Pitching Media on The Cancer You Can Prevent Campaign

Hi XXXX,

[Community] is part of a new campaign to encourage Oregonians to get screened for colorectal cancer, which is the second most deadly form of cancer. Do you have a second to talk about the campaign? 
Guided by a research finding that people are much more likely to get screened if they are encouraged by someone they know and trust, the campaign takes a truly innovative approach. It empowers already screened men and women to serve as champions and to encourage people they know to get screened.
This is a critical issue here in [Community] where there is a higher mortality rate due to colorectal cancer compared to the state average [see OSCaR data enclosed to determine if this is true. If not, use the below statistic.] 
Only 59 percent of Oregonians are getting screened compared to 80.5 percent for breast cancer screening and 81.7 percent for cervical cancer screening.
Your coverage can help already screened [Community] residents understand the powerful role they can play in saving lives by sharing their story.

Colorectal cancer is the most deadly form of cancer, but it doesn’t have to be. Screening can prevent the cancer or catch it early when it’s highly treatable, but too few men and women here in [Community] are being screened, which needlessly puts their lives at risk. Only 59 percent of people are getting screened regularly for colorectal cancer, compared to 80.5 percent for mammography and 81.7 percent for cervical cancer screening [Use here if not used above].
I have some ideas for how you might cover this. For example:

· I can put you in touch with two local residents with personal stories about the cancer and getting screened.

· We have tips from people who have been screened about why to do it and what to expect. 

· You can interview a local health care provider (I have someone I can put you in touch with) about the importance of being screened and the different screening methods—most insurance plans cover 100% of the cost of screening with no co-pays or deductibles. Even without insurance, there are low cost, reliable options.

Would you consider doing a story on the campaign and this important issue? I’d be happy to connect you with these local spokespersons, experts from the [XXX County Health Department/Tribe/Organization] and Oregon Health Authority. 

To learn more, visit www.TheCancerYouCanPrevent.org.

Thank you for your time and consideration!
XXXX
