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378,000 tobacco outlets nationwide

A\ Tobacco products are sold in
: . o * \ A approximately 378,000 locations in the
ey o R US including convenience stores, gas
' : Wi ﬁ’g‘r A stations, grocery stores, and
-~ -&_'9’. ..z'..‘“). : } /4 . . 1
Bon O i 5. pharmacies.

11,817 Starbucks US locations (2013)

1. Center for Public Health Systems Science; POS Report to the Nation, 2014; Image credit James Davenport, ifweassume.com



FEDERAL TRADE COMMISSION
PROTECTING AMERICA’S CONSUMERS

EVENTS

FTC Releases Reports on Cigarette and Smokeless g
CALENDAR

Tobacco Sales and Marketing Expenditures for 2017
Cigarette sales declined from 2016 levels

expenditure categories in 2017. Combined spending on price discounts increased from $7.25 billion in 2016 to $7.38
billion in 2017, accounting for 85.5 percent of industry spending.



Retail is the tobacco industry’s lead marketing channel
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Federal Trade Commission Smokeless Tobacco Report for 201 3. Washington, D.C. FTC File No. P114508
Federal Trade Commission Cigarette Report for 2013. Washington, D.C. 2015.



What are they spending their billions on? JSE
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Price discounts and promotional Signs (advertisements), functional Coupons
allowances to retailers items, displays, shelving units
$7.9 Billion/YR $56 Million/YR $249 Million/YR

\'\” \HII STILL LABTS LONGER
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All those billions get a return on investment.

pxposure associated with/causal ORI DEADLY ALLIANCE

ac OI‘ O : Youth and Young Adults

* Increased odds of ever smoking?® 23

» Increased odds of experimental
smoking#4

* Increased odds of initiation5°

 Higher likelihood of becoming a
daily or occasional smoker?”
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How Big Tobacco and Convenience Stores Partner
to Hook Kids and Fight Life-Saving Policies
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2012 2016

Note well, Big Tobacco industry
targeting by demographics.

1. Schooler, et al., 1996; 2. Henriksen, Feighery, Wang, et al., 2004; 3. Feighery, et al., 2006b; 4. Slater, et al., 2007; 5. Henriksen, et al., 2010; 6. Johns, et al., 2013; 7. Braverman and Aaro, 2004



153,237 convenience stores, w/ or w/o gas, nationwide

NEWS

Press Release: PHA & NACS
Announce New
Commitment with Kum &
Go for Healthier
Convenience Retailing

Kum & Go to expand healthier options in 400 stores throughout Midwest and joins more than
300 PHA partners to transform the marketplace and provide healthier, convenient choices to
consumers.

ATLANTA (Oct. 2, 2019) — The Partnership for a Healthier America (PHA), a nonprofit that
helps leverage the power of corporate America to improve the food supply, and the National
Assoclation of Convenlence Stores (NACS), which represents the nation’s 153,000-plus
convenience stores, today announced that NACS member Kum & Go is committing to offer
healthier foods at healthier prices throughout its 400 locations. PHA has now helped to expand
healthier options in more than 2,500 convenience store locations nationwide.

Kum & Go is a family-owned, lowa-based convenience store chain operating throughout the PARTNERSHIP Fi R A
Midwest. Kum & Go's three-year commitment with PHA will result in healthier offerings, H E ALTH I E R
including fresh fruits and vegetables, grab-and-go items, beverages, and prepared items in its

fresh food program. Kum & Go will also be offering special price promotions on healthier items
and will include healthier options in its “&Rewards” customer loyalty program.

L https://www.nacsshow.com/NACS-TV
#3 - Speedway - 31900 stores https://www.cspdailynews.com/company-news/ranking-top-40-c-store-chains-2019-update#page=1




€he New Pork Times

OP-ED CONTRIBUTORS

See No Junk Food, Buy No Junk Food

By Thomas A. Farley and Russell Sykes

March 20, 2015 0w = » m [ET]
—

FROM urban ghettos to declining inner-ring suburbs to destitute
rural areas, Americans with little money live in “food deserts”
where it is hard to find fresh fruits and vegetables.

