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Smart Growth Principles 

Mix land uses 

Compact building design 

Range of housing choices 

Walkable neighborhoods 

Distinctive, attractive with sense of place 

Preserve open space, farmland, natural beauty 

Development towards existing communities 

Predictable development decisions 

Community & stakeholder collaboration 
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Placemaking Principles 

• The community is the expert 

• Creating place, not a design 

• Can’t do it alone 

• They’ll always say “It can’t be done” 

• See a lot by observing 

• Develop a vision 

• Form supports function 

• Triangulate 

• Start with the petunias 

• Money is not the issue 

• You are never finished 
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Key components of Michigan Placemaking Strategy 

Housing 

Transportation 

Historic Preservation 

Michigan Main Street 

Green Space 

Talent 

Entrepreneurialism 

TIDE 



Building Creative Places 

Leverage 
potential 

already in place 

Opportunities 
for people of all 

income levels 

Economic 
diversity 

Capitalize on 
distinctiveness 

A place where 
people want to 
go and linger 

Mix of uses and 
people 

Connections 
among people 
across cultures 

Pedestrian 
activity 

Where business 
wants to be 

Different and 
better future 

What Main Street Does 
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Main Street and the Four Point Approach 

Design Organization 

Promotions 
Economic 

Restructuring 





Forces of Value 

Political Physical 

Social Economic 



Social 



Economic 



Political 







Promotions Social 



Economic 
Restructuring Economic 



Political Organization 



Physical 
Design 





Political Physical 

Social Economic 

Organization Design 

Economic 
Restructuring 

Promotions 







0.0%

2.0%

4.0%

6.0%

8.0%

10.0%

12.0%

2000 2002 2004 2006 2008 2010

Georgia January Unemployment Rate 

Main Street: Success against the Trend 
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Main Street: Success 
against the Trend 
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Fiscal Year State Main Street Budget Investment in Main Street Buildings 

1987 $1.00  $19.83 

1988 $1.00  $17.33 

1989 $1.00  $13.25 

1990 $1.00  $26.93 

1991 $1.00  $19.63 

1992 $1.00  $17.89 

1993 $1.00  $20.21 

1994 $1.00  $35.32 

1995 $1.00  $39.73 

1996 $1.00  $124.56 

1997 $1.00  $71.58 

1998 $1.00  $60.87 

1999 $1.00  $84.85 

2000 $1.00  $102.02 

2001 $1.00  $54.01 

2002 $1.00  $130.53 

2003 $1.00  $184.16 

2004 $1.00  $62.32 

2005 $1.00  $105.00 

2006 $1.00  $48.83 

2007 $1.00  $83.13 

2008 $1.00  $98.85 

2009 $1.00  $122.44 

2010 $1.00  $134.48 

2011 $1.00  $83.03 

2012 $1.00  $109.41 



Property Taxes 

EVERY YEAR  the  Property Taxes from  
buildings renovated on Main Street provide 

an additional  $10,800,000 to local 

governments  



Sales Tax 

Conservatively, the Net New Businesses in Iowa 
Main Street towns provide over $43 million 
each year in Sale Tax Revenues to the State 
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Jobs from Construction Projects in Michigan Main Street Districts 2003 - 2013 

  Direct Indirect/Induced Total 

Building Rehabilitation 972 847 1819 

Façade Work 58 50 108 

New Construction 212 175 387 

Public Improvements 307 255 562 

TOTAL 1549 1327 2876 

Salaries and Wages from Construction Projects in Michigan Main Street 

Districts 2003 - 2013 

  Direct Indirect/Induced Total 

Building 

Rehabilitation 

$41,191,062 $35,877,270 $77,068,332 

Façade Work $2,288,226 $1,993,037 $4,281,263 

New Construction $9,867,543 $8,101,138 $17,968,681 

Public 

Improvements 

$14,317,726 $11,754,687 $26,072,413 

TOTAL $67,664,557 $57,726,132 $125,390,689 
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Year to Year Change in Jobs 
Michigan Main Street Districts vs Michigan   

Michigan Main Street State of Michigan
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Good luck. 
Thank you 
very much 




