
Health Information Technology  
Oversight Council 

 
Consumer Advisory Panel 

January 31, 2012 
1-4pm 

 
 

1 



AGENDA 

1:00pm  Welcome & Opening Comments 

1:05pm  HITOC & Office of Health IT (OHIT) Updates – Carol Robinson 

1:20pm  HIE Direct Services Demo – Harris Corporation 

2:00pm  Consumer Engagement for HIE Direct Services – Chris Coughlin 

2:30pm  Consent Implementation Subcommittee – Kahreen Tebeau 

» Progress to date and next steps 

2:45pm  Break 

3:00pm  ONC Consumer e-Health Initiative & Tools – Chris Coughlin 

» Healthy New Year Video Challenge 

» Consumer HIT tools 

» PHR Privacy Guide 

3:40pm  Public Comment 

3:55pm  Closing Comments 

4:00pm  Adjourn 
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Meeting Objectives 

 

1. Provide concrete understanding of Phase 1 statewide HIE 
Services (Direct Messaging) 

 

2. Gather communications input from CAP on Direct Messaging 

 

3. Explore new HIT opportunities and tools for consumers 

 

3 



4 

Updates from HITOC  

and the Office of Health IT (OHIT) 



Update: Developing Oregon’s Strategic Plan for HIT 

 

1. Part of HITOC’s legislative mandate is to develop a strategic 
plan for HIT for Oregon 

 

2. Staff are currently working with HITOC to outline the driving 
principles, goals, structure, and scope of the plan 

 

3. The HIT plan will be a major topic of discussion at the March  7 
HITOC all-day retreat 
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Update: March 7 HITOC Retreat  

 

1. Annual retreat to acknowledge achievements in the previous 
year and define vision for upcoming year 

 

2. Topics will include: 
– The Oregon Strategic Plan for HIT 

– Recommendations from Consent Implementation Subcommittee 

– Progress on HIE implementation 
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Update: Launch of State HIE Direct Services  

 

1. The Office of Health IT’s HIE Implementation Team is currently 
working hard to get everything lined up for the HIE services to 
go live in March 2012 

 

2. Initial HIE services will include: 
– Direct secure messaging, 

– a Provider Directory to look up participants’ Direct addresses, and  

– “Trust services” that include participant identity verification and the 
issuing of the digital certificates that allow for secure and trusted web-
based exchange 

 

7 



Direct Addresses 

• Direct Addresses are used to route information 

• Look like email addresses 

• Used only for health information exchange 

 

b.wells@direct.aclinic.org 

 

 

•   An individual may have multiple Direct Addresses 

 
10/9/2012 Office of the National Coordinator for 

Health Information Technology 8 

Endpoint Domain 

Direct Address 



HIE Direct Services Demo –  

Harris Corporation, Oregon’s vendor for 
statewide HIE services 
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Consumer Engagement for HIE Direct Services 
 



Update: Consent Implementation Subcommittee 

• January 25, 2012 meeting: 
– Addressed ambiguities in the Tiger Team recommendations and 

clarified intent and concepts for operational application 

– Generally reached consensus on the following points but 
questions remain: 

• Opt-out opportunity: If PHI is disclosed to a queryable 
database owned/managed by a third party which aggregates 
and stores data from multiple sources, then the patient 
should be given the opportunity to opt-out of having their 
PHI disclosed into the database.  
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Update: Consent Implementation Subcommittee 

• January 25, 2012 meeting: (cont.) 
– Generally reached consensus on the following points but 

questions remain: 

• Opt-out would not apply to disclosures of PHI for the 
purposes of payment, healthcare operations, public health 
reporting, or disclosures required by law.  

• Remaining question: What are the implications if the 
queryable database to which PHI is being disclosed is used 
for multiple purposes, including treatment and one or more 
of the following purposes to which opt-out does not apply 
(e.g. payment, healthcare operations, etc.)? 
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Update: Consent Implementation Subcommittee 

• Next steps:  
– These questions and other outstanding implementation 

questions will be addressed by the Subcommittee during their 
two final meetings in February; 

– After their final meeting, a webinar will be held and all HITOC 
workgroup and panel members will be invited to participate and 
review the recommendations from the Consent Implementation 
Subcommittee;  

– The Subcommittee’s recommendations and feedback gathered 
at the webinar will be presented to HITOC at the March 7 
Retreat for discussion and vote. 
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Break 
 
 



ONC’s Consumer E-Health Program  
 
 



Program Mission 

   To empower individuals to be partners in their 
health through information technology.   

