
Thanks for joining this webinar on Shiny New Data and Where You Can Find It.
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Today we are going to:

(1) Review new tobacco related data sources

(2) Discuss timelines for release of tobacco data products

(3) And gather feedback on HPCDP data products and needs
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There are multiple tobacco data sources out there and all can be used to paint a 

complete picture of the burden of tobacco in our communities.
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First, we will review data sources for general tobacco use.
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These data pertain to adults…
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And youth…
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At the state level…
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And at the county level.
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These data are located on the relatively new data and reports page on the Oregon 

Public Health Division website.
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But how to get there? Sometimes navigating the Public Health Division website can be 

cumbersome, so let’s take a moment to go step-by-step.
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Looking at the file path above…
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We start at the main page of the Oregon Public Health Division’s website 

(https://public.health.oregon.gov/Pages/Home.aspx)
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Move your cursor over the “Diseases and Conditions” bar on the left side of the page to 

get this pop-up box, and click on “Chronic Diseases”.
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Clicking on “Chronic Disease” will take you to the Chronic Disease home page.
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Next click on Chronic Disease Data and Reports…
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Which will take you to the Chronic Disease Data and Report home page where we 

started.
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On this page we have links to state-level adult data…
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State-level Youth data…
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And Oregon county-level data for both adults and youth.
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Let’s start with state-level adult data
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Clicking on the link will take you to the adult data page in which you will see web table 

links for population demographics, chronic disease and health risk factor prevalence, 

health screens, and…
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Tobacco use and related topics. We will click on the tobacco use link…
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To get to our first web table.

I am going to take a moment reviewing the anatomy of the newly-designed web tables, 

because all of the tables we look at during the webinar will look like this and have the 

same components.
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First, we have the title at the top of the page. 

The Surveillance Team worked to create easier to understand titles for all of the tables.
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Here you’ll see columns for the not age-adjusted and age-adjusted prevalence of the 

health behavior of interest.

You will want to use prevalence estimates that are not age-adjusted when talking about 

the burden of the behavior in a single year.

You will want to use the age-adjusted prevalence when talking about the health 

behavior over time or when comparing between groups (example: comparing county 

smoking prevalence to state smoking prevalence) 
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A new feature of the web tables is the column here on estimated number of adults for 

the behavior of interest.
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You will also see content headings as darker rows…
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And specific behaviors below the category headings.
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In the footnotes you will see descriptions of what particular estimates include…

29



The data source for the estimate with a link to our technical notes page that describes 

each data source and how we calculate these estimates.
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And finally a suggested citation for these estimates if needed.
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Now let’s take a look at some of the content area on this web table for current adult 

tobacco use in Oregon.
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We have cigarette use…

33



Other tobacco product use including cigars, hookah, and smokeless tobacco…
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Cessation behaviors including quit attempt in the previous year…
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And receipt and use of tobacco industry coupons, which might be a useful statistic for 

work in the tobacco retail environment.
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And some new additions to the web table include an aggregate calculation of overall 

tobacco use.

Of note, this estimate includes those who reported current cigarette smoking OR 

current smokeless tobacco use. This is because these are the only two tobacco 

products that are asked every year on the BRFSS, so they were used to keep the 

calculation consistent over time.
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Another relatively new estimate is flavored tobacco use.

Of note, a flavored tobacco use question was added to the Oregon Healthy Teens (OHT) 

survey in 2015, so we will have this estimate for youth this year.

You will notice that e-cigarette use is absent from the table. This is because an e-

cigarette question was not added to the Oregon Behavioral Risk Factor Surveillance 

System (BRFSS) survey until 2014. These data will be available this year. 
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We also have adult tobacco use over time from 2010 through 2013.
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The over time table contains many of the same content areas and questions as the 

current year adult web table we just reviewed.

This web table includes additional information on secondhand smoke exposure and 

interactions with healthcare providers (ask, advise, assist)
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We also have our Oregon BRFSS Race Oversample data from 2010-2011 available.

We are currently planning the 2015-2017 Race Oversample, but these data will not be 

available until 2018, so the data we have online right now will be what we have for 

quite a few years.
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Here is the race oversample web table.
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You will see racial and ethnic groups at the top.

43



Also in this table you will see the carrot (^) symbol..
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And the double hash (--) symbol.
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These two symbols indicate our reliability guidelines.

The carrot (^) indicates estimates that met our reliability guidelines and can be 

reported and used, but should be interpreted with caution.

The double hash (--) indicates estimates that did not meet our reliability guidelines and 

could not be reported. Not meeting our reliability guidelines is generally due to small 

sample size.
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And here is the second page of the Race Oversample web table.
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Next let’s look at the state-level youth data.
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We click on that link and are taken to the youth data page where we see links for both 

nutrition, physical activity and tobacco use.

