal must demonstrate how overall BAS/BSN program 

requirements (e.g., upper division academic and technical courses, major courses, additional 

general education, etc.) will be met while requiring a minimum of 60 upper division credits and 

be 180 credits total for degree completion. 
 

The AAS Cosmetology and the AAS Business Administration are the existing professional and 
technical degree programs that serve as the foundation for the BAS Business Management – Salon 
Emphasis. These two AAS degrees are also KCC’s largest programs, with 721 students enrolled in 
Business and 273 enrolled in Cosmetology since Fall 2021. The new AGS Cosmetology Business 
degree provides an alternative pathway for students interested in pursuing the BAS. The BAS 
Business Management – Salon Emphasis degree will require 180 credits total. All of the AAS and 
AGS credits will seamlessly transfer to this BAS. 

This BAS degree requires 180 credits including 60 upper-division credits and 90-97 lower division 
general education and career technical education (CTE) credits transfer from an Associate of 
Applied Science (AAS) Cosmetology, and AAS Business Administration, or a mix of cosmetology 
licensure courses and business coursework in an Associate of General Studies (AGS) Cosmetology 
Business degree. 
 
The BAS includes 34 general education credits in which students will develop critical thinking and 
problem-solving skills, communication skills, cultural competence, professional competency, self-
efficacy skills, and teamwork skills.  
 

Degree Pathway 
Transfer 
Credits 

Upper 
Division 
Credits 

Elective 
Credits 
Needed 

Elective Notes 

AAS Cosmetology 97 60 23 
General education and/or 
business courses 

AAS Business 
Administration 

90 60 30 
General education and/or 
business courses 

AGS Cosmetology Business 90 60 30 
General education and/or 
cosmetology and business 
courses 

Total Credits Required for BAS Degree: 180 
• Upper Division Requirement: 60 credits 
• Transfer: 90-97 
• Elective Options: 23–30 credits depending on degree pathway 

 
For students that may have completed comparable courses at the lower division level, the 

following courses will be offered as electives to meet upper division requirements: 



   

 
 

Page 21 of 135 
 

 

PSY 347 – Organizational Behavior (3 credits)  

Description: Psychology applied to business organization and operations as they affect employees, 
customers, and the community with particular interest on group processes.  
 

Course Learning Outcomes  
1. Describe key theories and principles of organizational psychology as they relate to business 

operations and employee behavior.  
2. Examine how group processes influence decision-making, communication, and performance 

within organizations.  
3. Assess the impact of organizational structures, policies, and practices on employees, 

customers, and the broader community.  
4. Utilize evidence-based strategies to improve organizational effectiveness, employee well-

being, and customer satisfaction.  
5. Discuss ethical issues and cultural factors that affect organizational behavior and 

interventions.  
6. Present analyses and recommendations clearly and effectively in written and oral formats 

for organizational stakeholders.  

BUS 420 Salon Management Capstone (5 credits)  

Description: Students will integrate theoretical knowledge with practical work experience to 
prepare for leadership roles within salon operations and business management. Prerequisites:  
Students must complete the 300 level salon management classes before taking this course.  

Course Learning Outcomes 

1. Apply leadership and management principles to real-world salon operations, demonstrating 
effective decision-making and problem-solving in professional contexts. 

2. Integrate financial and business strategies to support sustainable salon growth, including 
budgeting, cost control, and revenue optimization. 

3. Evaluate and implement marketing and customer service practices that enhance client 
satisfaction, retention, and brand reputation. 

4. Demonstrate ethical and professional standards in salon management, including 
compliance with regulations, workplace safety, and responsible business practices. 

5. Develop and manage human resources by applying strategies for recruitment, training, 
performance evaluation, and team development in salon settings. 

6. Analyze organizational behavior and strategic planning processes to improve workflow 
efficiency, foster innovation, and align salon operations with long-term business goals. 

BUS 447 – Project Management (4 Credits)  

Description: Introduces the fundamentals of project management in business and technology 
settings. Topics include project initiation, planning, execution, monitoring, and closure. Students 
gain experience with project management software, learn to balance scope, time, and cost 



   

 
 

Page 22 of 135 
 

constraints, and practice communication strategies for diverse stakeholders. Prerequisites: BUS 482, 

BUS 346, and SPE 321. 

 

Course Learning Outcomes  
1. Project planning and scheduling: Ability to design timelines, allocate resources, and manage 

deliverables.  
2. Risk management: Identifying, analyzing, and mitigating risks in complex projects.  
3. Leadership and teamwork: Skills in motivating teams, resolving conflicts, and fostering 

collaboration.  
4. Communication proficiency: Presenting project goals, updates, and outcomes clearly to 

diverse stakeholders.  
5. Application of tools and methods: Using project management software and frameworks 

such as PMBOK or Agile.  
6. Ethics and responsibility: Integrating professional ethics and social responsibility into 

project decisions.  

 
Once degree course requirements are met, students can use the elective options below to reach the 

180-credit BAS degree requirement. 

• All Science Classes 

• AIT 123/L- Introduction to Artificial Intelligence Technology 

• BUS 111- Introduction to Accounting  

• BUS 101Z - Introduction to Business 

• BUS 105 - Introduction to Personal Finance 

• BUS 124 - Leadership Skills in Action 

• BUS 150 - Intro to Entrepreneurship 

• BUS 177 - Payroll Accounting 

• BUS 178 - Customer Service Fundamentals 

• BUS 206 - Management Fundamentals 

• BUS 212 - Principles of Accounting II 

• BUS 213Z - Principles of Managerial Accounting 

• BUS 214 - Business Communication 

• BUS 218 - Personal Finance 

• BUS 223 - Principles of Marketing 

• BUS 224 - Human Resource Management 

• BUS 226Z - Introduction to Business Law 

• BUS 228 - Computer Accounting Applications 

• BUS 229 - Project Management Fundamentals 

• BUS 229L - Project Management Fundamentals Lab 

• BUS 230 - Applied Knowledge & Skills for HR Prof 

• BUS 233 - Social Media Marketing 

• BUS 238 - Sales & Sales Management 

• BUS 249 - Retailing 

• BUS 250 - Small Business Management 

• BUS 261 - Consumer Behavior 

• BUS 272 - Financial Analysis & Budget Forecasting 
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• BUS 280 - Coop Work Experience: Business 

• BUS 285 - Human Relations in Organizations 

• BUS 169Z - Data Analysis Using Microsoft Excel 

• CAS 216 - Word Processing 

• CAS 245 - Office Systems and Procedures 

• CAS 245L - Office Systems and Procedures Lab 

• COM 218Z - Interpersonal Communication 

• COS - All Cosmetology Classes 

• ECO 201Z - Principles of Macroeconomics 

• ECO 202Z - Principles of Macroeconomics 

• MTH 105Z-Math in Society 

• MTH 111Z-Precalculus I 

• PSY 101 - Psychology and Human Relationships  

• PSY 216 - Social Psychology  

• PSY 228 - Positive Psychology 

• SPE 215 - Small Group Communication  

• STA 243Z - Statistics I 

• TEX 280 - Coop Work Experience Seminar 

• WRI 117 - Intro to Technical Communication 

 

Admittance to the Baccalaureate Applied Science in Business Management - Salon Emphasis will 
require that students have earned an Associate of Applied Science (AAS) Cosmetology, and an AAS 
Business Administration, or a mix of cosmetology licensure courses and business coursework in an 
Associate of General Studies (AGS) Cosmetology Business degree. 
 
KCC’s AAS Cosmetology program consists of 21 general education requirements and 75-76 credits 

for cosmetology core classes, for a total of 96-97 credits. The AAS Business Administration program 

consists of 37 general education requirements, 50 credits for core classes, and 3 credits for 

electives, for a total of 90 credits. All the AAS credits will seamlessly transfer to the BAS.  

All students in the Baccalaureate Applied Science in Business Management - Salon Emphasis 

program offered through the Community College will be required to earn 180 credits to complete 

the degree. As indicated above, 90 credits will be applied from the AAS degree.  Once degree course 

requirements are met, students can use electives to reach the 180-credit BAS degree requirement.  
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Students that currently hold licenses in hair, nail, esthetics, and/or barbering can earn credit for 
prior learning (CPL) through KCC’s student-friendly CPL procedures and processes. Information 
about CPL options and opportunities is published in the College catalog and posted on the College 
website. KCC practices a robust Credit for Prior Learning (CPL) process to support professionals 
who have prior learning through work, certifications or licenses and return to college. CPL is used 
to grant college credit for learning that has occurred outside of the traditional academic 
environment. Adult learners who earn credit through prior learning are 17 percent more likely to 
complete their degrees, compared to those without CPL. Professionals in the fields related to 
cosmetology, wellness, and salon can use their licenses to apply for CPL and advance themselves 
through the Cosmetology AAS to the BAS Business Management – Salon Emphasis. Likewise, 
Business Administration professionals seeking the BAS could also apply for CPL toward their 
degree. 

               
  

https://www.klamathcc.edu/en-US/students/registrar/credit-for-prior-learning.html
https://www.klamathcc.edu/en-US/students/registrar/credit-for-prior-learning.html
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1-D Criteria: NWCCU’s General Education Requirements 

Alternately, your proposal may also consider how the AS/AAS may be revised to require only 90 

credits, and better integrate with the BAS/BSN. 
Not applicable. Foundational AAS/AGS do require 90 or more than 90 credits, but the credits will 

transfer seamlessly into the BAS program. The degree will accommodate the minimum of 60 upper 

division credits and will have a total of 180 credits for degree completion.  

 

Degree Pathway 
Transfer 
Credits 

Upper 
Division 
Credits 

Elective 
Credits 
Needed 

Elective Notes 

AAS Cosmetology 97 60 23 
General education and/or 
business courses 

AAS Business 
Administration 

90 60 30 
General education and/or 
business courses 

AGS Cosmetology Business 90 60 30 
General education and/or 
cosmetology and business 
courses 

Total Credits Required for BAS Degree: 180 
• Upper Division Requirement: 60 credits 
• Transfer: 90-97 
• Elective Options: 23–30 credits depending on degree pathway 

 

1-E Criteria: NWCCU’s General Education Requirements 

Describe how the program will address the requirements as described in NWCCU’s Eligibility 

Requirement #12, for General Education or Related Instruction.  

 

The general education or related instruction courses that are required for the AAS Cosmetology or 

the AAS Business Administration degree or the AGS Cosmetology Business degree roll seamlessly 

into the Bachelor of Applied Science (BAS) in Business Management – Salon Emphasis degree. 

 
The general education and related instruction for the Bachelor of Applied Science (BAS) in Business 
Management – Salon Emphasis degree include:  

General Education (34 credits): Courses aligned with ILOs in critical thinking, communication, 
cultural competence, professional self-efficacy, and teamwork. 

Upper Division General Education 
• SPE 321 (3 credits) Small Group and Team Communication  

Lower Division General Education Requirements and Related instruction:  

• 4 credits of Computer Science 

• 8 credits of Writing 

• 4 credits of Speech or Communication  
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• 4 credits of Math 

• 3-4 credits of Social Sciences 

• 3 credits of Arts & Letters 

• 3 credits of Cosmetology Science or General Science 

Elective Options  
• 23–30 credits depending on the degree pathway can also include general education options.  

Section 2: Focus on Targeted or Technical Fields 

2 Standard 

Focus on Targeted Professional or Technical Fields with Input from Members of Those Fields 

2-A Criteria: Labor market needs 

Describe how this program has been designed to fill specific labor market needs within its 

targeted field.   
 

The AAS Cosmetology and the AAS Business Administration are the existing professional and 
technical degree programs that serve as the foundation for the BAS Business Management – Salon 
Emphasis. In addition, the new Associate of General Studies (AGS) Cosmetology Business degree 
provides an alternative pathway for students interested in pursuing the BAS Business Management 
– Salon Emphasis degree. All of the AAS and AGS credits will seamlessly transfer to the BAS. 

AAS Cosmetology 
The Associate of Applied Science (AAS) Cosmetology degree prepares students for employment in a 
broad array of areas in the beauty field. Students participate in realistic training through the 
student-operated salon. This program provides the theory and practical application necessary to 
take Oregon cosmetologist certification exams and meet employment performance requirements, 
with 25 general education credits and 72 technical core credits for a total of 97 credits. Students 
take the state board examination upon the completion of program requirements and class time 
required by the state of Oregon. After passing the state examination, the students receive a license 
to practice in their new career.   

AAS Business Administration – Management Emphasis 
An emphasis in business management is most appropriate for students interested in general 
business management or ownership; it can lead to promotional opportunities for students already 
employed in a business occupation or with substantial background in that industry or management. 
This AAS is typically the best option for students who plan to continue their education and 
complete a bachelor's degree in business or a closely related area. This degree consists of 90 
credits: 36 general education credits, 10 elective credits, and 44 credits of technical core 
coursework in accounting, management, personal finance, business law, human resource 
management, economics, and computer applications. 

AGS Cosmetology Business 
The purpose of the AGS Cosmetology Business degree is to offer an alternative option that is 
designed to prevent loss of credit for students who earn credits in Business and/or Cosmetology 
classes, but not enough in either specialized area to earn the AAS Cosmetology or the AAS Business 
Administration – Management but who are interested in pursuing a management role in salon, 
wellness, or related retail industries. The proposed BAS in Business Management – Salon Emphasis 
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program will align with the current AGS Cosmetology Business degree to assure that AGS graduates 
can receive credit for their prior education. KCC’s AGS Cosmetology Business degree consists of 42 
general education credits and 48 credits of cosmetology, business, and related courses, for a total of 
90 credits. The BAS Business Management – Salon Emphasis degree will require 180 credits total. 
All of the AGS credits will seamlessly transfer to the BAS in Business Management – Salon 
Emphasis. 

Target students can come from the salon or business industries and take advantage of this flexible 
AGS to seamlessly transfer to the BAS Business Management – Salon Emphasis. This will benefit 
students who have taken cosmetology classes but have not completed licensure and want to pursue 
a role in management within the industry. It will also benefit students who are interested in salon 
or spa management who do not hold a state licensure.   

Certifications as Pathways to the Associate and Bachelor of Applied Science 
KCC’s Associate of Applied Science (AAS) Cosmetology degree is aligned with industry-recognized 
certifications. One-year certificates of hair design, barbering, and the pathways certificate of 
esthetics stacks seamlessly into the AAS Cosmetology degree program.  

Credit for Prior Learning (CPL) 
KCC practices a robust Credit for Prior Learning (CPL) process to support professionals who have 
prior learning through work, certifications or licenses and return to college. CPL is used to grant 
college credit for learning that has occurred outside of the traditional academic environment. Adult 
learners who earn credit through prior learning are 17 percent more likely to complete their 
degrees, compared to those without CPL. Professionals in the fields related to cosmetology, 
wellness, and salon can use their licenses to apply for CPL and advance themselves through the AAS 
Cosmetology or the AGS Cosmetology Business degree to the BAS Business Management – Salon 
Emphasis. Likewise, Business Administration professionals seeking the BAS could also apply for 
CPL toward their degree. 
 
The Business Management – Salon Emphasis bachelor’s degree has been designed to fill specific 
labor market needs in the fields of cosmetology and management. The industry encompasses the 
broader categories of salon, beauty, wellness, personal care and service, leisure and hospitality, and 
retail. Management training is needed for a wide range of roles in this industry, from entrepreneurs 
running their own beauty business to managers who oversee salons, spas, and retail stores. This 
four-year business degree will produce managers who can transfer their skills broadly across non-
salon industries as well. 
 
A key design of KCC’s Business Management – Salon Emphasis bachelor’s degree is that it is online 
and accessible to students locally, regionally, and nationally. This expansive access will also support 
the needs of rural, working, and parenting students as well as others who need the flexibly of online 
learning. 
 
Important findings from the Spring 2025 Oregon Employment Department Job Vacancy Survey 
support the need for the BAS at KCC.  Currently, Oregon’s private employers have 51,048 job 
vacancies. They reported difficulty filling 29,580 (or 58%) of those job vacancies.2   
 
At this critical time, KCC’s Business Management – Salon Emphasis bachelor’s degree is designed to 
meet the needs of increased employment growth at the local, regional, and national levels. Between 

https://www.klamathcc.edu/en-US/students/registrar/credit-for-prior-learning.html
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2023 and 2033, the projected growth for hospitality and leisure industries is 11% for Klamath and 
Lake counties, the East Cascades Region, and Oregon (State of Oregon Employment Department).   
 

 
 
For management occupations, Klamath and Lake counties will see 6.5% growth, the East Cascades 
Region will see 8.7% growth, and Oregon will see 9.9% growth between 2023 and 2033. (State of 
Oregon Employment Department) 
 

 
 
 

https://www.qualityinfo.org/web/guest/east-cascades
https://www.qualityinfo.org/web/guest/east-cascades
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Across the nation, it is projected that between 2024 and 2034, personal care and service industries 
will see 4.2% growth, while Management will experience 6.1% growth. 
 
Top 10 Occupational Groups Projected to Grow the Fastest, 2024-2034 
 
 

 
 
National Percentage Change in Employment 2024-2034 
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In 2023, the State of Oregon Employment Department reported that for management occupations, 
the typical entry-level education and competitive education is a bachelor’s degree. This further 
underscores the critical need for a BAS—Salon Emphasis. Job vacancies requiring education beyond 
high school generally offer higher than average starting wages and are more likely to require 
previous experience that can be achieved by earning an associate degree and bachelor's degree. 
 
Additional data from the Oregon Employment Department 2023-2033 employment projections, 
shows that demand for managers with a bachelor’s degree or higher is expected to remain strong, 
as are opportunities for those who seek positions that go beyond the BAS.1  
 

 
 
The employment statistics for Klamath Community College’s service area align with state metrics, 
and the demand for BAS-prepared salon managers significantly exceeds supply. The BAS will meet 
the current demands and mitigate the shortage of qualified professional managers mentioned 
above.    
   

   
According to the Oregon Employment Department Workforce and Economic Research Division 
statistics, the Regional (East Cascade Occupational Employment Projections) and Local (South 
Central Occupation Employment Projections) indicate a considerable need for bachelor's prepared 
salon managers. The supply of salon managers is woefully inadequate and will fall well short of 
meeting the current demands. Over 30% of the managerial postings require a BS or BAS effectively 
shutting certificate holders out of higher paying, more stable positions with opportunities for 
growth.    
   

https://www.qualityinfo.org/web/guest/east-cascades
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According to the Bureau of Labor Statistics, Oregon has one of the lowest quotients in the US, 
ranging between 0.2-0.4 depending on the year. Oregon has one of the highest starting pay rates in 
the US, between $41,000-65,000. The state offers better opportunities with higher pay than the 
national averages.   
 

   

   
Salon-Spa Connection reports that “salons are tightening their belts with an unstable economy and 
hiring less new grads [with certificates only] ...Demand for experienced salon pros is very high.”   
   
According to the Oregon Employment Department (qualityinfo.org), management 
occupations requiring a bachelor's degree are expected to increase by an average of 11% in the 
next decade in the Mid-Willamette Valley and southern Oregon regions. Over 40,000 job openings 
are projected to be available.   
   
There is also a considerable annual wage difference depending on education level. While most 
salons are managed by an employee who is also a practicing cosmetologist, many positions require 
business acumen that is not generally taught in-depth at the AAS level.    
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KCC’s BAS program will increase the number of highly skilled workers locally, regionally, and 
nationally.   
 
A current review of Oregon’s cosmetology manager worker shortage completed in 2025 suggests 
that there is a growing need for salon and spa service providers who can provide management with 
culturally and linguistically responsive care with a need to improve the diversity of cosmetology 
providers due to changing population demographics. To meet this need, we carefully designed this 
degree with a specialized upper-division course titled Management Across Cultures (BUS 346) and 
complimentary general education courses, such as Small Group and Team Communication (SPE 
321), which focuses on different means of communication. 
 
Moreover, employers report the importance of leadership as a desirable employee characteristic. 
National survey results reveal that individuals with strong leadership skills are better positioned to 
gain and maintain employment, cutting attrition and hiring costs, as well as improving company 
success rates.  As demonstrated in Section 1-1, this degree is designed with a robust offering of 
management and leadership courses.  
 
Additionally, this online degree provides a clear educational pathway that increases skills, pay, 
stability, and impact that can directly and indirectly address the unequal distribution of providers 
with greatest need in rural areas. It should be noted that most AAS/AGS graduates who complete 
degrees at community colleges find that it is recommended by employers, both implied by 
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application and directly in job description requirements, that more BAS programs be regionally 
developed rather than require students leave their locales to seek education services elsewhere.   
   
Having a BAS will help to ensure cosmetologists and business management students are well-
prepared to enter the workforce and will meet or exceed employers’ expectations. Most 
management roles require a bachelor's degree or higher as a minimum requirement. It is more 
common that they recommend a bachelor's degree or higher to be competitive, despite a lower 
minimum qualification (See Appendix 2, 2-A Criteria: Research for Statement of Need). The current 
workforce does not have the training required to fulfill these requirements for management 
positions. Employer demand for bachelor's degrees and higher qualifications is over double the 
current rate of degree attainment in the local population.   
   
Achieving the BAS also allows licensed cosmetologists to continue into master’s degree programs, 
which furthers the profession, provides more qualified options in the salon, spa and wellness, and 
retail management communities, provides more business acumen, and provides qualified 
instructors to continue the professional pipeline. By doing so, this degree feeds into faculty in the 
private industry as well.    
 
KCC’s BAS program will increase the number of highly skilled workers locally, regionally, and 
nationally.   
 

2-B Criteria: Participation of industry professionals 

How have industry professionals specifically participated in program planning, defining program 

outcomes, program design, or other efforts that help ensure success in student employment, 

stability or advancement? Provide list of industry advisors who assisted with program 

development, including title, employer and short summary of professional experience. 

Klamath Community College has actively engaged an advisory committee composed of faculty, staff, 
and industry professionals in the development of the Bachelor of Applied Science (BAS) in Business 
Management – Salon Emphasis. A formal advisory meeting was held on January 30, 2024, during 
which committee members reviewed the proposed curriculum, course descriptions, and learning 
outcomes in advance. During the meeting, curriculum leads presented the program goals and 
structure, and facilitated a collaborative discussion focused on alignment with industry needs and 
student career advancement. 

Summary of Advisory Committee Feedback and Contributions: 

• The committee reviewed the curriculum map and affirmed that the program is designed for 
working professionals seeking to return to school. Members supported the inclusion of 
general business management, core business, and salon-specific courses. Faculty have 
already been identified to teach these courses, and the curriculum meets the 180-credit 
requirement, including 60 upper-division credits. The program also incorporates credit for 
prior learning, recognizing cosmetology hours earned within the past ten years. 

• Industry representatives emphasized that while a bachelor’s degree is not required to own 
a salon, the program provides essential skills and knowledge for successful ownership and 
management. Courses were intentionally selected to support entrepreneurship and 
operational readiness. 
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• A recommendation was made to offer HyFlex delivery options, allowing students to choose 
between in-person and online participation. This flexibility was seen as critical for 
developing interpersonal and communication skills while accommodating diverse learner 
needs. 

• The committee noted the program’s modular design, which allows for substitution of 
cosmetology-specific coursework with other discipline content. This structure supports 
future development of additional Applied Baccalaureate degrees aligned with existing 
associate pathways. 

• Two key gaps identified in salon manager training were financial literacy and de-escalation 
skills. While financial training is embedded in the curriculum, the committee recommended 
elevating interpersonal and small group communication courses from elective to required 
status to better support conflict resolution and team dynamics. 

• Cross-cultural management was highlighted as a vital component of the curriculum. The 
committee inquired about coverage of generational differences, which are addressed in 
existing lower-division business courses and anticipated to be reinforced in upper-division 
coursework. 

• A suggestion was made to include content on site selection for salon businesses. This topic 
will be integrated into a course currently under development or embedded within an 
existing course where appropriate. 

• The importance of client and employee recruitment and retention was raised, with a 
recommendation to incorporate these topics into the human resources curriculum to reflect 
real-world challenges in salon operations. 

• Finally, the committee advocated for the inclusion of digital media competencies, 
particularly in website creation and online marketing, to support students in building and 
managing a digital presence for their businesses. 

The advisory committee’s input has been instrumental in shaping the BAS program to reflect 
current industry standards, address workforce gaps, and support student success in employment, 
stability, and advancement. Their recommendations have informed curriculum refinement, delivery 
modality, and outcome alignment, ensuring the program remains responsive to the evolving needs 
of the salon and spa sector. 

Advisors assisting with program development 

Advisor 
Board 

Member 

Title Company/ 
Organization 

Professional Experiences 

Lynelle 

Lynch 

Owner Running Y Ranch 

Resort, Bellus 

Academy 

Founder of the Beauty Changes Lives 

Foundation, Board member of the 

American Association of Cosmetology 

Schools, 20 years of experience in 

cosmetology and business. 

Chris 

Huffstutter 

Consultant/ 

owner 

Summit Salon 

Business Center 

10 years in leadership and business-

building, particularly in cosmetology. 

Brenda 

Goble  

CTE 

Cosmetology 

Teacher 

Winter Lakes High 

School -  

Coquille School 

District 

CTE Cos. Teacher, Hairstylist, Nail 

Tech. 
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Shirley 

Arnett  

CTE 

Cosmetology 

Teacher-

Director 

Gateways High School 

– Springfield School 

District 19 

43 years in the industry- 

Cosmetologist, Salon Manager, Salon 

Owner, District Manager for Regis 

Corporation, Regional Director of 

Operations for Regis Corporation, COO 

of Operations for the Best of the Best, 

Inc/Supercuts, Expert witness for hair 

color lawsuits for Farmers Insurance, 

Advisory Board Member for California 

Board of Cosmetology, Fullerton 

Community College of Cosmetology, 

Everett Community 

College/Cosmetology, National Trainer 

for Regis Corporation, Cosmetology 

Teacher/Director for Gateways 

Cosmetology Academy. 

Sylver Veloz Employee 

Trainer and 

Regional 

Manager 

Great Clips Business Services Specialist, 31 years 

of experience in cosmetology and 

management. 

April Hill  Employment 

Specialist 

WorkSource OR  15+ years working closely with 

business owners to find qualified 

employees, strong background in 

monitoring labor and employment 

trends. 

Janet 

Buckalew  

Financial 

Advisor  

Edward Jones  30+ years in financial planning and 

banking, and is a previous business 

owner. 

Tammy 

Thomas  

Salon Owner  Indulgence Salon 30+ years’ experience in Cosmetology 

and management, 25+ years in 

Cosmetology education. 

Ashley Jones  Salon Owner  Adora Salon & Day 

Spa 

19 years’ experience as cosmetologist, 

guest speaker for color class. 

Johnie Ferro  Education 

Specialist 

Oregon Department of 

Education  

Teacher, High School Administrator 

(Asst. Principal and Principal), CTE 

Human Resources Specialist. 

