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7 Essential Components 

� Building structures (incl. awnings)

� Colors

� Signage

� Entrance (s)

� Lighting

� Window displays

� Streetscape





GET NOTICED
(in a positive sort of way!)

Retail Visibility

















GET 

UNDERSTOOD

Retail Clarity
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Signage



www.creativefan.com



www.creativefan.com



www.creativefan.com



www.creativefan.com

































































Entrances





• Simplify text and reduce time to gather information
• Directions to Lounge Entrance in secondary
but visually interesting position

• Introduce blue “O” customers will see on 
lounge door

• Remove decals and redundant logo’s

Current Signage Text
Lounge Entrance

HOURS
Monday 8 – 9pm
Tuesday 8 – 9pm
Wednesday 8 – 9pm
Thursday 8 – 9pm
Friday 8 – 9pm
Saturday 8 – 9pm
Sunday 8 – 8pm

Proposed Signage Text

• Restaurant hours not in primary position
• Too many lines of text to read through
• Lounge hours missing
• Directions to Lounge should be differentiated better
• Small Tommy O logos on doors are redundant  
• Decals clutter up the clean lines of the entrance

RESTAURANT

Mon – Sat       8am – 9pm

Sun 8am – 8pm

LOUNGE

Opens 2 pm daily



• Utilize blue color to distinguish entrance 

• Repetition of “O” pattern on door pull and 

lounge directions to  support branding

• Increase awareness of directions to lounge 

Proposed Layout of front door text



















































Lighting































Window Displays



Window Displays
Basics of Design and Composition

� Color – draws your eye through the display and unites 
the space and objects

� Focal Point to build around – otherwise it’s all pattern

• Use light to reinforce focal point or create one

� Repetition of objects – at least 3 times

� Simplicity – don’t confuse customers with too many 
messages or too much product

� Scale – depends on distance and speed of audience

� Smaller props and images for pedestrian pace

� Bigger and bolder images for cars – 3-5 seconds to 
take-in display if that

� Depth and dimension (foreground, middle and 
background) – use all three if you can

� Tallest object in background, offset slightly to one 
side

� Sightlines and backsides of backdrops

� Don’t block views into smaller stores – customers 
want to see what’s inside

� Think about how to stage objects/merchandise on 
the backside

� 72” width and 24”-36” depth is a good size

� Can creatively segment longer window sections 
into more manageable ones 



Window Displays

� Brainstorming ideas

� Inspiration from products, books, 
magazines

� Re-purpose items; hardware store, good 
will, storage, garden supplies, 
construction materials, bath supply stores

� Lists of supplies you can use, style you like 
or colors that work for your merchandise 
or store;  paper bags, corrugated 
cardboard, post its, rubber duckies, 
binder clips

� Planning the display

• 12 month schedule 

• Materials

• Laminated photo of blank window with 
dimensions on the back

Entertain



Window Displays
� Frequency

• Pedestrian traffic = every 2-3 weeks (can 
use smaller, detailed, signage)

• Auto traffic = every 4 weeks but no longer 
(big, bold, simple)

• Change frequently or windows become 
wallpaper and people will ignore them 

• Keep them relevant: no outdated holidays, 
expired event posters, seasonally 
appropriate

� Costs

• $0 - $200 – depending on props, signage

• Props can be used for several years then 
retired

� Resources

• www.frontdoorback.com

• Facebook: FrontdoorBack

• Visual Merchandising and Store Design 
publication

• www.Lindacahan.com

• www.designspongeonline.com
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http://www.swirlmarketing.com/blog/retaildetails/
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Sreetscape























Ice Cream Renaissance









































GET NOTICED
(in a positive sort of way!)

Retail Visibility



GET 

UNDERSTOOD

Retail Clarity



7 Essential Components 

� Building structures (incl. awnings)

� Colors

� Signage

� Entrance (s)

� Lighting

� Window displays

� Streetscape



Next Steps

� Evaluate yourself with fresh 

eyes on each of the 7 essentials

� What can you do for no $$? 

Rearrange, clean, get rid of?

� What can you afford to do 

now? Paint, signage

� Prioritize the big expenses and 

start saving or find a way to 

make tem happen because you 

can’t afford to do nothing.



Resources

www.frontdoorback.com

www.destinationuniversity.com

/conferences