Clicking on tobacco use…
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Will take use to the current year tobacco use table for 8th and 11th graders in Oregon.
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Each grade level has its own column.
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And you will see the number of students affected estimate (similar to the adult web 

table) for both 8th graders…
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And 11th graders.
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The content of the youth web table is similar to the adult web tables.
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We see cigarette smoking…
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Other tobacco product use

Of note, more non-cigarette tobacco product questions are asked on OHT, including e-

cigarettes.

Also, the “overall tobacco” estimate now includes more tobacco products (not just 

cigarettes and smokeless tobacco). This is because all of the tobacco products are 

consistently asked on the OHT survey when it is conducted every odd year.
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We also have estimates related to cessation…
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And estimates related to exposure to tobacco advertising in the retail setting.
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Finally, let’s look at the web tables for Oregon county data.
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Clicking on the link will take us to the Oregon County data page.
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Tobacco use is again at the bottom of the page.
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You will see two links. The first will provide you with the not age-adjusted and age-

adjusted prevalence estimates and the second link will provide you with the estimate 

for number of adults affected.

Clicking on the first link…
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Will take us to the county-level web table for adult tobacco use.

This table is showing our most current county-level data using four years of combined 

BRFSS data (2010-2013).

The County-Combined BRFSS data set is created every other year.
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You will see that there is now a subtitle at the top explaining when to use unadjusted 

prevalence and when to use age-adjusted prevalence.
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County names are in the first column with each row representing data for that 

particular county.
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Risk behaviors are along the top of the table.

The content of the table is similar to the state-level data tables.

We have tobacco use, cigarette smoking, smokeless tobacco use among males…
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Cessation, exposure to secondhand smoke, smoking rules in the home…
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Interactions with health care providers, and perceptions of the tobacco industry.
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You arrive at this table by clicking on the second link of the Oregon County Data page.
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This table provides the estimated number of adults affected and the unadjusted 

prevalence estimate on which the calculation is based.
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The Oregon County Data page also contains links to 8th and 11th grade tobacco use web 

tables.
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Here is the 8th grade tobacco use table.

You will notice the carrot (^) and double hash (--) symbols indicating reliability issues. 

Again, these reliability issues are typically related to small sample size.

The youth tobacco use tables include estimates for any tobacco product use, cigarette 

smoking, menthol cigarette smoking specifically, any non-cigarette tobacco product use 

(with definition in the footnotes of the table)…
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Large cigar, little cigar or cigarillo smoking, hookah tobacco smoking, chewing tobacco 

use among males, and e-cigarette use.

Of note, the 2015 updates to the youth web tables at both the state and county level 

will contain estimates for flavored tobacco use and separate estimates for large and 

little cigar use.
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And back on the Chronic Disease Data and Reports page I want to point out the link to 

the Data Sources and Technical Notes document.
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Clicking on the Data Source link will take you to a page that describes each data source 

in detail.
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And clicking on the Technical Notes link will take you to a page that describes our

calculation methods in more detail.

However, if you have questions about any of the calculations you see in the web tables 

and you can’t find your answer on this page, feel free to contact your liaison who will 

connect you with the appropriate research analyst.
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Moving on to a data product, here is the front page of the newest iteration of the 

Tobacco County Fact Sheets.
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The top portion of the page contains the same information as the previous version 

including serious illness caused by tobacco, tobacco-related deaths, and costs of 

tobacco use at the county level.
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The bottom portion contains different information than the last version with a focus on 

the retail environment and a description of a comprehensive tobacco prevention and 

education program.
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On the back of the fact sheet we see a lot of the same information as the last version 

including…
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Adult cigarette smoking over time
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And Cigarette smoking during pregnancy over time…
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The last bar graph depicts youth cigarette smoking and non-cigarette tobacco use, 

which is new to this year’s fact sheets.

Another addition to this year’s fact sheets is the inclusion of a text description of the 

graphs for easier interpretation.
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Also, we have included a link to the Smokefree Oregon webpage for those interested in 

getting engaged.
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In addition to the county fact sheets, I wanted to remind everyone that Tobacco Facts 

2013 is still available online and includes more historical information on cigarette 

smoking among adults and youth, as well as tobacco marketing expenditures nationally 

and in Oregon.
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The next tobacco data we will be discussing is the statewide rollup of the local tobacco 
retail data.
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Every Local Public Health Authority in Oregon completed some form of a tobacco retail 
assessment.
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Data collectors for local assessments varied depending on the county and included local 