Jillian Stork Owner Express Employment 

Professionals 

10+ years of experience in professional 

positions and current business owner. 

Jamie 

Jennings  

Chief Academic 

Officer/Vice 

President of 

Academic 

Affairs  

Klamath Community 

College  

25 years of experience at Klamath 

Community College, including 12 years 

serving as the Vice President of 

Academic Affairs and Chief Academic 

Officer (CAO). 
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Estella 

Woodley  

Director KCC Small Business 

Development Center 

20+ years in human resources across 

several business sectors, former 

business owner,  

extensive volunteer work in Klamath 

County. 

Beth Stiller  Previous: Career 

Navigator, KCC 

CTE Programs  

Current: Grants 

Coordinator  

Previous: Klamath 

Community College  

Current: Sky Lakes 

Medical Center 

Bachelor of Science Business 

Administration/Human Resources - 

Oregon State University, 6 years 

teaching high school personal finance, 

6 years managing grant specific 

funding. 

Linda 

Williamson 

Faculty, 

Program Lead: 

Business 

Administration  

Klamath Community 

College  

25 years as business faculty for KCC 

and Northwest Christian University, 20 

years providing workplace skills 

training, former business owner. 

Rae Sanchez Faulty, Program 

Lead: 

Cosmetology 

Klamath Community 

College  

28 years of experience as 

cosmetologist, 20 years’ experience in 

operations management, 23 years 

teaching experience. 

Steven 

Hobbs 

Dean of Allied-

Health and 

Sciences 

Klamath Community 

College  

20+ years as a faculty member in 

science and allied health, 13 years in 

higher education administration 

Roni Nelson  Operations 

Manager  

Klamath Community 

College Cosmetology  

General Manager for College of 

Cosmetology, was board member for 

the Association of Cosmetology 
Colleges. 

Monika Bilka  Dean of 

Instruction  

Klamath Community 

College  

18 years in the higher education field. 

Nicki Petty  Cosmetology 

Lab Assistant  

Klamath Community 

College  

Independent contractor at Naveen, 6 

years of cosmetology experience. 

Annette 

Jones  

Curriculum and 

Scheduling 

Specialist, 

Administrative 

Assistant for 

Academic 

Affairs  

Klamath Community 

College 

Over 25 years’ experience in higher 

education, 25+ years working with 

Microsoft Office products, 10+ years’ 

experience with technology training 

and teaching, 20+ years administrative 

professional experience. 

 

Lynelle Lynch, owner of Bellus Academy, wrote a letter in support of KCC developing a BAS in 

Business Management – Salon Emphasis to create a pathway for students expand their careers in 

the beauty industry (see Appendix 2-B). 
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Section 3: Faculty and Teaching Resources 

3 Standard 

Availability of qualified faculty and teaching resources.  
 

Klamath Community College demonstrates a strong institutional commitment to ensuring the 

availability of qualified faculty and extensive teaching resources across its academic programs. 

Faculty qualifications are consistently aligned with regional and national standards, and hiring 

practices emphasize both academic credentials and professional experience. Full-time faculty 

typically hold advanced degrees in their respective fields, and part-time faculty are selected for 

their subject matter expertise and ability to support instructional needs. 

Faculty workloads, ratios, and instructional assignments are regularly reviewed through structured 

processes such as the Continuous Improvement and Innovation Committee (CIIC) and annual 

budget planning. These reviews ensure that faculty distribution supports both academic and 

operational functions, and that instructional quality is maintained across all delivery formats, 

including online and hybrid modalities. 

KCC supports faculty development through access to professional learning opportunities, 

instructional design support, and technology training. The Center for Teaching and Learning (CTL) 

plays a pivotal role in assisting faculty with course development, assessment strategies, and 

integration of digital tools. Faculty are also supported by a mentoring system and receive regular 

performance evaluations that inform professional development planning. 

In terms of teaching resources, KCC provides comprehensive infrastructure to support student 

learning. The Learning Resource Center (LRC) offers access to thousands of scholarly journals, 

books, and specialized databases. Students benefit from tutoring services, testing centers, and 

technology support, including orientation to the Canvas learning management system. High-fidelity 

simulation units and other hands-on learning environments are available for applied programs, 

ensuring experiential learning opportunities are both safe and effective. 

Faculty and staff collaborate to ensure that instructional materials, facilities, and technology are 

responsive to evolving educational needs. Strategic planning and accreditation processes further 

reinforce the College’s commitment to maintaining high standards in faculty qualifications and 

teaching resources. 

Regarding the lower division 120 credits, KCC already has qualified, supported instructors 

available. Instructors must hold a valid CTE license and/or endorsement that is specific to the 

career area they are teaching, in this case, cosmetology license in hair, esthetics, nails, and 

barbering. Licensure is governed by Oregon Administrative Rules (OARs), Chapter 584, Division 42.   

The upper division 60 credits require a master’s prepared instructors. Several of the upper division 

classes will be taught by the current business management faculty.  In addition, KCC is a budgeting 

for 1.0 FTE for one full time business management faculty with beauty industry experience and 1.0 

FTE equivalent part time adjunct support.  
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3-A Criteria: Current faculty 

Provide a profile of current faculty expected to teach within the relevant foundational program, 

describing each’s educational and/or professional experience. 
 

KCC employs sufficient numbers of well-qualified and dedicated administrators, faculty, and staff to 

support students, programs, and services.  The College annually reviews staffing, equipment, and 

facility needs during the budgetary process.  In addition, adequacy of staffing composition, 

qualifications, professional development, and resources are also reviewed programmatically every 

5 years in the instructional and non-instructional program review process. Ratios of full time and 

part time faculty are examined and evaluated by the Continuous Improvement and Innovation 

Committee (CIIC) by program and discipline. Comparisons of staffing are also available annually 

through the Integrated Postsecondary Education Data System (IPEDs) Feedback reports.  KCC 

consistently employs more full-time equivalent faculty, administrators, and staff than comparison 

institutions.  

The Executive Cabinet regularly reviews faculty, staff, and administrative workload and identifies 

student needs to adjust responsibilities as needed; This is done to rebalance organizational 

infrastructure to ensure the College has sufficient employees to achieve its objectives and ensure 

integrity and continuity of academic programs. Employees are distributed appropriately among the 

divisions to support academic and operational functions.  

Employee Group Current Number of Employees 

Administrators - full time 69 

Faculty - full time 37 

Staff - full time 59 

Total full-time 165 

Faculty - part time 137 credits + 23 non-credit = 160 

Part-time staff and student workers 65 staff + 73 student workers = 138 

 

Faculty teaching general education or transfer courses must have at least a master’s degree in the 

subject area (or hold a master’s degree in a related area and have completed at least 20 quarter 

hours of graduate credit in the subject area). 

See faculty qualifications in next section, 3-B. 
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3-B Criteria: Faculty requirements 

Provide a description of how the institution will attempt to meet the faculty needs for the 

technical and academic courses by the start of Year 1 of the first two years of upper-division 

courses. Consider the required FTE for faculty for the various course types: technical course 

work, general education or related instruction, and academic courses and electives. In addition, 

provide the total faculty FTE included in the budget plan for the new program.   
 

KCC has a team of highly qualified full-time and part-time adjunct faculty to meet the majority of the 

instructional needs (please see tables below).  

The upper division 60 credits require a master’s prepared instructors. Several of the upper division 

classes will be taught by the current business management faculty.  In addition, KCC is a budgeting 

for 1.0 FTE for one full time business management faculty with beauty industry experience and 1.0 

FTE equivalent part time adjunct support.  

Each faculty member must either: (A) Hold at least a master's degree in the subject area of 

instruction or a baccalaureate degree and master's or doctoral degree in a related field with 

relevant teaching and experience related to the teaching assignment or (B) Document competency 

in teaching through licensure, experience, educational preparation, or continuing education. 

Instructors must hold a valid CTE license and/or endorsement that is specific to the career area 

they are teaching, in this case, cosmetology license in hair, esthetics, nails, and barbering. Licensure 

is governed by Oregon Administrative Rules (OARs), Chapter 584, Division 42. 

Business and Accounting 

Instructor 

Name  

Sub 

Group  
Degree / Credentials Major  School  

Katherine 

Hewitt 
ADJCR  

Master of Business 

Administration 
Accounting  University of Phoenix  

Bachelor of Science  
Business Administration 

/Accounting  

San Diego State 

University 

Lacey 
Hammond 

F9MO  

Master of Business 

Administration   
Accounting  

Eastern Oregon 
University  

Bachelor of Science  

Business Administration & 

Accounting, Minor-

Communication Studies  

Corri Ellis ADJCR  

Master of Business 

Administration  
Finance  

Concordia University 

Chicago  

Master of Arts  School Leadership  Maryhurst University  

Ashleigh 

Taylor 
ADJCR Bachelor of Science  Psychology   

Oregon Institute of 

Technology  

Michelle 

Horne 
ADMFT  Bachelor of Science  Psychology   

Oregon Institute of 

Technology  
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Ann Strunk ADJCR Master of Arts Teaching 
Southern Oregon 
University 

Cathy 

Saunders 
ADJCR  

Master of Science Education 
Southern Oregon 

University 

Bachelor of Science Business Administration 
Oregon State 

University 

Amy Fox ADJCR Bachelor of Science  Animal Science 
Oregon State 

University 

Lauren 

Aspell 
ADJCR Bachelor of Arts Political Science 

Oregon State 

University 

Dennis Oden ADJCR Bachelor of Science  Business 
Southern Oregon 

University 

Linda 

Williamson 
F9MO 

Master of Science Management Southern Oregon 

University Bachelor of Science  Business Administration 

Patricia 
McMann 

ADJCR 

Master of Business 

Administration  
Business Administration 

Southern Oregon 

University 

Master of Science Education 
Northwest Christian 
University 

Bachelor of Science Business Administration 
Eastern Oregon 

University 

 

Cosmetology 

Instructor 

Name  

Sub 

Group  
Degree / Credentials Major  School  

Cherri 

Peterson 
F12MO 

Associate of Applied 

Science 

Business Administration - 

Marketing 

Klamath Community 

College 

Fully licensed cosmetologist with 25 years' experience as a stylist and 6 

years teaching cosmetology. 

Johnna 

Thomas 
F12MO 

Associate of Applied 

Science 
  

Klamath Community 

College  

Fully licensed cosmetologist with 4+ years teaching cosmetology. 

Rae Sanchez F12MO Fully licensed cosmetologist with 28 years' experience.  

 

Communications 

Instructor 

Name  

Sub 

Group  
Degree / Credentials Major  School  

Cochran Jo F9MO 
Master of Arts English 

University Washington  
Bachelor of Arts English 

ADJCR  Master of Arts English University of Utah 
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Margaret 
Wood 

Bachelor of Arts English 

Collison 

Karin 
ADJCR  

Master of Arts Communication 
Wheaton College  

Bachelor of Arts East Asian Studies 

Patrick 

Hockersmith 
ADJCR  

Master of Arts Communication Washington State 

University Bachelor of Arts Social Sciences 

Atkin 

Suzanne 
ADJCR  

Master of Science Communication Studies 
Portland State 

University Bachelor of Science 
Communication Studies 

and Social Science 

Andrea 

LoMonaco 
ADJCR  

Master of Arts English 
Morehead State 

University 

Bachelor of Arts Liberal Studies and History 
Eastern Oregon 

University 

Rochelle 

Daniel 
F9MO 

Doctor of Education 

(EdD) 

Educational Leadership 

and Management 
Drexel University 

Master of Arts 
Communication and 

Leadership 
Gonzaga University  

Bachelor of Science 
Communication Studies, 

Minor-Human Interaction 

Oregon Institute of 

Technology 

Jeremy 

Huston 
F9MO 

Doctor of Philosophy 

(PhD) 

Technical Communication 

and Rhetoric 
Texas Tech University 

Master of Arts 

Rhetoric, Composition, and 

Technical Communication; 

Certificate in the Teaching 

of Literature 
Eastern Washington 

University 

Bachelor of Arts 
English/Literary Studies 

and Spanish 

Associate of Arts General Studies Columbia Basin College 

Michelle 

Runyan 
ADJCR  

Master of Arts English Studies 
Western Washington 

University 
Bachelor of Arts 

English with Literature 

Emphasis 

Lindsey 

Davis 
ADJCR Master of Arts English 

Washington State 

University 

Jason 

Shrontz 
F9MO 

Doctor of Philosophy 

(PhD) 

Contemporary American 

Literature 

University of Rhode 

Island 

Master of Fine Arts Creative Writing-Fiction Northern Michigan 

University Master of Arts Literature 

Bachelor of Arts 
Writing and 

Communications 

Indiana Wesleyan 

University 
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Klamath Community College (KCC) affirms its institutional capacity to support the BAS Business 

Management – Salon Emphasis through robust faculty, staff, facilities, equipment, and instructional 

resources. The proposed program builds upon two of the College’s highest-enrolled disciplines: 

Cosmetology and Business, both of which already benefit from substantial infrastructure and 

personnel investment. 

The budget is based on an anticipated KCC student enrollment of 20 Full Time Equivalent (FTE) 

students for the program for the first year and 30 Full Time Equivalent (FTE) for the second year. 

The proposed Bachelor of Applied Science (BAS) in Salon Management program is designed to be 

financially sustainable and scalable, with projected enrollment growth and corresponding increases 

in revenue and instructional capacity.  

KCC currently supports the following personnel budgets through general fund allocations: 

Program Area FY25 General Fund Allocation 

Accounting $   149,084 

Business Management $   225,262 

Cosmetology $   886,000 

Auxiliary Cosmetology $   166,100 

Total $1,426,446 

To ensure the successful launch and sustainability of the BAS Business Management – Salon 

Emphasis, the following projected expenditures reflect additional institutional investment in 

faculty, staffing, and instructional development. These costs support both the cosmetology and 

business management components of the program and are aligned with accreditation standards for 

academic rigor and operational capacity. 

  

INSTRUCTIONAL Year 1 Year 2 Year 3 Year 4 

Faculty FTE for FT 1.0 FTE 1.0 FTE 1.0 FTE 1.0 FTE 

Faculty FTE for PT Adjunct  1.0 FTE 1.0 FTE 1.0 FTE 1.0 FTE 

Faculty FT Salaries/Benefits $150,000  $157,500  $165,375   $173,644  

PT Faculty Adjunct Salaries/Benefits $75,000   $78,750   $82,688   $86,822  

Faculty Support (Lab or Designated Teaching Assts, etc.)     

List: Center for teaching and learning support staff $30,000   $5,000   $5,000   $5,000  

Other instructional related expenditures     

        SUBTOTAL $255,000   $241,250   $253,063   $265,466  

 
Additionally, the College utilizes Perkins Grant funding to enhance career and technical education 

pathways, including equipment upgrades, curriculum development, and student support services 

aligned with workforce needs. 
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3-C Criteria: Additional teaching resources 

Additionally, describe the adequacy or challenges to acquiring access to other needed teaching 

resources, such as internship opportunities, industry partnerships, clinical placement sites, 

access to advanced technical or technology resources or other core assets required of teaching 

within an applied baccalaureate program in the focus areas as your proposal.  

 
Klamath Community College (KCC) offers extensive and well-established teaching resources to 

support instruction in the proposed applied baccalaureate program. All of the upper division 

coursework will be offered online, which will be well supported with the college’s Center for 

Teaching and Learning.  KCC’s Center for Teaching and Learning (CTL) ensures faculty are equipped 

with advanced instructional and technological resources. The CTL employs five full-time staff who 

specialize in instructional design, educational technology, assessment of student learning outcomes, 

and curriculum development. Faculty receive support in designing courses across all modalities 

(face-to-face, online, hyflex), with emphasis on accessibility, universal design for learning, 

curriculum mapping, and assessment. The CTL provides access to tools such as Canvas, Turnitin, 

Proctor360, Harmonize, Articulate360, VR headsets, LinkedIn Learning, and video creation/editing 

platforms. 

Instructional design at KCC centers student success by creating structured, engaging, and inclusive 

learning experiences. These resources directly contribute to improved learning outcomes, 

retention, and equity across diverse student populations. 

In addition, students will engage in capstone projects and experiential learning tied to salon and 

spa operations, with strong institutional support for workplace integration. 

KCC’s Career Services Center plays a pivotal role in facilitating access to internships and 

employment opportunities. With two full-time staff members, the center maintains active 

partnerships with over 300 local businesses that participate in advisory committees, career fairs, 

and paid learning experiences. These connections provide students with direct access to industry-

relevant internships, networking events, and job placement support. Because the program is 

offered online, students may also secure workplace opportunities within their own communities, 

expanding access and flexibility. 

The Executive Cabinet considers comprehensive College needs, priorities, and mission prior to 

granting approval for hire for all new and vacant general-funded positions. Each recruitment is 

based on an approved job description. Job descriptions clearly define duties and qualifications 

based on a classification system and the relevant decision-making authority. They outline essential 

and other functions of the job, qualifications, physical requirements if any, knowledge skills and 

abilities, work schedule, and other conditions of employment, and list minimum and preferred 

experience and skills. Human Resources carefully reviews position descriptions for parity with 

other similar College positions. 

Human Resources, working with department administrators, is responsible for the recruitment of 
all new employees. Open positions are advertised on the College website, through online 

publications, and specialty publications. Depending upon the type of position, recruitment may be 
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local, regional, or national to yield a healthy pool of well-qualified, demographically diverse 

candidates. 

Foundational Program Faculty Qualifications 

 

Instructors must hold a valid license and/or endorsement that is specific to the career area they are 

teaching. For the BAS, instructors are fully licensed cosmetologists. Licensure is governed by 

Oregon Administrative Rules (OARs), specifically Chapter 584, Division 42. This type of 

qualification is designed for individuals coming directly from business or industry. 

Faculty teaching general education or transfer courses must have at least a master’s degree in the 

subject area (or hold a master’s degree in a related area and have completed at least 20 quarter 

hours of graduate credit in the subject area). All 60 upper-level hours must be taught by a qualified 

instructor with a master’s degree or higher.  

Preferred Qualifications for upper level 

• Master's degree from an accredited institution  

• Teaching experience at the baccalaureate level within the past five years 

• Bilingual English/Spanish 

Currently KCC has adequate qualified faculty to meet the instructional needs for the lower 120 

division credits. 

Several of the upper division classes will be taught by the current business management faculty.  In 

addition, KCC is a budgeting for 1.0 FTE for one full time business management faculty with beauty 

industry experience and 1.0 FTE equivalent part time adjunct support.  

Evaluation 

All employee groups are evaluated regularly to assess effectiveness and to support professional 

development in alignment with the College’s mission, educational objectives, and policies and 

procedures.  

The KCC Employee Handbook states that performance evaluations will be conducted regularly or as 

specified in the current bargaining agreements. Standardized evaluation forms have been created 

for each employee group to ensure an equitable, consistent, and predictable process is followed. 

Evaluation form templates are available to all employees on the College’s dashboard. Evaluations 

incorporate the employee’s professional development goals and progress as well as the 

supervisor's assessment of effectiveness and areas for improvement across a number of 

performance categories. Completed evaluations are signed by the employee and supervisor, 

reviewed by the Human Resources Director, and placed in the employee’s file for permanent 

storage. Employees have the right to view the contents of their file. 

Evaluation Processes 

Evaluation processes for administration, and staff follow agreed-upon procedures outlined in the 

KCC Employee Handbook.  Faculty evaluations are specified in the Klamath Community College 

Faculty Association (KCCFA) Collective Bargaining Agreement (CBA) (Article 6) and the Faculty 

Excellence Program (FEP) manual. The Faculty Excellence Program (FEP) manual provides for the 

regular and systematic evaluation of faculty performance and professional development 
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opportunities to ensure teaching effectiveness in fulfillment of Klamath Community College’s 

commitment to offer quality learning opportunities.  The FEP specifies the process and criteria for 

formative and summative evaluation of faculty members and outlines the components and funding 

of professional development.  Faculty are evaluated annually as outlined in the Collective 

Bargaining Agreement (Article 6), supervisors evaluate classified employees prior to the 

completion of the six-month probationary period, then annually after that. Supervisors evaluate 

exempt employees prior to the completion of the one-year probationary period, then annually after 

that, as described in the handbook. 

Full- and part-time faculty are evaluated annually.  After three years of satisfactory evaluations, the 

faculty member may continue observations every other year, or complete an approved evidence-

based project as defined by the Vice President of Academic Affairs with support from the Faculty 

Senate. 

The primary purpose of faculty evaluation is to improve instruction and support ongoing 

professional development. In addition to performance, the evaluation process provides a means of 

identifying and acknowledging professional growth and service 

In the spring of each academic year, all full-time faculty members will receive an annual 
performance evaluation and establish an annual plan for the upcoming academic year. Annual plans 
will be used as part of a faculty member’s evaluation. 
 
The performance evaluation shall be reviewed and signed by the full-time faculty member, a Dean, 
and the Vice President of Academic Affairs. A copy will be provided to the faculty member and the 
original will be placed in the full-time faculty member’s personnel file.  
 
Per FEP manual guidelines (Article 6, pg. 19) all adjunct faculty members will be assessed every 
other year using the following assessment tools: 

1) Student course evaluations will be given every class each term; and  
2) A class observation will be completed by the Vice President of Academic Affairs or Dean 

 
A written evaluation will be provided to the adjunct faculty member.  A conference regarding the 

written evaluation may occur upon request by either party. 

After two satisfactory evaluations, the faculty member may continue every other year, or complete 

an approved evidence-based project as defined by the Vice President of Academic Affairs with 

support from the Faculty Senate. 

Professional Development 

The College’s Center for Teaching and Learning provides various methods of obtaining Professional 
Development Units (PDUs), including pedagogical best practices, cultural literacy curriculum 
development, training with instructional technology, evidence-based teaching, and many more.  

All full- and part-time faculty have access to the Faculty Professional Activity Fund. The College sets 
aside an annual dedicated training fund to support faculty participation in workshops and 
conferences throughout the year. These funds are allocated by the Faculty Senate through an 
application process. Unspent funds are carried forward in the Faculty Professional Activity account 
from academic year to academic year. Additional funds are available to encourage part-time faculty 
participation in KCC-sponsored trainings and events, including: in-service, data summit, college-
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hosted workshops, department and staff meetings, advisory committee meetings, online 
instruction, course design and assessment, and best practices in pedagogy.  

Virtual On-demand Training  

Klamath has contracted with SafeColleges and LinkedIn Learning to support employee 
development through unlimited access to online on-demand e-learning. Online books, 
presentations, and courses meet a wide variety of training needs, from highly technical topics to 
software application instruction to business skills development. The materials can be used as 
reference tools to help answer day-to-day on-the-job questions or as part of a personal 
development plan.  

Independent External Professional Development  

The College offers a collection of opportunities for all employee groups to pursue professional 
development that aligns with department strategic and personal goals. These include tuition 
waivers, tuition discounts at other institutions, sabbatical, and other professional leave programs. 
All employees also have access to annually-allotted professional development funds.   

Section 4: Admissions Process 

4 Standard 

Selective admissions process, if used, is consistent with an open access institution. 

4-A Criteria: Selection and admission process 

Describe the selection and admission process. Explain effort that will be used to assure the 

program serves diversity and equity to the fullest possible extent. Include specific detail for how 

students will be selected for admittance when there are more applicants than available seats in 

the program. 

 
Admittance to the Baccalaureate Applied Science in Business Management - Salon Emphasis will 
require that students have earned an Associate of Applied Science (AAS) Cosmetology, or an AAS 
Business Administration, or a mix of cosmetology licensure courses and business coursework in an 
Associate of General Studies (AGS) Cosmetology Business degree. 
 
The Bachelor of Applied Science (BAS) in Business Management with a Salon Management 

emphasis provides future-focused education and services that anticipate future regional and national 

job market changes. This program supports Oregon’s educational goals by offering a clear pathway 

for licensed cosmetologists and professionals in the beauty and spa industry to advance their 

careers through higher education, directly contributing to the state’s 40-40-20 goal (40% of 

Oregonians with a bachelor’s degree or higher, 40% with an associate’s degree or undergraduate 

certificate, and 20% with a high school diploma or equivalent). By integrating advanced business 

management principles with technical expertise in salon operations, the program enhances career 

opportunities, strengthens workforce development, and promotes economic growth across the 

region. 

Importantly, the BAS Salon Management emphasis also serves students who have already 

completed an Associate of Applied Science (AAS) in Business. These students may be drawn to the 

program because of their interest in the beauty and spa industry or because they are already 

https://www.vectorsolutions.com/about-us/acquisitions/safecolleges/
https://learning.linkedin.com/cx/get-started-61b?src=go-pa&trk=sem-ga_campid.20913255533_asid.161076144847_crid.686759883335_kw.linkedin%20learning_d.c_tid.kwd-47311766595_n.g_mt.e_geo.9033130&mcid=7148407339128156210&cid=&gclid=Cj0KCQiAw6yuBhDrARIsACf94RVQFuAnfAvINs_C7ENX4vRV6BPCgp8GdfT6mYRAPaGDHolof0l-zmkaApooEALw_wcB&gclsrc=aw.ds&adobe_mc_sdid=SDID%3D7C388A12B806A8AD-625AE85EC6D4E4D5%7CMCORGID%3D14215E3D5995C57C0A495C55%40AdobeOrg%7CTS%3D1707867149&adobe_mc_ref=https%3A%2F%2Fwww.google.com%2F
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working in salon management, cosmetology, or related fields. For them, the BAS provides a 

specialized pathway to apply their foundational business knowledge within a growing sector of 

Oregon’s economy. This alignment of prior business education with industry-specific leadership 

training ensures that graduates are prepared not only to manage successful salon enterprises but 

also to innovate within the broader beauty and wellness marketplace. In doing so, the program 

expands professional advancement opportunities, supports entrepreneurial growth, and meets the 

evolving needs of Oregon’s workforce. 

KCC’s current AAS Cosmetology program targets student populations to include: high school 

accelerated learning students, traditional students that are recent high school graduates, non-

traditional students, transfer students, industry providers that have not received degrees or 

certificates and could be given prior learning credit, General Education Diploma (GED), Adult Basic 

Education (ABE), English as a Second Language (ESL), High School Equivalency Program (HEP) 

students, community education and workforce students, Workforce Innovation Opportunity Act 

(WIOA), Supplemental Nutrition Assistance Program (SNAP) participants, veterans and military 

families, and English Language Acquisition (ELA) and Limited-English Proficiency (LEP) students.   

The BAS Business Management – Salon Emphasis degree will expand our targeted population to 

include licensed cosmetologists through the state that need a seamless transferable pathway to an 

associate degree. Upon completion of the AAS Cosmetology, or AAS Business Administration – 

Business Management Emphasis, or the AGS Cosmetology Business degrees, students can apply for 

the BAS Business Management – Salon Emphasis degree.  Students that have successfully completed 

the AAS Cosmetology or the AAS Business Administration, or the Associate of General Studies (AGS) 

Cosmetology Business degree will meet the admission qualification to enroll in the BAS Business 

Management – Salon Emphasis degree. All credits earned through these associate degrees will fully 

articulate into the BAS Business Management – Salon Emphasis program. No additional admission 

criteria or qualification standards are required beyond completion of one of the approved associate 

degrees. 

