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OWB MANDATE

“The Oregon Wine Board shall operate
for the purpose of supporting

enological, viticultural and economic research
to develop sustainable business practices

for wine grape growing and wine making within Oregon
and supporting the promotion of Oregon’s 

wine grape-growing and wine-making industries.”

Oregon HB 3442, est. 2003

MARKETING & 
COMMUNICATIONS RESEARCH EDUCATION



STATEWIDE CHARTER

OWB is accountable to wineries and growers in all of Oregon’s 18 
AVAs (and those outside the designated boundaries)
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Source: 2017 Oregon Vineyard and Winery Report

* Includes the Oregon side of Columbia Gorge, Columbia Valley, Walla Walla Valley, The Rocks District of Milton-Freewater, and Snake River Valley AVAs, as well as any area 

not within other denoted AVA boundaries.



2018 OREGON WINE BOARD OF DIRECTORS
The governor appoints board members and aims to represent the 
breadth of the Oregon wine industry considering many factors 
including: geography, business size, diversity, growers and 
producers, expertise.

Name Business Name
N. Willamette 

Valley
S. Willamette 

Valley
Southern Oregon All Other Regions

John Pratt Celestina Vineyard Rogue Valley

Eugenia Keegan Jackson Family 
Wines Yamhill-Carlton

Steve Thomson Cristom Vineyards
Octave Vineyard Eola-Amity Hills Walla Walla Valley

Jason Tosch Stoller Family 
Estate Dundee Hills

Hilda Jones Abacela Winery Umpqua Valley

Kevin Chambers Koosah Farm Eola-Amity Hills

J.P. Valot Silvan Ridge 
Winery S. Willamette Valley

Donna Morris Winderlea Winery & 
Vineyard Willamette Valley

Bob Morris Phelps Creek 
Vineyards Columbia Gorge



OWB STRATEGIC OBJECTIVES: 2016-2019

Develop awareness and 
appreciation of Oregon 

wine quality among 
consumers

Engage with trade 
gatekeepers to increase 

availability of Oregon 
wine

Foster industry 
understanding and 
impact of funded 

scientific research

Cultivate industry 
adoption of and 

engagement in OWB 
programs

Drive competitive 
advantage through 
industry education



GRAPE VARIETIES GROWN IN OREGON

Pinot noir accounts for the majority of grapegrowing in Oregon, with 
many other varieties gaining prominence
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72 varieties of wine grapes are grown in Oregon

All Others
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INDUSTRY STATISTICS













OWB 2018-19 BUDGET

40%

35%

25%

OWB Programming Expenses

Marketing  &
Communications
Reseach

Education 57%24%

16%

3%

OWB Source of Income Funding 
Programming / Activities

Tax Income
Program Income
MARIS Funding
Grant Funding

Programming Budget = $1.66 million



SPECIALTY CROP BLOCK GRANT PROGRAMS

•Oregon Wine Resource Studio

• International Masters of Wine Tour of 
Oregon Wine Country

•Oregon Wine Trail Tastings



SPECIALTY CROP BLOCK GRANT PROGRAMS

• Launched in 2018
• 1,658 unique user downloads
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Blank
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Users Who Have Downloaded a File from the 
Resource Studio

The Oregon Wine Resource Studio is a toolkit that will equip anyone to learn about, train 
others and sell Oregon wine. This website offers a comprehensive collection of Oregon maps, 
stats and facts available in free, downloadable, customizable presentations.





























MASTERS OF WINE TOUR OF OREGON WINE COUNTRY

• 42 Masters of Wine attendees
• In depth seminars on all major wine producing 

regions in the state
• # of wines tasted
• Partnership with OSU Food Science Center for 

Oregon centric meals highlighting other 
agriculture products

This project was developed to expand and deepen the relationship of the Oregon wine 
industry with members of the institute of masters of wine. The institute represents a highly 
knowledgeable and influential group of professional wine experts working the areas of buying 
and sales, media, and education





OREGON WINE TRAIL – U.S. TARGET MARKET 
GROWTH PROJECT

• 50 participating wineries
• 265 trade buyers & 265 consumers attended
• Oregon Wine Masterclass
• Oregon producer partnerships

Tasting and education events to broaden availability and deepen awareness of Oregon wine
in four key domestic markets. offer maximum opportunity to boost distribution, sales and 
strengthen relationships with the local wine trade (e.g. distributors, retail wine stewards, retail 
wine buyers, restaurant wine buyers, sommeliers) and target wine consumers.







CURRENT WINE INDUSTRY ISSUES

• Solar arrays built in viticultural and rural 
tourism areas 

• Phenoxy herbicide drift
• Summer wildfires and their impact on 

Southern Oregon wine grapes and tourism
• Rodent infestations 
• Clean plant material standards, 

communication and enforcement 