TPEP coordinators…
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Youth volunteers…
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And other public health partners.
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Most local programs used the Standardized Tobacco Assessment for Retail Settings 
survey or STARS, which was developed by a national group of content matter experts 
and was our recommended survey as each question is tied to a potential retail policy.
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And assessors were looking for outside tobacco advertising…
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Tobacco product availability…
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Including all of these products.
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Tobacco advertising below 3 feet and tobacco products near candy or toys…
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Tobacco product prices
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Price promotions, including price discounts and multi-pack discounts…
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And the availability of flavored tobacco.
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So given the variety in data collection methods, how do we aggregate local data to 
produce statewide tobacco retail estimates?
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To answer this question, I want to briefly discuss the process for aggregating the data.
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Given that local assessments differed in questionnaire used…
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Assessors used to collect data (as well as level of training)…
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…and year of data collection.
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We chose to include counties that conducted assessments using the STARS survey and 
associated training materials to maintain as much consistency as possible.
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So using this inclusion criteria let’s review the numbers of tobacco retailers that were 
included in the statewide aggregate analysis.
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Of our 34 LPHA, we had 20 (59%) use the STARS survey.
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Through the tobacco retailer mapping work here at the state, there are an estimated 
2,878 tobacco retailers in Oregon.

Out of an estimated 2,878 tobacco retailers in Oregon…
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Counties who used the STARS survey attempted assessments for 1,410 tobacco 
retailers.
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They completed assessments for 1,263 retailers…
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And 1,212 of these retailers sold tobacco products and were included in the analysis.

This is 42% of total tobacco retailers in the state.

110



Next, the HPCDP Technical Lead, Duyen Ngo, created an analysis weight for each 
county. Details for weight creation are below:

Survey weights for the aggregate analysis were created using a two-step process to 

ensure proportional representation of data collected among counties that used the 

STARS survey and were included in the analysis. The survey weights adjust the 

contribution of county assessment data based on the proportion of total retailers in the 

county to the total number of retailers in the state of Oregon. Counties that were 

underrepresented in the analysis were given a weight larger than 1, and counties that 

were overrepresented in the analysis were given a weight smaller than 1. 

First, a weight was created for each STARS county by dividing the number of total 

retailers in the county by the number of retailers in the county with a completed 

assessment. The county weights ranged from 0.96 to 3.4. Next, a state weight was 

created for each STARS county by multiplying the county weight by the ratio of the total 

number of retailers in the state to the total number of retailers assessed in the state. 

The state weights ranged from 2.44 to 8.63. 
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So what were the results?
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First let’s look at product availability…
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97% of tobacco retailers in the state sold regular cigarettes.
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95% sold menthol cigarettes.
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78% sold electronic cigarettes.
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89% sold little cigars or cigarillos.
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And 90% sold smokeless tobacco.
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Now let’s look at average retail price of products.
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The average retail price for a single pack of regular cigarettes was $4.75.
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The average retail price for a pack of Newport menthol cigarettes was $6.52.
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The average retail price for a single, disposable Blu electronic cigarette was $10.11.
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The average retail price for a single, flavored little cigar or cigarillo was $1.04.

123



The average retail price for a single can of chewing tobacco was $4.91.
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And what was the proportion of retailers who had a price discount for at least one 
tobacco product?
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76% or about 3 out 4 tobacco retailers.
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And what proportion of retailers had outside advertising for at least one type of tobacco 
product?
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60% or 3 out of 5 tobacco retailers.
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And how placed tobacco advertising within 3 feet of the floor?
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24% or about 1 out of 4 tobacco retailers.

And how many placed tobacco products within a foot of candy or toys?

130



25% or 1 out of 4 tobacco retailers.
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And what was the proportion of tobacco retailers that sold at least one type of flavored 
tobacco?
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Excluding availability of menthol cigarettes, 93% of retailers sold flavored tobacco.
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A fact sheet is currently in development for the results for the statewide aggregate 

analysis.

The fact sheet is putting the data in the context of a larger story about the tobacco 

retail environment.

We are going to look at the draft here, but the final product is expected to be ready by 

the end of this month (May)

This is the front cover.
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The fact sheet is divided into sections that flow from the outside of the store to the 

inside of the store.

Here we see the story about approaching a tobacco retailer.
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The text and story are complemented with an image of the story where the statewide 

data are used in popup boxes.
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The other sections highlight the inside of the store…
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With an image…
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And specifically what a child sees at the register…
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With a picture and data.
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The back of the fact sheet is “Just the Facts” and contains all of the data points from the 

aggregate assessment.

The plan is for the fact sheet to live online and is able to be downloaded as a whole or 

by section, depending on the intended use.

