
Staying Connected Through Social Media 
What Every Small Business Owner Should Know

October, 2010

Blagica Bottigliero
Edelman Digital
Vice President, Strategy
edelmandigital.com I @blagica



2

This is a product

Who’s Blagica and What Does She Know?
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This is a product

Before We Begin, Think About the Tango

Image c/o Flickr
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This is a product

Today’s Discussion

•Preparing your business for social media
•Diving into Facebook, Twitter, Youtube and Foursquare
•Tying in other marketing activities
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Website Basics
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It All Starts With Your Website  - It’s a Must
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Consumers Still Start with a Basic Search

Google 
Places 
Listing
FREE

Natural 
Search 
Results

FREE

Paid 
Listing
‘CPC’

(cost per 
click)
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Google Insights – What Are People Looking For?
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Google Blog Search – What’s Been Written Recently?
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Google News Alerts – Updates About Your Business via Email
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Blogs – An Instant Way to Update Your Customers  (and Gain New Ones)
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Let’s Get Social!
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Facebook
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A Look at the Goddess and The Grocer
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Customer Service and Foiled Cupcakes
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Using Targeted Facebook Ads to Grow Your Business
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Choose to Display Your Ad Regionally, Too
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Twitter Stats
c/o HuffingtonPost.com
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Search Engines Love Twitter
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Connecting With Your Advocates
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Weaving Through the Clutter
search.twitter.com 
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YouTube – Video is Here To Stay

2 Billion videos watched per day
Every minute, 24 hours of video are uploaded to YouTube

YouTube is the 2nd largest search engine next to Google.com
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Niche Topic? It Exists.
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Biggby Coffee – Direct from the CEO
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YouTube Moderator – Field Questions from Community
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Foursquare – Real Deals for Loyal Customers
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Foursquare – Free, Easy Way to Participate
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Tying it All Together  
Cross Promotion is Key!

E-mail Newsletter
Storefront Signage

Menus
Business Cards

E-mail Signature
Website ‘About’ Section

Shopping Bags



Social Media is About the Customer
Who Wants to Tango Alone?
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