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Si desea obtener información sobre este proyecto traducida al español, sírvase llamar al 503-731-4128.  

Nếu quý vị muốn thông tin về dự án này được dịch sang tiếng Việt, xin gọi 503-731-4128.  

Если вы хотите чтобы информация об этом проекте была переведена на русский язык, 
пожалуйста, звоните по телефону 503-731-4128.  

如果您想瞭解這個項目，我們有提供繁體中文翻譯，請致電：503-731-4128 

如果您想了解这个项目，我们有提供简体中文翻译，请致电：503-731-4128 

For Americans with Disabilities Act or Civil Rights Title VI accommodations, translation/ interpretation 
services, or more information call 503-731-4128, TTY (800) 735-2900 or Oregon Relay Service 7-1
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Engagement Tools and Performance 

1 Engagement Tools and Performance 
This section includes details about ODOT tools used to support engagement for the Regional Mobility 
Pricing Project in spring 2022. Metrics are provided for website, email, social media, and paid advertising. 

1.1 Website 
Website visits in spring 2022 for the Oregon Tolling website (oregontolling.org). 

Figure -  Website visits in spring 2022 for the Oregon Tolling website (oregontolling.org). 

 

 

Visits 

13,703 

1 1 

No trend data 0) 

1500 

1250 

1000 

750 

500 

250 

4/6/2022 

Regional Mobility Pricing Project 

Page views 

19,277 
No trend data 0 

4/14/2022 4/22/2022 

Unique visitors 

11 ,927 
No trend data 0 

4/30/2022 

Returning visitors 

1,028 
No trend data 0 

51812022 5116/2022 

Bounce rate 

80.53% 
No trend data 0 

5124'2022 

- Unique visitors ,;a Annotatioe 
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Engagement Tools and Performance 

1.2 Emails 
Figure -  ODOT emails sent to promote the survey and spring engagement activities. 

Date Creative Summary Recipients Unique Opens 

4/28 

 

Email 
announcement 
about the survey to 
all ODOT tolling 
email subscribers 

7,334 2,410 

5/11 

 

Survey reminder in 
the UMO monthly 
newsletter 

12,881 4,625 

1 2 

Regional Mobility Pricing Project 

:-:•: Urban Mobi!;ty 
••••• STRATEGY Project Update 

;JF Brought to you by the Oregon Department of Transportation's 

JI/! Urban Mobility Office 

Share your voice! Complete a survey to help 
shape tolling on 1-5 and 1-205 

Public input will help us design a system that benefits 
communities, including those experiencing low incomes. 

The Oregon Department of TransportatiOn (ODOT) invites community feedt>acl< to gu ide 
hOw congestion pricing could work in the reg ion anel advance equity, including devetoping 
a toll discount or credit for people experiencing IOw incomes. 

«\l\.e know congestion pricing will be a big change tor the region, and to make this project 

work, we need ta hear from the community,• said Lucinda Broussard , ODOT Toll Program 

Director. «We're restmg some ideas like establishing transit credits for people experiencing 

low incomes, and potential toll discounts for other vehicle types and invite feedback to 

create equitable so/Utions_ • 

Helping People Experiencing Low Incomes 
Benefit From the Toll Program 

Tolls in PottJand are11 would be c(ilected elecuonica,.,, so d'l\ien MIUld not have to slow Of" stt,:, The itnll{1e 11bove is 

anexM!P/eofaneleclronlctol 

One of the most pressing questions people have about tolling coming to Oregon is, "How 

will you help people experiencing low incomes and how are they being considered in 

decision-mal<lng?~ Learn what is bt lOQ considered to htlp_R!Q~ 
i.n.C..9mn experience the benefits of tolling (travel time savings, reliability, and safety) 

While minimizing the burden of toll fees 

Other tolling news: 

• Congestion pricing, a type of tolling , is coming to 1-5 and 1-205 in the Portland 
metropolitan area. It will reduce traffic and make everyday travel safer. Take P-3..!1..in 
.thlUY.!YJ:Y. by May 16 to discover What congestion pricing could IOok like and tell 

us what you think 

• COOT details commitments for ~ j~eJ.2.n.3.1...M.ty~g 

floitol. 
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Engagement Tools and Performance 

1.3 Social Media Paid and Unpaid Posts 
Figure -  Social media posts to promote the survey and spring engagement activities. 

ODOT Social Media Performance 

Date Creative Body Link Reach Actions Amount 
Spent 

Twitter 

May 2 

 

We're tackling 
Portland's 
growing traffic 
problems on I-5 
and I-205 using a 
proven tool to 
reduce traffic: 
congestion 
pricing. Help 
shape the project 
and ways to 
address 
community needs 

Link 7,702 30 N/A 

Facebook 

May 2 
– May 
8 

 

 

Take part in our 
online survey 
about initial plans 
for congestion 
pricing – a type 
of tolling – to 
reduce traffic and 
make everyday 
travel safer on I-5 
and I-205. Help 
us design a 
system that 
benefits 
communities, 
including those 
experiencing low 
incomes. 

Link 166,656 6,757 $3,300 

Regional Mobility Pricing Project 

I 
l 3 

Share your voice! 

Shape what tolling could look like on 
1-5 and 1-205 to reduce traffic and 
make everyday travel safer, 

Share your voice! 