The BAS program will be delivered fully online to support statewide access and flexibility. 

Enrollment will remain open and uncapped to ensure equitable opportunity for all qualified 

applicants. 

Section 5: Student Services Plan 

5 Standard 

Appropriate student services plan 

5-A Criteria: Services and resources 

Describe services and resources that will be needed by the students admitted to the degree 

program and the college’s plan for providing those services for baccalaureate-level students. 

(Resources should include both broad and program-specific needs, such as clinical placement 

sites, technical support for learning management systems and other aspects of online course 

delivery, specialized equipment or rooms for courses, or access to library resources.)  
 

KCC provides a broad array of services and supports for all of its students. The College’s holistic 
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approach to student support provides academic, health, socio-emotional, financial, and logistical 

support. Wraparound support services are important for all students but have been shown to be 

particularly critical and impactful for our traditionally underserved student population made up of 

low income, first-generation, non-traditional, and students of color; many of our students are part 

of at least one of those categories. Our support systems serve the students no matter where they 

are on their educational journey.  

Guided Pathways Framework  
Guided Pathways serve as the base for the College’s system of support for student learning. KCC 

joined the Oregon Higher Education Coordinating Commission (HECC)’s community college Guided 

Pathways initiative; a noted best practice to address equity. The College also uses the guided 

pathways metric to measure student success.  These metrics can be found in the College’s mission 

fulfillment scorecard and utilize national comparison metrics gathered from the voluntary 

framework of accountability.  

Some examples of support services and resources include: 
Library   

Students have access to library services, including online databases, print resources, research 

guides, course reserves, computers, and study space.  

KCC has a Learning Resource Center (LRC), which provides a wide range of information resources 

and services that meet the needs of faculty and students.  The LRC provides access to over 15,000 

scholarly, peer-reviewed journals and many print holdings. Students may request materials from 

one of 77 SAGE libraries in southern and eastern Oregon. The LRC houses over 7,000 shelved books 

and videos, 15 periodicals, and 1 newspaper.  

Testing 

KCC testing center provides face-to-face and remote options for testing services. 

Tutoring  

Tutoring (remote, online, and on campus) is widely available and widely advertised both on campus 

and online and is used at increasing rates by students. Tutoring services are linked to our “early 

alert” system. Our Canvas LMS system has a direct link to KCC Tutors and Tutor.com via the 

navigation bar in courses. 

Career Services Center 

The Career Services Center can assist students with the following services: 

• Placement into clinical, internship, cooperative work experience 

• Provide various resources to assist in finding new career opportunities both local and 

beyond. 

• Career Assessment Tests to determine what job fields a student might be interested in. 

• How to get experience in a position. 

• How to create a properly formatted and professional cover letter and professional resume. 

• Assisting with preparation for an upcoming interview. 

Student Childcare  

KCC is partnering with the Oregon Child Development Coalition to offer childcare to our students. 

https://www.klamathcc.edu/en-US/about/guided-pathways/index.html
https://www.klamathcc.edu/en-US/students/career-services-center/index.html
https://www.klamathcc.edu/en-US/students/career-services-center/index.html
file://///Evans/Home$/Jennings/VP/Accreditation/Year%206/KCC%20is%20partnering%20with%20the%20Oregon%20Child%20Development%20Coalition%20to%20offer%20childcare%20to%20our%20students.
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15 to Finish 

15 to Finish programming will pay for three lecture credits to students who take 15 credits or more 

per term.  

Community Resource Benefits Navigator  

The Benefits Navigator provides support and assistance to KCC students to address non-academic 

issues that can prevent degree completion including but not limited to: 

• food and housing insecurity, 

• mental and emotional health, 

• physical health, 

• childcare issues, 

• and flexible employment opportunities 

KCC Food Pantry  

ASKCC (student government) and the Office of Student Life have partnered to create an on-campus 

food pantry to provide support for students in need. 

Center for Teaching and Learning 

KCC’s Center for Teaching and Learning (CTL) team assists faculty with development, training, and 

they support all the course and staff needs for programming. KCC CTL team consists of seven full-

time staff to support instruction at KCC. A director and instructional innovation trainer, 

administrative assistant, assessment and curriculum coordinator, two instructional designers, and 

two artificial intelligence coordinators.     

Canvas: All KCC courses are available in the Canvas learning management system (LMS). The 

Canvas LMS provides 24/7 support for students.  In addition, the CTL team provides face-to-face 

and on-line support for students. New students are required to complete a Canvas orientation 

course.   

Mental Health Services  
KCC provides free counseling and student support services to students who need extra support. 

Students sometimes get overwhelmed with balancing life and school, and a support specialist or 

counselor can help provide options and support for success. Help is available for test anxiety, school 

stress, home stress, and whatever else may be challenging a student's academic or personal 

success.  

Technology Support 

The KCC Technology Help Desk technical support includes: 

• Connecting to Wi-Fi. 

• Installing Office 365. 

• Help resetting passwords. 

• Some tutoring of Microsoft Office. 

Tech Bootcamp training opportunities. KCC is offering a series of drop-in Tech Bootcamps for 

students who need extra help with all things technology. Every Tech Bootcamp will be held in the 

KCC Library, located in Founders Hall on the second floor. Also available is the Center for Teaching 

https://www.klamathcc.edu/en-US/admissions/15-to-finish.html
https://www.klamathcc.edu/en-US/admissions/15-to-finish.html
https://www.klamathcc.edu/en-US/students/student-life/student-resources/student-resource-benefits-navigator.html
https://www.klamathcc.edu/en-US/students/student-life/student-resources/food-pantry.html
https://www.klamathcc.edu/en-US/academics/center-for-teaching-and-learning/index.html
https://www.klamathcc.edu/en-US/academics/center-for-teaching-and-learning/index.html
https://www.klamathcc.edu/en-US/students/help-desk/index.html
https://www.klamathcc.edu/en-US/students/help-desk/index.html
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and Learning.  The CTL team can offer faculty, staff, and students additional technology support for 

Canvas KCC’s student learning management system.  

Veterans Services 

KCC is a military-friendly institution. 

KCC’s Veterans Certifying Official provides general information on the different types of education 

benefits available to veterans and their eligible dependents and certifies the student’s enrollment 

with the Veterans Administration.  

5-B Criteria:  Student Services 

Include a description of financial aid services and academic advising that will be available for 

students admitted into the program, and highlight alternative ways that adult, non-traditional 

students may access these services. 
 

Financial Aid 

KCC provides a comprehensive financial aid program for students needing assistance paying for 

educational expenses. The College is approved for participation in the Title IV programs under the 

Higher Education Act as well as with State of Oregon financial aid funding administered through the 

Higher Education Coordinating Commission (HECC). KCC offers support services (remote, online, 

and on campus) to accommodate traditional and nontraditional student populations. Information is 

provided in a variety of formats to accommodate students with sensory impairments, and English 

as a second language students.   

Additional scholarships and other funding support are available to KCC students through the 

College. The KCC Foundation awards scholarships on an annual basis. Funding includes academic 

scholarships, non-credit apprenticeship Educational Access & Opportunity (EAO) funds, Howard 

Johnson Memorial scholarship, general scholarships funds, equal access and opportunity fund, and 

student emergency grant fund.  

First-Generation Student Success Program  

Scholarship and grant programming specifically to support first-generation students and assist 

them with completing college success and survival coursework, college-level math, and college-

level writing.   

Information about financial aid programs is published on the College website, in the College catalog, 

and in the student handbook. In addition to published material, information about financial aid is 

shared with students through presentations that financial aid staff offer at the College and at area 

high schools, new student orientation, career services center as well as during advising 

appointments and throughout the enrollment process. 

The KCC financial aid website describes loan obligations to prospective and current students. 

Specific materials are delivered electronically with the financial aid offer, paying special attention to 

loan requirements and the need that they be repaid. KCC requires active loan acceptance from 

students in their financial aid offers. 

Prior to the first disbursement of an accepted student loan at KCC, student loan borrowers must 

complete online loan entrance counseling, utilizing the tool provided by the US Department of 

https://www.klamathcc.edu/Admissions/Military-Services
https://www.klamathcc.edu/Admissions/Military-Services
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Education. When a student ceases to be enrolled at least half-time, loan exit counseling materials 

are sent electronically to the student’s personal email address. If the student does not complete the 

loan exit counseling electronically within 30 days, a follow-up letter is mailed to the student using 

US mail. 

Advisement  

Academic advising is a unified collaboration between the Vice President of Student Affairs and the 

Vice President of Academic Affairs to provide a consistent source of support and guidance for all 

advisors. Advisement services are provided by Career Service Advisors, Accelerated Learning 

Coordinator, Student Success Advisors, TRiO Advisors, Veteran’s Services, and faculty.  Mandatory 

holistic advising is required for all students seeking a certificate or degree. KCC has adopted a 

guided pathways advisement structure that groups advisors and students into career communities.  

The College offers wrap-around support services (remote, online, and on campus) to accommodate 

traditional and non-traditional student populations. Information is provided in a variety of formats 

to accommodates student with sensory impairments, and English as a second language students. 

The KCC TRIO program provides support services to KCC’s students that identify as first-generation 

college students, are considered low-income, and/or are experiencing disabilities. This federally 

funded TRiO Student Support Services program is designed to increase the student retention, good 

academic standing, graduation, and transfer rates of program participants.  

KCC has implemented a carefully structured mandatory advising system in response to current 

research and best practices for supporting community college students. This comprehensive effort 

provides wrap-around services and early, required interactions between students and advisors to 

ensure students start out on the right path and have a clear plan for their future. All BAS degree-

seeking students will work with program advisors, meeting quarterly for the first year. The Career 

Service Center staff and faculty advisor will also assist with internship placement, career 

opportunities and final credit attainment in the second year. 

Advisors use Jenzabar web tools, an automated system that allows students and their advisors to 

view all necessary information for developing effective educational plans, including grade point 

averages, placement assessment, completed courses, prerequisites, degree audits showing 

remaining courses required for any range of certificate or degrees, and certificate and degree 

requirements. 

Mandatory term-to-term advising 

All students pursuing a degree or certificate, or planning to transfer to another institution, must 

meet with their academic advisor each term. KCC has deployed appreciative advising, established 

career communities for academic advisors, developed an advisor student enrollment tracking tool, 

and developed a degree completion tool. The mandatory advisement model used requires a student 

to meet with an advisor each term before they can enroll.  The meeting can be face to face, ZOOM or 

even via e-mail, therefore limiting barriers to access.   

KCC Developmental Co-Requisite Model   

Students can enroll directly into college-level courses while enrolling in 1 credit co-requisite classes 

that provide additional instructional support for writing and math courses.  
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Placement Processes that incorporate Multiple-Measures 

KCC employs multiple measures to effectively place students in math and writing courses. Each 

student meets with a Student Success Representative (SSR) to review their academic history, 

degree goals, Smarter Balanced score (if applicable), transcripts from high school and/or college, 

and their comfort level with math and writing. Based on this meeting, the SSR may enroll a student 

into the appropriate math or writing course, or the student may need to take a placement 

examination. Disability-related accommodation for placement tests is available on a case-by-case 

basis by contacting Accessibility Services & Resources. 

Mandatory Orientation  

Student orientation is required for all new students, including distance education students, who 

take credit-bearing classes. Orientation includes information on financial aid, registration, advising, 

and college success strategies. 

Intrusive Interventions 

All new students are required to complete a Canvas training module. In addition, intrusive 

measures are integrated into all Distance Education courses. In accordance with federal 

requirements, faculty have required training through the CTL to ensure that they practice regular 

and substantive interactions in all Distance Education courses. 

 

Section 6: Commitment to build and sustain a quality program 

6 Standard 

Commitment to build and sustain a quality program. See Appendix D for sample worksheet. 

6-A Criteria: Financial plan 

Provide a financial plan for the first four years of program operation. This plan should include (1) 

types of funds to be used to support the program; (2) projected program expenses (direct and 

indirect); (3) any new facilities, equipment, technology, or instructional resources needed for the 

program; and (4) anticipated revenue based on reasonable assumptions relative to revenue 

sources. See Appendix D for sample worksheet for projected revenue and expenditures for first 

four years of program. You may use any format that addresses the four items listed above. 
 

Klamath Community College (KCC) affirms its institutional capacity to support the BAS Business 

Management – Salon Emphasis through substantial faculty, staff, facilities, equipment, and 

instructional resources. The proposed program builds upon two of the College’s highest-enrolled 

disciplines: Cosmetology and Business, both of which already benefit from substantial 

infrastructure and personnel investment. 

The budget is based on an anticipated KCC student enrollment of 20 Full Time Equivalent (FTE) 

students for the program for the first year and 30 Full Time Equivalent (FTE) for the second year. 

The proposed Bachelor of Applied Science (BAS) in Salon Management program is designed to be 

financially sustainable and scalable, with projected enrollment growth and corresponding increases 

in revenue and instructional capacity.  

https://www.klamathcc.edu/en-US/admissions/placement-testing.html
https://www.klamathcc.edu/en-US/admissions/placement-testing.html
https://www.klamathcc.edu/en-US/admissions/first-year-experience/new-student-orientation.html
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KCC currently supports the following personnel budgets through general fund allocations for 

FY2025: 

Program Area FY25 General Fund Allocation 

Accounting $   149,084 

Business Management $   225,262 

Cosmetology $   886,000 

Auxiliary Cosmetology $   166,100 

Total $1,426,446 

*FY2026 will continue to see general fund allocation in each area listed above. There will likely be a 3% increase if funding trends 

continue.  

 

To ensure the successful launch and sustainability of the BAS Business Management – Salon 

Emphasis, the following projected expenditures reflect additional institutional investment in 

faculty, staffing, and instructional development. These costs support both the cosmetology and 

business management components of the program and are aligned with accreditation standards for 

academic rigor and operational capacity. 

  

INSTRUCTIONAL Year 1 Year 2 Year 3 Year 4 

Faculty FTE for FT 1.0 FTE 1.0 FTE 1.0 FTE 1.0 FTE 

Faculty FTE for PT Adjunct  1.0 FTE 1.0 FTE 1.0 FTE 1.0 FTE 

Faculty FT Salaries/Benefits $150,000  $157,500  $165,375   $173,644  

PT Faculty Adjunct Salaries/Benefits $75,000   $78,750   $82,688   $86,822  

Faculty Support (Lab or Designated Teaching Assts, etc.)     

List: Center for teaching and learning support staff $30,000   $5,000   $5,000   $5,000  

Other instructional related expenditures     

        SUBTOTAL $255,000   $241,250   $253,063   $265,466  

 
Additionally, the College utilizes Perkins Grant funding to enhance career and technical education 

pathways, including equipment upgrades, curriculum development, and student support services 

aligned with workforce needs. 

KCC currently offers related programs that encompass all lower-division coursework, with only 

upper-division offerings representing new instructional content. As a result, the anticipated cost of 

implementing this program is minimal. With the exception of cosmetology labs and clinical courses, 

all instruction will be delivered online. 

General fund budgets are already available for business management and cosmetology 

programming. The business management degree budget will include costs for an additional full-

time faculty of $150,000 1.0 FT as well as adjunct and new course development totaling $105,000. 
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6-A-1 Criteria:  Types of funds to be used to support the program 
 

The proposed BAS program will utilize the existing systems and capital resources of the College for 

the lower division 120 credit hours, reducing the overall cost of the program.  

Adding the BAS program will improve the overall viability and sustainability of KCC’s current 

Cosmetology and Business Management programs.  

The Cosmetology AAS program has substantial resources already allocated to support the program, 

including general funds of $719,900. for personnel expenditures for faculty, staffing, and support, as 

well as general funds of $203,070 in Career Technical Education funds for materials, services, and 

equipment outlay, and $200,000 in course fees for consumable supplies, materials and equipment 

repair and replacement.  

The Business Management AAS program’s resources include general funds of $225,262 for 

personnel expenditures for faculty, staffing, and support, and $5,000 in course fees for consumable 

supplies, materials and equipment repair and replacement. 

In ad Revenue for the BAS Business Management – Salon Emphasis program is derived from two 

primary sources: state reimbursement based on Full-Time Equivalent (FTE) enrollment and 

student tuition. In the first year (2026–2027), the program anticipates 20 FTE students, generating 

approximately $216,260 in state reimbursement and tuition and fees revenue. In the second year 

(2027–2028), enrollment is projected to increase to 30 FTE, resulting in $436,120 in state FTE 

reimbursement and tuition and fee revenue.  

In addition to utilizing existing staff, equipment, and resources, the College anticipates revenue 

generated from the BAS programming to provide a sustainable, quality program. 

Revenue related to tuition, course fees, and state reimbursement for Full Time Equivalent (FTE) 

enrollment will be applied to the general fund to pay for expenses related to contracted services to 

support the Learning Management System, administrative costs, adjunct instructional costs, 

marketing, outreach expenditures, and instructional resources. 
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Worksheet for BAS Business Management-Salon Emphasis Projected Revenue  

Projected Revenue Year 1 Year 2  Year 3 Year 4 NOTES 

Non-Resident tuition 
per upper division 
credit with $3 tuition 
increase/credit/year $277  $280  $283  $286  

Upper division 
lecture credits 

Non-Resident tuition 
per student for 60 
upper division lecture 
credits $16,590  $16,770  $16,950  $17,130   
Non-Resident tuition 
per credit  $197  $200  $203  $206  

lower division 
lecture credits 

Non-Resident tuition 
per student  $4,334  $4,400  $4,466  $4,532  

22 lower division 
credits 

Resident Student 
tuition per credit with 
$3 tuition 
increase/credit/year $175  $178  $181  $184   
Resident Student 
tuition per student 
for 60 upper division 
lecture credits $10,500  $10,680  $10,860  $11,040   
Resident Student 
tuition per credit  $115  $118  $121  $124  

 lower division 
lecture credits 

Resident Student 
tuition per student $2,530  $2,596  $2,662  $2,728  

22 lower division 
credits 

Resident Student fees 
per credit $3,526  $3,526  $3,526  $3,526  $43 fee/credit  

Resident Student 
tuition for students $105,000  $213,600  $217,200  $220,800  

10 FTE 1 year 20 FTE 
2year 

Resident Student fees 
for students  $35,260  $70,520  $70,520  $70,520  

10 FTE 1 year 20 FTE 
2year 

Contributions/Grants $0  $0  $0  $0   

Other Revenues  $76,000  $152,000  $152,000 $152,000 

CCSF $7600/FTE 
(assumes same FTE 
reimbursement rate) 

TOTAL PROJECTED 
BAS REVENUE $216,260  $436,120  $439,720  $443,320   

 

*The assumptions used in this budget include using the current KCC tuition rates and fees.  Only the 

KCC board has the authority to establish course fees and tuition, and these rates are established 

annually as part of the budgetary process. KCC’s per credit fees are $43.00 per credit. Lecture 
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tuition rate is $153.00 per credit. For this budget, tuition was adjusted to $3 per credit per year.   

 

6-A-2 Criteria: Projected program expenses  
Program expenses are calculated based on the additional expense of faculty, administrative costs, 

and additional instructional support provided by the Center for Teaching and Learning.  

Worksheets for BAS Business Management-Salon Projected Expenditures 

INSTRUCTIONAL Year 1 Year 2 Year 3 Year 4 

Faculty FTE for FT 1.0 FTE 1.0 FTE 1.0 FTE 1.0 FTE 

Faculty FTE for PT Adjunct  1.0 FTE 1.0 FTE 1.0 FTE 1.0 FTE 

Faculty FT Salaries/Benefits $150,000  $157,500  $165,375   $173,644  

PT Faculty Adjunct Salaries/Benefits $75,000   $78,750   $82,688   $86,822  

Faculty Support (Lab or Designated Teaching Assts, etc.)     

List: Center for teaching and learning support staff $30,000   $5,000   $5,000   $5,000  

Other instructional related expenditures     

        SUBTOTAL $255,000   $241,250   $253,063   $265,466  

OPERATING EXPENSES Year 1 Year 2 Year 3 Year 4 

Academic Administration FTE (e.g., Chair, director, etc.) $10,000   $10,500   $11,025   $11,576  

Academic Administration-other expenses     

Materials/supplies-required for teaching $1,000   $1,000   $1,000   $1,000  

Travel for capstone meetings in district $1,000   $1,000   $1,000   $1,000  

Student Services Support     

Other Professional Support     

Communication / Marketing $5,000   $5,250   $5,513   $5,788  

Other program supplies / services      

Other program specific operation expenses     

SUBTOTAL $17,000   $17,750   $18,538   $19,364  

CAPITAL OUTLAY Year 1 Year 2 Year 3 Year 4 

Library Resources: Purchase/Subscription/Access 
fees/Other $2,500   $2,500   $2,500   $2,500  

Technology equipment or resources $2,500   $2,500   $2,500   $2,500  

Other equipment required for program instruction     

Facilities/Renovations (specific to new program)     

SUBTOTAL $5,000   $5,000   $5,000   $5,000  

TOTAL PROJECTED EXPENDITURES $277,000   $264,000   $276,600   $289,830  

 

For additional notes on Expenditures, see Appendix 6-A-2. 
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6-A-3 Criteria: New facilities, equipment, technology, or instructional resources 

needed for the program 
Currently, the cosmetology building is located near downtown Klamath Falls but KCC has 

developed plans to move it to the main campus. As of September 2025, $4 million has been 

allocated by HECC for the new on-campus 22,000sq ft Cosmetology Center which requires an 

institutional $1 to $1 match. The Concept Design for the new Cosmetology Building can be found in 

Appendix 6-A-3. 

The BAS program, however, will not require new facilities or facility modifications. The classes will 

be provided online. KCC’s Center for Teaching and Learning (CTL) is assisting in developing the 

program online materials, including a shared course shell and optimal materials for online learning. 

The College has budgeted additional $150,000 in financial support for instruction of the BAS 

courses.  

6-A-4 Criteria: Anticipated revenue based on reasonable assumptions relative to 

revenue sources 
The projected budget is based on an anticipated KCC student enrollment of 20 full-time equivalent 

(FTE) in the first year. In alignment with college policy, final tuition rates will be approved by the 

Board of Education in the established tuition fee timeline.  Klamath Community College has a 

differentiated tuition model for the cosmetology program.  The rates included in the expense and 

revenue reflect the current student tuition and fee rates.   

 

Section 7: Program specific accreditation 

7 Standard 

Program specific accreditation 

7-A Criteria: Accreditation status 

Provide a copy of the most recent accreditation status report for the institution, as well as 

specific program accreditation status report, if relevant to the proposed program.  
 

Klamath Community College’s accreditation was reaffirmed August 11, 2025 and is included in 

Appendix 7 in this document and can be found on KCC’s website:  Accreditation Evaluation Reports. 

After HECC approval of the BAS, the College will make a Request for Substantive Change to NWCCU.  

The Executive Committee of the Northwest Commission on Colleges and Universities’ (NWCCU) 

Board of Commissioners approved the request from Klamath Community College to add a new 

degree level (Bachelor of Science) and new degree program (Bachelor of Science in Nursing) 

effective May 19, 2025. See Appendix: Executive Summary for the approval letter from NWCCU.  

 

Details on this process can be found in the 2023 NWCCU Substantive Change Manual. 

  

https://www.klamathcc.edu/en-US/about/accreditation/accreditation-timeline.html
https://nwccu.app.box.com/s/bt0ktp7njlog0yelgtkfywuy8abgdgh0
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7-B Criteria: Specialized program accreditation 

Summarize whether the institution will seek specialized program accreditation or recognition, 

and if so, identify the source, any specialized requirements to achieve that status and expected 

timeline to file for submission and receive accrediting agency review. 
 

KCC will not be seeking specialized program accreditation for the Bachelor of Applied Science in 

Business Management-Salon Emphasis. 

KCC’s Cosmetology program has Oregon Health Authority (OHA) approval until 2027 (see Appendix 

7-B).  This allows KCC Cosmetology graduates to be eligible to take all qualifying examinations for 

certification. 

 

Section 8: External expert evaluation 

8 Standard 

External expert evaluation 

8-A Criteria: External experts 

Select three external experts within the occupational focus of degree, to review the program, 

and respond to the attached criteria. External experts should include representation from: 

a) community college or university, i.e., departmental professor, academic dean or 

department head with relevant experience as a faculty member; 

and                                                                                          

b) the relevant industry, i.e., a technical manager or professional staff with depth of 

knowledge about specific skill sets/competencies needed to enter and succeed in 

occupational expectation for degree.  

 
KCC sought feedback from four external experts:  

External 
Experts 

Title Company/Organization Professional Experiences 

Lynelle Lynch Owner Running Y Ranch Resort, 
Bellus Academy 

Founder of the Beauty 
Changes Lives Foundation, 
Board member of the 
American Association of 
Cosmetology Schools, 20 
years of experience in 
cosmetology and business. 

Maureen Sevigny  Professor Emerita Oregon Institute of 
Technology  

30+ years in higher 
education as a department 
professor and experience 
developing BAS degrees  



   

 
 

Page 59 of 135 
 

Chris Huffstutter Consultant/owner Summit Salon Business 
Center 

10 years in leadership and 
business-building, 
particularly in cosmetology 

Sylver Veloz Employee Trainer 
and Regional 
Manager 

Great Clips Business Services 
Specialist, 31 years of 
experience in cosmetology 
and 21 years in salon 
management 

 

WORKSHEET FOR EXTERNAL REVIEWERS (3 Pages) 

College Name: 
Klamath Community 
College 

BAS Degree 
Title: 

BAS in Business Management 
- Salon Emphasis 

 

Reviewer Name: Lynelle Lynch  

Institutional 
or 

  

 

Professional 
Affiliation: 

 

Professional License 
or 

Founder of the Beauty 
Changes Lives 
Foundation, Board 
member of the American 
Association of 
Cosmetology Schools 

Relationship 
to Program, if 
any: 

Advisory Committee Chair  

 

Qualification, if any:  

Please evaluate the following specific elements  

a) Concept and overview 

Is the overall concept of the degree program relevant and appropriate to 
current employer demands as well as to accepted academic standards? Will 
the program lead to job placement? 

 

Comment: The greatest opportunity for this program lies in the spa 
specific sector. Currently, most spa directors hold bachelor’s degrees but 
lack specialized preparation in spa and salon management. Many come 
from hospitality backgrounds and often do not possess the business 
acumen or industry-specific expertise required to lead effectively. There is a 
significant need in the beauty and wellness space for graduates who 
combine strong business skills with targeted knowledge of spa operations. 
This program is well-positioned to fill that gap and support job placement 
in a growing field. 

 

b) Degree Learning 
Outcomes 

Do the degree learning outcomes demonstrate appropriate baccalaureate 
degree rigor? 

