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Colorectal Cancer Screening
Marketing Resource Guide

This packet was prepared by the Oregon Rural Practice-based Research Network (ORPRN) as
part of a technical assistance contract with the Oregon Health Authority (OHA) Transformation
Center. While there are a number of colorectal cancer (CRC) marketing resources available on
the internet, this resource provides a summary of selected materials and campaigns from national
organizations. Please access printable materials through the links provided near each resource.

While there are challenges to evaluate mass marketing campaigns, research shows that tailored
messaging for specific populations, settings, and context can be effective. ORPRN uses a
participatory approach to tailor messaging for specific health topics through a process called
Boot Camp Translation. To learn more about this service, please contact ORPRN team members
and see page 8 in this resource guide. Please refer to the Guide to Community Preventive
Services for more information on evidence-based interventions.

List of Acronyms

ACS American Cancer Society

BCT Boot Camp Translation

CCCR Center for Colon Cancer Research

CDC Centers for Disease Control and Prevention
CRC Colorectal Cancer

NCCRT National Colorectal Cancer Roundtable

ORPRN Oregon Rural Practice-based Research Network

For more information or questions about this resource, please contact:

Melinda Davis Robyn Pham

Director of Community Engaged Research, ORPRN Project Manager, ORPRN

Research Assistant Professor, Department of Family pharo@ohsu.edu | (503) 494-3626
Medicine

Assistant Professor, OHSU/PSU School of Public Health
davismel@ohsu.edu | (503) 494-4365


https://www.thecommunityguide.org/
https://www.thecommunityguide.org/
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Brochures

American Cancer Society

Get Tested for Colon Cancer

12 page brochure that encourages patients to talk
with providers about colorectal cancer screening and

=8 They know provides a list of questions to ask to help facilitate
how to prevent .
colon cancer — the conversation.
and you can, too.
Take a look inside. English
Spanish
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Centers for Disease Control and Prevention (CDC)
Various brochures for patients including:

e Colorectal Cancer Screening Saves Lives
Fast Facts insert

Screening Saves Lives

Colorectal cancer is the second leading cancer killer—
but it doesn't have to be.

°
Colorectal Cancer o Questions to Ask Your Doctor
e Screening Tests At-A-Glance

Screen for Life Campaign

IF YOU ARE 50 OR OLDER, YOU NEED COLON CANCER SCREENING!

COLON CANCER COLON CANCER
CAN BE PREVENTED. SCREENING OPTIONS. GET SCREENED TODAY!

National Colorectal Cancer Roundtable
Patient Brochure

Trifold front and back brochure that provides an
overview of colorectal cancer, prevention, and
screening options for patients.

English
Spanish



mailto:English%20http://www.cancer.org/acs/groups/content/@nho/documents/document/theyknowhowpdf.pdf
mailto:English%20http://www.cancer.org/acs/groups/content/@nho/documents/document/theyknowhowpdf.pdf
http://www.cancer.org/acs/groups/content/documents/document/acspc-024407.pdf
http://www.cdc.gov/cancer/colorectal/sfl/publications/brochures.htm
http://nccrt.org/wp-content/uploads/0128.01_ColonCancerTrifoldBrochureUSLetter-ENG.pdf
http://nccrt.org/wp-content/plugins/download-monitor/download.php?id=167
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Tests to Find Cancer

Ask your doctor or nurse about these tess.
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your butt?

Fact: 9 of 10 times colon cancer
is beatable if caught early.

If everybody starting st age B0 had regular screening test, ak loast 1 in 5 desths

from this cancer oould be avoided. Colon cancer is preventable and brestable. o

you are B0 or clder, be bald, talk to your healthoare provider, your family members
and your friends about a routine colon cancer soreening exam today!

A simple test saves lives.
For answers call: 1-800-ACS-2348 &
or visit www.cancer.org

American Cancer Society

Wall Chart: Cancer Early Detection Guidelines
Chart explains ACS guidelines and recommendations
for early detection of cancer in asymptomatic
patients. Print from the link provided below or call
1-800-227-2345 to order.

English/Spanish

Center for Colon Cancer Research

What’s Up Your Butt Campaign

Three campaigns with various mediums for your
setting.

Available medium: Ads, direct mail postcards,
posters, billboards

Formats: InDesign, PDF, Photoshop

Website


http://www.cancer.org/acs/groups/content/@editorial/documents/document/acspc-046321.pdf
file://///ohsum01.ohsu.edu/OHSU/OHSU%20Shared/Restricted/RA/A_ORPRN/Projects/OHA%20CRC%20TA%20Contract/5%20TA/Marketing/CCCR%20Toolkit.html
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A oo *\ National Colorectal
\ American Cancer Society ‘

90% | 40% Cancer Roundtable
Colorectal Cancer Catching it

R & | ) Colon Cancer Flyer
gL LL T ™ Early Infographic Personal story from a
: Latino family; provides
PDF

education on screening.

English/Spanish
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Basic Fact Sheet

Family Plz

CDC

Over 12 different flyers and P A_won:ene.-ss POST?I‘S

fact sheets available on the oy . highlighting family

CDC Colorectal Cancer members with colorectal

website. cancer. Additional designs
S available.
e

Website GG e 850

Posters

Center for Colon Cancer
Research
Factual Campaign

Available medium: Ads,
direct mail postcards,
posters, billboards

1

Fact: 9 of 10 times colon cancer

is Deatable f caught early. Formats: InDesign, PDF,
Photoshop

Website



http://www.cancer.org/acs/groups/content/@marketing/documents/image/acspc-047433.pdf
http://www.cdc.gov/cancer/colorectal/sfl/publications/posters.htm
http://cccr.sc.edu/outreach/toolkit
http://nccrt.org/wp-content/uploads/0127.95_ColonCancerPrevention_flyer-RFLO.pdf
http://familyplz.org/popup/pages.php?page=JOIN+IN+THE+EFFORT%21
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Postcards

CDC
6 postcard designs in English and Spanish

SACT: Colorectal cancer doesn't always
cause symptoms, especially early on.

