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The Pedestrian Safety program seeks to reduce the 
number of injuries and fatalities involving pedestrians 
in motor vehicle crashes on Oregon’s roads. The 
public information campaign supports that goal by 
encouraging pedestrians and drivers to watch out for 
one another, reduce distractions, follow common-
sense safety tips and respect Oregon’s right-of-way-
laws.

Gard supported TSD in this effort by developing and 
placing educational awareness media materials 
statewide, amplifying core messages and focusing 
on target audiences September - October 2022.

Program Background
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– Media Buy Dates: 09/19/22 - 10/31/22

– Geographic Areas: Oregon State 

– Total Budget:  $66,892 (+ $13,846.14 
added value)

– Media Areas: Social Media, Transit

– Total Impressions (Digital): 6,334,940

Paid Media Campaign Summary
Transit: Back to 
School Fall

Video: 
English/Spanish

Digital: Back to 
School and Fall
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2022 Messages
”No Matter the Season" – In 2022 to support the efforts reminding Oregonians 
of the safe user behaviors on shared multi-modal roads – similar messages to 
drivers, passengers and pedestrians were produced and placed on posters 
asking people to share the road and look out for one another no matter the 
season 

“Cross Safely” – To highlight White Cane Day during Pedestrian Safety Month, 
a series of new animated creatives were produced and placed to both 
encourage use of the cane to help blind pedestrians while traveling, and
help people driving to identify a blind or low vision person and yield to them. 

”Stand Out Together" – The new :30 video’s message focused on reminding 
viewers that no matter the season or weather, incorporating safe habits like 
wearing bright clothing, avoiding distractions and making sure to follow street 
signage keeps Oregonians safe and healthy.
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2022 Media Overview

Transit

“Look Out” (Silhouette 4)
145 postings

September – October 

Postcard

Spanish Translations
“Visibles En La Noche”

“Cruces Peatonal”

Facebook / 
Instagram 

“Cross Safely” (Turquoise, 
Purple, Purple – Dog Only, 

Gold, Blue) 
Feeds/Explore Page & 

Stories
September – October 

Video

”Stand Out Together” 
English/Spanish
Winter 2022 + 
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Post Card Overview
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Transit Overview
September – October 2022 
– Creative 

• ”Look Out” (Silhouette 4)

– Type: KING, Queen, Tails, Benches, 
Super Tail, Driver’s Side, Curb Side, 
Rear

– Target: Portland, Corvallis, 
Medford, Roseburg

– Postings: 112, 30 bench locations

– Total cost: $44,892 (+  $13,846.14 
added value)  
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Facebook &Instagram Overview
September – October 2022 
– Creative 

• ”Cross Safely” 
(Turquoise, Purple, 
Purple – Dog Only, 
Gold, Blue) 

– Target: 1x1 square 
(feeds/explore page), 
9x16 portraits (stories)

– Total cost: $22,000

– Impressions: 6,334,940 
imps
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Video Overview
November-February 2023
– Creative 

• “Stand Out Together” 
:30 English PSA

• “Resaltemos Juntos”
:30 Spanish PSA
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2022’s Pedestrian Safety program continued to support 
Oregon multiple multi-modal road users with messages tying 
them all together under the, “Look Out For Each Other” call 
to action. These included 

-Social Media highlighting ”White Cane Day” for the visually 
impaired.

-Transit focused on multi-modal road users and seasonality

-Video and print media focused on seasonality and sharing 
the road. 

In Conclusion
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Thank you.