 

Comment: The bachelor’s degree learning outcomes have been 
thoughtfully adapted to align with industry expectations. The curated 
courses build upon the fundamental components of a traditional 
baccalaureate program while integrating an industry-specific lens. This 
approach ensures that students gain both the academic rigor expected at 
the bachelor’s level and the practical relevance required by employers in 
the field. 

 

c) Curriculum Alignment 
Does the curriculum align with the program’s Statement of Needs 
Document? 
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Comment: The curriculum directly addresses the Statement of Needs and 
positions the program for national impact. Industry managers will be 
attracted by the opportunity for CPL. By offering the curriculum through an 
online platform, the program ensures accessibility to a broad audience 
across the country. Flexible options for both part-time and full-time 
enrollment further strengthen its alignment with workforce needs and 
expand its potential for national adoption. 

 

d) Academic Relevance and 
Rigor 

Do the core and elective courses align with employer needs and demands? 
Are the upper level courses, in particular, relevant to industry? Do the 
upper level courses demonstrate standard academic rigor for baccalaureate 
degrees? 

 

Comment: The curriculum aligns strongly with employer needs in the 
beauty and wellness industry. Unlike traditional business management 
degrees, this program emphasizes the unique challenges of leading creative 
professionals, including motivation, personnel management, and HR 
functions. The upper-level courses provide rigorous preparation in 
leadership, marketing, and finance, ensuring graduates have a solid 
foundation for success. Importantly, the curriculum integrates 
contemporary industry demands such as social media management and the 
impact of online reviews (e.g., Yelp, Reddit), which are critical to service-
based businesses. This combination of academic rigor and industry 
relevance positions graduates to meet employer expectations and thrive in 
leadership roles. 

 

e) General Education 
Requirements 

Are the general educations requirements suitable for a baccalaureate level 
program? Do the general education courses meet breadth and depth 
requirements? 

 

Comment: The general education requirements demonstrate appropriate 
breadth and depth for a baccalaureate-level program. Their specificity 
ensures that articulations are more seamless and relevant, supporting 
transferability and alignment with academic standards. Additionally, the 
inclusion of courses in areas such as facilities layout and design provide 
students with practical skills that directly contribute to running a successful 
business. This integration of academic rigor with applied learning 
strengthens the overall program and enhances student preparedness for 
industry leadership. 

 

f)  Faculty 

Do program faculty qualifications appear adequate to teach and 
continuously improve the curriculum? 

 

Comment: KCC demonstrates flexibility and innovation in engaging 
instructional advisors and industry experts who bring strong professional 
foundations to the program. Faculty are well-positioned to connect lifelong 
industry experience with academic instruction in the beauty and wellness 
field. Beauty professionals are always seeking ongoing professional 
development.  This program can provide another avenue for these 
professionals.  I am deeply impressed with the level of employer 
engagement in this program. Many of my professional colleagues and 
business owners have already expressed strong interest in hiring program 
graduates.  

 

g) Resources 
Does the college demonstrate adequate resources to sustain and advance 
the program, including those necessary to support student and library 
services as well as facilities? 
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Comment: Yes. KCC demonstrates adequate resources to sustain and 
advance the program. The BAS builds upon the strong foundation of the 
existing AAS Cosmetology and AAS Business Management pathways, 
ensuring students are well-prepared for advanced study. The online format 
further enhances accessibility by leveraging current resources and 
providing adaptive, responsive access to library e-resources that reflect 
ongoing changes in the industry. In addition, membership to professional 
organizations such as ISPA and PBA contribute valuable support and 
resources that strengthen the program. Together, these elements ensure 
students have the services, facilities, and professional connections 
necessary for success. 

 

h) Membership and Advisory 
Committee 

Has the program received assistance through input and feedback from an 
appropriately convened Advisory Committee? Has the program responded 
appropriately to its Advisory Committee’s recommendations and/or 
concerns? 

 

Comment: Yes, the program has received significant assistance through 
input and feedback from its Advisory Committee. The college should be 
commended for identifying industry professionals to help shape the 
curriculum and verify its relevance. The program has also responded 
appropriately to recommendations, ensuring that the curriculum remains 
aligned with industry needs. Importantly, the fully online format further 
enhances accessibility and responsiveness to employer expectations. 

 

i)  Overall assessment and 
recommendations 

Please summarize your overall assessment of the program.  

Comment: This program is a true game-changer for the industry and will 
be very well received by both professionals and owners of leading spas and 
salons. It creates strong recruitment opportunities by preparing graduates 
to step into leadership roles with the skills employers need. Marketing the 
program will be essential to maximize its reach, and I am excited to support 
those efforts. 
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WORKSHEET FOR EXTERNAL REVIEWERS 

College Name: 
Klamath Community 
College 

BAS Degree Title: 
Bachelor of Applied Science 
(BAS) in Business 
Management 

Reviewer Name: Chris Huffstutter 
Institutional or Oregon Private career school 

owner (Summit Salon 
Academy) 

Professional 
Affiliation: 

Professional 
License or Summit Salon Business 

Center Consultant 
Relationship to 
Program, if any: 

  
Qualification, if 
any: 

Please evaluate the following specific elements 

a) Concept and overview 

Is the overall concept of the degree program relevant and appropriate to 
current employer demands as well as to accepted academic standards? Will 
the program lead to job placement? 

Comment: Demand in the cosmetology field continues to grow with the 
largest requested need being in business understanding and financial 
planning to ensure salon/Spa and service provider profitability. Because of 
this, the academic standards as written align well with the current market 
needs. As there are very few Cosmetology focused BAS options nationwide 
this will have an opportunity to fill an educational need for many current 
and future salon owners. 

b) Degree Learning 
Outcomes 

Do the degree learning outcomes demonstrate appropriate baccalaureate 
degree rigor? 

Comment: Yes, the current outcomes demonstrate appropriate rigor. 
Foundational Benchmarking against CIDESCO’s proven learning outcomes 
ensures relevancy and rigor. 

c) Curriculum Alignment 
Does the curriculum align with the program’s Statement of Needs 
Document? 
Comment: Yes. 



   

 
 

Page 64 of 135 
 

d) Academic Relevance and 
Rigor 

Do the core and elective courses align with employer needs and demands? 
Are the upper level courses, in particular, relevant to industry? Do the 
upper level courses demonstrate standard academic rigor for baccalaureate 
degrees? 

Comment: Core courses align well. Elective courses all align with great 
opportunity in BUS 272, Bus169Z, Bus 261, BUS 228 as they are some of 
the most in demand training topics currently with salon and spa owners 
and managers.  

e) General Education 
Requirements 

Are the general educations requirements suitable for a baccalaureate level 
program? Do the general education courses meet breadth and depth 
requirements? 

Comment: Yes, the requirements are suitable. I feel the breath is wide 
and depth is aligned with success upon graduation and entry into the field. 

f)  Faculty 

Do program faculty qualifications appear adequate to teach and 
continuously improve the curriculum? 

Comment: Yes, the faculty is heavily weighted towards communication 
and Business & Accounting which is great, however I have concern over 
their direct application of principles to cosmetology without proper 
exposure to industry trends and specificity. 

g) Resources 

Does the college demonstrate adequate resources to sustain and advance 
the program, including those necessary to support student and library 
services as well as facilities? 

Comment: Yes 

h) Membership and Advisory 
Committee 

Has the program received assistance through input and feedback from an 
appropriately convened Advisory Committee? Has the program responded 
appropriately to its Advisory Committee’s recommendations and/or 
concerns? 

Comment: Yes all feedback has been thoughtfully reviewed and 
addressed. 

i)  Overall assessment and 
recommendations 

Please summarize your overall assessment of the program. 

Comment: The program has been well thought out and designed. The 
need for a BAS in the cosmetology industry has been well documented and 
being one of the first colleges to offer the program should lead to high 
demand. The courses offered under the program are completely in 
alignment with current industry need, and with that being said the 
cosmetology industry is very quick to change needs. Currently having a 
urgent need in de-escalation skills, digital media competencies, and 
generational differences does not lead to a program that will last for years 
without major updates. Teaching students about how to build and maintain 
websites may do more damage to their career than benefit due to the 
majority of business growth comes from a google business listing or social 
media trend exploits.  
The need for this program is high, the care and focus to detail in building 
the program is wonderful to see. The amount of financial courses in the 
program will continue to help graduates grow their incomes and improve 
the service providers working for and with them. This program helps the 
local community, the State of Oregon, and the public at large who all the 
graduates will continue to serve for years to come. 
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Reviewer Bio or Resume 

  
Chris Huffstutter is an innovative manager and knowledgeable leader, part of the fourth generation of 

his family in the Cosmetology business.  

Currently, Chris holds several key positions: 

● President of Summit Salon Academy - PDX 

● Shareholder at Annastasia salon 

● Consultant with Summit Salon Business Center 

 

Since 2014, Chris has served as Managing Member and President of Summit Salon Academy 

- Portland. In this role, he has successfully managed day-to-day operations, implemented new 

systems, and significantly grown the academy's enrollment, graduation, and placement rates. 

He actively reduced student loan debt of alumni by focusing on non-government funding 

sources and financial literacy. He believes "Education should be available to all without 

saddling students and alumni with debt." 

 

Chris has co-written the cosmetology ebook, Double edged Shears: Self care for the 

cosmetologist. He is passionate about the industry's ability to allow anyone, regardless of 

background, to become an entrepreneur and develop into a powerful leader. His philosophy 

centers on fostering "solid work-life balance and confidence" in leaders to create thriving 

environments for all team members. 

 

In his personal time, Chris enjoys playing with his wife and kids while ensuring that their is 

always time for  meditating and breathing exercises daily. 

 

Contact Information: 

 

#503.928.9220 

 

Chris@ssaportland.com 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

mailto:Chris@ssaportland.com
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WORKSHEET FOR EXTERNAL REVIEWERS 

College Name: 
Klamath Community 
College 

BAS Degree Title: 
BAS in Business Management 
- Salon Emphasis 

Reviewer Name: Maureen Sevigny 

Institutional or 
Professor Emerita, Oregon 
Institute of Technology Professional 

Affiliation: 

Professional 
License or 

Ph.D. economics 
Relationship to 
Program, if any: 

  
Qualification, if 
any: 

Please evaluate the following specific elements 

a) Concept and overview 

Is the overall concept of the degree program relevant and appropriate to 
current employer demands as well as to accepted academic standards? Will 
the program lead to job placement? 

Comment: Concept is relevant as there are few bachelor’s degree 
programs for students who are licensed cosmetologists or who have a 
specific interest in salon management. A general business degree is offered 
by many colleges and universities but that does not address specific issues 
related to the science and regulatory climate of salon management. This 
degree fills this niche. 

b) Degree Learning 
Outcomes 

Do the degree learning outcomes demonstrate appropriate baccalaureate 
degree rigor? 

Comment: Yes. The salon-emphasis courses build on the foundational 
understanding developed in lower division cosmetology courses (e.g. COS 
102, COS 104) and appropriate business/management courses. The upper 
division business and speech communication courses cover the expected 
range of outcomes for a business bachelor’s degree. The emphasis on 
strategic management, operations management, financial management and 
leadership is appropriate. 

c) Curriculum Alignment 

Does the curriculum align with the program’s Statement of Needs 
Document? 
Comment: Yes. The program will provide opportunities for students who 
are licensed cosmetologists to develop management skills needed to 
advance beyond the practitioner level. The degree also provides sufficient 
understanding of salons and cosmetology for the general business student 
who wants to move into this specific career field. There are few focused 
bachelor’s degrees in salon management. The online offerings allow 
flexibility for working students. 

d) Academic Relevance and 
Rigor 

Do the core and elective courses align with employer needs and demands? 
Are the upper level courses, in particular, relevant to industry? Do the 
upper level courses demonstrate standard academic rigor for baccalaureate 
degrees? 

Comment: Courses appear to align with stated employer needs. Upper 
division courses appear to be sufficiently rigorous and sequenced in a way 
to reinforce skills that are developed earlier in the program. The capstone, 
BUS 491, appears to aim to develop the students’ problem-solving skills 
while focusing on strategic management.  
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e) General Education 
Requirements 

Are the general educations requirements suitable for a baccalaureate level 
program? Do the general education courses meet breadth and depth 
requirements? 

Comment: General education for a BAS degree usually has fewer credits 
than a BS or BA degree. The 34 credits in this BAS are sufficiently broad 
and cover the key areas of math, science, computer science, writing, oral 
communication, social science and arts and letters.  

f)  Faculty 

Do program faculty qualifications appear adequate to teach and 
continuously improve the curriculum? 

Comment: The program has enough experienced faculty with master’s 
degrees to teach the upper division business courses. KCC plans to hire 
another full-time faculty member for the advanced salon-management 
courses. Faculty and staff have experience with curriculum development 
and assessment to allow the program to evolve over time. The new course 
in AI (AIT 300) is an example of this innovation. 

g) Resources 

Does the college demonstrate adequate resources to sustain and advance 
the program, including those necessary to support student and library 
services as well as facilities? 

Comment: While all colleges and universities are in a period of financial 
uncertainty given the unknown future of the US Department of Education 
and its financial support for students, KCC has the resources at this time to 
move forward on this proposal.  

h) Membership and Advisory 
Committee 

Has the program received assistance through input and feedback from an 
appropriately convened Advisory Committee? Has the program responded 
appropriately to its Advisory Committee’s recommendations and/or 
concerns? 
Comment: KCC relies on industry advisory committees to ensure the 
relevance of its programs and the job-readiness of its students. As this 
program has been developed, suggestions offered by the external advisors 
have been reviewed carefully with many changes implemented. The current 
proposal reflects this collaborative approach. 

i)  Overall assessment and 
recommendations 

Please summarize your overall assessment of the program. 

Comment: I have no personal background in the salon industry, so I rely 
on industry professionals for their input into the technical courses. The 
business and management courses and outcomes seem well aligned with 
the needs of small businesses in general, especially the emphasis on 
intercultural communication, leadership, operations management and 
strategic planning. I recommend approval of this program. 
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WORKSHEET FOR EXTERNAL REVIEWERS 

College Name: 
Klamath Community 

College 
BAS Degree Title: 

BAS in Business 

Management - Salon 

Emphasis 

Reviewer Name: Sylver Veloz 

Institutional or 
Great Clips Tambry 

Ventures Professional 

Affiliation: 

Professional 

License or 
Cosmetology license 

Relationship to 

Program, if any: 

Advisory Committee 

Member Qualification, if 

any: 

Please evaluate the following specific elements 

a) Concept and overview 

Is the overall concept of the degree program relevant and appropriate to 

current employer demands as well as to accepted academic standards? Will the 

program lead to job placement? 

Comment: Yes, the program appears to be relevant and appropriate to 

employer needs.  

I believe the program will strongly aid in job placement. 

b) Degree Learning 

Outcomes 

Do the degree learning outcomes demonstrate appropriate baccalaureate 

degree rigor? 

Comment: While I have a bachelor’s degree, I have not ever been involved in 

course or degree development.  

While it looks like solid program to me, I do not believe I can effectively 

answer this question. 

c) Curriculum Alignment 

Does the curriculum align with the program’s Statement of Needs Document? 

Comment: Yes, I believe it does. I have reviewed the courses and content and 

it appears to align very well with the stated needs. 

d) Academic Relevance 

and Rigor 

Do the core and elective courses align with employer needs and demands? Are 

the upper level courses, in particular, relevant to industry? Do the upper level 

courses demonstrate standard academic rigor for baccalaureate degrees? 

Comment: In training and developing managers, I have found that the hurdle 

common to all is how to navigate difficult conversations. From the paragraph 

and six bullet points listed to describe COM 419 Communication for Leaders, it 

appears this will, at the least, lay a solid foundation for future leaders to 

navigate challenging conversations. BUS 346 Management Across Cultures 

appears to be information that will blend nicely with preparing future leaders 

in this area. 

e) General Education 

Requirements 

Are the general educations requirements suitable for a baccalaureate level 

program? Do the general education courses meet breadth and depth 

requirements? 

Comment: Again, I have never designed a degree program and do not believe 

I can answer this question effectively. 

f)  Faculty 
Do program faculty qualifications appear adequate to teach and continuously 

improve the curriculum? 
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Comment: I was pleased to see a broad variety of educational backgrounds 

relevant to the needs of preparing future leaders. This faculty listed appear to 

be well suited to the task. 

g) Resources 

Does the college demonstrate adequate resources to sustain and advance the 

program, including those necessary to support student and library services as 

well as facilities? 

Comment: As far as I can tell, yes. 

h) Membership and 

Advisory Committee 

Has the program received assistance through input and feedback from an 

appropriately convened Advisory Committee? Has the program responded 

appropriately to its Advisory Committee’s recommendations and/or concerns? 

Comment: As a member of the advisory committee, I believe the answer is 

yes. This program appears to have made adjustments to address the concerns 

of the advisory committee. Well done! 

i)  Overall assessment 

and recommendations 

Please summarize your overall assessment of the program. 

Comment: From my perspective this appears to be a comprehensive program 

that will help prepare future leaders for the market place as managers or 

salon/spa owners. I think this looks absolutely fantastic. Well done! 

 

Reviewer Bio or Resume 

Hello,  
May name is Sylver Veloz and I am currently a GM for Tambry Ventures (dba Great Clips). In my current 

position I am responsible for 10 salons in central and southern Oregon. I have been a licensed 

cosmetologist for 31 years. In that time I have been involved in various levels of salon and multi-unit 

management for 21 years. I also spent 7 years as a corporate educator where it was my job to train newly 

hired stylists and newly promoted managers. 

 
 

8-B Criteria: College’s responses to reviewer’s comments 

Summarize the college’s responses to the reviewers’ comments and note any subsequent 

modification to the proposal based on evaluator’s recommendations. Provide copies of external 

evaluators’ report or letters, in addition to the college’s summary. 

 

The following paragraphs are in response to the reviewer’s comments, concerns, and questions.  

The original Phase 2 BAS proposal was significantly shaped by the perspectives of the four external 
evaluators. Their key concerns emphasized the need to add prerequisite requirements to ensure 
students possess the foundational knowledge and skills necessary for success in advanced 
coursework, thereby protecting academic rigor and supporting student achievement. They also 
highlighted the importance of establishing clear learning pathways, expanding upper-division 
business electives for students transitioning from the Associate of Applied Science (AAS) in 
Business Management, integrating innovation and responsiveness to industry change, and staffing 
courses with qualified industry professionals. 
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Curriculum Changes 

• Added prerequisites for upper division courses 

• Artificial Intelligence Integration 

o Added AIT 300: Artificial Intelligence in Business Applications (upper-division). 

This course introduces students to AI principles and practices applied to business 

management, including machine learning, natural language processing, and 

predictive analytics. Emphasis is placed on practical applications, ethical 

considerations, and strategic integration of AI into organizational processes. 

o Added a lower-division election option of AIT 123:  Introduction to Artificial 

Intelligence Technology to provide foundational knowledge for students entering 

the BAS program. 

• Upper-Division Electives 

o Added PSY 347: Organizational Behavior 

o Added BUS 420: Salon Management Capstone – integrates business coursework 

with salon experience, particularly for students without prior industry work. 

o Added BUS 430: Advanced Project Management – focuses on leveraging 

technology and project management tools to support advanced business strategies. 

• Communication and Human Resources Enhancements 

o Replaced a unique communication course with an established SPE 321: Small 

Group and Team Communication, broadening accessibility for both salon 

emphasis students and transfer students. 

o Expanded BUS 324: Human Resource Management from 4 to 5 credits, with 

additional advanced learning outcomes to deepen student understanding of HR 

principles in salon and spa operations. 

KCC recognizes that the direct application of general business management principles to 

cosmetology programs requires careful adaptation to maintain relevance and effectiveness. While 

foundational business concepts are essential for students pursuing leadership or ownership roles in 

salon operations, these principles must be contextualized within current industry trends and 

practices to ensure graduates are prepared for real-world challenges. This concern has informed 

the approach to faculty staffing and instructional design for the salon emphasis within the BAS 

Business degree. To address this, we are implementing a comprehensive strategy that combines 

academic expertise with practical industry knowledge: 

Faculty Capacity and Expertise 
KCC will hire one full-time faculty member (1 FTE) dedicated to the salon portion. In addition, we 

will allocate the equivalent of a full-time faculty load in adjuncts (1 FTE) to provide flexibility and 

ensure coverage of specialized courses; This staffing model supports both continuity and depth of 

instruction. 

Collaborative Teaching Model 
Certain courses within the BAS will be delivered using a co-teaching approach, which is a model 

KCC has successfully employed in other programs. This method pairs an industry expert, who 

brings current, hands-on experience in salon operations and emerging trends, with an experienced 

academic faculty member. Together, the faculty will design and deliver instruction collaboratively, 
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ensuring that theoretical business concepts are integrated with practical applications relevant to 

the salon industry. 

Section 9: Collaborative plans and concerns 

9 Standard 

Collaborative plans or unresolved concerns 

9-A Criteria: Collaboration with providers, industry, and the community 

Provide a summary of how the College will be collaborating with other higher education 

providers, industry, or relevant parties, relative to this program. Provide details on how 

collaboration serves Oregon, e.g., increases access, ensures greater equity, improves program 

quality or improves use of state resources relative to educating students.   
 

The work to develop the BAS degree is driven by Klamath Community College’s commitment to 

increasing access to higher education, especially for members of historically marginalized groups. 

As the College successfully recruits and graduates these students, we see a need to ensure they will 

be able to grow in their careers and compete for promotions. Creating an accessible, relevant path 

to a four-year degree with a high-quality, industry-guided program is central to the design of the 

program. Collaboration with our community partners is the most economical and effective way to 

reach the goal of increasing student achievement. 

As detailed in section 2 of this proposal, the Klamath Community College cosmetology provider 

advisory committee members and the business management advisory committee members who 

have helped craft this program will continue to guide its development to assure on-going quality 

and relevance to workforce requirements.  

The advisory committee members have shared numerous stories of their need for BAS candidates 

for leadership positions. The BAS degree seeks to add leverage to the College’s educational 

expertise for the benefit of our AAS graduates and the community as a whole with motivated 

employers.  

The Business Management – Salon Emphasis bachelor’s degree has been designed to fill specific 

labor market needs in the fields of cosmetology and management. The industry encompasses the 

broader categories of salon, beauty, wellness, personal care and service, leisure and hospitality, and 

retail. Management training is needed for a wide range of roles in this industry, from entrepreneurs 

running their own beauty business to managers who oversee salons, spas, and retail stores. This 

four-year business degree will produce managers who can transfer their skills broadly across non-

salon industries as well. 

A key design of KCC’s Business Management – Salon Emphasis bachelor’s degree is that it is online 

and accessible to students locally, regionally, and nationally. This expansive access will also support 

the needs of rural, working, and parenting students as well as others who need the flexibly of online 

learning. 

Thousands of licensed cosmetologists do not have degrees. If a licensed cosmetologist wants to 

pursue a degree, their industry coursework and experience does not usually count toward a 
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bachelor's degree. However, KCC offers the only credit for prior learning articulated pathway 

toward degree completion for licensed cosmetologists in Oregon. KCC is well suited to support 

industry professionals who are seeking formalized development opportunities and who need a 

flexible part-time online learning opportunity will find this BAS works around their careers and 

families. Providing this BAS at a public institution also means student funding opportunities are 

available. Industry professionals may need Title IV funding to pay for school. There are a very 

limited number of bachelor's degree programs in the country that cater to the unique needs of 

beauty industry professionals which means KCC has an opportunity to serve the local community as 

well as the region, the State of Oregon, and the nation as a whole.  The BAS offers a degree pathway 

for underserved students who would otherwise be unable to achieve a bachelor's degree. 

 KCC’s current AAS Cosmetology program targets student populations to include: high school 

accelerated learning students, traditional students that are recent high school graduates, non-

traditional students, transfer students, industry providers that have not received degrees or 

certificates and could be given prior learning credit, General Education Diploma (GED), Adult Basic 

Education (ABE), English as a Second Language (ESL), High School Equivalency Program (HEP) 

students, community education and workforce students, Workforce Innovation Opportunity Act 

(WIOA), Supplemental Nutrition Assistance Program (SNAP) participants, veterans and military 

families, and English Language Acquisition (ELA) and Limited-English Proficiency (LEP) 

students.  The BAS Business Management – Salon Emphasis degree will expand our targeted 

population to include licensed cosmetologists through the state that need a seamless transferable 

pathway to an associate degree. Upon completion of the AAS Cosmetology, AAS Business 

Administration – Business Management Emphasis, or the AGS Cosmetology Business degrees, 

students can apply for the BAS Business Management – Salon Emphasis degree.   

 

 

9-B Criteria: Concerns regarding proposal 

Provide a summary of content and status of discussion if any other institution raised concerns 

with you about any aspect of your proposal for this program. If these issues remain unresolved, 

or incomplete, please include the relevant name and contact information for the other parties. 
 

Klamath Community College has not received correspondence from other institutions that would 

need to be resolved. 
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Appendix: Executive Summary 
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Appendix: Phase 1 Statement of Need 
Double-click the picture to see the full document. 
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Appendix 1 

1-A Criteria: Program Learning Outcomes and Criteria 
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1-B Criteria: Curriculum Maps 
The following curriculum requirements for the AAS Cosmetology is posted in the KCC catalog. 

 

https://catalog.klamathcc.edu/preview_program.php?catoid=22&poid=1898&returnto=1693
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The following curriculum requirements for the AAS Business Administration is posted in the KCC 

catalog. 