We are also simultaneously working on a similar “plug-and-play” fact sheet for counties 

to insert their own local data.
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The next tobacco data source we will be reviewing is the tobacco opinion poll that was 

conducted late last year.
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The purpose of the poll was to assess public support for various tobacco policies.
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The opinion poll was conducted last December (2014).
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It was conducted among a sample of Oregon adults.
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A sample of Oregon adults was selected from a list of registered Oregon voters.

This is a standard sampling practice for opinion polling.
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The opinion poll was administered through a phone call with selected respondents.
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Some survey questions were asked of the entire sample, which included 500 adults.

To keep the length of the survey manageable and ensure participation, parts of the 

survey were split between two groups of respondents. These split sample questions 

were asked of 250 adults.

148



The opinion poll was administered by DHM Research, a contractor with years of 

experience conducting public opinion polls.
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Although the opinion poll contained many topics…
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This webinar will focus on support for tobacco retail policies…
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And support for tobacco-free places.
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First, let’s review results for questions related to support for tobacco retail policies.
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Poll respondents were asked questions about support for a series of tobacco 

prevention policies that can be implemented in the retail environment.

Each question introduced the concept of the policy and then asked “Do you favor or 

oppose the policy? Strongly or somewhat?
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These are the tobacco retail policies that were supported by a majority of the 

respondents. 
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The top policy was setting limits on how close tobacco retailers can be to schools (this 

policy was included in Lane County’s recent-passed tobacco retail licensing).

The policy with the second highest public support was tobacco retail licensure or 

requiring stores selling tobacco to be licensed. 

And although considered a more exploratory retail policy option, raising the sales age 

of tobacco to 21 years old had the third highest level of public support.

Nearly 70% or 7 out of 10 respondents supported these 3 policies.
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As a quick review, the top 3 retail policies with the highest public support included…
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Setting limits on how close tobacco retailers can be to schools
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Requiring stores that sell tobacco to be licensed
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And raising the age to buy tobacco to 21 years old.

The palm tree picture is not meant to make you sad, it is meant to highlight that the 

state of Hawaii recently passed this policy.
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Next let’s review the results for questions about support for tobacco-free places.
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This set of questions was worded as follows:

“I’m going to read you a list of places and events. After each, please tell me whether 

you favor or oppose making that location tobacco free.”
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These are the places that a majority of respondents supported going tobacco free. 
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The 3 places with the highest level of support included the grounds of health clinics and 

hospitals, outdoor seating areas at restaurants, and outside public facilities like libraries 

and city halls.
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The next tobacco data source we will review is the recently released reports from the 

Federal Trade Commission.
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These reports are for tobacco industry marketing and promotional expenditures for 

cigarettes…
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And smokeless tobacco in 2012.
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According to these new reports, the Tobacco Industry spent $9.2 billion in 2012 on 

marketing and promotion of cigarettes and smokeless tobacco.

Based on these national expenditures, it is estimated that the Tobacco Industry spent 

$112 million in Oregon on marketing and promotion of cigarettes and smokeless 

tobacco.

The Oregon estimate was calculated by multiplying the total national cigarette and 

smokeless marketing and promotion expenditures by the ratio of cigarette pack sales in 

Oregon to cigarette pack sales for the rest of the United States. The Oregon estimate is 

adjusted to 2010 dollars.
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Another new “data source” is the recently released report from SCTC on tobacco retail 

policy activity around the country.

This can be an important resource as you pursue your policy goals, because it indicates 

what policies other jurisdictions around the U.S. are pursuing.
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Another data source I wanted to highlight is the recently-released MMWR on tobacco 

use among middle and high school students in the United States. The MMWR provides 

the most up-to-date national trends in cigarette, cigar, hookah, and e-cigarette use. A 

major finding of the MMWR is that dramatic increases in e-cigarette and hookah 

tobacco use were offsetting declines in use of other tobacco products, including 

cigarettes.
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Lastly, I want to mention that there is a page on HPCDP Connection dedicated to 

tobacco retail data sources. This page will undergo a facelift this Summer as we remove 

older (potentially less useful) materials and replace with the most current research and 

policy resources on this topic.

171



Now, let’s quickly cover what data and data products we will have in the near future.
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First, the Tobacco County Fact Sheets and State Tobacco Retail Fact Sheet are slated to 

be done by the end of this month (May).
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There is an optional TPEP In-Person Training on May 20th in Bend where we will be 

covering many of these same data sources and data products with a focus on how to 

use them.
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In June/July we will have new 2015 Oregon Healthy Teens data, which will have new 

data points on flavored tobacco use.
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And in August/September we should have new 2014 BRFSS data, which will include 

new data points like e-cigarette use.
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Any questions, comments, or concerns?

If you have any questions, please contact your liaison who will connect you with the 
appropriate research analyst.

Thanks so much!
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