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LAYOUT & DESIGN



WHAT WE’LL DISCUSS

1. What is design?
2. Design techniques that complement plain language
3. Making tough content choices
4. Determining your social media strategy 



What do we mean when we say
“DESIGN?”



“Make it pretty?”



To use design to impress, 
to polish things up, to make 
them chic, is not design at all. 
This is packaging.

— D I E T E R  R A M S
“Design by Vitsoe”
New York, December 1976a



People cannot change 
their habits without 
first changing their 

way of thinking.
— M A R I E  K O N D O

The Life-Changing Magic of Tidying Up





Design is a 
CRITICAL EXERCISE.



Good design 
is a lot like 

clear thinking  
made visual.

— E D W A R D  T U F T E



Design 
redefines the 

challenges 
facing the 

organization. 

Design finds new 
opportunities by 
solving existing 

problems.

Design 
makes things 
work better. 

Design is the 
gateway to be 
hip and cool. 

Jess McMullin, 2005

Design value isn't 
recognized. This 
attitude fosters 

design by default. 

framingproblem
solving

function 
and formstyle

no 
conscious

design

Design maturity continuum



Why is design important in 
HEALTH CARE?



…the onus of interpreting the information should 
be shifted toward the information provider when the
skill level of the users are lower, when the common 
decision errors are known and can be countered, and 
when the stakes involved in the choices are high for 
individuals or society.

— M E L I S S A  G .  F R E N C H ,  E T  A L
Health Insurance and Insights from Health Literacy: 

Helping Consumers Understand Proceedings of a Workshop



Let’s talk about 
DESIGN TECHNIQUES



Start with a
GRID.

* I mean it. It’s the anchor that prevents visual chaos.



When used correctly and appropriately, a grid 
provides simplicity, clarity, efficiency, flexibility, 
economy, continuity, consistency, and unity 
to any visual communication.

— R I C H A R D  P O U L I N
The Language of Graphic Design















Use HIERARCHY to 
signal order of importance.







Use CONTRAST to 
create separation and direct attention.





Use WHITE SPACE to 
improve comprehension, guide 
attention, and let the eye rest.











Working with
TYPOGRAPHY





Use the equivalent of 
12 pt Times New Roman x-height
FOR MOST AUDIENCES.





There is inconclusive evidence that either 
serif or sans serif type is more legible.
LEARN TO SEE READABILITY
and then make decisions in context.





Don’t use more than 
two typefaces unless you’re
REALLY ADVANCED.*

* I mean it. That’s what fonts are for!



Working with
COLOR



Color palettes should be 
LIMITED AND INTENTIONAL.





28Proprietary and confidential. May not be distributed without administrative approval.

The charts at right demonstrate the 
general ratios in which color, photography 
and white space should be used in 
designing for the OHSU brand. 

The neutral color, OHSU Charcoal, provides a 
strong and sophisticated background against 
which accent colors — and carefully selected 
photography — can appear to their  
best advantage.

As much as possible, look for photography 
that works with the color palette in terms 
of tonality. Choose photos that complement 
and work aesthetically with the temperature 
of the design. Consider incorporating a 
duotone image into the design as well.

Additionally, think of white space as 
a “color” and incorporate ample amounts 
into the design as much as possible.

VISUAL IDENTIT Y GUIDELINE S — COLOR

Usage Ratios



Your design should work well 
in black and white first. 

That’s a signal you’ve thought about 
hierarchy and contrast.







Use color to
DRAW ATTENTION.



WHY DO CHILDREN NEED FLUORIDE?

Our 
mouths  
contain
BACTERIA

The acid that is produced harms 
tooth enamel and damages teeth

Get Your 
Fluoride Here!

ACID

FLUORIDE 
PROTECTS TEETH BY 
MAKING THEM MORE 
RESISTANT TO ACID

Drink fluoridated water

Brush with the right amount 
of fluoridated toothpaste

Talk to your dentist or doctor 
about fluoride treatments

That bacteria 
combines with 
sugars in the 
foods we eat and 
the beverages 
we drink and 
produces...

Fluoride is an important mineral 
for all children. Talk to your 
doctor or dentist to learn more.

The information contained in this publication should not be used as a substitute for the medical care and advice of your pediatrician. There may be variations in treatment that your pediatrician may recommend based on individual facts and 
circumstances. Copyright © 2015 American Academy of Pediatrics. You may download or print from our website for personal reference only.

The persons whose photographs are depicted on this poster are professional models. They have no relation to the issues discussed. Any characters they are portraying are fictional.