 

https://catalog.klamathcc.edu/preview_program.php?catoid=22&poid=1836&returnto=1693
https://catalog.klamathcc.edu/preview_program.php?catoid=22&poid=1836&returnto=1693
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Appendix 2 

2-A Criteria: Research for Statement of Need 
Requirements:   

Positions (directors, managers, supervisors, etc.) that require/prefer a 
bachelor’s  degree: Barbering, nails, aesthetics, hair design, natural/textured hair  
Oregon & Northern California  

• East Cascades (Counties: Hood River, Wasco, Sherman, Gilliam, 
Jefferson, Wheeler, Crook, Deschutes, Klamath, Lake, Baker, Grant, 
Harney, Malheur, Morrow, Umatilla, Union, Wallowa):  

o Aesthetic Practice Manager I – Esthetix MD (Bend, OR)  
• West Cascades (Counties: Benton, Clackamas, Columbia, 
Douglas, Jackson, Josephine, Lane, Linn, Marion, Multnomah, Polk, 
Washington, Yamhill):   

o District Manager – Ulta Beauty (Medford, OR)  
o General Manager – Ulta Beauty (Salem, OR)  
o Experience Manager – Ulta Beauty (Portland, OR)  
o Director of Spa and Wellness – Cascada PDX LLC (Portland, OR)  
o Patient Success Manager – Style Aesthetics (Portland, OR)  

• Oregon Coast (Counties: Clatsop, Coos, Curry, Lincoln, Tillamook):   
o No positions listed  

• Northern California (Counties: Sacramento, Shasta, Siskiyou, Lassen, 
Humboldt, Del Norte):  

o Experience Manager – Ulta Beauty (Elk Grove, CA)  
o Operations Manager – Ulta Beauty (Sacramento, CA)  
o General Manager – Ulta Beauty (Sacramento, CA)  
o Experience Manager – Ulta Beauty (Eureka, CA)  
o Experience Manager – Ulta Beauty (Santa Rosa, CA)  
o Operations Manager – Ulta Beauty (Novato, CA)  
o Sales Manager – Ulta Beauty (Petaluma, CA)  
o Co-Manager – Ulta Beauty (Colma, CA)  
o Experience Manager – Ulta Beauty (San Jose, CA)  
o Sales Manager – Ulta Beauty (San Jose, CA)  
o Co-Manager – Ulta Beauty (Modesto, CA)  
o Operations Manager – Ulta Beauty (Lodi, CA)  

  
Pacific Northwest (Washington & Idaho):   

• East Cascades - Washington (Adams, Asotin, Benton, Chelan, Columbia, 
Douglas, Ferry, Franklin, Garfield, Grant, Kittias, Klickitat, Lincoln, Okanogan, 
Pend Oreille, Spokane, Stevens, Walla Walla, Whitman, Yakima):  

o No positions listed 
• West Cascades – Washington (Clallam, Clark, Cowlitz, Grays Harbor, 
Island, Jefferson, King, Kitsap, Lewis, Mason, Pacific, Pierce, San Juan, 
Skagit, Skamania, Snohomish, Thurston, Wahkiakum, Whatcom):   

o Director – Professional Services – Zenoti (Seattle, WA)  

https://www.indeed.com/viewjob?jk=f7cb31f0ed8181dc&tk=1ii7mtrhbijtu88v&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=3155d2648a420bc8&tk=1ii7t8m5ki0i3800&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=db31b34b21633511&tk=1ii7tl2n8ggmj801&from=serp&vjs=3&advn=2843437148220355&adid=440852890&ad=-6NYlbfkN0AiRvZpSE1OZU-twEUIclcuXcpppe4XGeysHVq4FtNHrqkImXsWI-38cvscI3Wm4S53EW5RRXS_V2TH58Db6tDhsE51yHehAS88mBb-Eqxf_FXMQ0Lx9meKjJSwZBHtRrgJok3jm8ixItGFxzzk3YNJbZjVJBmFtItjsWBj_pxq_lakwopmNdzZcfKh26HPWKExUEJvdOPpAZEz616LV8PmcYpC4QeBC4gzK_vFkPYpP5nEBukSixhLuesLmq0Kx33nuF4921SW7o1bhMCnbyUNWWdN2yfm8IpWmypM_R8Y4QSJGYuNrfWH0Bfyhjs6PPmetwNlkKGd9evpNu9ObgBZtsyuJxWsW5fm59R54Upooex3DRaYRHsJioUBHEi4fBjLxwrmNPHTT3YOCZLCYNtBBf1lNnl6VKNp2LZy2LUdqaUih9nB5fODbOrYnxZjetdBzWuD-TUXCBr8lnrv36Ea4W1lARdATKGojbSjmnCRo9-mhJyPhdT2UlQxUzTkWlF9XpJtcNzFL0ZaYc6sS8HBUIB50VtPCaRr04NiX3smOw==&xkcb=SoBf6_M32Hze9RRfzJ0LbzkdCdPP&xpse=SoAL6_I32HzbjBS00x0IbzkdCdPP&sjdu=i6xVERweJM_pVUvgf-MzuckJTJOiz73ff_NV8yqwmx5h39Ky6zV3pL6VHfXnAfCZ
https://www.indeed.com/viewjob?jk=12392df5e3c587a4&tk=1ii7ujl90hiel89r&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=6326d96c1afcfb33&tk=1ii7unjk2g04s82v&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=6804fbe1b2e8ef8f&tk=1ii7us2r9iv9d8bv&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=c9e563b1eb0d6fe0&tk=1ii8089u1goq980p&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=bb109fac8363431d&tk=1ii80ak14ijtc801&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=0bfa3e526592e56d&tk=1ii80ak14ijtc801&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=835ceb4587671b2e&tk=1ii83do5nge7p82h&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=1c1dc7c822fdd96a&tk=1iisgcj3l2afh07u&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=97707bcf687f0c3d&tk=1iisgcvk9it71896&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=9a58f8ae183fdf73&tk=1iisgcvk9it71896&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=c560a1c309e1d0ca&tk=1iisgehdijli2803&from=serp&vjs=3&advn=2843437148220355&adid=440852890&ad=-6NYlbfkN0AiRvZpSE1OZU-twEUIclcuXcpppe4XGeysHVq4FtNHrqkImXsWI-38cvscI3Wm4S5pT9ryeBCWjqqof33rlt8kXQCBVZWQfwT80vuTySzpHDsqrfIuNEl5WfFk0Rq04iAUDK2HLTvNPldd94zm3O0ulLgeZ5euW3yIaORSz66H_lw2I26pbjsaPuyu4IAQd7fIouXIF_aYty7kSvSvCzQ5ulkoVlwC-gXeoAONlTkqwtyxQeZR3NbSRIvX_8TxiaMMIhUQ_YqOyi3igS72hv40N3MszWtIIrTV49bIlusTNSwFq1Zav6RHtwbndQMKoQPGReEv5SdzkuKXzJ0jcKNGzAJArlMBWP_EWrC2gb5BEpHMUDBg-y15n3VNkdDKFYFI2vdrR1EB1nfnrZM9u8UiWjHZnDAzgFF3RyrwF2hclLQzNV3LeFGJdg_FSEt-9QbPuY8WMQJGFZsqi-smw2PK3zp0hanaJ9N72JPqIhRvWnI5pUXor0wDY7q6wOc5Tac3hNd-wrCRWlnEfaGsNKUXys4NimtCg2Y=&xkcb=SoC96_M32co2WkxXah0MbzkdCdPP&xpse=SoBD6_I32co19sR-m50ObzkdCdPP&sjdu=i6xVERweJM_pVUvgf-MzuckJTJOiz73ff_NV8yqwmx5ppc2SzReoyaDCDjfyVu2Y
https://www.indeed.com/viewjob?jk=c26c27414f06eb01&tk=1iisgplbqiq5r86n&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=b8f4c153f8fcb3c4&tk=1iisgplbqiq5r86n&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=0ce4e4569f4b367e&tk=1iisgsgpu297t001&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=6cfba6c1de3eaa51&tk=1iisgsgpu297t001&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=ee8a3aed0cecd489&tk=1ii879fj723jr0a7&from=serp&vjs=3
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o Experience Manager – Ulta Beauty (Tukwila, WA)  
o General Manager – Ulta Beauty (Bellevue, WA)  
o Operations Manager – Ulta Beauty (Lakewood, WA)  
o Spa Manager – Little Creek Casino Resort (Shelton, WA)  
o Co-Manager – Ulta Beauty (Marysville, WA)  
o Sales Manager – Ulta Beauty (Bellingham, WA)  

• West Idaho (Counties: Ada, Addams, Benewah, Boise, Bonner, Boundary, 
Camas, Canyon, Clearwater, Elmore, Gem, Gooding, Idaho, Kootenai, 
Latah, Lewis, Nez Perce, Owyhee, Payette, Shoshone, Valley, Washington):   

o Salon Manager – Slick Rock Tanning & Spa (Boise, ID)  
o Assistant Salon Manager – Slick Rock Tanning & Spa (Boise, ID)  
o District Manager – Slick Rock Tanning & Spa (Boise, ID)  
o Assistant Salon Manager – Slick Rock Tanning & Spa (Post Falls, 
ID)  

• East Idaho (Counties: Bannock, Bear Lake, Bingham, Blaine, Bonneville, 
Caribou, Cassia, Clark, Custer, Franklin, Fremont, Jefferson, Jerome, Lemhi, 
Lincoln, Madison, Minidoka, Oneida, Power, Teton, Twin Falls):  

o Co-Manager – Ulta Beauty (Ammon, ID)  
o Sales Manager – Ulta Beauty (Twin Falls, ID)  

Southeastern United States:   
• Florida  

o Assistant Director of Spa – Fontainebleau Florida Hotel, LLC 
(Miami Beach, FL)  
o Director of Spa Operations – Fontainebleau Florida Hotel, LLC 
(Miami Beach, FL)  
o District Manager – Ulta Beauty (Miami, FL)  
o Assistant Spa Director – Arch Amenities Group (Miami, FL)  
o Manager - #1 Spa, LLC (Miami, FL)  
o Cowshed Assistant Spa Manager – Soho House & Co (Miami 
Beach, FL)  
o Spa Services Supervisor – Fontainebleau Florida Hotel, LLC 
(Miami Beach, FL)  
o Spa Director – Day Spa (Ft. Lauderdale, FL)  
o Experience Manager – Ulta Beauty (Deerfield Beach, FL)  
o General Manager – Ulta Beauty (Pompano Beach, FL)  
o Spa Manager – Hand & Stone (Weston, FL)  
o Sales Manager – Ulta Beauty (Dania Beach, FL)  
o Co-Manager – Ulta Beauty (Davie, FL)  
o Operations Manager – Ulta Beauty (Coral Springs, FL)  
o Spa & Wellness Assistant Manager – Amrit Ocean Resort & 
Residences (Riviera Beach, FL)  
o Sales Manager – Ulta Beauty (Wellington, FL)  
o Center Manager – XpresSpa (Ft. Meyers, FL)  
o Aesthetic Experience Manager – Evolus (Tampa, FL)  
o General Manager – Ulta Beauty (Winter Garden, FL)  

https://www.indeed.com/viewjob?jk=939c9660a74869f5&tk=1iia0jcp5269u011&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=e734c60efaba39fb&tk=1iia13agpgstj8bj&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=80b6a00cc68cae1e&tk=1iia21h6rgstj889&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=916b190dd666112f&tk=1iia2dgl1jcd4899&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=d0a0252f0ecd1747&tk=1iia2n1c5235902h&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=b51ffeaa4bae697a&tk=1iia2vepe230l076&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=70a8246fc6f68637&tk=1iia7r5fggqmd88q&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=698075b9f519ab34&tk=1iia7r5fggqmd88q&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=7c04bcbd404b480a&tk=1iia7vlhbh3nf82j&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=f7169ba6ffdda690&tk=1iiaa46uvivbu82f&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=f7169ba6ffdda690&tk=1iiaa46uvivbu82f&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=a3208f1ae51a85d5&tk=1iia99j61g04v81h&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=dcd2694302a1ff2c&tk=1iiaa1fbgit68801&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=dbc367a2d6c04581&tk=1iiabgqqpiq6j81g&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=dbc367a2d6c04581&tk=1iiabgqqpiq6j81g&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=201e84d0e16b1d9d&tk=1iiabnl0hgssm88i&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=201e84d0e16b1d9d&tk=1iiabnl0hgssm88i&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=660cc22e4c249c4b&tk=1iiac1lm8h3lt8bh&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=0f1b9f51e9e4366b&tk=1iialpih0hide853&from=serp&vjs=3
https://www.indeed.com/viewjob?cmp=%25231-SPA%2C-LLC&t=Manager&jk=c3a25fae43413752&q=spa+manager&xpse=SoCi67I32Kj_D3Rfyx0LbzkdCdPP&xfps=fd03b6fd-f2aa-47c8-b9c9-fa23ed7f1d35&xkcb=SoAU67M32Kjpg6QrHB0NbzkdCdPP&vjs=3
https://www.indeed.com/viewjob?jk=ede32525785014e0&tk=1iialpih0hide853&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=ede32525785014e0&tk=1iialpih0hide853&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=02c10d1ef11edcca&tk=1iiamg4b4iq5v8bo&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=02c10d1ef11edcca&tk=1iiamg4b4iq5v8bo&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=9e95ff2f001d7e54&q=spa+manager&l=Ft+Lauderdale%2C+FL&tk=1iiamkdvcjcf180r&from=web&advn=3006918409681802&adid=441090314&ad=-6NYlbfkN0B0O1QZJ2r8Bp0uIEnZ2yYjqbNJURzuLQj69yTPeSBiqUgR8H8dYwWixwyU-LO7kbEUcGl8VCOJYCHIpTEt0aY1TNmooSpBzdHi2RgT_pyOPL8XW_7JV_T5fxfpvv4zObioTzuD8TT0jE1sm26yOL0rCLvjdjqooHe_FwowGoCN2QRnFwKu7KNgN5x64wP2Lg3qiXj7cQ31UO-g23lBh5uvtQNYHFvsp_Wh0BPMfj76ntNTCOfie05kRvxPSDeuU1gNtqVnElF79WYj4XGxs-0GGIu2236lLW7DUmLn43QpqOsem_a4Amm5sgHbfGOhNrAfVN-4V9_RxDhaKpW2-6DLavMJJ0wdOXPwku7HY1PxpkCNuorm28E0Ot1kskBceaLk_Hkgem9p0IdqAlH1jid1p9qZHC_vWGacyiSauKtQcKCqWSxc51hKM_v92ls8tSE51PgGZYdAYseptbD3Ec80HRyZ1iFdF7n3PlniUBc2wQVXIvRZNS-eS2hXCmGjJZBQb9A3roC6AWzOWmVC-Ns9P1-WVP0FVE0%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hefZosIoxIUKQw%3D%3D&xkcb=SoBx6_M32KleHcRO7B0JbzkdCdPP&xpse=SoB26_I32KlZzvRfxx0IbzkdCdPP&xfps=c80ec74c-d929-4c44-9148-332e77ed7e24&vjs=3
https://www.indeed.com/viewjob?jk=3f92c8cff222b732&tk=1iiamnchij57s87v&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=99008ac895755296&tk=1iiampsibjcf386p&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=cc7130e5a374edac&tk=1iiampsibjcf386p&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=02504e7669aec613&tk=1iiamu635jcf787u&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=df7b1a1906fd052c&tk=1iiamu635jcf787u&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=9e3328809422186a&tk=1iiamu635jcf787u&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=9934a24013530e89&tk=1iian2m50269u0it&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=9934a24013530e89&tk=1iian2m50269u0it&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=a7de1d9f16d2593e&tk=1iian7e67gor5800&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=dc12aae7cb56e993&tk=1iiana7tfgor582f&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=1fd23ee763f85e42&tk=1iianimjki9tr8bi&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=09606c8c7a741abb&tk=1iiao26hrj57s80p&from=serp&vjs=3


   

 
 

Page 102 of 135 
 

o Sales Manager – Ulta Beauty (Apopka, FL)  
o Sales Manager – Ulta Beauty (Gainesville, FL)  
o General Manager – Ulta Beauty (St. Johns, FL)  
o Sales Manager – Ulta Beauty (Jacksonville, FL)  
o General Manager – Ulta Beauty (Tallahassee, FL)  
o Co-Manager – Ulta Beauty (Tallahassee, FL)  
o Operations Manager – Ulta Beauty (Tallahassee, FL)  

• Georgia  
o Assistant Spa Manager – XpresSpa (Atlanta, GA)  
o Spa Director – Marriott International, Inc. (Atlanta, GA)  
o Assistant Manager – Too Groovy Salon (Atlanta, GA)  
o Operations Assistant Manager – Yellowhammer Salon Group 
(Atlanta, GA)  
o General Manager – Ulta Beauty (Athens, GA)  
o Operations Manager – Ulta Beauty (Dawsonville, GA)  

• Alabama  
o Sales Manager – Ulta Beauty (Decatur, AL)  
o Spa Front Desk Manager – Arch Amenities Group (Birmingham, 
AL)  
o Director of Operations – Melanie L Petro MD LLC (Vestavia, AL)  
o Sales Manager – Ulta Beauty (Birmingham, AL)  
o Experience Manager – Ulta Beauty (Hoover, AL)  
o Experience Manager – Ulta Beauty (Montgomery, AL)  

• Tennessee  
o Operations Manager – Ulta Beauty (Knoxville, TN)  
o District Manager – Ulta Beauty (Nashville, TN)  
o General Manager – Ulta Beauty (Nashville, TN)  
o Spa Director – The Joseph Nashville (Nashville, TN)  

• South Carolina  
o Sales Manager – Ulta Beauty (Columbia, SC)  
o Business Manager – Massage Envy (Myrtle Beach, SC)  

• North Carolina   
o Business Manager – Massage Envy (Rock Hill, NC)  
o Operations Leader – Ulta Beauty (Charlotte, NC)  
o Market Leader – Yellowhammer Salon Group (Charlotte, NC)  
o Experience Manager – Ulta Beauty (Concord, NC)  
o Assistant Manager – European Wax Center (Raleigh, NC)  
o Operations Manager – Ulta Beauty (Raleigh, NC)  
o Sales Manager – Ulta Beauty (Raleigh, NC)  
o Spa Manager – Recovery & Rehabilitation Wellness Spa (Durham, 
NC)  
o Regional Sales Operations Manager (Raleigh, NC)  
o Sales Manager – Ulta Beauty (Greensboro, NC)  
o Sales Manager – Ulta Beauty (Fayetteville, NC)  

• Virginia:   

https://www.indeed.com/viewjob?jk=cb13e19e18a4ab53&tk=1iiao26hrj57s80p&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=e94ce79618ac50da&tk=1iiaohr6nh3ns83s&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=2e67c3f18c6c9885&tk=1iiaokib221op046&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=ead9f726fd95457b&tk=1iiaokib221op046&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=b15e3dbb100f635a&tk=1iiaot42ni9vk86g&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=3b66a492007fdc9b&tk=1iiaoup43iva4845&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=07bec1147b7de7c4&tk=1iiaoup43iva4845&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=3ad5317bea391749&tk=1iiapj35b2c76015&from=serp&vjs=3
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https://www.indeed.com/viewjob?jk=2fd495160872a139&tk=1iicj5t5jgoro8cd&from=serp&vjs=3
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o Spa Manager – Arch Amenities Group (Richmond, VA)  
o Sales Manager – Ultaa Beauty (Chester, VA)  
o Spa Manager – Luxura (Richmond, VA)  
o Spa Manager – Chaan Thai Massage (Fairfax, VA)  
o Clinic Manager – SkinSpirit (McLean, VA)  
o Cosmetic Manager – Forefront Dermatology (Arlington, VA)  
o Assistant Manager – HairClub (McLean, VA)  

• Kentucky  
o Brand Executive – Oribe (Louisville, KY)  
o Area LP Manager – Ulta Beauty (Louisville, KY)  
o Sales Manager – Ulta Beauty (Louisville, KY)  
o Co-Manager – Ulta Beauty (Lexington, KY)  
o Co-Manager – Ulta Beauty (Florence, KY)  

• Mississippi  
o Experience Manager – Ulta Beauty (Hattiesburg, MS)  

• Louisiana  
o Experience Manager – Ulta Beauty (Harvey, LA)  
o General Manager – Ulta Beauty (Shreveport, LA)  
o Experience Manager – Ulta Beauty (Lake Charles, LA)  

• Arkansas  
o Spa Manager – Atrium Hospitality (Rogers, AR)  
o Sales Manager – Ulta Beauty (Little Rock, AR)  
o Sales Manager – Ulta Beauty (Texarkana, AR)  
o Experience Manager – Ulta Beauty (Jonesboro, AR)  

• Texas  
o Operations Manager – Ulta Beauty (Houston, TX)  
o Spa Operations Lead – Thompson Houston (Houston, TX)  
o Medical Spa Administrative Lead – Artavi Med Spa (Houston, TX)  
o Aesthetic Experience Manager – Evolus (Houston, TX)  
o Center Manager – OrangeTwist (Houston, TX)  
o Experience Manager – Ulta Beauty (College Station, TX)  
o Clinic Manager – TOMA Holdings, LLC (Austin, TX)  
o Spa Director – Marriott International, Inc. (Austin, TX)  
o Operations Manager – Ulta Beauty (Grand Prairie, TX)  
o Sales Manager – Ulta Beauty (San Antonio, TX)  
o Experience Manager – Ulta Beauty (San Antonio, TX)  
o District Manager – Palm Beach Beauty & Tan (Lubbock, TX)  

Mid-Atlantic/Northeast Region  
• Washington D.C.  

o Front Desk Manager – Georgetown Allure Medical Spa 
(Washington D.C)  
o Spa Supervisor – Montage International (Washington D.C.)  
o Spa Director – Arch Amenities Group (Washington D.C.)  
o District Manager – Ulta Beauty (Washington D.C.)  

• Maryland  
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https://www.indeed.com/viewjob?jk=613993e0fe41dd5b&tk=1iid9issi2dhg002&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=d2a4e67769964291&tk=1iid9n9e4ijv7832&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=75141243401e546e&tk=1iid9s6ee2b8m001&from=serp&vjs=3
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o Experience Manager – Ulta Beauty (Silver Spring, MD)  
o Operations Manager – Ulta Beauty (Cockeysville, MD)  
o Sales Manager – Ulta Beauty (Cockeysville, MD)  
o Salon Manager – LaBuzbe Beauty Company (Largo, MD)  

• Delaware  
o None  

• New Jersey  
o Day Spa Lead – UFC Gym (Wayne, NJ)  
o Salon Manager – Substance Salon & Barberspa (Rutherford, NJ)  
o General Manager – Ulta Beauty (Kearny, NJ)  
o Experience Manager – Ulta Beauty (Garfield, NJ)  

• Connecticut  
o Med Spa Practice Manager – Franchise Corporate Office (Orange, 
CT)  
o Sales Manager – Ulta Beauty (Wethersfield, CT)  

• Rhode Island  
o Area Manager – Medspa (Providence, RI)  
o Experience Manager – Ulta Beauty (Lincoln, RI)  

• Massachusetts  
o Sales Manager – Ulta Beauty (Framingham, MA)  
o Spa Sales Manager – Semper Laser LLC Holdings (Boston, MA)  
o Spa Director – BELLA SANTE (Boston, MA)  
o General Manager – Ulta Beauty (Northborough, MA)  
o Director of Operations – DiGrigoli School (Springfield, MA)  
o Sales Manager – Ulta Beauty (Woburn, MA)  

• New Hampshire  
o Co-Manager – Ulta Beauty (Manchester, NH)  
o General Manager – Ulta Beauty (Salem, NH)  
o Assistant Spa Manager – 3 Degrees Infared Sauna Studio 
(Hudson, NH)  
o Experience Manager – Ulta Beauty (Rochester, NH)  

• Vermont  
o Operations Manager – Ulta Beauty (Williston, VT)  
o Sales Manager – Ulta Beauty (Williston, VT)  

