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Learning Objectives

• Understand the tobacco retail environment across 
Oregon, including the ways Big Tobacco targets youth, 
communities of color, and low-income residents.

• Align assessment findings with community readiness 
and grantee work plans.

• Prepare to disseminate assessment findings in local 
communities.   
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$8.6 billion
National advertising and promotional 
expenditures for cigarettes and smokeless 
tobacco in 2017

CENTER FOR PREVENTION 

AND HEALTH PROMOTION

Big Tobacco and the Retail Environment

$7.3 billion National advertising and promotional 
expenditures for cigarettes in 2017 at point 
of sale
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The tobacco 
industry spends 
78% of its 
marketing 
dollars at the 
point of sale.
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UNDERSTANDING OUR DATA

Assessing Oregon Tobacco Retailers
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Assessment Snapshot

3,100 Tobacco retailers in Oregon 
(minor accessible)

2,000 Retail assessments completed

36
Counties participated 

(both ADPEP and TPEP)

2 Tribal partners participated
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Assessment Tool

2018 data will provide a 
baseline for all future 
assessments.

Oregon is one of the first 
states to include alcohol 
in a tobacco retail 
environment assessment. 
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Assessment Process
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“Coalition members volunteered to help with the assessment, which 
increases our capacity, making it easier for us to assess all of the 
tobacco retails. There is so much to see that I had taken for granted 
and hadn’t noticed before.”  

- Staff Member 

“I also noticed fewer cigarette advertisements and more e-cigarette 
products than in previous years.” 

- Volunteer 
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Percentage of Retail Store Types

9

Store Type Percentage

Mini Mart (including Gas) 63%

Market 10%

Grocery Store 10%

Drug Store 5%

Other 4%

Tobacco Shop 1%

Certified Smoke Shops 0.33%
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Outdoor Ads

Nearly 50 percent of 

tobacco retailers had 
outside advertising for at 
least one product
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98%

Popular Products

68% 91%

90%
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Price Promotions

63 percent of retailers offered 
a price discount for at least one 
tobacco product

57 percent of retailers 
advertised cigarillos for less 
than $1
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Price Promotions
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“During a retail assessment, we were approached by 
the store owner, who made a comment about how 
tobacco companies are experts at making money. He 
said that he sells tobacco products cheaper than what 
he buys them for. In return, tobacco companies send 
him checks if he’s keeping their products at the lowest 
price.”

- Youth Volunteer 
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Flavored Products

93 percent of retailers sold fruit- and candy-flavored products

23 percent of retailers placed products within a foot of candy 
or toys

“One of the things I noticed was that stores farther out, like on the 
outskirts of town, seemed to have more tobacco paraphernalia around 
candy and bright colored objects that kids are drawn to look at.”

- Volunteer
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Flavored Products

Of retailers that sold cigarettes, 96 percent sold menthol products.

15



Health Promotion and Chronic Disease Prevention

PUBLIC HEALTH DIVISION

Tobacco Industry Tactics

Big Tobacco spent $7.3 billion in advertising and 
promotional expenditures for cigarettes at the 
point of sale in 2017.

Big Tobacco spends over $100 million each year 
in Oregon.
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Questions?
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COUNTERING THE INDUSTRY

Solutions to Combat Marketing
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1) Sustained funding of 
comprehensive programs

2) Tobacco price increases

3) 100% smoke-free policies

4) Cessation access

5) Hard-hitting media 
campaigns

6) Comprehensive point of 
sale restrictions

We know what works for tobacco prevention.

http://www.nap.edu/catalog/11795.html
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Factors that affect health

Socioeconomic Factors

Changing the Context

to make individuals’ default 

decisions healthy

Long-lasting Protective 

Interventions

Clinical

Interventions

Counseling 

& Education

Largest

Impact

Smallest

Impact

Point-of-sale policies
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Point-of-Sale Strategies: A Tobacco Control Guide
by Center for Public Health Systems Science
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Policy Priorities