16 



ONC’s Consumer E-Health Program 
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Some highlights from the program 
launch in September, 2011:  
• Participation by 1400 people including 

HHS Secretary and Surgeon General  
• 30 public and private sector 

organizations pledged their support 
for consumer engagement in health 
via IT 

• Release of proposed rules giving 
consumers direct access to lab data  

• Release of extensive online consumer 
content about health IT at 
www.healthit.gov   

• Released PHR comparison tool for 
consumers 

 

http://www.healthit.gov/


Strategic Approach 

• Give consumers secure, timely access to 
their personal health information.  Access 

• Support the development of tools and 
services that help consumers to take 
action using their electronic health 
information.  

Action 

• Support the evolution in expectations 
regarding access to and use of health 
information to engage more fully in health.  

Attitude 



Example Initiative: Increasing Access  
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The Pledge Program is designed to support overall 
Consumer e-Health Program strategy by 
recruiting and cultivating orgs that touch large 
#s of people. 

 
There are two types of pledges: 

 
1. Data holders  -- Make it easier for 

individuals to get secure electronic access 
their health info (through Blue Button or 
Direct) – and encourage them to do it.  
 

2. Non-data holders – Spread the word 
about the importance of getting access 
information, and develop tools to make 
that information actionable. 

 
 

 
 
  

 



Pledge Program 
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More than 250 organizations have taken the Pledge. 
Collectively, they will provide access to personal 
health information to 100 million Americans…  



Pledge Participation…  
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  To learn more about the pledge or to take the pledge: http://www.healthit.gov/pledge/  

http://www.healthit.gov/pledge/


Example Initiative: Supporting Action  
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We are using “innovation challenges” to bring fresh perspectives and 
problem-solving talents to development of solutions for the problems 
facing consumers.   

•Identify a goal without first choosing the approach or team most 
likely to succeed, increasing chance of success 
•Pay only for performance 

 
Current Challenge: The Surgeon General’s Healthy Apps Challenge 
 
The Surgeon General is challenging developers to create apps that 
provide tailored health information and empower users to engage in 
and enjoy healthy behavior. 
 
 
 



Example Initiatives: Changing Attitudes   
 



Example Initiatives: Changing Attitudes 

• Healthy New Year Video 
Challenge – with $5,000 in prizes. 
  

• Developing an animation on 
health IT and what it means for  
consumers 
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Preparing for the Future: Understanding “Frontier Issues” 

Better understand policy, technical and other implications of:  

• Integration of “patient generated data” into EHRs/clinical care 

• Use of social media for health 

• Enabling proxy access to personal data 

• Integrating information about costs/quality of care with clinical info to 
help consumers understand context 

• Understanding how IT can maximize behavior change 
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Public Comment 
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Next Steps 

• All CAP members will be invited to participate in an all-
workgroup/panel webinar in late Feb./early March to 
review the recommendations from the Consent 
Implementation Subcommittee and provide feedback to 
HITOC on the recommendations. 
 

• The next meeting of the Consumer Advisory Panel will be 
scheduled to take place in April 2012. 
 
 

 



Questions or Comments? 
 

Carol Robinson 
State Coordinator, Health Information Technology 

Administrator, Office of Health Information Technology 
carol.robinson@state.or.us 

503-373-1817 (office) 
503-856-6662 (cell) 
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Resources 

• HITOC: http://www.oregon.gov/OHPPR/HITOC/index.shtml 
 (HIE Strategic and Operational Plans, meeting materials, list serve, other reports) 
 

 

• O-HITEC: http://o-hitec.org/ 
 (Oregon’s Regional Extension Center for technical assistance relating to EHR 

adoption and meeting Meaningful Use) 
 

• Oregon Health Network: http://www.oregonhealthnet.org/ 
 (Executing on FCC Grant for Broadband expansion) 
 

• Oregon Medicaid EHR Incentive Program: 
www.MedicaidEHRincentives.oregon.gov 

 

• CMS Incentives: http://www.cms.gov/EHrIncentivePrograms/ 
 (Medicaid and Medicare payment incentive programs for Meaningful Use of EHRs  
 

• Office of the National Coordinator for Health IT: 
http://healthit.hhs.gov/portal/server.pt/community/healthit_hhs_gov__home/1204 
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http://www.oregon.gov/OHPPR/HITOC/index.shtml
http://o-hitec.org/
http://www.oregonhealthnet.org/
http://www.medicaidehrincentives.oregon.gov/
http://www.cms.gov/EHrIncentivePrograms/
http://healthit.hhs.gov/portal/server.pt/community/healthit_hhs_gov__home/1204
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