• Maine  
o None  

The Rust Belt  
• New York  

o Sales Consultant – BeautyFix Medspa (New York, NY)  
o Med Spa Manager – Medi Pedi Nyc (New York, NY)  
o Spa Operations Manager – Aman (New York, NY)  
o Spa Director – Arch Amenities Group (Brooklyn, NY)  
o Team Manager – Patek Salon – Tiffany & Co. (New York, NY)  
o Regional Sales Manager – Paramount Beauty Supply Distributors 
(New York State)  
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https://www.indeed.com/viewjob?jk=6472143ebd058646&q=spa&l=Providence%2C+RI&tk=1iindjh0hi0j689t&from=web&advn=3580397563943175&adid=441187512&ad=-6NYlbfkN0C-ciJzhxGoSd-22DJxtxdaMGoXn8zQSGyNGbPLdI1tOo9zYK5eh0y-Hwly5QS2kn_O4aUW7aI520UaiQLrsrkXC2jbHu4x9to8bFN19azXU0toaUzhYB721YPGFPEyk9gwR6HNbUoQH17rQ5dPfNLLG3dpKFSu6KhyHeYnw0TcrnBMpKAlQe57UbxDL6h29rmG6ouzZzEpxQBbdHR99GIBumYHG_ZyywYHBuqXM-rbVIMBK87AhRhgW9YnnWalmq5TjXSSSEmibb6d_4cOTiRqve4S8DG12zxo3AgEY_qQGXuusbQO4YCR5W3BYaEK03gQndwnXL74ggKNyoIF1r9Go-oM7UDyFEQdRZClikHkMlXtVIHdhKrxUPuAdOnU4fOPDwcHhON3_ztUNDgeiAqstlDP5ifNEj3s6H69Vkt7ydLPmT7wkIR77W7hUHSV1mWU4wajDQFC03FMV5QW5zplaB0bZnqEgtL_mHhfl9aUQl_I6QSNtu-Bt6fcqc9KyGRV1plX43wwzfLHN93k5jw9OqxJ3f8w0yY%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hefQ-CykI1pxkQ%3D%3D&xkcb=SoAL6_M32XTB_BTxYB0KbzkdCdPP&xpse=SoBi6_I32XTAqzgNUj0IbzkdCdPP&xfps=00e71d5c-b36b-4b02-981d-1b42adeaad00&vjs=3
https://www.indeed.com/viewjob?jk=3356921fab39a949&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=8c8e8d4b1f29a125&tk=1iineama2goq886k&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=67c4a1a32263fd4f&q=spa&l=Boston%2C+MA&tk=1iinec924hie789a&from=web&advn=2175984883333045&adid=441142850&ad=-6NYlbfkN0BSYfF2uz_-ai5D6_vyf06YEfWlQ2fLRJwzARxt4lAue_Pqtd8kfY7Iw3FUhaiEOAtx5rLiHwvlMbb7zgAu8Y7FZPwrVXPbncMih9YRtG7sIm2Prc13198TLywQqK5QF4OjCR3JB-rgh2yz_GO6xXGN4lcmXbiqO2YokzNosRV-vu6xdvGQVRri-xl8o1XVJGGFbW2uAGrNNjM7SmhHIZriFSzfXtpaj6yzOiZ5UL69_777NOprqr6TOUAiIVVXrOpvwZ0bT2jM_9fWFfkZaWqpuXpSwR_3l24sjs-I_2vy12Rwwlq4H1cFMUBAn29uN2uJVBCw9AosBL9c6v30aaXNlR75VJYqVk-Gy68d1Hkj1YnR0jIJz7bsnLAiY2AVq8jhcy-UoqkGvCmjWSB0XtZSGY__9TC6Ts0DMoeiNgncABCrivfyXYn79E3PITPZuA7Zu8xYJcGIaRIN2HYR4HiA0ThSqepIL5dr4GI90v9mJcJLHfCQU63bsRsgIJB8dPmBBzXaxBdJTpGr579r2yTJ6o533HZGr5o5wJY21L9Bqg%3D%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0heegLUyV4syHyQ%3D%3D&xkcb=SoBa6_M32XU-8iyl2x0LbzkdCdPP&xpse=SoAR6_I32XU9mVgNCb0ObzkdCdPP&xfps=adb4b8d1-1d56-448c-aa8b-ed4377237638&vjs=3
https://www.indeed.com/viewjob?jk=f90527dcca2ee2dd&tk=1iinee5s1g070802&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=9b60af2797ff2da0&tk=1iinkeh2qj1df8bp&from=serp&vjs=3
https://www.indeed.com/viewjob?cmp=DiGrigoli-School&t=Director+of+Operations&jk=74362268bfb152b4&q=salon&xpse=SoA467I32XhLrIxXdJ0LbzkdCdPP&xfps=a0f55513-3cc9-4ebb-bcba-d85804af1f5e&xkcb=SoBE67M32XhPf-R-jZ0PbzkdCdPP&vjs=3
https://www.indeed.com/viewjob?jk=2238fa631f58cf40&tk=1iinl4qq9j1e6818&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=7c2df5a722f5fb40&tk=1iinkso42ijuk801&from=serp&vjs=3&advn=2843437148220355&adid=440852890&ad=-6NYlbfkN0AiRvZpSE1OZU-twEUIclcuXcpppe4XGeysHVq4FtNHrqkImXsWI-38cvscI3Wm4S64npJyEqlZHyZt9B6bn-1AOmAA4uVacdiz7YBDxNaj-Uz2YKxGiVMEGbDghgTmMZCXb1kBpnOUTlucbFMk_qpqlIwzxW6TgATpq8xdE4nJLpiZ79u1gqFwoe3LPvnTmlVcHIZR1UvuGmMp8ZRc7b1RvAsmBZI87O1kBa8K6DQNFSfYhhWhMdPK1gaomAWQ2QOKhLi2ymp3xeuy53sxPltIVaQWrQzm8hSA_eDXTZK3CV53tplQP7P4UCFtXm1MeAh7Wah1igMHOAKpEEfRKl3kPKS1MsAfTiOAWKN3lpQ-efddEmcqAvArTRVn1tRAit9S94pUK9RvTTh2RdGrnaavwfsxpcE6zcC3ZwPkbT-yXilk1ltufCC6rIsd7pJmcfLEuGk9t67KJyyyZG8f2HbLACtzJ67JsysOjsjiCEq2h3BnxU9B_Pl0dgBuQK_mzw4VokG3Pc7rrEoJrfwjEDjazeSX7jXJ8uA=&xkcb=SoA26_M32Xhhm5R-jZ0KbzkdCdPP&xpse=SoCM6_I32Xh830QyUJ0IbzkdCdPP&sjdu=i6xVERweJM_pVUvgf-MzuckJTJOiz73ff_NV8yqwmx5XylS9nrNKAaWZWaRZpLzc
https://www.indeed.com/viewjob?jk=062a1157f1b57653&tk=1iinl3hobj1e38bo&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=a59d1292c3148def&q=spa&l=Manchester%2C+NH&tk=1iinlc652j1ev851&from=web&advn=9009608756239851&adid=440809185&ad=-6NYlbfkN0Bc-oQGqUEqSTVc5-Kp1XQkZeadazzvs0c-BuogEn0hOnm0QSz3lZX5-Qn-KCg9S4UKSvKZWsMORp8tR0i2jYGrv63sffRlGglnTj8oiQsd9HO2DUDvMKBa0uS4wox_pp_41BFo-sayZudvlo5KGoZ5m9E9A3LHsEmQDLwXG2OKv8JY4040g3MTJy7Kf79Z7rE3uOz0FS-9_c1vRBn2Th-eXfNzlZ0D641XM6BPZ76jojMogMJdEhxv9u8WCRNcxBft0rkk_EJYJbxr-WX8garFbBkPwhcI2LMX22Vrq7NktDsXSgWGLnKmmvv1xEMu_3i75wpCUp6Ih0hlv-ax0Vxvl55l1nmGeVrzqZmvlgE2HctUMeolmGACugfB7zg5_rw9qgHiapk3RoZh021UpNdCTacNM2TtnBvCY7irCNlntBu94RvZW0LThlNZQ5Tk9O3EPsTCDN3an5aTQPMcsmaHqKk5NFXfc--2SFI6Dkbf9g4XTK2Ok0WP3kPP1wUmU1qkP59WggOmU_pmYWanGRc54eGFwJQ5Pbo%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hef6wIIyRyygLQ%3D%3D&xkcb=SoDF6_M32Xi_ELQv8h0LbzkdCdPP&xpse=SoDf6_I32Xi9aZxSnp0ObzkdCdPP&xfps=de60c6cf-b367-4dc9-90ad-432a25928ac7&vjs=3
https://www.indeed.com/viewjob?jk=a59d1292c3148def&q=spa&l=Manchester%2C+NH&tk=1iinlc652j1ev851&from=web&advn=9009608756239851&adid=440809185&ad=-6NYlbfkN0Bc-oQGqUEqSTVc5-Kp1XQkZeadazzvs0c-BuogEn0hOnm0QSz3lZX5-Qn-KCg9S4UKSvKZWsMORp8tR0i2jYGrv63sffRlGglnTj8oiQsd9HO2DUDvMKBa0uS4wox_pp_41BFo-sayZudvlo5KGoZ5m9E9A3LHsEmQDLwXG2OKv8JY4040g3MTJy7Kf79Z7rE3uOz0FS-9_c1vRBn2Th-eXfNzlZ0D641XM6BPZ76jojMogMJdEhxv9u8WCRNcxBft0rkk_EJYJbxr-WX8garFbBkPwhcI2LMX22Vrq7NktDsXSgWGLnKmmvv1xEMu_3i75wpCUp6Ih0hlv-ax0Vxvl55l1nmGeVrzqZmvlgE2HctUMeolmGACugfB7zg5_rw9qgHiapk3RoZh021UpNdCTacNM2TtnBvCY7irCNlntBu94RvZW0LThlNZQ5Tk9O3EPsTCDN3an5aTQPMcsmaHqKk5NFXfc--2SFI6Dkbf9g4XTK2Ok0WP3kPP1wUmU1qkP59WggOmU_pmYWanGRc54eGFwJQ5Pbo%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hef6wIIyRyygLQ%3D%3D&xkcb=SoDF6_M32Xi_ELQv8h0LbzkdCdPP&xpse=SoDf6_I32Xi9aZxSnp0ObzkdCdPP&xfps=de60c6cf-b367-4dc9-90ad-432a25928ac7&vjs=3
https://www.indeed.com/viewjob?jk=322b00caf9a9aef0&tk=1iinlk2d8j3j1801&from=serp&vjs=3&advn=2843437148220355&adid=440852890&ad=-6NYlbfkN0AiRvZpSE1OZU-twEUIclcuXcpppe4XGeysHVq4FtNHrqkImXsWI-38cvscI3Wm4S64npJyEqlZH2-1ger0KhYBBtKUiN0zq86A9zVkGHkEdSM9jh0kx6Sc4wGot7DIo4d2jj_imsLzIIOnmBiJ0FRca6tagcqjXcR7dSE5J_oWCjjrHDzlB2Ukh-ffKNMPDiq0FynerxlVLpTepMg77dnp4_l8np8j1yCMkxngZpGk7n5l2cklFHaNzjrzXi5eY_eaoNDsqlsa7rHzKC0zwjJCmaYlpEDT7qAv0pIKqasAuJuKLTKol06KgzqzhA4Cyh2x5bVgeS9so18_6ugwcqw0tDusUUSp6zRGyPY9NodtNJ06Ie2YkR0jXNdSS5A2E9Z36JzxyXufEm0jF9EVkvnnPVHobbgOuAx1zLI9tn8NecYIZfMFDEfR80TibYxH7J4wJRqnQ4UD0zH_aaFrD3PlniIfRA8IQu2C-8Qs4EKvZkrT21qxUOjudrV0WOVsmkSg1AA6bDW_rkqaLxeYC5Hm3pxDEeHVIk4=&xkcb=SoA96_M32XjB1dAOob0ObzkdCdPP&xpse=SoDo6_I32XjflhRSih0IbzkdCdPP&sjdu=i6xVERweJM_pVUvgf-MzuckJTJOiz73ff_NV8yqwmx46X5v5lfWG37ZNwMKtuE9Q
https://www.indeed.com/viewjob?jk=cee2602453852138&tk=1iinlqh6uj1e0856&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=d308b5c7f24d9295&tk=1iinlqh6uj1e0856&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=8bc3b4774b49dd77&q=spa&l=New+York%2C+NY&tk=1iinb16jqit4o8ck&from=web&advn=6781966190890491&adid=424826033&ad=-6NYlbfkN0AAcR-B2kaIjImF_9_XWhAFMqodEpUL-5GpqsWkwlgAWD2THcj8SUuxY6tfXTVXOu1hDM0CMmV7oEQAcahjKQDyUSeXFR1MIUPFL_EVcTX66cCSOsslikU8kC6dVYEX_0cT3876amfuZAHtUY2Lb814VFCt7cQScdMVu8LRxMjGZ8vcOtqaNdJiaYLk9DqrZD2X4VB-GT_zk7EVnxdPcbGXoL_ewOSOmpOTgzUx5aac-q8tN4nWq51ABLXMHzYqRSbDhe8iVcUmfpBRgKE9pwsUJ-TNhM3pDCNFoc7qu4tmsfdcF5HFjBDfjuXdkN9yLx0sb_6X6sXYsGmTo23493KRi_qvp_APO1QqBEIqGjDyj7v1iDTaUE7yEi3SL4bDOOJ8KKHbUHZ7qB96VwHtKfyhBdlqiv5vQLwAtvuzRpHJ-C_DUREVVnTmuTXNAXWyO89gpQ4nDz-4jWDVAMSNq-HSOidUb970ZGTIeGvuiKoEQERPY-i_LiSjsRSfCAsbXbnKhSjHi_Q_a7VP2ZiLhHMX&pub=4a1b367933fd867b19b072952f68dceb&camk=4HOcmqOLYrDM3zmXFOZhEw%3D%3D&xkcb=SoDN6_M32XeLAJwvxx0KbzkdCdPP&xpse=SoAW6_I32XeISeABQb0IbzkdCdPP&xfps=ca25701e-4d97-4a5a-ab83-48532ca0c93d&vjs=3
https://www.indeed.com/viewjob?jk=73eff7019a06f42f&q=spa&l=New+York%2C+NY&tk=1iinb16jqit4o8ck&from=web&advn=8686864724271063&adid=441268130&ad=-6NYlbfkN0AVDTGh_cTMoxfQFfXpCl32_OQ76rPXCiNovO7L9fy4SjIHNtVLzWBAKaAK107zIaaD78La7-iwIJuqWttmM6ssm4vLFqz9wmeJJMEvx8U6vbYz4kMDSqejAq2ikorfqeTeksTWw23GFVmXjxvxL4OJ4353mqQBrN2X_1NcT3ZyiMVdRNY9Bq50AoCJXU0cXi51cXVSS7-o_YxqNKzVFf3z2hADOTF7yFsMPysy7qI-gO5mrz8BwSlg11bPvK2bg6sneI_ctSiHj0KhJQHCDJmbQN4KTxt_A1TM_6wj5UluMCenWJCkCJLO6Gkxqe7N_WmHUOhh-_tMhWd5PUtZxJH4wtnFQHVrMSrMEkwIg6pfTEbkJFRLBxxQ8rKWB-L0uTl2lxC9xw9534ZlTn1wUwCXn9hMljeP0mvzHkB6KBzt3lLDGXH-0j9i3leIMeCSWdABppzcPGUAw4nyMHLnB-cgOBDFOvgccr9I8PN34qhFFBovoEII0r9OFaftpDkje6ifJQ1Iwe4IykWtmpqPM9NW0psG666Ee-4%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hec5K6GvGmuXxg%3D%3D&xkcb=SoDk6_M32XeLAJwvxx0IbzkdCdPP&xpse=SoAl6_I32XeEqbxWIZ0IbzkdCdPP&xfps=30561ac6-141c-46e0-9fa1-b176c521fbb5&vjs=3
https://www.indeed.com/viewjob?jk=e423ee4c1a89a353&tk=1iinbgihg2afg04o&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=b9d5daa2a5cd8773&tk=1iinbgihg2afg04o&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=b33e368ffff48688&tk=1iinbkorvi00k846&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=9c54b148e27321e1&q=salon&l=New+York%2C+NY&tk=1iinbnp37goql8ac&from=web&advn=5878227423163573&adid=438215761&ad=-6NYlbfkN0A1n371UE2rsQNYfqWEOPedpcOErs-1mDgFNm5YB053btCchQ_cbJ5zAzBWshZcwr5H3NLToB0heWOtuC2XNIeZiGdshzc9B0UP35Y4PELxe31cBRWw8OOuAs-YtI85QVockIOvhQqvPusYzf22kynLK8QhFxdeojHLwaPESbk6kZiAHbixeRbn5DOO35zy3HQagUha2iNby_c_qwsX4y04F_qTpfz6CfsxZjlgfcjYFZezKLIBbd3bwzfdTvr2w2t3pfoXbiDKmeQF0HFjFESHXDzMTT93G5CosTTGHJ9jwWTEvvWgX27q-OFepdwnKcHKYVpvUJfmVU3IJ_vrJL7SSYoK7XCVayWCoKNYfGW_JwmF71xmGQ00opWFbreTIK9KCnc1qTP0v7XkvP-km4A4TquuTnwddwZHtUC46YyNphp14keerL1VhnNnOTxvM3zTkwhq01YlN-EfCd25s9PX8vZ-bW7ppKLOYj8gTpsXZ3OQvgDaUpFD3ZOh76lJYLkM67DOAtis7ErDOguf4iusTZKuc_yUNpRJsz_edGvTNw%3D%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=nUmJqO2E8rjC_owc5gfX2g%3D%3D&xkcb=SoDX6_M32XfQ8Hx-jZ0AbzkdCdPP&xpse=SoBY6_I32XfnP5xNVZ0IbzkdCdPP&xfps=d531e7f0-134b-4bab-a70a-ff8ad29ad6ce&vjs=3
https://www.indeed.com/viewjob?jk=9c54b148e27321e1&q=salon&l=New+York%2C+NY&tk=1iinbnp37goql8ac&from=web&advn=5878227423163573&adid=438215761&ad=-6NYlbfkN0A1n371UE2rsQNYfqWEOPedpcOErs-1mDgFNm5YB053btCchQ_cbJ5zAzBWshZcwr5H3NLToB0heWOtuC2XNIeZiGdshzc9B0UP35Y4PELxe31cBRWw8OOuAs-YtI85QVockIOvhQqvPusYzf22kynLK8QhFxdeojHLwaPESbk6kZiAHbixeRbn5DOO35zy3HQagUha2iNby_c_qwsX4y04F_qTpfz6CfsxZjlgfcjYFZezKLIBbd3bwzfdTvr2w2t3pfoXbiDKmeQF0HFjFESHXDzMTT93G5CosTTGHJ9jwWTEvvWgX27q-OFepdwnKcHKYVpvUJfmVU3IJ_vrJL7SSYoK7XCVayWCoKNYfGW_JwmF71xmGQ00opWFbreTIK9KCnc1qTP0v7XkvP-km4A4TquuTnwddwZHtUC46YyNphp14keerL1VhnNnOTxvM3zTkwhq01YlN-EfCd25s9PX8vZ-bW7ppKLOYj8gTpsXZ3OQvgDaUpFD3ZOh76lJYLkM67DOAtis7ErDOguf4iusTZKuc_yUNpRJsz_edGvTNw%3D%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=nUmJqO2E8rjC_owc5gfX2g%3D%3D&xkcb=SoDX6_M32XfQ8Hx-jZ0AbzkdCdPP&xpse=SoBY6_I32XfnP5xNVZ0IbzkdCdPP&xfps=d531e7f0-134b-4bab-a70a-ff8ad29ad6ce&vjs=3
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o Beauty Sales Relationship Manager – ARROJO NYC (New York, 
NY)  
o Sales Manager – Ulta Beauty (College Point, NY)  
o Operations Manager – Ulta Beauty (Ithaca, NY)  
o Sales Manager – Ulta Beauty (Ithaca, NY)  
o Experience Manager – Ulta Beauty (Ithaca, NY)  
o Experience Manager – Ulta Beauty (De Witt, NY)  
o Regional Director of Operations – Empower Aesthetics (Syracuse, 
NY)  

• Pennsylvania  
o Assistant Salon Manager – Duafe Holistic Hair Care (Philadelphia, 
PA)  
o Institute Director – Jean Madeline Education Center (Bensalem, 
PA)  
o Operations Manager – Ulta Beauty (Allentown, PA)  
o Co-Manager – Ulta Beauty (Mechanicsburg, PA)  
o Spa Practice Manager – Aestique Medispa (Wexford, PA)  

• West Virginia  
o Sales Manager – Ulta Beauty (Morgantown, WV)  

• Ohio  
o Student Salon and Spa Manager – Aveda Insitutes & Nurtur Salon 
& Spas (West Chester, OH)  
o Sales Manager – Ulta Beauty (Norwood, OH)  
o General Manager – Ulta Beauty (Cincinnati, OH)  
o Ultraceuticals Specialist – Aveda Institutes & Nurtur Salon & Spas 
(Columbus, OH)  
o General Manager – Ulta Beauty (Columbus, OH)  
o Sales Manager – Ulta Beauty (Columbus, OH)  

• Indiana  
o Ultraceuticals Specialist – Aveda Institutes & Nurtur Salon & Spas 
(Indianapolis, IN)  
o Brand Executive – Oribe (Indianapolis, IN)  
o District Manager (Outside Field Sales) - L’Oreal (Indianapolis, IN)  
o Experience Manager – Ulta Beauty (Indianapolis, IN)  
o Operations Manager – Ulta Beauty (Indianapolis, IN)  
o Sales Manager – Ulta Beauty (Plainfield, IN)  
o Operations Manager – Ulta Beauty (Goshen, IN)  

• Illinois  
o Sales Manager – Ulta Beauty (Peoria, IL)  
o Spa Manager – The Wax & Skin Lounge (Chicago, IL)  
o Experience Manager – Ulta Beauty (Chicago, IL)  
o General Manager – Ulta Beauty (River Forest, IL)  
o Sales Manager – Ulta Beauty (Chicago, IL)  
o Spa Director – SMASHOTELS (Chicago, IL)  
o Clinic Manager – SkinSpirit (Oak Brook, IL)  

https://www.indeed.com/viewjob?cmp=ARROJO-NYC&t=Beauty+Manager&jk=5f37137be0278965&q=salon&xpse=SoCL67I32XQtM2gNCb0LbzkdCdPP&xfps=c61a49a2-ceeb-4fee-aee2-5f544500abdf&xkcb=SoA867M32XQvi3yl2x0AbzkdCdPP&vjs=3
https://www.indeed.com/viewjob?cmp=ARROJO-NYC&t=Beauty+Manager&jk=5f37137be0278965&q=salon&xpse=SoCL67I32XQtM2gNCb0LbzkdCdPP&xfps=c61a49a2-ceeb-4fee-aee2-5f544500abdf&xkcb=SoA867M32XQvi3yl2x0AbzkdCdPP&vjs=3
https://www.indeed.com/viewjob?jk=4fcdd96470644c2e&tk=1iinc9s4e2cb305a&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=5cfb44d586e47df2&tk=1iincnlgggsso8a0&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=022fbaa1042944c9&tk=1iincnlgggsso8a0&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=0dbf38711a3c7001&tk=1iincnlgggsso8a0&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=96ce0d061ded94bd&tk=1iincr6bjit4o89j&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=75c23e4060995ba2&tk=1iincsoegg07083g&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=75c23e4060995ba2&tk=1iincsoegg07083g&from=serp&vjs=3
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o Sr Manager, Brand Merchandising – Ulta Beauty (Bolingbrook, IL)  
o Experience Manager – Ulta Beauty (Oak Brook, IL)  

• Michigan  
o Operations Manager – Ulta Beauty (Royal Oak, MI)  
o General Manager – Ulta Beauty (Walker, MI)  
o Executive Director (Cosmetology School) - Empire Education 
Group (Portage, MI)  
o Operations Manager – Ulta Beauty (Portage, MI)  

• Missouri  
o General Manager – Ulta Beauty (Brentwood, MO)  
o Operations Manager – Ulta Beauty (Columbia, MO)  
o Experience Manager – Ulta Beauty (Springfield, MO)  
o District Manager – Palm Beach Beauty & Tan (Lee’s Summit, MO)  
o Experience Manager – Ulta Beauty (Kansas City, MO)  
o General Manager – Ulta Beauty (Kansas City, MO)  

• Wisconsin  
o Executive Director (Cosmetology School) - Empire Education 
Group (Milwaukee, WI)  
o Experience Manager – Ulta Beauty (Grafton, WI)  

Midwest  
• Kansas  

o Sales Manager – Ulta Beauty (Overland Park, KS)  
o District Manager – Palm Beach Beauty & Tan (Wichita, KS)  
o Sales Manager – Ulta Beauty (Wichita, KS)  

• Oklahoma  
o District Manager – Palm Beach Beauty & Tan (Tulsa, OK)  
o District Manager – Ulta Beauty (Tulsa, OK)  
o Experience Manager – Ulta Beauty (Tulsa, OK)  
o District Manager – Palm Beach Beauty & Tan (Yukon, OK)  
o Operations Manager – Ulta Beauty (Oklahoma City, OK)  
o Experience Manager – Ulta Beauty (Moore, OK)  

• Nebraska  
o Sales Manager – Ulta Beauty (Gretna, NE)  
o Student Recruitment & Enrollment Coordinator – College of Hair 
Design (Lincoln, NE)  

• Iowa  
o Student Success Team Member – Aveda Institutes & Nurtur Salon 
& Spas (West Des Moines, IA)  
o Ultraceuticals Specialist – Aveda Institutes & Nurtur Salon & Spas 
(West Des Moines, IA)  
o Experience Manager – Ulta Beauty (West Des Moines, IA)  

• Minnesota  
o Experience Manager – Ulta Beauty (Richfield, MN)  
o Franchise Business Consultant – Waxing the City (Woodbury, MN)  
o Spa Manager – XpresSpa (St. Paul, MN)  
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https://www.indeed.com/viewjob?jk=9f8f0df4b2ba0cd7&tk=1iis5orqq233006o&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=d92668dc8a1bd713&q=spa&l=Minneapolis%2C+MN&tk=1iis619mm2824012&from=web&advn=1502354115448737&adid=410660958&ad=-6NYlbfkN0BGHHGO74VibvFUi80HziXrBRamaqu0FqlSTDwabEAO0ArX8NkCiyaX1zfRNi3PSofVBOh-uUyPGXy4ZarPbeI71im2-Qxnp27FG0CdlEQvHE-Io5xUbpUw2hARx7y8lWxj0l9lUx5nzSAV6pWbVPze-o6xadhuPChjtlxo3-XiZeamFXGM2sFRit8aLbmdnLQJ1XjpU6W7Zyz7uZfOiYPSpOcFG8dhBz0PMMv3Qb7M-GlB1Gkvx-6mP2szc1E0DtMORD_iY3j1lKIFqOOiAKljBEw_pw86bRzogdFqJ7TRHfLjmd8naktl-Bzih1sj2KiXb8WUlRCW1iucYbjF1w58u-mi5jCv9NDS-MzWxEjyUJK5Jl-sKm8wXXvX6sbPrSK6gW7L8fXfXTYofcBFDQNMAXdXnI0_yVcGJpyXpcJypiqRw60_b1ziGFMIPQhJkgRTUXCrei04_wYl2iLN3IdmEQbXdHe1AUHEqp7CY7GDchxFZEl7FWLX25J6rqm6wrH6iGMwOClXSQI_zGlbw_4_Xc1VpPXZm67kMEb5y3hgeQ%3D%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=f416UQcMBpADICF49SYlbQ%3D%3D&xkcb=SoBS6_M32cEK5VyV0Z0LbzkdCdPP&xpse=SoBO6_I32cEJgYQv9R0IbzkdCdPP&xfps=33efb78c-f43c-438e-9f67-cd50730e0b51&vjs=3
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o Office Manager – Infinite Youth Medical Spa (Minnetonka, MN)  
o Operations Manager – Ulta Beauty (Rochester, MN)  
o Sales Manager – Ulta Beauty (Rochester, MN)  

• South Dakota  
o None  

• North Dakota  
o None  

• Montana  
o None  

• Wyoming  
o Experience Manager – Ulta Beauty (Cheyenne, WY)  
o Sales Manager – Ulta Beauty (Laramie, WY)  
o Director of Spa and Wellness – The Lodge & Spa at Brush Creek 
Ranch (Saratoga, WY)  

Southwest  
• Colorado  

o Cosmetic Director – Dermatology of the Rockies (Longmont, CO)  
o Sales Manager – Ulta Beauty (Fort Collins, CO)  
o General Manager – Ulta Beauty (Denver, CO)  
o Spa Operations Manager – East West (Avon, CO)  
o Sales Administration Manager – Westin Riverfront Resort & Spa 
(Avon, CO)  
o Experience Manager – Ulta Beauty (Grand Junction, CO)  

• New Mexico  
o Experience Manager – Ulta Beauty (Albuquerque, NM)  

• Arizona  
o Spa Director – Canyon Ranch (Tucson, AZ)  
o Spa Manager – Ethereal Wellness and Esthetics (Scottsdale, AZ)  
o General Manager – Camelback Village Health Club & Spa 
(Phoenix, AZ)  
o Sr. Manager, Category Management (Beauty) - WellBiz Brands 
(Phoenix, AZ)  
o General Manager – Ulta Beauty (Goodyear, AZ)  
o Experience Manager – Ulta Beauty (Chandler, AZ)  
o Sales Manager – Ulta Beauty (Peoria, AZ)  

• Utah  
o Store Manager – Beaches Tanning Center (Salt Lake County, UT)  
o General Manager – Ulta Beauty (Park City, UT)  
o Experience Manager – Ulta Beauty (Park City, UT)  
o Operations Manager – Ulta Beauty (St. George, UT)  

