GUIDELINES FOR AFFIRMATIVE MARKETING NARRATIVE

(HOME PROJECTS OVER 5 UNITS)

Affirmative Marketing is required for HOME projects containing five or more units.  Affirmative marketing steps consist of actions to provide information and otherwise attract eligible persons to the available housing from all racial, ethnic, and gender groups ion the housing market area.  

The Department, through its APM Section, will annually assess a project’s affirmative marketing program to determine the success of affirmative marketing efforts and any necessary corrective actions.

Affirmative marketing activities, at a minimum, shall include:

· Insuring that advertised vacant units include the Equal Housing Opportunity logo or statement.

· Posting the HUD Fair Housing poster in common area(s) of housing assisted with HOME funds.

· Soliciting application for vacant units from persons in the housing market who are least likely to apply for the HOME-assisted housing without the benefit of special outreach efforts.

· Maintaining file records containing all marketing efforts (e.g., newspaper advertisements, file memorandums documenting phone inquiries, copies of inquiry letters and related responses, etc.)  These records shall be made available to the Department staff for inspection during normal working hours.

· Maintaining listings of all tenants residing in each unit from the time of application submittal through the end of the HOME compliance period.