• Tobacco Retail Licensure

• Raising the Price of 
Tobacco Through Non-
Tax Approaches

• Regulating Flavored 
Tobacco Products

• Proximity and Density 

• Tobacco-Free Pharmacies
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Community Context
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Clatsop County
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Clackamas County
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HPCDP Connection: Tobacco Retail Environment

Tobacco Retailer Licensing Playbook

http://www.changelabsolutions.org/sites/default/files/TRL_Playbook_FINAL_2015051
1.pdf

Regulating Flavored Tobacco Products

https://www.publichealthlawcenter.org/sites/default/files/resources/Regulating-
Flavored-Tobacco-Products-2017.pdf

How to Reduce Tobacco Retailer Density and Why

http://countertobacco.org/wp-
content/uploads/2017/03/Tobacco_Retailer_Licensing_Density-
Infographic_FINAL_20170202.pdf
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https://www.oregon.gov/oha/PH/DISEASESCONDITIONS/CHRONICDISEASE/HPCDPCONNECTION/TOBACCO/Pages/RetailLicensing.aspx

http://www.changelabsolutions.org/sites/default/files/TRL_Playbook_FINAL_20150511.pdf
https://www.publichealthlawcenter.org/sites/default/files/resources/Regulating-Flavored-Tobacco-Products-2017.pdf
http://countertobacco.org/wp-content/uploads/2017/03/Tobacco_Retailer_Licensing_Density-Infographic_FINAL_20170202.pdf
https://www.oregon.gov/oha/PH/DISEASESCONDITIONS/CHRONICDISEASE/HPCDPCONNECTION/TOBACCO/Pages/RetailLicensing.aspx
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Questions?
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TAKING ACTION
Disseminating Results in Your Community
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Products

Reports

• Fact Sheets

• Data Summaries

Coming soon!

• Statewide

• County Retail Assessment 
Summaries

Earned Media 

• Toolkit
– Email announcement

– Press release

– Social media posts

– Newsletter article

– Talking points

– PPT presentation

• Technical Assistance 
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Upcoming Webinars

Wednesday, May 8, 2019 10:30 am – 12:00 pm

Retail Environment Assessment: Media Toolkit

Wednesday, May 15, 2019 10:30 am – 12:00 pm

Retail Environment Assessment: Alcohol Results
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https://urldefense.proofpoint.com/v2/url?u=https-3A__attendee.gotowebinar.com_register_3614389787543360269&d=DwMFAg&c=7gilq_oJKU2hnacFUWFTuYqjMQ111TRstgx6WoATdXo&r=UKD7b5TQGbZlJT84MViObnOMNFy00Jbr87BxfAGNd3ui86OS7DDT946ojJE74dAG&m=WY2IP_u6uWwV2QmQnnuHE85AWf0RPFJ7VcHo_1eyVPE&s=WxvR03yGpC0gZM49G4LccH8HgiulfMnb0opSnLt9AWI&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__attendee.gotowebinar.com_register_260162441225411853&d=DwMFAg&c=7gilq_oJKU2hnacFUWFTuYqjMQ111TRstgx6WoATdXo&r=UKD7b5TQGbZlJT84MViObnOMNFy00Jbr87BxfAGNd3ui86OS7DDT946ojJE74dAG&m=WY2IP_u6uWwV2QmQnnuHE85AWf0RPFJ7VcHo_1eyVPE&s=ng3frLhFe-KiBPL_gWWhsl4Pfw4TTAswbiudFUrpAjw&e=


Health Promotion and Chronic Disease Prevention

PUBLIC HEALTH DIVISION

Questions?
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THANK YOU!

QUESTIONS OR CONCERNS?

SARAH WYLIE, OHA HEALTH PROMOTION STRATEGIST

SARAH.A.WYLIE@DHSOHA.STATE.OR.US

(971) 673-1051

mailto:SARAH.A.WYLIE@DHSOHA.STATE.OR.US

