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SB 515 — Lemon Law Buyback brands

Senate Bill 515 was passed by the 2009 Oregon Legislature. This legislation requires DMV
to add the notation "Lemon Law Buyback" to a title and vehicle record when the manufac-
turer repurchases a motor vehicle under Oregon's consumer warranty law and must title
the vehicle in the manufacturer's name.

SB 515 only applies to motor vehicles (no trailers, campers, etc.) and only to motor vehicles
purchased or leased on or after the operative date of September 21, 2009.

In addition to the title brands that are currently printed on Oregon titles, DMV will add a new
title brand for "Lemon Law Buyback" when a manufacturer repurchases a motor vehicle un-
der the requirements of SB 515. The following table lists the new Lemon Law Buyback
brand in bold, along with possible brand combinations, the type of title the brand is applied
to, and then the code that will display on vehicle record:

New Lemon Law Buyback Brand and Combinations Title Type New Brand Codes
Lemon Law Buyback Regular, Salvage LLB
Totaled, Lemon Law Buyback Salvage TLB
Totaled, Reconstructed , Lemon Law Buyback Regular, Salvage CLB
Branded with two-letter state abbreviation, Lemon Law Buyback Regular, Salvage HXX*
Flood with two-letter state abbreviation, Lemon Law Buyback Regular, Salvage JIXX
Totaled, Branded with two-letter state abbreviation, Lemon Law Buyback | Salvage SXX
Totaled, Flood with two-letter state abbreviation, Lemon Law Buyback Salvage QXX

* XX refers to the state name abbreviation.

In addition to vehicle titles, the new Lemon Law Buyback brand will also be printed on vehi-
cle registration cards and renewal reminders in the same location that brands currently ap-

pear.

This legislation requires DMV to add the notation "Lemon Law Buyback" to a title and vehi-
cle record when the manufacturer repurchases a motor vehicle under Oregon's consumer
warranty law and must title the vehicle in the manufacturer's name.




