PUTTING TOBACCO MASTER SETTLEMENT AGREEMENT (TMSA) DOLLARS TO WORK

TOBACCO IN THE RETAIL ENVIRONMENT
OREGON’S
INVESTMENT
IN TOBACCO
PREVENTION
& EDUCATION
Oregon’s Tobacco Prevention and
Education Program (TPEP) works in
partnership with local public health
authorities, tribes and community-based
organizations to engage communities
in promoting smokefree environments
and reducing the influence of tobacco
marketing on the most vulnerable
among us, particularly kids.
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(three feet or lower) and near candy.
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• Prohibit e-cigarette sales to, and
use by, minors

against the tobacco industry.

• Include use of e-cigarettes in the
Multnomah County Smoke-free
Workplace law
• License retailers who sell tobacco
and e-cigarette products

COMMUNITY INTERVENTION –
LANE COUNTY:
In December 2014, the Lane County Board
of Commissioners passed a tobacco
ordinance that achieves the following:
• Bans the sale of e-cigarettes to minors
• Requires tobacco and e-cigarette
retailers to be licensed in
unincorporated areas of the county
• Prohibits free samples of tobacco
products
• Prohibits the redemption of
tobacco industry coupons and other
price discounting practices like
multi-pack discounts
• Prohibits tobacco retailers within 1,000
feet of places that serve children, like
schools, child care centers, libraries,
playgrounds, youth centers, recreation
facilities or parks
• Prohibits self-service displays and
mobile vending
• Requires posting of health warnings and
Quit Line information in each retailer

OREGON HEALTH AUTHORITY

Putting Tobacco Master Settlement Agreement (TMSA) Dollars to Work

TOBACCO IN THE RETAIL ENVIRONMENT

