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To assess the store, retailers must 

• Be accessible to under 21 
• Be open and safe 
• Sell at least one form of tobacco product 

If the retailer does not fit the criteria, even if it is on your list. You do not need 
to assess.  

• For all stores: conduct exterior assessments without permission 

• For large stores: don’t need to ask permission. If asked, you can explain 
the study and provide information letter if needed 

• For small stores: better to ask permission, provide information letter if 
needed 

Introducing yourself: 

Hello, my name is _______________. We are working on a project in our 
community where we are assessing the kinds of products that are sold in our 
stores.  

Would you mind if I looked around? This is not an inspection. It will only take 
a few minutes and I will not get in the way of your customers. 

 

 
Photo Opportunity! All photos taken will be compiled, organized and 
posted on HPCDP Connection is a photo library.  

General Photo guidelines:  

• No people 
• High image quality 
• Close-up shots (if possible) with minimal distractions 
• Rule of Thirds 

o Image should be imagined as divided into nine equal parts by 
two equally spaced horizontal lines and two equally spaced 
vertical lines, and that important compositional elements 
should be placed along these lines or their intersections 

 

 



  

Field notes: 
Have any comment about the survey? Saw something interesting that you 
would like us to know about? Valuable interaction with a store retailer? Any 
“aha” moments you would like to share? Include here: 
 

 



 



 



 

 

 

 

 

 

 

 

 

  

Beer 

Wine 

Malt Liquor-not flavored 

Definition:  A beer with a high alcohol content. Commonly sold in 40 fluid ounce 
bottles. 



 

 

 

 

 

 

 

 

 

 

 

Wine Coolers and Alcopops 

Definition: An alcoholic beverages, made from fruit juice and wine or malt liquor in 
combination with sugar and sometimes carbonation. Flavors may vary.  

Hard Cider 

Definition: An alcoholic beverages, made mainly from the juices of apples. For this 
assessment we will be focusing on ANY hard ciders flavors. It is not necessary to 
identify individual flavor types.  

Sugary Drinks 

Definition: Any soda, slushy, flavored milk, sports or energy drinks that do not 
explicitly say no sugar added/ no calories and/or diet.  
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  More examples: Alcohol advertising 

Examples: Alcohol and university cobranded advertisements 

More examples: Sugary drink 

Any university 
partnerships with 
alcohol industry 

• Ducks, Beavers etc.  
• Neon signs 
• Sandwich boards 
• Banners  



 

  



 

  

Pharmacy example: Mass merchandiser example: 

Grocery store example: Convenience store/ mini mart example: 

Other example: Gas only 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Tobacco Advertisements inside the store 

Menthol Price Promotions 

Cigarillos advertised for less than $1 



 

 

 

 

  



  



  Any tobacco advertisements within 12 inches (approximately two hand 
lengths) or toys, gum, slushy/soda machines, bottle sodas, or ice cream. 

 



  

Price Promotional Advertisement Example: Branded advertisements that 
include a special /discounted/sale price. Such as a discount off of multiple 
packs. 

  



 

  

       Alcohol Placement 

 

 

 
 

Alcohol product within 12 inches (approximately two hand lengths) of 
toys, candy, gum, slushy/soda machines, or ice cream.  

Alcohol advertisements inside the store  

 

 

 

 

 

 

 

Include only branded signage, not hand written. 

 

 



 

      Alcohol Placement Price Promotion 
 
Large product displays visible from the entrance 
 
 
 
 
 
 
 
 
 
 
 
 

 
Try not to go in search of these, if you don’t see it right away check no and 
continue assessment 

Price promotions for alcohol 

Definition: Popular price promotions include cents or dollar-off promotions, 
multipack discounts and buy some-get some free deals.  

 

 

 

 

 

 

Doesn’t need to be branded 



  

Any school affiliations or university                                     
cross-promotions/cobranding?  
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