The problem in poor neighborhoods isn’t a shortage of food, but a
shortage of healthy food. Only one in six low-income ZIP codes has
a supermarket, compared with one in two high-income ZIP codes.
Small corner and convenience stores, which load their shelves with
junk like soda, chips, snack cakes and other processed food, fill the

gap.

Convenience
stores had a 30:1
ratio of shelf
space for soda,
chips, snack cakes,
and candy to
fruits and
vegetables.



FOOd store avallablllty and Linked commercial food store outlet data to

. o . 28,050 zip codes and 2000 Census data
neighborhood characteristics in the
U nited States * Low-income neighborhoods have fewer

chain supermarkets with only 75%
(p<0.01) of that available in middle-
Poverty in the U.S. income neighborhoods.

* Even after controlling for income and

. other covariates, the availability of chain
s supermarkets in African American

’ neighborhoods is only 52% (p<0.01) of
that in White neighborhoods with even
% Below Poverty Line less relative availability in urban areas.

1-10
11-14

B Chicage,

.....

15-18

- 1920 * Hispanic neighborhoods have only 32%
Bl 21-25 .
S . - (p<0.01) as many chain supermarkets
P, ~ o W compared to non-Hispanic
A *b‘ ____ neighborhoods.
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Powell LM, et al. (2007) Preventive Medicine. Food store availability and neighborhood characteristics in the United States.
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High alcohol outlet density as a public
health problem

High alcohol outlet density, defined as having a high concentration of
retail alcohol outlets in a small area, is an environmental risk factor
for excessive drinking.® From a 2014 study assessing the effects of
various state alcohol policies, researchers found that differences

in alcohol outlet density and alcohol taxes accounted for about

half of the overall effect that the alcohol policy environment had

on binge drinking among adults.” In addition, high alcohol outlet
density is associated with many social harms among neighborhoods
in and around the alcohol outlets, such as disorderly conduct,

noise, neighborhood disruption, public nuisance, and property
damage.’ High alcohol outlet density is also linked with many
alcohol-attributable effects among neighborhoods further away from
alcohol outlets, such as alcohol-impaired driving, pedestrian injuries,
domestic violence, and child abuse and neglect.”

www.cdc.gov%2Falcohol%2Fpdfs%2FCDC-Guide-for-Measuring-Alcohol-Outlet-Density.pdf
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Did you know? We send SNAP recipients into this mess.

Emerging evidence:

Compared to non-WIC/non-SNAP,

e Stores that accept WIC and SNAP are
~2x more likely to display tobacco
price discounts; and,

* SNAP stores ~3x times more likely to
display interior tobacco
advertisements.

2015 study in 2,054 tobacco retail stores
in 97 counties in the contiguous US
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Tobacco Illarlming at SNAP- ll'ld WIC-ﬁumurir.ld Retail Food Stores in the United States.
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3 3 Univwrsity of Wisconsin MaSson, Madissn, W1, LSA