This publication has been developed by the American Academy of Pediatrics. The authors and contributors are expert authorities in the field of pediatrics. No commercial involvement of any kind has been solicited or accepted in the 
development of the content of this publication.



Use color to
DIFFERENTIATE.





Working with
IMAGERY



Imagery should be
PATIENT-CENTERED.







Imagery should be
INCLUSIVE.















Consider an interesting
ANGLE OR VIEWPOINT.









Avoid shots that looks too
POSED OR STAGED.









SCALE MATTERS 
One large image can have more visual 

impact than several small images. 











SCALE MATTERS 
Consider how many pieces of 

visual information (shapes) 
make up your image. 









CONSISTENT VISUAL STYLE 
Whether using illustrations or 

photography, your images should feel 
like they came from the same artist. 









Making tough
CONTENT CHOICES



Design is for  
THE USER.*

* I mean it. Don’t get attached. 



A health literate organization makes 
it easier for people to navigate, understand, 
and use information and services to take 
care of their health.  

— B R A C H  C .  A N D R U L I S
“Integrating literacy, culture, and language to improve health care quality for diverse populations.”

American Journal of Health Behavior



User-oriented design is
EMPATHIC.





The limits of
EMPATHY



When trying to empathize, it’s generally 
better to talk with people about their 
experiences than to imagine how they might 
be feeling….  

— A D A M  W A Y T Z
“The Limits of Empathy.” Harvard Business Review



O H S U  S U R G I C A L  S E R V I C E S

Preparing for your surgery
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Your surgery information

Date of surgery:  Do not eat or drink after: 

Surgeon:  

Location:

 □ OHSU Hospital 
Admitting: 9th floor hospital lobby  
3181 S.W. Sam Jackson Park Road 
Portland, OR 97239 

 □ Center for Health & Healing, Building 2 
Admitting: 1st floor lobby 
3303 S.W. Bond Ave. 
Portland, OR 97239

Take these medications as directed with a sip of 
water the morning of surgery: Stop taking these medications:
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www.ohsuhealth.com/surgery

Other appointments:

Doctor:   Date:   Time: 

Location: 

Notes: 

Doctor:   Date:   Time: 

Location: 

Notes: 

Tests and follow-up:   

 □ EKG: 

 □ Lab: 

 □ MRI: 

 □ X-ray: 

 □ Occupational therapy:  

 □ Physical therapy: 

An EKG, also written ECG, is a heart test called an “electrocardiogram.” This test measures your 
heart’s electrical activity. It is done before surgery to learn if your heart’s activity is normal.

An MRI is a picture of the inside of the body. MRI stands for “magnetic resonance imaging.” You 
might have one before surgery to show the area that needs treatment.



We focus on users and what 
THEY WANT TO KNOW, 

not on what we want to tell them. 







User-centered design calls for
USER PARTICIPATION.



A deeper question is: How do researchers and 
practitioners even know what questions to ask? 
In my view, the lack of intensive participation of 
the users has been a major impediment to 
designing, implementing, and evaluating more 
powerful health literacy interventions.

— L I N D A  N E U H A U S E R
“Integrating Participatory Design and Health Literacy to Improve Research and Interventions”



Equal partnership 
in planning, creation, 

dissemination, and 
revision of materials.

Participation of user 
before, during, and 

after creation.

Ask open-ended 
questions with 

follow-up.

Ask for written 
feedback from 
users after use.

Designer creates 
materials based on 
expertise, available 
resources and past 

templates.

collaborateinvolvediscusssurveyassume

User participation continuum



Focus on
ONE AUDIENCE





Focus on
ONE MESSAGE



When you are trying to drive a piece of 
information into your brain’s memory systems, 
make sure you understand exactly what that 
information means. If you are trying to drive 
information into someone else’s brain, make sure 
they know what it means.

— J O H N  M E D I N A
Brain Rules





We remember more when involving
EMOTION

REPETITION
MULTIPLE SENSES

NOVELTY











If in doubt,
LEAVE IT OUT.*

* I mean it. Then give sources for more information.



Determining your 
SOCIAL MEDIA STRATEGY



Create content pillars and use
SMALL PIECES FOR SOCIAL.









Remember
ONE AUDIENCE
ONE MESSAGE



You can’t show your audience everything, 
so consider carefully what you want attendees 
to learn from and more importantly, do with
your findings.

— K A T E  H A R R I S O N
“4 Simple Ways to Make Data Easier to Understand”







Use
EVERYDAY LANGUAGE









Tell a 
STORY







Thank You