• Nevada  
o Medspa Regional Manager – Kalologie Las Vegas (Las Vegas, 
NV)  
o Salon Supervisor – Canyon Ranch (Las Vegas, NV)  
o Experience Manager – Ulta Beauty (Las Vegas, NV)  

https://www.indeed.com/viewjob?cmp=Infinite-Youth-Medical-Spa&t=Office+Manager&jk=541c8b1432b7c161&q=spa&xpse=SoCi67I32cEFoXRNZJ0LbzkdCdPP&xfps=3b8503a4-2c15-471b-893b-cb8521c49a29&xkcb=SoDS67M32cEK5VyV0Z0HbzkdCdPP&vjs=3
https://www.indeed.com/viewjob?jk=4983a58e206cf48f&tk=1iis6d6roi0ja80q&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=f1df523509cfc244&tk=1iis6d6roi0ja80q&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=889b9f6c957d95a2&tk=1iis7tcf2i9t688o&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=106134368720d740&tk=1iis80hasi0ji822&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=df619c73d7f9e665&tk=1iis811a7j1d7813&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=df619c73d7f9e665&tk=1iis811a7j1d7813&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=3ad3e5694eb11be6&q=spa&l=Fort+Collins%2C+CO&tk=1iis8qkqegpbp8be&from=web&advn=5392212791205148&adid=423403321&ad=-6NYlbfkN0DLnxikmCTWESyqsY8kB-gpgMJTaTziGNF4gPBF063zCLrl0LEMyTgLVGLfqQescJGFDURHUXQ2Sh0q-emNJDLBl0S-5LkaK77kMC6eXW38OY0QZUxgtSuU4CluO6VfYl6-AcZI0B-C3dTRHgatmts81X274zwh19w7p6YNsFm6ZZHck73S6LuU1ZGdq3-E6wrzH509SLavKgn1USZx6X-iWUecPEK88TQ5ymfE_GPDIiL4VXKOda4xhjP2DHVjQa6c6C1Y4m4CVXIm9hP-Hk1JPQYjdj4abjpn98DIylGYViCSeuWFGYMIR4gopqtjA4gNs-RLLxB5me9n_JHTgXlOoqDQ0A15qrMISn5secas4ZUEzj_UdnV1JLSWe41BGPWjzlp8kimk19Gv42Jx5KCis6VbkTxL7PGugCPVoMYUxbtSAqtgSs1MLDABP8ySoaN_XdEUY67VdUIFBGGyUmXI-rxKVgLP89xWJkPtb0vgbUcbce3v6zALb3qARds9hQCOFnjGg5YAwTQgVglhAYwCwKwj7Mv3gQs%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=4HOcmqOLYrCD5sS9d8auJw%3D%3D&xkcb=SoD36_M32cZlenyV0Z0KbzkdCdPP&xpse=SoAB6_I32cZhqzgSg70ObzkdCdPP&xfps=892e0195-b5a9-48d9-b504-d2d95cb30ff0&vjs=3
https://www.indeed.com/viewjob?jk=3d856c8f7ad77b52&tk=1iis8uuvq282408n&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=d6588a601b345c88&tk=1iis97akvi9t680h&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=82efefaf74c0f5de&tk=1iis9ncrfivbp89f&from=serp&vjs=3
https://www.indeed.com/viewjob?cmp=Marriott-Vacations-Worldwide&t=Administration+Manager&jk=0ca538f3930d97f5&q=spa&xpse=SoAw67I32cbnKWRNWZ0LbzkdCdPP&xfps=a5227e64-5ac3-47ba-8f5d-1224f73db4cf&xkcb=SoCf67M32cbqhwzxRx0DbzkdCdPP&vjs=3
https://www.indeed.com/viewjob?cmp=Marriott-Vacations-Worldwide&t=Administration+Manager&jk=0ca538f3930d97f5&q=spa&xpse=SoAw67I32cbnKWRNWZ0LbzkdCdPP&xfps=a5227e64-5ac3-47ba-8f5d-1224f73db4cf&xkcb=SoCf67M32cbqhwzxRx0DbzkdCdPP&vjs=3
https://www.indeed.com/viewjob?jk=71adae33b0c95122&tk=1iis9rads2cba04j&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=253ececa427df308&tk=1iisa8j2gi0gs834&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=88d5461135dc1c48&tk=1iisadji7ijtn808&from=serp&vjs=3
http://indeed.com/viewjob?jk=1c2c449cc2afe3d3&tk=1iisak5tgit4m8c2&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=240e42c03cc1079c&tk=1iisamo5qgooq828&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=240e42c03cc1079c&tk=1iisamo5qgooq828&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=0c9e40e85dc10973&q=salon&l=Phoenix%2C+AZ&tk=1iisarn5r23an0bo&from=web&advn=5975499616357176&adid=440503669&ad=-6NYlbfkN0A5y3lZCv63MlSKtUznGJXYb0afU6Ldsl9BDsfA5IfZvEde3hp2hrZLX6zcALYCIIPE9h43Ol7fWrrr3ANBbfYuC03bbCbmsELdgvWjqEMgCQPSjU83RI-B8xPf97ZQpUUQWUr50yZEOcSVffkJJpwz6fNJeKx2T69fNxn4D0kCtQtpOwJslv96de3BZ0Opr_0xyF-bK4I3nqnqdSZRJqTXg5vN1WI_YNmGxVwSRfYz0lEkhBDBxubjHTYbSUNQ11ya-H_uUxE_gzv-P1587mNciyw5tuln4lVEgF5fd5aNCpzJXqEnr8xgs6PhTLtL3bQempkQdYRUyQV1IwSNAJ0At8_ORNm0kjOayGbSDmjAfvd1gF6b-gzZl-IFp6OcihDvKz0QajhilZbk2oq6sK9gQw5N_RfA-ldAh3Fm-p73iEqSXVmE20tr9oQaWbR2LivpdPQXlYW6Cfrp6nWvoF-z8tG7V7daMcqalZ45l5z1vIS5o_L-w_GEYsLainVgIJ0iQcvgFothvFKytukKxPqGBWDCeIDcW0U%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hedYnlFcZCtqeg%3D%3D&xkcb=SoDC6_M32cdhNmS08Z0CbzkdCdPP&xpse=SoBL6_I32cd_JzTS4h0IbzkdCdPP&xfps=9bc01aec-66bf-422d-8793-260f5e095b0a&vjs=3
https://www.indeed.com/viewjob?jk=0c9e40e85dc10973&q=salon&l=Phoenix%2C+AZ&tk=1iisarn5r23an0bo&from=web&advn=5975499616357176&adid=440503669&ad=-6NYlbfkN0A5y3lZCv63MlSKtUznGJXYb0afU6Ldsl9BDsfA5IfZvEde3hp2hrZLX6zcALYCIIPE9h43Ol7fWrrr3ANBbfYuC03bbCbmsELdgvWjqEMgCQPSjU83RI-B8xPf97ZQpUUQWUr50yZEOcSVffkJJpwz6fNJeKx2T69fNxn4D0kCtQtpOwJslv96de3BZ0Opr_0xyF-bK4I3nqnqdSZRJqTXg5vN1WI_YNmGxVwSRfYz0lEkhBDBxubjHTYbSUNQ11ya-H_uUxE_gzv-P1587mNciyw5tuln4lVEgF5fd5aNCpzJXqEnr8xgs6PhTLtL3bQempkQdYRUyQV1IwSNAJ0At8_ORNm0kjOayGbSDmjAfvd1gF6b-gzZl-IFp6OcihDvKz0QajhilZbk2oq6sK9gQw5N_RfA-ldAh3Fm-p73iEqSXVmE20tr9oQaWbR2LivpdPQXlYW6Cfrp6nWvoF-z8tG7V7daMcqalZ45l5z1vIS5o_L-w_GEYsLainVgIJ0iQcvgFothvFKytukKxPqGBWDCeIDcW0U%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hedYnlFcZCtqeg%3D%3D&xkcb=SoDC6_M32cdhNmS08Z0CbzkdCdPP&xpse=SoBL6_I32cd_JzTS4h0IbzkdCdPP&xfps=9bc01aec-66bf-422d-8793-260f5e095b0a&vjs=3
https://www.indeed.com/viewjob?jk=d71c45deff34c13e&tk=1iisb22a3iq7c8m2&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=3f1420b6387bfab9&tk=1iisb22a3iq7c8m2&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=8203e3f3298c474e&tk=1iisb3b0sijsj806&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=53e0d0abc855d242&tk=1iiset4v1ijsj84u&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=47b19a09aca6cb37&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=34d8fa059f678dd1&tk=1iisf0e56280b05h&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=fba9f6d06a6b43a7&tk=1iisfdrrnggmg897&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=c73d454bac854dc0&tk=1iisfk30u2bkr032&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=c73d454bac854dc0&tk=1iisfk30u2bkr032&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=cf500c36493c0a2b&tk=1iisfo1rvgsuc802&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=2b59b9f8dc30a102&tk=1iisfsoongo5k89q&from=serp&vjs=3
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o Sales Manager – Ulta Beauty (Las Vegas, NV)  
o Director of Spa Operations – Atlantis Casino Resort & Spa (Reno, 
NV)  
o Operations Manager – Ulta Beauty (Reno, NV)  
o Director of Spa – Patrice & Associates Franchising (Reno, NV)  

• Southern California  
o Sales Manager – Ulta Beauty (Fresno, CA)  
o General Manager – Ulta Beauty (Hollister, CA)  
o Sales Manager – Ulta Beauty (San Luis Obispo, CA)  
o Experience Manager – Ulta Beauty (Valencia, CA)  
o Spa Manager – The Tox (Studio City, CA)  
o Spa Manager – Maybourne Beverly Hills Hotel (Beverly Hills, CA)  
o Medspa Regional Manager – Kalologie Santa Monica (Santa 
Monica, CA)  
o District Manager – Palm Beach Beauty & Tan (Los Angeles, CA)  
o District Manager – Ulta Beauty (Los Angeles, CA)  
o Sales Manager – Ulta Beauty (Redondo Beach, CA)  
o Experience Manager – Ulta Beauty (North Hollywood, CA)  
o Operations Manager – Ulta Beauty (Northridge, CA)  
o Spa Supervisor – Montage International (Newport Beach, CA)  
o Co-Manager – Ulta Beauty (Glendora, CA)  
o Operations Manager – Ulta Beauty (Menifee, CA)  
o Sales Manager – Ulta Beauty (Perris, CA)  
o Spa Director – Marriott International, Inc (Rancho Mirage, CA)  

Outside the Continental US  
• Hawaii  

o Experience Manager – Ulta Beauty (Kahilui, HI)  
• Alaska  

o No positions listed  
  

https://www.indeed.com/viewjob?jk=95386a8d3ba74736&tk=1iisft5sngo5k870&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=d3776aaec547f579&tk=1iisfvji9i0gs800&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=d3776aaec547f579&tk=1iisfvji9i0gs800&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=0e93276c0375228f&tk=1iisg16sj2bkr04k&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=77da1daeb8888502&tk=1iisg2e90gsuc862&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=4abd5f8f38eba0a3&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=aab7c0fe3d338fff&tk=1iism2g97j2qp801&from=serp&vjs=3&advn=2843437148220355&adid=440852890&ad=-6NYlbfkN0AiRvZpSE1OZU-twEUIclcuXcpppe4XGeysHVq4FtNHrqkImXsWI-38cvscI3Wm4S5pT9ryeBCWjsmAnFcVrzLbgjc-3cf2XA816ThCgUIETiS1LQU4hLxsXQKuaDnoWwaTw48saIYjGwPmlJYP9WMYYBAbpr8hgPhTTTZ8J4qqUH4r5cpxKW-QrSk1h1z4Nza77lmG00bM5EM58OneTy0CN9zswGi573MPawrUgeLO_Kk6QMl1xwG0pp1Hmqt2mHYlfVCMpwCh5mLr7gSpoDK-FwCM4rqaMOT30cycr9rNlRtvcr3X7EgcLHO5NRan3hnUTCfIHmFoBNX4gU6q2pn04pW_MqV8hWmgM-BxCtE9P3n_wZXrp_HlyV1CzoJy-9KlRYdrD65XLx5vrTSKiq5dpm2usbiZ9Me_u17HCen_YYRoUirwsEtfR9yqemWtQnBdQWpLqNZwXf8YKA6hu51S7cz7N-z-Y9RwpFO2ut3bVdJnx0dYbbZUBba5BfV4fdvp-0z9UQaO7f_nneyOaq1IbemfVkwVzF4=&xkcb=SoD56_M32ckGo5xXah0LbzkdCdPP&xpse=SoCm6_I32ckF0mxQFh0IbzkdCdPP&sjdu=i6xVERweJM_pVUvgf-MzuckJTJOiz73ff_NV8yqwmx44hqvE8opW0tabi0bhZ8cG
https://www.indeed.com/viewjob?jk=be8c46e3f3890884&tk=1iism5md5gst089v&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=73cf61c3f0b926d8&tk=1iism8om0gst0814&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=aff0fdcac3985a36&q=spa&l=Los+Angeles%2C+CA&tk=1iismfsq0iq5r81h&from=web&advn=5489938274575969&adid=398291808&ad=-6NYlbfkN0CX3Kn0gu8VUN-7-DYAyK3_ZbyEDCTAdEhKWi5vuEuYAxNAfpY3Ec0_gqWGQ6gQl3k2c8N7KLmhE1ee5v8DsPN10OmVIWdUY7Mo1Spk5R4nU6sA6KqvCsPrrIb66PR-HHoFOAWuFbFwir-GJ05vA35bOun0lv99wGYQ9GSHbOcLxH7PkNfpDpvRyRDKAm6_7l-zszKkfeT-TYWRuQ2qpT2fY5Nr2d9fxzStWFsl-9IbLdlrPIsJ67TDxpqJVciBOb09FKivpydgNezKi1n8KiM9hzu2BTCFaTRlZFIRWnL5dWGQU3mEtcyrhD-aegmX5n9XvyAynU4tTlEPD1soFewGmdz1_C1JfuR_sEwXd7ODpxM9RPJXJ-ynWKibu21HRHHcFt74vipR1NohFfEL7Is3LqcuIWAMnRfFZr2HuAftGFw_NRw3rFLZUyaSDXvAsYo5gqMwHv4TczHXfkfkdJMwVdzClZ203cS1C5ppPJO4lSyE2K7E4a2pO8QMSYnbQTKY_nFeBp9yfv7e_krUeXG4&pub=4a1b367933fd867b19b072952f68dceb&camk=CPChkbYSGj8DqYSyR0JOyQ%3D%3D&xkcb=SoDk6_M32ckweVQUiZ0LbzkdCdPP&xpse=SoC96_I32clO3_QVo50IbzkdCdPP&xfps=168faf67-31f3-4213-ac26-3d0a704c99dc&vjs=3
https://www.indeed.com/viewjob?jk=a03038f88b8c5ade&tk=1iismiiqgivaj89k&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=47fda92bba50f561&tk=1iismj4upj1fi802&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=47fda92bba50f561&tk=1iismj4upj1fi802&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=93d02f8be3eb1841&tk=1iismorooiq5r84t&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=b067b1badc85b136&tk=1iisn9tdcijtd89l&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=3299a0cc1aebd66f&tk=1iisnad9nj1fe876&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=7dc93c61884e49c0&tk=1iisnad9nj1fe876&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=f66bc8fb83e92f66&tk=1iisnfvo4j1fi80p&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=3971adf24b7e254c&tk=1iisnmqsjge70802&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=eace7fb3b9d61632&tk=1iisnuh3thifc87c&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=71b945c0ceb4c4c6&tk=1iisnvde3gqm58bo&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=dc4ebb9dc94ba8dc&tk=1iisnvqcl230t0a3&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=ceb45f2ef5458b52&tk=1iiso68d6230t001&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=fde354a017785268&from=serp&vjs=3
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General Managerial Positions: require/prefer a bachelor's degree in business 
administration  
West Coast  

• Oregon – 18 jobs  
o Merchandise Assistant Store Manager – Diamond Home 
Improvement (Klamath Falls, OR)  
o Operations Manager – Oregon Tech (Klamath Falls, OR)  
o Store Manager – Jo-Ann Stores, LLC (Klamath Falls, OR)  
o Senior Owner Relations Manager – Meredith Lodging (Bend, OR)  
o Studio Manager – SweatHouz Infared Sauna Studio (Bend, OR)  
o Sales Manager – Helen of Troy (Bend, OR)  
o General Manager – FreedomRoads, LLC. (Bend, OR)  

https://www.indeed.com/viewjob?cmp=Diamond-Home-Improvement&t=Assistant+Store+Manager&jk=c5c45c4fb1b495ee&q=Manager&xpse=SoCF67I32ewgsJgSg70LbzkdCdPP&xfps=22f0654b-729c-41cc-af9e-0de31f675d52&xkcb=SoDU67M32ewkGBxXah0ObzkdCdPP&vjs=3
https://www.indeed.com/viewjob?cmp=Diamond-Home-Improvement&t=Assistant+Store+Manager&jk=c5c45c4fb1b495ee&q=Manager&xpse=SoCF67I32ewgsJgSg70LbzkdCdPP&xfps=22f0654b-729c-41cc-af9e-0de31f675d52&xkcb=SoDU67M32ewkGBxXah0ObzkdCdPP&vjs=3
https://www.indeed.com/viewjob?jk=08cda011c2bb3a31&tk=1iiusatsmj1p784u&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=b4dacbf0a8ea1646&tk=1iiush625i9tk802&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=0d5b7a32970e72e5&q=Manager&l=Bend%2C+OR&tk=1iiusk448ivap80g&from=web&advn=3057455203076706&adid=435274301&ad=-6NYlbfkN0Dtwdi9fXzjBWdPAieS4HyZhBAYd6g7eh1hbbO5V8ZwDVrNSsvxVg_UKMYf-2CEj1HTyfGXcZaO7yDcCenmlgHdzhiIUaUBOEgsULfCJajk4uZFQzyN3RdeeDBLQVWXZxGRh0-iG-ASzCu2sM-ZHG4KsMaIdXpwD5lKrEw14a7Zg0vJr5_0nT9Aq9TfeKEQw2Paxl5tBKedtJ-F8UhAIH_BDBU9aPt6VL1otUCf01xYr3smUN0a6B4FsyRYn86KZA79RU57EGl4JTQRrSPKX2UWxa0ALN7Xw4fSqLpRQFKrVLeMlPyIoGM5FpIcFqL5e_uamRqtRnxokx90FBPD-9HWVmkPtyBZNmHoIGnDo3VRolO0yMBquuhFjdXb4cACLfCY_7eqFEJm4uxemZ5yTm6jBIROC2NbcTNoAKY8hyZtdNLfvU50brXrdQr7Vwq00q3wEAEzNGoYP-0brB72Vr6fGqdqspm3tb2Y010VIRHM3K-KJiRuL-O0P79nmbW3Tc_3FA4ktAcJAbHD42eQkVHT&pub=4a1b367933fd867b19b072952f68dceb&camk=nUmJqO2E8ri7XfZLh629tw%3D%3D&xkcb=SoDk6_M32exfUBQVn50IbzkdCdPP&xpse=SoAy6_I32exc4Twh1B0IbzkdCdPP&xfps=bcd6c8b6-135c-41cd-b541-2a78ed5093e4&vjs=3
https://www.indeed.com/viewjob?cmp=SweatHouz-Infrared-Sauna-Studio&t=Studio+Manager&jk=992c6ff2d96f98ea&q=Manager&xpse=SoA967I32exv4YRWBZ0LbzkdCdPP&xfps=5525dfac-f24b-46d6-94fc-70948656c7d4&xkcb=SoA367M32exRYqxXaR0LbzkdCdPP&vjs=3
https://www.indeed.com/viewjob?jk=61b2154a9fc528d5&tk=1iiusnlibj2pr8bn&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=ea23259c4dd301f3&tk=1iiusrraq2ce801m&from=serp&vjs=3
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o Community Relations Director/Sales and Marketing Manager 
– Solista Senior Living (Newburg, OR)  
o Research Project Manager – Oregon Tech (Scappoose, OR)  
o Purchasing Manager (Salem, OR)  
o Dental Office Manager – Timber Dental (Portland, OR)  
o Business Development Manager (Portland, OR)  
o General Manager – Umpqua Public Transportation District 
(Roseburg, OR)  
o Portfolio Manager – Meredith Lodging (Seaside, OR)  
o Operations Manager/General Manager – Rising Star Group, LLC 
(Portland, OR)  
o Account Manager – GloryBee Foods (Eugene, OR)  
o Store Leader – Dogtopia (Lake Oswego, OR)  
o Practice Manager – Advantage Dental (Eagle Point, OR)  

• California – 15 jobs  
o Business Admin Manager – Sacramento Housing and 
Redevelopment Agency (Sacramento, CA)  
o Anticipated Business Administrator – Shippensburg Area School 
District (Sacramento, CA)  
o Accounting Operations Manager (Administrator I) - California State 
University, Sacramento (Sacramento, CA)  
o General Manager (Business Operations Leader) -Stantec (San 
Francisco, CA)  
o Business Development Rep – AHF (San Francisco, CA)  
o Head of Business Management – Mighty Fly (Santa Rosa, CA)  
o Operations Manager – Acutecare Health System (Fresno, CA)  
o Business Management Manager – HCVT (Los Angeles, CA)  
o Global Support Manager – Arc (Torrence, CA)  
o Associate Business Manager – Daymon (San Bernardino, CA)  
o Business Process Improvement Manager – AppleOne Employment 
Services (San Bernardino, CA)  
o Senior Manager of Operations – Ignite Human Capital (San Diego, 
CA)  
o Business Administration (Business Manager) - Sunroad Automotive 
(San Diego, CA)  
o General Manager – Residence Inn and Springhill Suites, Marriott 
International (San Diego, CA)  
o Project Manager, Sytems & Business Intelligence – Sony 
Corporation (San Diego, CA)  

• Washington - 9  
o Business Services Manager – Clark Regional Wastewater District 
(Vancouver, WA)  
o Field Service Manager – Quench USA (Vancouver, WA)  
o Assistant Manager of Business Development – Port of Longview, 
WA Longview, WA)  