4 4 Unhersity of Minnasots, Misrmapoks, MH_ LIS

Abairsct

Background, Lower-ncoma familes in tha Unisd States aro at incroased risk for food insecurity and have highar rabes of 1obacco use, Many
mtsilars sooapling govemmand food aeusianos borafity slio oal lobacod prodiscts, whode maroeling promalos amoking inilistion and
mmmmmmmmm pernpls. We axamined the pressncs of iobacoo marketing in authoized retailecs in the Supplemantal Nulition Assistancs
Program (SNAP) andior Special Supplemental Nutriion Program for Women, infants, and Children (¥IC), companed with nonasuthorined
mtalars. Method. A nationally representatve samph of obacoo relailens in the contguous United States (N = 2.054) ware audted for
tabacos marketng in 20135, Lising generalined eslimatng equalions, we axamirsd M 8ss0cialion batestn WIGC and SHAP authanizalion and
presancs of tobacos marketing, adjusied for stone type and neighborhood demographics. Results. Both WiC-authorized {odds ratio [OR) 1.7,
BBBBB fidenon interal [C1) [1.1, 2.4)) and SNAP-authorized retalers (OR 2.3, 85% C11.7, 3.1]) had greater odds of displaying interior
fobacoD pRoh promotons, Compansd with storas thal wens not WIC/SMAP authorzed, SNAP-authorzed sloras (comparad with
monastheribed) had almast 3 limes greator odds of displining inlaicr Wbaceo advertisements (DR 2.8, B5% C1[1.9. 4.5]), whie WIC-
suthorized retailers had BO0% lowsr odds of displaying exierior ohacoo sdvertisements (OR 0.2, 85% CI [0U1, 0.3} Conclrsion. Milians of
Iowar-incoma American familes mary bo disproportionately exposed o icbacco marketing af food retallers, Federal, stabe, and local policies
could cradte haalhier ratal arvdironmeents by restricling the markaling and avalability of Iobaood products and incrsasing promobors and
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“The mission of public health
(is)... assuring conditions in
which people can be healthy.”




Think of retail outlets as “conditions for health”.

Wishing you a

and healthy day. ~
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Locations, proximity, density -- Policy compliance, product availability, price,
“Community” environment promotion — “Consumer” environment



Median Household Income and Tobacco Retail Outlets
Albany and Lebanon 2019

* Tobacco Retailers

’

’ Median Household Income in dollars
| 1$55,000 - $75,000

[71$45,000 - $55,000

I $35,000 - $45,000

I $25,000 - $35,000

City Limits

-

Map courtesy of Linn, Benton, & Lincoln Regional Health Assessment Team
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Tobacco Retailer Licensing policies bring power
back to communities

First — Need four basic components: TOBACCO

1. All retailers must obtain a non-
transferable license, renewed annually

2. Licensing fee covers administrative and
enforcement costs

3. Violating any tobacco control law is a
violation of the license

4. Meaningful penalties for suspension
and revocation

ETAILER
PLAYBOOK

R
G

TOBACCO RETAILER
LICENSE

OREGON STATE UNIVERSITY | COLLEGE OF PUBLIC HEALTH AND HUMAN SCIENCES



Tobacco Retailer Licensing policies bring power
back to communities

Second — “Plug in” tailored provisions:

1. Reduce number, location, density, type of
stores

2. Increase price through non-tax approaches

3. Implement prevention and cessation

messages LICENSING FOR LETTUCE
4. Restrict candy, fruit, & menthol flavors rtitanca T Ficaithy oa Al
5. Require minimum package sizes
6. “Healthy retail” provisions, e.g., staple foods @ oo

OREGON STATE UNIVERSITY | COLLEGE OF PUBLIC HEALTH AND HUMAN SCIENCES
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Tenderloin, SF: 32% of 28,000 residents < FPL

NOB HILL BB NORTHIEA ) , :
- M OANLAND > With no full-service supermarket and roughly 60 corner stores

| DOWNTOWN primarily stocking processed foods, tobacco, and alcohol, lack
' M'“"’"w of access to healthy retail is a significant problem.

It ,"" U
i b H‘ m\'lw

The Tenderloin has by far the highest tobacco and alcohol
outlet density in the city and correspondingly elevated rates of
tobacco use and alcoholism [5].

: L. Together with deep social inequities and the chronic stressors
N n l - associated with life in poor neighborhoods, these forces

\J\\ o
W compound health risks for residents, who have some of San
s o s T ER Francisco’s highest chronic disease rates [5].
NS T TNt
mene |ENDERS

OREGON STATE UNIVERSITY | COLLEGE OF PUBLIC HEALTH AND HUMAN SCIENCES



https://link-springer-com.ezproxy.proxy.library.oregonstate.edu/article/10.1007/s11524-018-0234-x#CR5
https://link-springer-com.ezproxy.proxy.library.oregonstate.edu/article/10.1007/s11524-018-0234-x#CR5
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Bringing Healthy Retail to Urban “Food Swamps™: a Case
Study of CBPR-Informed Policy and Neighborhood Change

in San Francisco
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