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AFFIRMATIVE MARKETING CERTIFICATION
The objective of affirmative marketing is to provide information and otherwise attract eligible persons from all racial, ethnic and gender groups in the housing market area to the available housing.  This includes persons in the housing market area who are not likely to apply for this housing without special outreach efforts.  In addition, the goal is to impose minimal burdens and sanctions on the owners, yet effectively achieve affirmative marketing objectives.

In accordance with 24 CFR 92.351 and to the extent feasible, owners who have properties with five or more housing units assisted through the OHCS HOME or Risk Sharing Loan Programs will market units in an affirmative manner.  In soliciting tenants or purchasers, the owner agrees:

1.
To maintain a fair housing policy which does not discriminate against tenants or prospective tenants because of race, color, religion, national origin, sex, physical and mental handicap, or familial status.  The owner will take actions to ensure that all tenants and prospective tenants receive equal treatment in all terms and conditions of residency.

2.
To Inform the public, owners, and potential tenants about fair housing laws and this affirmative marketing policy.

3.
When advertising vacant units, to include the equal housing opportunity logo or statement in said advertisement.  Advertising media may include newspapers of general circulation, radio, television, brochures and flyers.

4.
To post the HUD Fair Housing poster in common area(s) of housing assisted with HOME funds.

5.
To solicit applications for vacant units from persons in the housing market who are least likely to apply for the HOME-assisted housing without the benefit of special outreach efforts.  In general, persons who are not of the race/ethnicity of the residents of the neighbor hood in which the newly constructed or rehabilitated building is located shall be considered those least likely to apply.

For outreach purposes, the owner may utilize housing authorities, community action agencies, community development corporations, other community organizations, places of worship, employment centers, fair housing groups, housing counseling agencies, social service centers or medical service centers to publicize unit vacancies or otherwise provide information to potential tenants.

6.
To maintain file records containing all marketing efforts including, but not limited to, copies of newspaper advertisements, file memoranda documenting phone inquiries, copies of inquiry letters and related responses, etc.  These records shall be make available to the Oregon Housing and Community Services Department for inspection during normal working hours.

7.
To maintain listings of all tenants residing in each unit at the time of application submittal through the end of the HOME compliance period including income, family size, sex, disabilities and racial origin.

8.
Not to discriminate against prospective tenants on the basis or their receipt of, or eligibility for, housing assistance under any federal, state or local housing assistance program.

9.
That all evictions shall be for cause and in accordance with state and federal law.

10.
In the event that an owner fails to comply with the affirmative marketing requirements, then the owner agrees to take corrective actions which include, but are not limited to, conducting extensive outreach efforts on all future vacancies using appropriate contacts such as those outlined in #5 above in order to achieve occupancy goals.  Should the owner still not comply with the affirmative marketing requirements, the Housing and Community Services Department may impose other sanctions as deemed necessary.

11.
The owner further agrees that should a court having proper jurisdiction find that the owner has discriminated against any person or group, that this may result in the return of grant funds or such other action as may be deemed appropriate by the U.S. Department of Housing and Urban Development or their duly authorized representative.

The undersigned certifies that the individual/organization will affirmatively market the HOME-assisted project in accordance with the aforementioned terms and conditions.
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