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Recommendation  Recommendation to all agencies 

Agencies need to increase social marketing focus on raising awareness of behavioral 
health services and supports. Development of this messaging needs to include 
collaboration with youth and families and include the use of the most current social 
media platforms to increase message penetration. 

Messaging needs to be consistent across agencies and shared widely with providers 
and others with an aim of consistency and optimizing reach. 

Council Lead Sandy Bumpus           Sub-committee Communications  

Response requested Agencies report on feasibility of recommendation implementation to System of Care 
Advisory in July 2020 and current plans. 

Council Actions Members of the System of Care Advisory are willing to support this work by 
collaborating with the relevant agencies, providing input and advocating as necessary. 

Problem Statement  Families and youth report a lack of knowledge around services available and what is 
still open to them. Families are in crisis, are traumatized and need basic information on 
how to access both basic needs and other care and services. 

Purpose & Scope 
Recommendation to agencies: 
Provide or contract with others to provide information to families, youth, young adults 
around access to care and services during and after COVID-19, helping people find the 
right door to find help. This needs to be a public relations firm; or dedicated team in 
order to be effective and to have the bandwidth that is needed to support the need. The 
work needs to recognize that younger generations are using social media and not 
traditional media. 
Method: social media and traditional media campaigns.   
To include: 

- PSAs, branding, and coordination of effort across all child serving systems.  
- Develop a communications campaign to get comprehensive information about how 

to connect to the services and supports available within the System of Care.  
- Information provided at a level that is readable across all populations. 
- Regional level and state-wide information around access to the continuum of 

services (prevention/early intervention, intervention, intensive and crisis 
stabilization) that are available. 

Target populations:  
- Higher risk families (poverty, immigrant, non-English speaking / English as a 

second language) 
- “system weary” families and youth.  
- Both OHP and non-OHP populations, especially the uninsured.  

Timescale 
Needs immediate attention 

Stakeholders 
• Children, young people 

• Parents Families and care givers 
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• Juvenile Justice and the Oregon Youth Authority, OHA, ODE, DHS, DCBS 

• Coordinated Care Organizations (CCOs)/ Insurers 

• Providers 

• The Children’s System of Care 

Family, Child and 
Young Adult Impact 
and Future State 

Children and youth, ages 0-25 years of age, and their families, with identified needs in 
the system will have access to the supports and services required to meet their needs, 
including health, behavioral health, education and other social determinants of health.  

Stigma around asking for help will be decreased. 

Expected Outcomes 

 

• Increased knowledge of and access to the appropriate level of services 

 

• Children and youth will have access to the right service, at the right time for the 
right duration to facilitate continuity of care, and to reduce the need for service 
disruptions. 

• Increased awareness of behavioral health services available, both crisis and 
ongoing 

Funding and 
Resources 

Needs assessment by relevant agency 

  

 


