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Reviewing Recommended
Strategies and Actions




Oregon Outdoor

Recreation

Diversity of Participants
Economic Impact
Stewardship of Natural Resources

Transportation & Distribution of
Impacts

Marketing & Communications
Leadership & Advocacy

Community Liability & Well-being of
Residents

Education

World-class experiences &
infrastructure

THE NINE IMPACT AREAS FOR THE
OREGON OUTDOOR RECREATION INITIATIVE
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GOAL:

Improve access and
" increase economic impact
and sustainability of
Oregon's outdoor
recreation economy.

MARKETING &
COMMUNICATIONS




Roadmap to the
Outdoors Symposium

2017

Connecting Oregonians to the Outdoors

Diversifying the Outdoors

Identifying Barriers

Identifying Strategies and Action Items to create Solutions




)/ 7 7 Compile results of symposium and survey
Wh a,t S n eXt o o Reconvene Partners and other key constituents
Develop Action Plan

The Symposium gave symptoms and S
prescriptions: what are the next steps?




Roadmap to the Outdoors Assessment

Recommended Strategies and Actions

Section | Section 2

Costs » Education
* Equipment
e Transportation
e Funding

* Information/Communications/ Marketing
* Mentors and Ambassadors/Community/Networks

Section 3 Section 4

* Racism - Individual » Safety, Fear and Discomfort
* Racism - Institutional * Physical Access

* Representation in Decision- * Welcoming Spaces
making/Workforce
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Section 3

e Racism - Individual
e Racism - Institutional
 Representation in Decision-making/Workforce




Section 4

» Safety, Fear and Discomfort
* Physical Access
 Welcoming Spaces