https://www.indeed.com/viewjob?jk=c133c2da099c4e5c&q=Manager&l=Oregon&tk=1iiustf7aj2pv86v&from=web&advn=5003183323737237&adid=441529635&ad=-6NYlbfkN0DfGpUmuBPGo_pz_YD-zODZO_KUDzi28cV98iEDfWpY0QkV4M7ScXyNesXLC9cU_7MQ4K2VTnm3TkjXaS9g2ZVZQkrtC6zXY-7fwoncFhbMJjAmWzf4nJLJ1P5y-j4cCVyN2JGs_7uet59NvZE7LDV-QyHeeIMDvoZVvyKewZwFU2NOmqn0m5K6uWp8srbJ8WtUbwIPXly5jjw-GFFekFAXtfXkNP71iUqZpuWgkeUjQ91DXKF5Wrfu_BI76ddMo8EiLUfTPfgOrVG-9NFKJNN7RhLAYUJYpjrGO4oBsh8IqLiL1PsVhPHLIwIkl4k0k1F-wQSRfdp_VMldxAegRaCT6maYaaNbYIYy80UwsGz8_BOFCYO9rwijYMTgVTk4gfxDFS3qi_q6vpz45B2NZObVJ66rZrBk8QtZCkgqVuhUCo9BNsZAh21ENWOh_vAv3Wjlf-B2vmEs-6Tw-u8ZlZw204z9jubpvdKMiERhUjq4MdmGcxpmXoQdnNfO6i1ajKeQDvATlKyIlkNZ9t2iEkkDMuBvYW8qhA3T3zy5x2aWGQ%3D%3D&sjdu=3j2yV1Cyo1TUbNt3be92UkyflQrHHfeJU98511-PjypTohGCbtKLXKGMyNC4ZBEhioQBILBm_phwkHG6qPYoe4sB75h3UO-E-bADbF-VB5E&acatk=1iiut277nj3nc803&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hee18wpYCEjiXw%3D%3D&xkcb=SoD36_M32ex6KtTxTp2WbzkdCdPP&xpse=SoBc6_I32eyHPOxSzJ0ObzkdCdPP&xfps=64e1e2ec-17a4-4e1f-aa58-72d48bfcfa73&vjs=3
https://www.indeed.com/viewjob?jk=c133c2da099c4e5c&q=Manager&l=Oregon&tk=1iiustf7aj2pv86v&from=web&advn=5003183323737237&adid=441529635&ad=-6NYlbfkN0DfGpUmuBPGo_pz_YD-zODZO_KUDzi28cV98iEDfWpY0QkV4M7ScXyNesXLC9cU_7MQ4K2VTnm3TkjXaS9g2ZVZQkrtC6zXY-7fwoncFhbMJjAmWzf4nJLJ1P5y-j4cCVyN2JGs_7uet59NvZE7LDV-QyHeeIMDvoZVvyKewZwFU2NOmqn0m5K6uWp8srbJ8WtUbwIPXly5jjw-GFFekFAXtfXkNP71iUqZpuWgkeUjQ91DXKF5Wrfu_BI76ddMo8EiLUfTPfgOrVG-9NFKJNN7RhLAYUJYpjrGO4oBsh8IqLiL1PsVhPHLIwIkl4k0k1F-wQSRfdp_VMldxAegRaCT6maYaaNbYIYy80UwsGz8_BOFCYO9rwijYMTgVTk4gfxDFS3qi_q6vpz45B2NZObVJ66rZrBk8QtZCkgqVuhUCo9BNsZAh21ENWOh_vAv3Wjlf-B2vmEs-6Tw-u8ZlZw204z9jubpvdKMiERhUjq4MdmGcxpmXoQdnNfO6i1ajKeQDvATlKyIlkNZ9t2iEkkDMuBvYW8qhA3T3zy5x2aWGQ%3D%3D&sjdu=3j2yV1Cyo1TUbNt3be92UkyflQrHHfeJU98511-PjypTohGCbtKLXKGMyNC4ZBEhioQBILBm_phwkHG6qPYoe4sB75h3UO-E-bADbF-VB5E&acatk=1iiut277nj3nc803&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hee18wpYCEjiXw%3D%3D&xkcb=SoD36_M32ex6KtTxTp2WbzkdCdPP&xpse=SoBc6_I32eyHPOxSzJ0ObzkdCdPP&xfps=64e1e2ec-17a4-4e1f-aa58-72d48bfcfa73&vjs=3
https://www.indeed.com/viewjob?jk=e1f478670a121639&tk=1iiut3pugjdq6801&from=serp&vjs=3&advn=4750160611378&adid=441329545&ad=-6NYlbfkN0Cw3kHBzY2-sbH89-kQBWXmw8iOButlnCT2i-GoExjmaeEkk3UqeS7i7WfeQ4tuS_CUFC9OAPP7p-5x6ObmbR1Auewr8JpFRU5KVTtGWAKd7rrP_m_xR4B6PIEESyV4OBODtOo7B8K202iEm4eXnOfMyEa_7J7oW0cSxka-OqiPIsVkm1kGi46EDtEZ2jj5xDW5pywTj8jUAIoUNUZQ33ffWb2ZPlR2r5XnY_5vIg11VREFtwedoD5XZRejDQBzJxtXFDnLnFh8kCyBIsceSt4bfvRvljR0RpWYB0UCpsq6LJKi2hq1fKR4J0Q1hF3ck__8nQie7SEKLcLxY0zFenxi2flEkAsoVtQKpMkMCSu8RUxjsXoQ55_eDRuLGuP88pQC13US-A7ZweA_OJRZ6i_y4LREB6sEcDT7uAUMaoLjw-HwQHeOozGaLpvpajALI9MrSNDVYMTaxLen_fqyAY-7RZ3rIiYjHGb7dvTAud9bGOT1lFynMs_5-HFYS6rTQWZpkkiSoCtCNiXIywL2cXRH&xkcb=SoDR6_M32ex6KtTxTp2qbzkdCdPP&xpse=SoAK6_I32eyA5dROGZ0IbzkdCdPP&sjdu=Y99VqTW6wN_S_vOCJKdKG5isUZ89C7zfzIKUehrEJl0s7fqis5BhojTxMfS8t120
https://www.indeed.com/viewjob?jk=3ad58bf1c4e2a9ab&q=Manager&l=Oregon&tk=1iiut4n9g2ce60ii&from=web&advn=7474152924829792&adid=441198566&ad=-6NYlbfkN0B679Ec9dIov_E4km596yDtdtcJGpiLAoa06OmAJUyJqCMYTej-xOEhTYowmFrz2rBOvo7R4zVr21xZZRnfoQl8M8O3Jp3DfKZ31OSk4fHTMCf9xmAHL6tVpLFjRAIlhVxN0VYORNc7GP-i_lrgi3dwl_jJR_qdsuLkhBsiD9mK8UAeIMiafDIg7LM6xV5jGMeryzyFSaJVVB_3SMnokH23JuqEZdZXQM7YAej9tfzmalr4YFTnLH17mzSpvplcvcBh5gHZeM3lq7P1qUFhZhAo_AJnqurzFkznStdhH9wRS8iyE82fRpwYI62PyBmxWF0I5YbuOm0ukr2yFyxbS6nXE_fDWzaq-xof2_XFQA4BoiM9gRUmjfnh3z6xu6OhAgDszsRvV1jI_An5LuWvtBc-x__L5rDd_gY8IsiO1QHiH9PyJpNMre9eDiuCrulHDNcyA9qRu7sPZ63byqiUlnBe2GDGdFlbgJXSVoSf6SSHLOGxd5nhahMu5gjCrQD19cQYE5ho_FWrzaGo9s1r5r11I7-WvbHBsi9istQATbJ3Ew%3D%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hec-5L99BGvJBQ%3D%3D&xkcb=SoD46_M32eydL1RXah0MbzkdCdPP&xpse=SoCV6_I32eyaJGQh1B0NbzkdCdPP&xfps=7fffcbf5-0b66-42ab-a6b6-f948ceb44d1d&vjs=3
https://www.indeed.com/viewjob?jk=b6d1d2d99cfd4626&q=Manager&l=Oregon&tk=1iiut6m1aj2rn8h9&from=web&advn=8482392149568323&adid=395357308&ad=-6NYlbfkN0BhANBRuFDiQlykTk_f5WqU3VRutbw76PfsuhYR_xsAubCeOvH8N5wvTsZWid85AisIE5dVoRbYGdedj8EUEv622HUy0bZEMyETM00sTq1ktS_Gzr-uZkaScnSmNZwf4XRz0ySJbSsD5-Cho2B5tvn0OPmMOdEnLgoZb996uZK0Cby8RJfD2hFyCbw_eQmoK4DJy9nhKmEy7-N0s90V27mq51dbBgR7STJidOroB480znD77BPBzwXCyTub1asOe2iPMPLeObBR27nQEA61TVYBItcrkfDzUIpH65E5_SYw1xl276PuJU036lhq52tliEAFDPJuYb7zhRbH_NK0jHNYIgc_MiDAcA4mnWfJsqAugKRd6LRXNmWH0AJW2mdw1yxSEVFQzlwIEqoNXDW9ic6Pax8jebJ8eNwV1fBitLIsMVkrgLTuQb0-he5ImR0ML5BhHO_PCE6BfysruXvveyxLXd0Tivqexa3k5V0CFd7tGXhXwI_-t5Vf7m1Cmz1I3TY9Q9ba2fVgvSGm85i4-GoSk5LQroY-cbM%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=CPChkbYSGj-uQwC9ZAGMkg%3D%3D&xkcb=SoBs6_M32eyVEAxXWR0HbzkdCdPP&xpse=SoCW6_I32eyuF7RQFh0ObzkdCdPP&xfps=82515cca-d329-4e41-bceb-0b1e4e1595b4&vjs=3
https://www.indeed.com/viewjob?jk=40e026affa31e718&q=Manager&l=Oregon&tk=1iiut6m1aj2rn8h9&from=web&advn=3789332237640163&adid=441077018&ad=-6NYlbfkN0AcuqbIwQUESu1J8-t-XSYuIcKflnX-Ub3Vx_eoh2oszBuCFvHNUUznyJpq53gqLYy7s_W0X3trH0zcTz4HTYMsU-EOERVTKuGr-aRQKSWTYiAJAdPos_WtYIxKczDE6v5m9nzAD44OXRTu9IfeWxvJpRxIOxKU8dkLFd4U7a_uexoHB7iLhTFKW1-t9KZWAzG8OE48wgHSiZT-X3xwmbRU32iVOu4tssRbBepEd-8hKJTPMkPaepx7TELFwkkwOIXy0NGLEGcUZeAtV7mQK5MkQo4lSYHTqQL3wlJeEht2KCxajP4ATPhD6zDXTeOvuwweKJ4AqXNmO72Y2a9gaEmrzWgIOiV1In7b3TMjO17WQKvIze-0lMuubpJqEfhwno20ZwCPMSYg1uF3znRk-ObrgLV-zWDYTvMoidm9NhshSw-gnCgbuOwzE8QdSLlOxJTsYYaIYeSgpyxcSXvtYPWbnZKXY5zthwptZ1KMuz8mcXEeYz8e83m5up3udP3_qVvfDTG10MQyp7TzauRN060uv6iWgYgFzEYZKE_DD6NyLw%3D%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hefCPvrS1b-FHg%3D%3D&xkcb=SoBF6_M32eyVEAxXWR0FbzkdCdPP&xpse=SoAn6_I32eyqWGANUj0IbzkdCdPP&xfps=d992853d-4438-4734-96bd-91825b8cdda8&vjs=3
https://www.indeed.com/viewjob?jk=87d8c7e8276a78e1&q=Manager&l=Oregon&tk=1iiut9cvoj3ik845&from=web&advn=9870676938894803&adid=440321823&ad=-6NYlbfkN0C2UfSSKCHiynBoLqAD7-xaYKMx1TydwILxlgHeLy1ewTZGI287vVVVfmTUFPwDz0aLJndxn1PNRIrE_AOinZC4dAELCica_HCqkzNIWaOjbwrSyAe03rqnVQSn6kQgPJtwllT_hCy6iEBnSVLsZJz6Vs0tlna_-kFm-PrAPJzG6f5T8nSwGFxk_vA6d3ckDGn4e5cexSQLmL-qzvCsvR-6QDW5TcFkK3f0QZ0ax5Z3a6iH2oeC3uWi_vWeLydGH-xuNSnr0BaBL05LxvCllDikASq1HxyCLmC87Y48825-zwOrtjayenGUhymvTQRZYcLKcvybM9yAux-iVXxRCZnu9Kx4FNUVzxTVFsjf80crCavLSPEZtDvkLFkY9qATtZ0lPFfcz3F0-AOYOO2FIsLenvkflca8dK4dRowG15q_YOND3ruKv2rGt9otBVu7O5Qvr-d5-60l6vLSKfNoXz20U8pDcwNEr-T0yno3g55YAN3EI-QsRbJIi8ksIGk8sUwbmxpU2stHWA%3D%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hedLGu0qxP1yxw%3D%3D&xkcb=SoB46_M32eyqcRTxTp0DbzkdCdPP&xpse=SoBE6_I32eyoTORWBZ0ObzkdCdPP&xfps=3f733a8a-bb36-4673-9948-2ed90dcc2204&vjs=3
https://www.indeed.com/viewjob?jk=87d8c7e8276a78e1&q=Manager&l=Oregon&tk=1iiut9cvoj3ik845&from=web&advn=9870676938894803&adid=440321823&ad=-6NYlbfkN0C2UfSSKCHiynBoLqAD7-xaYKMx1TydwILxlgHeLy1ewTZGI287vVVVfmTUFPwDz0aLJndxn1PNRIrE_AOinZC4dAELCica_HCqkzNIWaOjbwrSyAe03rqnVQSn6kQgPJtwllT_hCy6iEBnSVLsZJz6Vs0tlna_-kFm-PrAPJzG6f5T8nSwGFxk_vA6d3ckDGn4e5cexSQLmL-qzvCsvR-6QDW5TcFkK3f0QZ0ax5Z3a6iH2oeC3uWi_vWeLydGH-xuNSnr0BaBL05LxvCllDikASq1HxyCLmC87Y48825-zwOrtjayenGUhymvTQRZYcLKcvybM9yAux-iVXxRCZnu9Kx4FNUVzxTVFsjf80crCavLSPEZtDvkLFkY9qATtZ0lPFfcz3F0-AOYOO2FIsLenvkflca8dK4dRowG15q_YOND3ruKv2rGt9otBVu7O5Qvr-d5-60l6vLSKfNoXz20U8pDcwNEr-T0yno3g55YAN3EI-QsRbJIi8ksIGk8sUwbmxpU2stHWA%3D%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hedLGu0qxP1yxw%3D%3D&xkcb=SoB46_M32eyqcRTxTp0DbzkdCdPP&xpse=SoBE6_I32eyoTORWBZ0ObzkdCdPP&xfps=3f733a8a-bb36-4673-9948-2ed90dcc2204&vjs=3
https://www.indeed.com/viewjob?jk=41cc57b52250a7af&q=Manager&l=Oregon&tk=1iiut9cvoj3ik845&from=web&advn=3057455203076706&adid=435274301&ad=-6NYlbfkN0Dtwdi9fXzjBWdPAieS4HyZhBAYd6g7eh1hbbO5V8ZwDVrNSsvxVg_UKMYf-2CEj1HRgF3vgJqHa_3KGlnglyJvRL8Ts5JagsGVVCGlIwwi5IobHBO1D7Cyy31Hey1ap8uv4B-3bFy3JJVCOOjRL-07cgmhaT-lslKexaatufPTPw-2kwX3kTl2oBLoryfuBzgC4BYg6v7yEaroSR2Cns8yrl8dS5TRwOV2uyetsDh-qE5vlJvqxLJ5l-Swbj4b2nPwYcDkCTJb2DaRQznc4nWQD4Os6Tx0bOqw82E6L0YZvpM-2i4bjRqUBsENyHcaxZ4hTSfiZnipeVT0K_lIlMP1fowG1c3Kjyl4ewiYkl77dT7HOQ6tnbOzd1_Kdm1bV5Nt8Na4lQ9GF6-wcHD80DgdkB9TxTYE77xxYhKAoTMK8YpMt9X17yrCJ-Bqm3aDqKekGfRW0Ob_L-Ttz217CbobWW_lED0j6yBw0ZRHqknFBUnNHvf4NT27XswrXWKf-9LDoLqMx6sCYzymz-FjWbdnsYH63iR75OCKzHjFRg9D3w%3D%3D&pub=4a1b367933fd867b19b072952f68dceb&camk=nUmJqO2E8ri7XfZLh629tw%3D%3D&xkcb=SoBC6_M32eyqcRTxTp0FbzkdCdPP&xpse=SoCy6_I32eykIJQv6R0ObzkdCdPP&xfps=34c7930e-2f73-4452-8304-9f252bf2a8a0&vjs=3
https://www.ziprecruiter.com/c/Rising-Star-Group-Llc/Job/Operations-Manager-General-Manager/-in-Portland,OR?jid=e6d3205974a7f559
https://www.ziprecruiter.com/c/Rising-Star-Group-Llc/Job/Operations-Manager-General-Manager/-in-Portland,OR?jid=e6d3205974a7f559
https://www.ziprecruiter.com/c/GloryBee-Foods/Job/Account-Manager/-in-Eugene,OR?jid=fdaa944ccf90aaf9
https://www.ziprecruiter.com/c/Dogtopia/Job/Store-Leader/-in-Lake-Oswego,OR?jid=29299b816c8fce41
https://www.ziprecruiter.com/c/Advantage-Dental/Job/Practice-Manager/-in-Eagle-Point,OR?jid=4a352013986eef1a
https://us.bebee.com/job/7529d9c7f0a2e473c584abf68831e0f4?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://us.bebee.com/job/7529d9c7f0a2e473c584abf68831e0f4?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.theladders.com/job/anticipated-business-administrator-shippensburg-area-school-district-sacramento-ca_75196640?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.theladders.com/job/anticipated-business-administrator-shippensburg-area-school-district-sacramento-ca_75196640?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.higheredjobs.com/admin/details.cfm?JobCode=178292629&utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.higheredjobs.com/admin/details.cfm?JobCode=178292629&utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://stantec.jobs/san-francisco-ca/general-manager-business-operations-leader/FF6EB400D95F4368831CEBAF43630C45/job/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://stantec.jobs/san-francisco-ca/general-manager-business-operations-leader/FF6EB400D95F4368831CEBAF43630C45/job/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.linkedin.com/jobs/view/business-development-rep-north-san-francisco-at-ahf-4136614162/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://us.bebee.com/job/3e94d74281a1ded7ceea1a7b34e4f8ac?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.adzuna.com/details/5017447818?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.ziprecruiter.com/c/HCVT/Job/Business-Management-Manager/-in-Los-Angeles,CA?jid=9ff221898f8f2cbb&utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.linkedin.com/jobs/view/global-support-manager-at-arc-4138509985/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.simplyhired.com/job/xh7_4CNi1vRCHRopjLRK9mK2Ez5iDuVidqqpLxbosxmIMy8J0uu-iw?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://us.bebee.com/job/13f19e6bb01ea5ee644a82412752b0d7?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://us.bebee.com/job/13f19e6bb01ea5ee644a82412752b0d7?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.linkedin.com/jobs/view/senior-manager-of-operations-at-ignite-human-capital-4138527613/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.linkedin.com/jobs/view/senior-manager-of-operations-at-ignite-human-capital-4138527613/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.glassdoor.com/job-listing/business-administration-business-manager-sunroad-automotive-JV_IC1147311_KO0,40_KE41,59.htm?jl=1009606133666&utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.glassdoor.com/job-listing/business-administration-business-manager-sunroad-automotive-JV_IC1147311_KO0,40_KE41,59.htm?jl=1009606133666&utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.linkedin.com/jobs/view/general-manager-residence-inn-and-springhill-suites-san-diego-downtown-bayfront-at-marriott-international-4138569208/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.linkedin.com/jobs/view/general-manager-residence-inn-and-springhill-suites-san-diego-downtown-bayfront-at-marriott-international-4138569208/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.ziprecruiter.com/c/Sony-Corporation/Job/Project-Manager,-Systems-&-Business-Intelligence/-in-San-Diego,CA?jid=309494907201d2da&utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.ziprecruiter.com/c/Sony-Corporation/Job/Project-Manager,-Systems-&-Business-Intelligence/-in-San-Diego,CA?jid=309494907201d2da&utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.linkedin.com/jobs/view/business-services-manager-at-clark-regional-wastewater-district-4138332349/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.linkedin.com/jobs/view/business-services-manager-at-clark-regional-wastewater-district-4138332349/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.ziprecruiter.com/c/Quench-USA/Job/Field-Service-Manager/-in-Vancouver,WA?jid=1e10410b042a2c75&utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.theladders.com/job/assistant-manager-of-business-development-port-of-longview-wa-longview-wa_74843086?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.theladders.com/job/assistant-manager-of-business-development-port-of-longview-wa-longview-wa_74843086?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
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o Business Analyst – Lacey Fire District 3 (Lacey, WA)  
o Sales Operations Manager – Cory M. Dean LLC (Kent, WA)  
o Customer Success Manager, Amazon Key – Ring (Seattle, WA)  
o Manager, Logistics Operations – Northwest Pathology, PS 
(Bellingham, WA)  
o Business Manager – Washington State University (Pullman, WA)  
o Property Manager – Ag World Support Systems (Cheney, WA)  

• Idaho - 6  
o Business Manager I – University of Idaho (Moscow, ID)  
o Project Manager or Senior Project Manager – University of Idaho 
(Moscow, ID)  
o Retail General Manager – Office Depot Office Max (Pocatello, ID)  
o Spa Manager – Coeur d’Alene Casino Resort Hotel (Worley, ID)  
o General Manager – Resolute Road Hospitality (Coeur d’Alene, ID)  
o Business Manager II – University of Idaho (Coeur d’Alene, ID)  

Southwest  
• Nevada  

o Senior Revenue Recognition Finance Manger – Microsoft (Reno, 
NV)  
o Retail Store Manager – The Slime Kitchen (Reno, NV)  
o Office Manager/Accountant - Culligan 93IL (Reno, NV)  
o Attractions Manager – Need 2 Speed (Reno, NV)  
o Business Program Manager – Microsoft (Reno, NV)  
o Director of Guest Experience – Grand Sierra Resort & Casino (Reno, 
NV)  
o Project Manager – Legal Match (Reno, NV)  
o Assistant Manager – KEDPLASMA (Las Vegas, NV)  

• Arizona  
• New Mexico  
• Colorado  
• Utah  

Midwest  
• Kansas  
• Oklahoma  
• Iowa  
• Nebraska  
• North Dakota  
• South Dakota  
• Minnesota  
• Montana  
• Wyoming  

The Rust Belt  
• New York  
• Pennsylvania  
• Ohio  

https://www.simplyhired.com/job/We2fG6REIjdtOboLH7WJjoT7FUhfR6TAZBI8wAvfzY0agNv5TyHZvg?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.simplyhired.com/job/HQX0I1HX9waiboF0rK8IjlmdphoFVnueTSgYZOGdGrb1xy3GRKW7HA?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.linkedin.com/jobs/view/customer-success-manager-amazon-key-at-ring-4137877941/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.indeed.com/viewjob?jk=c22a973e1124a644&tk=1iiv9rmeej3je85i&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=c22a973e1124a644&tk=1iiv9rmeej3je85i&from=serp&vjs=3
https://www.jobzmall.com/washington-state-university/job/business-manager-29?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.indeed.com/viewjob?jk=0d7e7cec08bff34e&q=manager&l=Spokane%2C+WA&tk=1iivbup882b8o002&from=web&advn=3926430336469280&adid=441257583&ad=-6NYlbfkN0D0hCnBWsYru2tMqJWmF-7Wy3Cnufv88oMp5W5kPSX8zKlUsRls9zRA51hPbl6Ep6oRRAiK2D9JtG2q0X3rsxoUfYJ4l251iH_d4UzQEhRGCHMTB387SyUyHs-AEj6hk_8f6Sk86AFMnbqFZ79UB-7bLEW7HmmYkXrXDNFcZqRCw7fqPS56btAvZ10WOBIlJImyPAhuibu3ieyEpxwAeZ_wIBomEl3IyDpG-XmA5W8-iB4yBhLVcNTbUhJOI07EdVSjQi9e8WDlCDqaFc3hNQxFIst2evACze-eIUozzrLAez4cl4PYjvv7XztV8HWlTxs90WKnkNw-KD-w0UCBDToajF_SAZa7VpzM8XlFlEoPxXJSZnplOfdkAE-5pPhYnZ2PYGyh2QTKFJjzniISxZzv-maBFbXLPfdt_6etoeePPTt51b-7TT8pIgGOXEN0Mz8z_hUTIDBnF19fIDGJHXKZpqtosmRPmksvT4ThRyz22l15Q5HL7wPLJ9winunt7HBdKBp63ydeZbi2KHQwS_bI&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0hecIR1tTiGgXIA%3D%3D&xkcb=SoCe6_M32ff09IwybJ0ObzkdCdPP&xpse=SoDX6_I32ffyDOyscJ0IbzkdCdPP&xfps=13c3e02e-a288-4fcd-8264-3483fbd98872&vjs=3
https://www.indeed.com/viewjob?jk=54043d6476e459a4&tk=1iivdgqv4ivb0864&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=0460c26cb133457e&tk=1iivdkjll23570af&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=0460c26cb133457e&tk=1iivdkjll23570af&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=12a5136dbf4c0ae7&tk=1iived2g22b8o014&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=b78ab02ee0b0d0f8&tk=1iivejfe8i03c85n&from=serp&vjs=3
https://www.indeed.com/viewjob?jk=ecae773bf31be154&tk=1iivenfmcj1dm802&from=serp&vjs=3
https://www.simplyhired.com/job/ZrZ7V5t2H65I0VlacFUkXPiyv-4ax-jdbyzSbYSmEOG1W6oZWamAlA?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.linkedin.com/jobs/view/senior-revenue-recognition-finance-manager-at-microsoft-4137001041/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.linkedin.com/jobs/view/senior-revenue-recognition-finance-manager-at-microsoft-4137001041/?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.indeed.com/jobs?q=manager&l=Reno%2C+NV&radius=35&start=10&vjk=ef33b6a4bfb83d8f
https://www.indeed.com/viewjob?jk=c26ca68ae172fbf1&tk=1iivf1t4p2809099&from=serp&vjs=3
https://www.indeed.com/viewjob?cmp=Need-2-Speed&t=Attractions+Manager&jk=002bfaa6da6e189e&q=manager&xpse=SoAs67I32fWhT4yl2p0LbzkdCdPP&xfps=f207a268-7368-458f-9901-b84f0f654143&xkcb=SoBk67M32fWlsRQh0R0AbzkdCdPP&vjs=3
https://www.theladders.com/job/business-program-manager-microsoft-reno-nv_77970529?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.theladders.com/job/director-of-guest-experience-grand-sierra-resort-and-casino-reno-nv_73335760?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.theladders.com/job/director-of-guest-experience-grand-sierra-resort-and-casino-reno-nv_73335760?utm_campaign=google_jobs_apply&utm_source=google_jobs_apply&utm_medium=organic
https://www.indeed.com/viewjob?jk=45b3f4d4e87f81f8&q=manager&l=Reno%2C+NV&tk=1iivfjml32b8o003&from=web&advn=9022640527713825&adid=440680798&ad=-6NYlbfkN0Dp9ZKpaK566ZlueUq3GEt9vMRTZP6ujpfmSbniT8B62ufeUFlxJic2nBctFwtyN97sGhOUZGUB8pkiwEVNE_L1Ffs-F4NkDZ-mJNqau5BzKNlOb8J3QCoNnNrV3ACuzmdvSI2uyHDMdvKHKKFZ5BfZZqK9gvOYa-qtOtX_wrZFkrHNu1I2f4RktAdporyxUpBFg6whivu5wTRFyRmbs9Nub7-v_m0LeNS4Af68nVhTVAtWTc1qay_Ywt-Oabl7BBN3Mvb9I1Yau2P6ZwH3k-rUjOXUwT-OhG_ohwCzi2-RsY7xI0PL3xm9Qr2LzWByGvCx0AUtWLnm8YDAYeJtCrczA1MH17j2ywAitEMCP0dGx6hGzBBVSO52djYCk4_J6REwLXLK52h0bq8v8Ah7RplMccqDZpW6aDO4-076Udy3hUfYM2faZEKgfqt38QchRW5kcLXBL2Q0EgC1_IiJTwC88lDbZjbT6lHFi_sAfxs3owd1FPlveZmerUmp7WeROsx2oXHyda8b0sgULlreikaMhBaJ3theBzDRDNwhznRIHF5XXsxyjkxG&pub=4a1b367933fd867b19b072952f68dceb&camk=ethIe0s0heez8EZQMQOY8Q%3D%3D&xkcb=SoAO6_M32fXBBmwyap0LbzkdCdPP&xpse=SoAm6_I32fXfxZgFuL0ObzkdCdPP&xfps=f078e214-528b-4f00-9700-6e5fb9d50178&vjs=3
https://www.indeed.com/viewjob?jk=b391faf3b29008f2&tk=1iivfta4mi01n82o&from=serp&vjs=3
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• Indiana  
• Michigan  
• Illinois  
• Missouri  
• Wisconsin  
• West Viriginia  

Mid-Atlantic/Northeast  
• Washington D.C.  
• Maryland  
• Delaware  
• New Jersey  
• Massachusetts  
• Rhode Island  
• New Hampshire  
• Maine  
• Vermont  
• Connecticut  

Southeast  
• Florida  
• Georgia  
• Tennessee  
• South Carolina  
• North Carolina  
• Virginia  
• Kentucky  
• Alabama  
• Mississippi  
• Louisiana  
• Arkansas  
• Texas  
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2-B Criteria: Letter of Support 
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Appendix 6 

6-A-2 Criteria: Worksheet for BAS Projected Expenditures 

Worksheet for BAS Business Management -Salon Projected Expenditures 

INSTRUCTIONAL Year 1 Year 2  Year 3 Year 4 NOTES 

Faculty FTE for FT 1.0 FTE 1.0 FTE 1.0 FTE 1.0 FTE 

1.0 FTE Business 
Management faculty 
Salon Management 
experience to teach 
45 credits  

Faculty FTE for PT Adjunct  1.0 FTE 1.0 FTE 1.0 FTE 1.0 FTE 
adjunct faculty to 
teach 45 credits  

Faculty FT Salaries/Benefits $150,000   $157,500   $165,375   $173,644  

New course 
development  
$1500/course + CWE, 
CPL, CPC work,  
instruction loaded 
rate +5% increase 
each year   

PT Faculty Adjunct 
Salaries/Benefits $75,000   $78,750   $82,688   $86,822  

New course 
development  
$1500/course + CWE, 
CPL, CPC work,  
instruction loaded 
rate +5% increase 
each year   

Faculty Support (Lab or 
Designated Teaching Assts, 
etc.)      
List: Center for teaching and 
learning support staff $30,000   $5,000   $5,000   $5,000  

Year 1 includes new 
course dev work 

Other instructional related 
expenditures      

        SUBTOTAL $255,000   $241,250   $253,063   $265,466   

OPERATING EXPENSES Year 1 Year 2  Year 3 Year 4 NOTES 

Academic Administration 
FTE (e.g. Chair, director, etc.) $10,000   $10,500   $11,025   $11,576  

10% of the Dean of 
Allied Health and 
Sciences with 5% 
increase (salary and 
benefits) 

Academic Administration-
other expenses      
Materials/supplies-required 
for teaching $1,000   $1,000   $1,000   $1,000   
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Travel for capstone meetings 
in district $1,000   $1,000   $1,000   $1,000   

Student Services Support      

Other Professional Support      

Communication / Marketing $5,000   $5,250   $5,513   $5,788  5% increase 

Other program supplies / 
services (Describe briefly 
below)      
Other program specific 
operation expenses      

SUBTOTAL $17,000   $17,750   $18,538   $19,364   

CAPITAL OUTLAY Year 1 Year 2  Year 3 Year 4 NOTES 

Library Resources: 
Purchase/Subscription/Acce
ss fees/Other $2,500   $2,500   $2,500   $2,500   
Technology equipment or 
resources $2,500   $2,500   $2,500   $2,500   
Other equipment required 
for program instruction      
Facilities/Renovations 
(specific to new program)      

SUBTOTAL $5,000   $5,000   $5,000   $5,000   
TOTAL PROJECTED 
EXPENDITURES $277,000   $264,000   $276,600   $289,830   
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6-A-3 Criteria: New Cosmetology Building Concept Design 
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Appendix 7 

7-A Criteria: NWCCU Accreditation Affirmation  
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7-B Criteria: Oregon Health Authority Memorandum of Understanding 
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