Shape what tolling could look like on 
1-5 and 1-205 Lo reduce traffic and 
make everyday travel safer. 

lnOregon JI, Department 
of Transportation 

Complete an onhne 
survey by 

MAY 16, 2022 

. ·.• Urban Mobility 
0 
-: ~ t "A! L (, • 

Complete an online 

survey by 

MAY 16, 2022 

·.·.• Urban ~ability 
·-:•: ~I ~AT(<, 

www.OregonTolling.org 

I 

Pages 

https://twitter.com/OregonDOT/status/1521150044665257985?cxt=HHwWgoC95f_5mpwqAAAA
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.facebook.com%2F100064844942251%2Fposts%2Fpfbid034rjrekkciw2jBr8cqMRwkmuyTc2QVtBRE5m6MWikGR2c1BCo4v4sTehkranShu5Wl%2F%3Fd%3Dn&amp;data=05%7C01%7CMKane%40kearnswest.com%7Cae843106e0704db543c008da57f5863e%7C51344e6568804bdc9b0ccb48e39ca3b5%7C0%7C1%7C637919009285359283%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&amp;sdata=fRApDQGutDAfCkGmUfca5G7%2Bn5rFz3aB3drMYXshvCY%3D&amp;reserved=0
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ODOT Social Media Performance 

May 3 
– May 
16 

 

Participe en 
nuestra encuesta 
en línea sobre 
los planes 
iniciales de las 
cuotas en las 
autopistas para 
reducir el tráfico 
y hacer que los 
viajes diarios 
sean más 
seguros en el I-5 
e I-205. 
Ayúdenos a 
diseñar un 
sistema que 
beneficie a las 
comunidades, 
incluyendo a 
personas con 
bajos ingresos. 

  

Complete una 
encuesta en 
línea antes del 
16 de mayo. 
¡Queremos 
escuchar su 
opinión! 

 

N/A 42,744 1,032 $950 

Instagram 

Regional Mobility Pricing Project 

iHaga oir su voz! 

Ayude a dar forma a la aplicaci6n 
del peaje en la 1-5 y la 1-205 para 
reducir el trafico y hacer mas 
seguros los desplazamientos diarios. 

lnOregon JI, Department 
of Transportation 

Complete una 

encuesta en linea 

antes 

del 16 de mayo 
de 2022 

I 
·.•.• Urban Mobility 
: •:•: PA,..TEGY 

www.OregonTolling.org Page6 
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ODOT Social Media Performance 

May 3 
– May 
4 

 

 

 

Shape what 
tolling could look 
like on I-5 and I-
205 to reduce 
traffic and make 
everyday travel 
safer.  

Take our survey! 

N/A  40,632 9,945 $350 

Regional Mobility Pricing Project 
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ODOT Social Media Performance 

May 5 
– May 
6 

 

 

 

 

Shape what 
tolling could look 
like on I-5 and I-
205 to reduce 
traffic and make 
everyday travel 
safer.  

Take our survey! 

N/A 38,272 7,178 $350 

Regional Mobility Pricing Project 
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Engagement Tools and Performance 

ODOT Social Media Performance 

May 
12 – 
May 
13 

 

 

Shape what 
tolling could look 
like on I-5 and I-
205 to reduce 
traffic and make 
everyday travel 
safer.  

Take our survey! 

N/A 25,505 4,188 $250 

LinkedIn 

May 4 

 

How would 
congestion 
pricing affect 
your business or 
commute? Take 
part in our online 
survey about 
initial congestion 
pricing – a type 
of tolling – to 
reduce traffic and 
make everyday 
travel safer on I-5 
and I-205. Help 
us design a 
system that 
benefits 
communities, 
including those 
experiencing low 
incomes.  

Link 11,468 7 N/A 

 

Regional Mobility Pricing Project 

Share your voice! 

Shape whet tollong could loolt hke on 
1-5 nd 1-205 to raduce traffic and 
make everyday travti safer 

lnOregon JI, Department 
of Transportation 

Complete an onlme 

survey by 

MAY 16, 2022 
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1.4 Paid Advertising in Regional and Multicultural Publications 
Figure -  Digital advertisements to promote the survey and spring engagement activities. 

Publication Ad  Cost Run 
dates Impressions Clicks 

The Skanner 
 

 

$1500 May 2 – 
May 9 75,000 N/A 

The Portland Observer 
 

 

$800 May 2 – 
May 16 2,963 1 

Pamplin Media 
(Portland Tribune) 

 

Portland 
Tribune - 

$995/week 
 

May 10 – 
May 16 379,524 

 
 

611 

The Columbian 

 

$500 ($100k a 
week/$5 CPM) 

May 2 – 
May 9 99,997 22 

The Oregonian 

 

$1,000 May 2 – 
May 9 

145,256 
 

114 
 

Viet NNN 

 

$280 
 

May 2 – 
May 9 6,552 N/A 

 

Regional Mobility Pricing Project 
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Engagement Tools and Performance 

Figure -  Print advertisements to promote the survey and spring engagement activities. 

Publication Ad  Est. Cost Run 
dates Circulation 

El Latino de Hoy 
 

 

 
 

$425 – 1 week 

May 4 – 
May 11 25,000 

Regional Mobility Pricing Project 
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