Campaign Postcards

FACT: There are several kinds of
screening tests for colorectal cancer.

COLON CANCER CAN BE PREVENTED National Colorectal Cancer Roundtable
EL CANCER DE COLON PUEDE SER PREVENIDO 5 postcard designs in English and Spanish

Colon Cancer Postcards

If you are 50 or older, you're at a higher risk for colon cancer - even
if you are healthy. Ask your doctor for a screening test. You can do
a simple test at home.

Models imed for illustrative purposes anly.

Sitienes 50 afios 0 mas, estas a un mayor riesgo del cancer de
colon, incluso si te sientes saludable. Pide a tu médico una prueba
de deteccion. Puedes hacerte una prueba simple en tu casa.

Additional campaigns with postcard
templates:

o  The Cancer You Can Prevent

e  Blue Star/March Marketing Kit

e  What's Up Your Butt



http://www.cdc.gov/cancer/colorectal/sfl/publications/postcards.htm
http://nccrt.org/tools/80-percent-by-2018/hispanics-latinos-companion-guide/
http://thecanceryoucanprevent.org/resources/
http://nccrt.org/about/public-education/blue-star-marketing-kit/
http://cccr.sc.edu/outreach/toolkit
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Marketing Campaigns

You have the power to do something
about colorectal cancer—get screened.

Make an appointment today! | My appointment:

Talk with your health care provider Date
to ask if it's the right time to get ' Time
screened and which screening
method may be best for you.

! Doctor's name

: Phone number

To learn more about colorectal cancer and screening, visit www.LoveYourColon.org.

©2015 Genentech, Inc., South San Francisco, CA | MCM/020215/0040 | February 2015

. FIFTY OR OLDER?
GET SCREENED FOR
COLON CANCER.

PREVENTABL
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Love Your Colon

Resources for payers, providers, employers, and
communities including materials to help educate
members about colorectal cancer and screening.

Materials include: reminder cards, pledge cards,
information on preparing for screenings, how to talk
to your doctor about screenings, fact sheets. Available
in English, Spanish, and Chinese.

Website

National Colorectal Cancer Roundtable

Blue Star/March Marketing Kit

Kit includes event and activity ideas, downloadable
templates, public relations and media suggestions.

Materials include: postcards, magnets, PowerPoint
templates, PSA templates, radio PSA examples, web
banners

Campaign materials



http://www.loveyourcolon.org/payers/additional-resources
http://nccrt.org/about/public-education/blue-star-marketing-kit/
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Customized Campaigns

The Cancer You Can Prevent

Customized campaign for your county/region

This campaign was created by the OHA and gathers
the voices and pictures of community members to raise
awareness in your community. If you're interested in
bringing this campaign to your region, please visit the
website and contact Patricia Schoonmaker at
patricia.schoonmaker@state.or.us.

[ got screened.
Now, I'm talking ab

Screening can prevent
colorectal cancer or catch the
#2 cancer killer early when

it's highly treatable.

If you've been screened, please
talk about your experience.
And encourage others to get
screened too.

COLORECTAL CANCER
The cancer you can prevent.

www.TheCancerYouCanPrevent.org

Hemkh G L masire o I Materials include: br.ochures, posters,.f!yers, cu?tomlzed
i -.. letters, reference guides, county specific materials

Boot Camp Translation (BCT)

Farm Auction Member specific education and material development

Take Action This program uses a community-based participatory
' research approach to identify community-developed
solutions to share research specific evidence through
tailored messages specific to their community.
Examples of custom marketing materials from a BCT
group in rural Colorado are shown left.

BCT programs work with community members (e.g.
CAGs) over the course of 1 year. Participants attend
quarterly retreats to learn about the health topic of
choice, identify how to phrase key messages, and
develop ways to disseminate the messaging in their
community.

Talk to your doctor!

Outcomes for BCT programs focused on colon cancer
prevention in rural settings saw the following results:

® Increase in screening rates
e 70% of community members saw materials
e Engaged more than 300 community members

For more information on holding a BCT program in your

region, please contact ORPRN.

Additional customizable resources:
e  MIYO (Mdake it Your Own)



http://thecanceryoucanprevent.org/
mailto:patricia.schoonmaker@state.or.us
http://www.miyoworks.org/login/auth
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Additional Resources

(T4
-
to Reach the Unscreened
f

80% by 2018 Communications Guidebook

Includes market research from the American Cancer
Society with guidance from the NCCRT Public Awareness
Task Group. Guidebook is designed to help education,
empower and mobilize three key audiences who are not
getting screened:

e Newly insured
e Insured, procrastinator /rationalizer
e Financially challenged

Communications Guidebook

Hispanics/Latinos and Colorectal Cancer Companion
Guide

Supplement to the 80% by 2018 Communications
Guidebook, updated in February 2016. Information is
based on market research specific to Hispanics/Latinos
that are not up-to-date with recommended screening.

Hispanics/Latinos Guide

Additional CDC resources:
Public Service Announcements (PSAs)
Buttons and Badges for Websites



http://nccrt.org/wp-content/uploads/CRC-Communications-Guidebook-2016-FINAL-7mb.pdf
http://nccrt.org/wp-content/plugins/download-monitor/download.php?id=172
http://www.cdc.gov/cancer/colorectal/sfl/psa.htm
http://www.cdc.gov/cancer/colorectal/sfl/badges.htm

